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starts  its  ''sunshine  cruise” 


with  Chicago  Tribune 


I'hrct*  full  color  passes  in  the  I’lib- 
une’s  Weekly  Illustrated  Food 
(Juide  help  launch  Del  Monte's  hig 
mid-winter  promotions.  I'.sing  the 
Food  (luide.  Del  Monte  gets  top 
sales  power  in  (’hicago  and  suburbs. 
Nine  out  of  ten  housewives  in 
nearly  74().0(H»  homes  read  it  every 
week.  That’s  hundredsof  thousands 
more  than  are  reached  by  other 
(’hicago  newspa|iers. 

'I’he  high  readership  of 
the  Food  (’luide,  plus  the 
impact  of 'Fribune  color, 
is  a  combination  that 
has  paid  off  for  many  gnK-ery  prod¬ 
uct  advertisers.  'I’he  Food  (luide 
provides  the  setting— and  c<dor 
provides  the  .sma.shi  It  excites. ..it 
persuades. ..it  makes  custf>mers 
aunt  to  huyl 

It’s  no  accident  that  the  Tribune 
carries  more  general  advertising  of 
griK-ery  products  than  any  other 
(’hicago  newspajK?!'.  Its  leadership 
is  based  on  sf)lid  .sales  results,  ^^’hy 
not  follow  the  lead  .set  by  so  many 
advertisers  and  place  your  n  *xt 
si  hedule  fxclusively  in  the  ('hicago 
'rribune? 


7d  be  BlOtn  CbieagOf  be  ^in  ihe  Th'buhet 


Mercury  and  News 


Growing's 


Population  Gain, Fiscal  1957  -  10.6% 


(‘Source  Bay  Area  Counci'  ) 


TAXABLE  RETAIL  SALES** 

(In  OOO's) 

^j^.January,-September  30,  1957  . $348,60 

January,-September  30,  1956  . $317,95 

Increase  $30,647,000 . Up  S 

'  *  (Source:  State  Board  of  Equalization) 


Remember,  You  COVER  San  Jose  ONLY  With  The 


Ask  Your  Ridder-Johns  Representativ  ! 


Member  of  the  Metro  Sunday  Comics  Network 


For  LEADERSHIP  in  READERSHIP... 

This  ever-loYin  liffle  dartin’  has  got  whaf  it  fakes! 


Tumcu 

Br  ERNIE  BUSHMILLER-»iV  ® 


We  received  a  letter  from  Dick  Thornburg,  editor  of  The  Cin¬ 
cinnati  Post.  We  quote  from  it: 

"You'll  be  interested  in  some  of  the  findings  of  a  readership  survey 
we  made  recently  .  .  .  We  had  a  fine  response  and  received  many 
interesting  insights  into  the  reaction  of  readers. 

"Some  of  the  things  they  told  us  were  surprising.  But  it  was  not 
surprising  that  NANCY  was  our  first  rated  comic.  This  won't  be 
startling  to  you  either,  since  NANCY  has  been  among  the  leaders 
in  all  major  comic  surveys  we've  seen." 

Daily  sfrip  and  Sunday  page,  NANCY  now  appears  in  542  newspapers  in 
fbe  U.S.  and  Canada,  and  in  102  foreign  newspapers  around  fhe  world. 


1  HOPE  WE  MAKE 
OUT  GOOD  ON 

THE  TEST  TODAY 

WELL,  CHILDREN — 
TODAY  IS  THE 

BIG  YEARLY 

NANCY  AND 
5LUGGO  — -  I  HOPE 
YOU  TWO  CAME 
^  PREPARED 

1  ^ 

YES,  MA’M  — 
WE  BROUGHT  A 

WISHBONE 


Phone,  wire  or  write  for  sample  releases,  rates  and  availability  in  your  area. 
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You  need 

DEPTH  OF  PENETRATION 

when  digging  into  a  market 


If  you  wish  to  secure  acceptance  for  a 
new  product,  depth  of  penetration  in  this 
market  is  of  major  importance.  THE 
CHRISTIAN  SCIENCE  MONITOR  is  rec¬ 
ognized  for  the  quality  and  character  of 
the  merchandise  advertised  in  its  pages. 
And  MONITOR  readers  ask  for  and  buy 
these  products  by  brand  name  in  very 
gratifying  numbers. 

Both  the  news  and  advertising  columns 
of  this  international  daily  newspaper  are 
"preferred  reading”  in  all  MONITOR 
homes.  If  you  are  launching  a  new  prod¬ 
uct  —  or  endeavoring  to  stimulate  the  sales 
of  an  old  one— try  a  planned  program  of 
MONITOR  advertising. 

We  will  gladly  submit  a  proposal  tailor- 
made  to  the  requirements  of  your 
business.  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston 
15,  Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House, 
163/4  Strand 


March  2-4 — Texas  Daily  Newspaper  Association  annual  meeting.  The  DrishU 
Hotel,  Austin,  Texas. 

March  2-4 — Southern  Newspaper  Publishers  Association  Mechanical  Con¬ 
ference  (Western  Divison),  Hotel  Mayo,  Tulsa,  Olcla. 

March  3-4 — New  England  Newspaper  Advertising  Executives  Association, 
Winter  meeting.  University  Club,  Boston. 

March  5-8 — Accredited  Home  Newspapers  of  America,  Inc.,  annual  con¬ 
vention,  Palmer  House,  Chicago. 

March  8-9 — Ohio  Select  List,  advertising  clinic,  Deshler-Hilton  Hotal, 
Columbus,  O. 

March  10-21 — American  Press  Institute,  Managing  Editors  and  Nows  Editon 
seminar,  Columbia  University,  New  York. 

March  13-15 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Penn 
Sheraton  Hotel,  Pittsburgh,  Pa. 

March  14 — Newspaper  Comics  Council,  meeting.  Park  Lane  Hotel,  New 
York  City. 

March  15 — Connecticut  Editorial  Association,  Winter  meeting,  Oakdale 
Tavern,  Wallingford,  Conn. 

March  16 — Southern  Illinois  AP  Editors  annual  meeting,  Centralla,  III. 

March  16-19 — N.  Y.  State  Circulation  Managers  Association,  annual  meet¬ 
ing,  Hotel  Commodore,  New  York  City. 

March  18-21 — Kent  State  University,  17th  annual  short  course  in  photo¬ 
journalism,  Campus,  Kent,  Ohio. 

March  21-22 — PSNE  Seminar,  Nittany  Lion  Inn,  University  Park,  Pa. 

March  22-23 — North  Carolina  Press  Association  Mechanical  Conference, 
State  College,  Raleigh. 

March  22-23 — Newspaper  Management  Clinic,  Columbia,  Mo. 

March  23-25— Interstate  Circulation  Managers  Association,  Spring  meeting, 
Penn  Harris  Hotel,  Harrisburg,  Pa. 

March  23-26— Inter- American  Press  Association.  Committee  on  Freedom 
of  the  Press  meeting,  Bogota,  Colombia. 

March  27-29 — Newspaper  Personnel  Relations  Association  1 0th  Annuel 
Conference,  Sheraton-Cadillac  Hotel.  Detroit,  Mich. 

March  28-30 — Inter-American  Press  Association,  Board  of  Directors  semi¬ 
annual  meeting,  Montego  Bay,  Jamaica. 

April  11-12 — Alabama  Associated  Press  Association  Spring  meeting.  Russel 
Erskine  Hotel,  Huntsville,  Ala. 

April  12-13 — ^The  Associated  Press  Society  of  Ohio,  Fort  Hayes  Hotel, 
Columbus. 

April  14 — Canadian  Press  Executive  Committee,  Spring  meeting,  55  Uni¬ 
versity  Ave.,  Toronto. 

April  14-15 — Iowa  AP  Telegraph  Editors  Association,  annual  meeting, 
Des  Moines  Press  &  Radio  Club. 

April  15 — Canadian  Press.  Spring  meeting  of  the  Board,  Royal  York  Hotel, 
Toronto. 

April  15-17  — International  Press  Institute  anuual  Assembly,  Washington, 
D.  C. 

April  16— Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 

April  17 — University  of  Michigan  annual  Advertising  Conference,  Depart¬ 
ment  of  Journalism,  Ann  Arbor,  Mich. 

April  17-19 — American  Society  of  Newspaper  Editors,  annual  meeting, 
Statler  Hotel,  Washington,  D.  C. 

April  17-19 — Nebraska  Press  Association,  annual  convention.  Fontenelle 
Hotel,  Omaha,  Nebr. 

April  17-20— Southern  Photo  Short  Course  sponsored  by  Carolines  Press 
Photographs,  Chapel  Hill,  N.  C. 

April  20-26 — American  Newspaper  Publishers  Association,  annual  conven¬ 
tion,  Waldorf-Astoria  Hotel,  New  York  City. 

April  27-May  3 — Journalism  Week,  University  of  Missouri  School  of  Jouf' 
nalism,  Columbia,  Mo. 

April  27-May  3 — International  Federation  of  Journalists,  fourth  world  con¬ 
gress,  London. 

April  28-May  9 — American  Press  Institute,  Reporters  and  Editorial  Writers 
on  Municipal  Problems,  Columbia  University,  New  York. 

April  30 — Mid-Atlantic  Circulation  Managers'  Association,  Alamance 
Hotel,  Burlington,  N.  C. 


Vol.  91,  No.  10.  March  1,  1958,  Erlitor  &  Publisher,  the  Fourth  Estate  i* 
published  every  Saturday  with  an  additional  issue — The  Intemationai  Year  Boo* 
Number  in  February  by  the  Eiditor  &  Publisher  Co.,  Inc.  Eiditorial  and  buM- 
ness  offices  at  Suite  1700,  Times  Tower.  1475  Broadway.  New  York  36,  N.  »• 
(Printed  by  Hughes  Printing  Co.,  Eiast  Stroudsburg,  Pa.)  Second  class 
privileges  authorized  at  East  Stroudsburg,  Pa.  under  Act  of  March  8.  1^9.  *1“ 
Titles  patented  and  Registered  and  contents  Gipyrighted  1968  by  the  Editor  • 
Publisher  Co.,  Inc.  Annual  subscription  $6.50  in  United  States  and  possessionj. 
and  in  Canada.  All  other  countries,  $10.00.  Payment  in  Sterling  may 
to  E&P  "American  Account”  First  National  City  Bank  of  N.  Y..  116  Old  Brow 
St.,  London,  or  to  the  Australia  and  New  Zealand  Bank  Limited,  Royal  Excnsn*« 
Branch,  85  Pitt  St.,  Sydney,  N.  S.  W. 
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ShsMorida^imes-^itiioti 


I  Two  Testify  Mack  Friend’s 


j  Aid  Sought  in  Miami  TV  Case 


International  News  Service  takes 


iWhileMde*t 


pleasure  in  welcoming  The  Florida 


Times-Union  of  Jacksonville,  Fla.,  to  its 


family  of  newspaper  clients, 


Over  400  Dead 
In  Record  Cold 

Call  Shfws  la  Grip  il  12-Gay 


This  distinguished  morning  and  Sunday 
newspaper  now  subscribes  to  all  the 


Red  China  Plane 
Pull-Out  in  Korea 


major  wire  services.  That’s  why 


we’re  especially  proud  of  this  Page  One 


RpjpcUPole 
Atomic  Plan 


New  Miasile 
CootroJHeM 
IneufaiPfmblc 


display  of  INS. 


In  Jacksonville  as  elsewhere,  the  trend 


Churchill  111; 
Doctor  to  Fly 


is  to  INS.  The  reason:  today’s  readers 


GOOD 

MOftNINC 


US.  Aetaile  Rede  || 
InPlaneHijacking ) 


Job -Stimulating 
Projeete  Aeeured 


want  far  more  than  routine  news 


coverage.  To  satisfy  them,  newspapers 


must  offer  more.  They  do,  with  INS. 
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QUIET 


''It  says  here  the  reservation  was  made  by 
The  Cincinnati  Enquirer.'^ 


£. 


rwin 


>  f  ^  ★ 

6  s^olumn 


★  ★  ★ 


★ 


I  By  Bub  Rocnier 

I  Sports  Editor,  Roanoke  (Va.)  Times 

'^His  BEING  THE  ERA  of  exposes  and  daring  confidential  revelation  a 
I  well  as  a  slack  period  between  the  demise  of  football  and  the  rix 
I  of  basketball,  permit  us  to  bare  a  few  facts  regarding  two  extremel* 
I  diverse  factions  on  a  newspaper  staff. 


In  fairness,  this  story  must  be  told  by  each  party  involved. 
At  one  extreme  is  the  serious-minded,  hard  working,  faith* 

.  ful  sports  writer,  a  credit  to  the  profession. 

Diametrically  opposite  is  the  happy-go-lucky,  devil-may-care  photog-, 
j  rapher. 

j 

Lensmah's  Picture  of  Sports  Scribe 

!  In  the  eyes  of  the  latter,  a  sports  writer  must: 

I  Be  willing  to  take  frequent  long  trips  to  such  romantic  spots  as  Miami. 

I  New  Orleans,  New  York  and  Mexico  City. 

I  Demonstrate  ability  to  hold  his  ground  at  various  and  sundry  cocktai 
I  parties  and  banquets  that  pervade  the  workaday  week. 

I  Be  able  to  convert  handouts  from  press  agents  into  original 
!  stories  by  changing  the  wording  in  the  first  paragraph. 


Know  how  to  massacre  dramatic  sports  photographs  by  cropping  out 
the  important  details,  running  them  one  or  two  columns  instead  of  thre« 
or  four,  and  by  providing  the  wrong  information  under  the  pictures. 

Have  no  scruples  about  padding  an  expense  account  by  accepting  fret 
meals  and  then  charging  the  company  $5  a  sitting,  inserting  cleaniof 
bills  for  martinis  spilled  on  the  vest,  and  by  riding  free  specially  providM 
buses  to  the  stadium  but  swearing  the  trip  was  made  by  taxicab. 

Occupy  air-conditioned  press  boxes,  drink  coffee  and  eat  ham  sand¬ 
wiches  while  college  press  agents  compile  running  accounts  and  statistics 
of  the  game  .  .  .  and  suggest  to  a  neighboring  writer  that  he  slip  you  t 
carbon  copy  of  his  story.  ■ 

Great  Technical  Skill  Needed 


I  These  are  fair  if  inaccurate  appraisals  according  to  the  Robert  Bums 
thesis  of  seeing  ourselves  as  others  see  us.  They’re  offered  here  unashamed 
j  ly  because  we  know  the  good  reader  can  detect  obvious  exaggerations  anc 
because  the  gate  is  thus  opened  to  show  the  other  side  of  the  fence. 


We  can't  con  our  good  readers  into  believing  that  a  pho¬ 
tographer  can  slip  by  if  he  doesn't  possess  great  technical 
skill. 

A  colleague  aptly  expressed  this.  “How,”  he  asked,  “can  those  gup 
get  perfect  shots  of  Roanoke’s  Christmas  lighting  reflected  in  a  gnats 
eye — but  they  fail  to  get  football  action  photos  in  focus?”  How  indeed. 


Must  Know  All  Standard  Excuses 


You’ve  seen  the  Daily  Enquirer  shooting  up  in 
stature  to  become  the  Solid  No.  1  in  Solid  Cincinnati. 
But  did  you  know  HOW  tall  and  how  solid  it  has 
become?  Take  City  Zone  Circulation.  Its  148,250  now 
tops  the  next  tallest  daily  by  25,000.  Take  Retail  Dis¬ 
play  Linage.  Its  10,429,000  lines  now  overshadow  the 
second  daily  by  a  gigantic  2,485,000  lines.*  You  name 
it.  The  Daily  Enquirer’s  almost  a  sure  bet  to  be  big¬ 
gest  by  a  margin  that  is  getting  bigger  every  month. 
Want  the  figures?  Call  Moloney,  Regan  &  Schmitt  Inc. 


A  photographer,  unless  he  chooses  to  be  out  of  step  with  his  brothers 
of  the  hypo,  must: 

Be  temperamental,  eager  for  and  receptive  to  praise  but  highly  irsK 
at  anything  that  resembles  criticism. 

Have  a  reputation  for  being  late  to  assigmnents. 

Know  how  to  register  indignation  over  being  assigned  to  anything  th>t 
doesn’t  seem  to  offer  possibilities  for  selling  a  batch  of  pictures  on  the 
side. 

Be  uncanny  about  being  in  the  wrong  spot  at  the  wrong  time  when  > 
news  story  is  developing. 

Devote  up  to  90  per  cent  of  his  working  day  to  photo¬ 
graphing  scantily  clad  young  ladies  and  in  processing  and 
mounting  his  works  of  art  for  competition  in  magazine 
contests. 


♦Year,  1957.  ^ 

Learn  and  memorize  all  the  standard  excuses  for  failing  to  produ« 
what  the  editor  has  demanded:  Factory  sent  us  a  batch  of  old 
was  fogged.  Some  knucklehead  tampered  with  my  range  finder,  S(^ 
body  jumped  in  my  way  just  as  I  snapped  the  picture.  Somebody 
to  replace  the  old  developer.  It  was  too  dark  to  get  an  action  shot  5®* 

I’ll  take  it  over  if  you’ll  OK  my  overtime. 

Actually  this  is  all  in  fun.  Any  resemblance  to  photographers  we  Ic®* 
is  intended.  Only  the  words  are  true.  P  N/ 
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A  GIANT  is  growing  in  Solid  Cincinnati! 
.  .  .  It’s  The  Cincinnati  Daily  Enquirer. 

Solid  Qaeinoati  roads  tho  Oncimati  Eniuiror 


•■5yp-rviy*^ 


PORTRAIT  OF  A  FAMILY  READING 


2a,89a,550  LINES  OF  ADVERTISING 


IN  THE  LONG  ISLAND  PRESS! 


The  Long  Island  Press,  when  bought  in  combination  with  the  Long  Island 
Star-Journal  and  the  Staten  Island  Advance,  offers  you  one  of  the  lowest 
milline  rates  of  any  newspaper  in  the  City  of  New  York.  Lei  us  tell  you  morel 


national  advertising  office  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y. 
Editor  &  publisher  for  March  1,  1958 


Topping  5  other  New  York  City  newspapers  in 
total  linage  and  ranking  3rd  next  to  the  N.  Y. 
Times  and  News  in  retail  linage  the  Long  Island 
Press  with  close  to  25  million  lines  of  advertising 
in  1957  grows  year  after  year .  . .  actually  aver¬ 
aging  more  than  1  million  lines  a  year  INCREASE 
in  the  past  5  years! 

In  the  Retail  Grocery  Linage  Classification  the 
Press,  biggest  in  N.  Y.  C.  and  Long  Island  for  17 
years,  last  year  joined  the  top  14  evening  and 
Sunday  newspapers  in  the  Nation  I 


Paralleling  this  resounding  linage  growth  is  the 
Long  Island  Daily  Press  circulation  growth.  With 
an  INCREASE  of  over  156,000  since  1952  the 
Press  circulation  has  soared  to  more  than  277,000 
daily  and  topped  357,000  Sunday  .  .  .  these  in¬ 
creases  are  mounting  day  after  day! 

More  and  more  advertisers  recognize  these  facts 
by  making  the  Long  Island  Press  a  MUST  on  their 
schedules  and  by  increasing  their  present  usage. 
Are  you? 
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editorial 

Advertising  in  a  Recession 

l^L’R  heartiest  congratulations  to  the  McGraw-Hill  Publishing  Com- 
'-^pany  for  its  courage  in  buying  full  page  newspaper  space  this 
week  for  its  message:  “The  Year  Advertising  Helped  Kill  a  Business 
Recession.”  The  ad  refers  to  1954  when  sales  in  the  U.  S.  fell  off  4% 
but  management  increased  its  advertising  expenditures  by  5%.  As  a 
result  sales  were  stimulated  and  that  “recession”  turned  out  to  be 
one  of  the  mildest  on  record. 

The  McGraw-Hill  message  was  first  published  two  years  ago.  An 
editor’s  note  in  the  current  ad  states  that  the  theme — “advertising 
can  help  promote  economic  stability  by  stimulating  sales  at  a  crucial 
time — is  even  more  pertinent  today.” 

How  true  that  the  message  is  “more  pertinent  todayl”  Not  only 
is  the  recession  more  severe  than  that  of  four  years  ago,  hut  many  a 
manufacturer-advertiser  seems  to  have  forgotten  everything  he  might 
have  learned  then  and  has  crawled  into  his  storm  cellar  to  wait  it  out. 

It  is  a  sad  fact  that  if  and  when  the  country  rises  out  of  this  reces¬ 
sion  the  forces  of  advertising  will  deserv'C  little  credit  for  it.  Up 
until  now,  advertisers  have  not  even  sustained  their  promotional  ac¬ 
tivity,  let  alone  expand  it.  In  spite  of  the  fact  that  consumer  cash 
reserves  are  in  the  neighborhood  of  $225  billions,  manufacturers  and 
even  some  retailers  have  reduced  their  sales  efforts. 

McGraw-Hill  says  correctly:  “Business  again  has  fhe  opportunity, 
through  advertising  and  other  selling  efforts,  to  help  sustain  a  high 
level  of  economic  activity.  At  the  same  time,  it  will  be  building  mar¬ 
kets  for  the  period  of  renewed  expansion  that  is  sure  to  follow.” 

Again,  how  true!  The  opportunity  is  there.  But  up  until  now  busi¬ 
ness  seems  to  be  acting  like  a  whipped  dog  with  the  crying  towel. 
Instead  of  trying  to  stimulate  markets  and  sales  through  advertising, 
to  a  large  degree  it  is  “marking  time”  waiting  for  something  to  happen. 


Youth  Court  Act 

T^f.w  York  State’s  controversial  Youth  Court  Act  has  been  pigeon- 
^  *  holed  for  another  year  by  the  legislature.  The  law  was  adopted 
in  1956  but  almost  immediately  its  effectiveness  was  suspended  because 
of  doubts  raised  by  many  groups  including  newspaper  editors  who 
have  protested  its  secrecy  provisions.  The  Nero  York  Daily  News, 
among  other  newspapers,  says  the  censorship  provisions  of  the  act 
are  against  the  public  interest  and  calls  it  a  plan  for  “you-dear-lx)y 
treatment  of  youthful  criminals.” 

If  the  state  legislature  is  so  doubtful  about  the  wisdom  of  its  initial 
act  that  it  has  held  its  effectiveness  in  abeyance  for  two  years,  it  seems 
to  us  it  should  wipe  the  measure  from  the  books  and  get  rid  of  it. 
If  the  law  wasn’t  good  enough  to  let  stand  when  it  was  originally 
adopted,  then  nothing  is  going  to  make  it  better. 


ABA  Hesitates 

T^f.lf.gates  to  the  American  Bar  Association  meeting  in  Atlanta 
■^this  week  exhibited  some  hesitation  in  their  attitude  towards  re¬ 
vising  Canon  35  which  prohibits  courtroom  photography.  They  voted 
to  postpone  the  issue  to  a  meeting  later  this  year  to  permit  further 
study. 

The  arguments  of  newspaper  representatives  appearing  before  the 
AB.\  must  have  been  {lersuasive.  Certainly  the  testimonials  and  docu¬ 
mentary  evidence  collected  by  editors  and  press  photographers  asso¬ 
ciations,  showing  that  courtroom  photography  is  feasible  and  practical, 
are  persuasive  by  themselves. 
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Whereas  ye  know  not  what  shall  be  m 
the  morrow.  For  what  is  your  life?  It  i$ 
even  a  vapour,  that  appeareth  for  a  littk 
time,  and  then  vanisheth  away. — Jamei. 
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With  the  calf  and  dispatch  of  a  veteran 
midwife  he  brought  his  fifth  baby  into 
the  world. — New  York  Daily  Mirror. 


A  former  Dade  County  state  attorney 
won  a  $100,000  jury  award  in  a  trial 
of  a  liberal  suit  against  the  Miami  Her- 
oW. — Sjrringfield  (Ohio)  Daily  News. 
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High  Defense  Department  officials  will 
fly  to  Puerto  Rico  to  discuss  at  toy  level 
a  reorganization  of  the  department. — 
Kansas  City  (Mo.)  Star. 


Thus  far,  however,  Puk  Subuh  has 
been  as  scarce  as  the  Abdominable  Snow- 
"****• — New  York  Journal- American. 


You  only  need  to  skin  the  headlines 
to  see  some  of  their  troubles. — Wilming¬ 
ton  (N.  C.)  Star. 
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letters 


HOT  OR  COLD? 

The  letters  of  Messrs.  Choate,  Garth, 
and  Coring  (Feh.  8)  are  more  interesting 
and  revealing  in  what  they  don’t  say  than 
in  what  they  do  say. 

One  of  the  prime  rules  of  public  writing 
or  speaking  is  the  one  which  demands  a 
“for  instance.”  The  statement  that  “Our 
cost  per  chargeable  hour  in  our  complete 
photocomposition  operations  is  running 
considerably  less  than  the  equivalent  cost 
in  hot  metal”  doesn’t  tell  the  reader  any¬ 
thing.  It  suggests  questions  though  — 
“What  exactly  is  the  hot  metal  setup  in 
terms  of  equipment,  shifts,  men.  and  age 
of  machines?” 

I  have  yet  to  see  copy  and  specifications 
for  a  single  job  together  with  costs  by 
hot  and  cold  composition. 

But  the  main  point  is  never  touc’ned 
upon  by  anyone.  That  is,  what  do  we 
require  and  what  do  we  want  from  our 
typesetting  machines?  Desirable  charac¬ 
teristics  should  be  listed — a  long  list  for 
the  industry  and  specialized  ones  for  the 
various  kinds  of  composition. 

Only  with  such  a  list  can  you  really 
compare  a  specific  hot  metal  machine 
with  a  specific  cold  type  machine.  Without 
the  list  you  always  find  yourselves  over¬ 
whelmed  by  the  best  salesman. 

It  seems  as  if  much  of  our  old  and  new 
printing  equipment  is  built  around  a  me¬ 
chanical.  chemical,  or  electrical  concept, 
and  then  turned  over  to  the  salesman.  I 
think  it  fair  to  say  that  the  presenlday 
phototypesetting  machine  has  a  long  way 
to  go  to  become  as  well  tuned  to  the  needs 
of  the  printing  industry  as  has  been  the 
hot  metal  machine  for  the  past  70  years. 

Fr.xnk  DeWitt 

Graphic  Arts  Research  Dept. 

Rochester  (N.Y.)  Institute 
of  Technology 


«  *  * 

Congratulations  on  your  provocative 
articles  on  the  development  of  photo¬ 
composition  (Jan.  18  and  Feb.  8). 

It  seems  to  me.  however,  that  to  evalu¬ 
ate  photocomposition  properly  it  is  neces¬ 
sary  to  consider  the  translation  of  the 
composed  matter  into  a  printing  surface, 
and  it  is  here  cost  rises  sharply  above 
conventional  standards. 

There  is  no  question,  at  least  in  my 
mind,  that  photocomposition  and  offset 
printing  point  the  way  to  a  vastly  improved 
newspaper  product.  But  either  manufac¬ 
turers  of  equipment  are  going  to  have 
to  start  thinking  more  in  terms  of  the 
whole  process  rather  than  in  terms  of 
one  aspect  of  the  production  line  and 
devise  cheaper  ways  to  put  photocomposi¬ 
tion  on  the  press,  or  publishers  are  going 
to  have  to  re-evaluate  the  cost  standards 
of  the  industry  and  either  increase  revenue 
or  reduce  other  costs  in  order  to  produce 
a  finer  product. 

WlLLI.\M  S.  Wasserman  Jr. 
Middletown,  N.  Y. 

,  1958 


BERMUDA  AUDIT 

We’ve  been  reading  “Shop  Talk  at 
Thirty”  in  the  Jan.  11  issue  with  con¬ 
siderable  interest. 

One  thing  bothers  us — the  impression 
given  that  we  don’t  hold  with  ABC.  On 
the  contrary — we  think  ABC  is  a  fine  thing 
and  fulfills  a  useful  function  when  its 
members  take  full  advantage  of  all  it 
offers.  Out  here  surrounded  by  several 
hundred  miles  of  Atlantic  Ocean,  how¬ 
ever,  an  ABC  auditor  can’t  just  hop  aboard 
the  subway  or  the  Super  Chief  and  nip  in 
to  bloodhound  our  circulation  books.  It’s 
a  production,  and  an  expensive  one,  to 
get  the  auditor  here  for  even  an  annual 
checkup,  much  less  one  twice  or  three 
times  a  year,  and  we  like  to  issue  new 
figures  at  least  semi-annually.  Our  com¬ 
petitors  seem  to  agree,  since  we  under¬ 
stand  that  down  to  last  month  the  auditor 
hadn’t  paid  a  call  in  their  offices  since 
1956.  This  is  1958.  We  also  note  their 
circulation  has  risen,  according  to  the 
publisher’s  statement  they  issue  on  an 
ABC  form,  and  we  congratulate  them. 

As  for  us,  we  rely  on  a  Bermudian  firm 
of  auditors,  rather  than  go  to  the  expense 
of  paying  transportation  to  Bermuda  and 
return,  hotel  housing,  food,  etc.,  for  an 
ABC  auditor.  If  we  could  afford  to  have 
an  ABC  auditor  here  often  enough  to 
justify  a  claim  of  ABC-audited  circulation, 
we’d  go  along  with  it;  we  don’t  think  the 
right  to  issue  our  own  statements  on  an 
ABC  form  (the  yellow  sheet)  is  worth 
all  the  fuss.  We  don’t  need  that  mark  of 
respectability.  Our  own  firm  of  auditors 
are  respectable  enough. 

We  have  no  quarrel  with  ABC.  It’s  a 
fine  organization  and  a  boon  to  news¬ 
papers  in  places  where  the  extent  of  circu¬ 
lation  is  unlimited.  In  an  isolated  com¬ 
munity  like  Bermuda,  with  no  surrounding 
countryside  into  which  to  expand,  circu¬ 
lation  is  limited,  and  if  you  begin  to  make 
outrageous  circulation  claims,  people  here 
know  you  must  be  selling  papers  to  the 
fish  (for  a  fin  apiece). 

S.  Seward  Toddincs 

Managing  Director, 

Mid-Ocean  News,  Bermuda. 

*  *  « 

‘MUST’  FOR  STUDENTS 

Your  several  articles  on  copy-reading 
were  excellent  and  pointed  up  the  need 
for  more  attention  to  this  craft. 

I  enjoyed  Earl  Holbrook’s  dissertation 
and  thought  you  might  be  interested  in 
my  friendly  conflict  with  his  belief  that 
no  copy  reader  should  attend  a  journalism 
school. 

I  appreciated  your  editorial  on  journal¬ 
ism  schools  and  the  newsworthy  stories 
you  are  carrying  on  education.  E  &  P  is 
must  reading  for  our  students  and  I  have 
enjoyed  it  over  many  years. 

Sky  Dunlap 

Director  of  Community  Relations 
Santa  Ana  College, 

Santa  Ana,  Calif. 
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in  women's  readership 


The  highest  women’s  readership  of  any  women’s  col¬ 
umn  surveyed  since  1950  by  Publication  Research  Serv¬ 
ice  has  just  been  scored  by  Ann  Landers  in  a  new  edi¬ 
torial  readership  study  of  The  Chicago  Sun-Times. 

In  the  same  study,  Ann  Landers  scored  45%  men’s 
readership:  a  phenomenally-high  men’s  rating  for  a 
women’s  page  feature. 

Here’s  clear  proof  of  the  compelling  interest  of  the  Ann 
Landers  colunm — and  the  reason  why  Ann  Landers  is 
the  most  widely-syndicated  human  relations  columnist 
in  America  today! 

Ann  Landers  offers  not  only  a  fresh,  lively  column, 
written  in  the  best  of  taste  for  family  reading,  but  these 
additional  values  as  well : 

- every  correspondent  is  pledged  a  prompt, 

personal  reply 

every  subscribing  editor  is  offered  a  check 
on  reader  response  in  his  territory 

- Ann  Landers  stirs  excitement  with  fre¬ 
quent  in-person  appearances  in  the  terri¬ 
tories  of  subscribing  newspapers  .  .  .  pro¬ 
ductive  promotion  for  both  the  newspaper 
and  the  column. 

Send  for  sample  7-times  weekly  columns  and  rates  to¬ 
day.  Let  Ann  Landers  help  build  even  keener  reader- 
interest  in  YOUR  newspaper  I 


Number  of  Subscribinq  Papers, 
June.  1955-Jan.,  1958 


•55  ’55  ’56  ’56  *  57  *  57 
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Now  —  a  new  high  in  reader-coverage: 


NEWSPAPERS  NOW  PRESENT 

ANN  LANDERS 

Americas  Most  Widely-Read  Human  Relations  Columnist 


Some  of  the  keenest  minds  in  newspapering  are  rep¬ 
resented  in  the  editorial  management  of  these  family 
newspapers  featuring  Ann  Landers.  Their  approval 
of  the  column  is  its  finest  recommendation. 

Clergymen  of  all  denominations,  civic  leaders,  doc¬ 
tors  of  medicine  and  psychiatry  also  praise  the  col¬ 
umn — and  everybody  talks  about  it! 


Glance  through  the  list — note  that  Ann  Landers  is 
featured  in  dailies,  weeklies  and  Sunday  papers;  in 
metropolitan  and  small  town  newspapers;  in  papers 
of  every  size. 

The  appeal  of  Ann  Landers  is  universal — she’ll  make 
a  hit  with  your  readers  too ! 


OVER  100,000  CIRCULATION 


Akron  BMCOn  Journal 
Baltimoro  Ev«nin9  Sun 
Boston  American 
Boston  Sunday  Advartlsar 
Buffalo  Naws 
Charlotte  Observer 
Cincinnati  Tlmes-Star 
Cleveland  News 
Cleveland  Plain  Dealer 
Chicago  Sun-Times 
Columbia  Record 


Appleton  Post-Crescent 
Bakersfield  Californian 
Battle  Creek  Enquirer  B  News 
Bay  City  Times 
Billings  Gaiatte 
Binghamton  Sun 
Butte  Standard 
Canton  Repository 
Champaign  Urbana  Courier 
Covina  Tribune 
Danville  Commercial  News 
Daidon  Journal-Herald 
Dubuque  Telegraph-Herald 
Eau  Claire  Leader  t  Telegram 
El  Paso  Times 


Aberdeen  American  News 
Aleiandria  Town  Talk 
Anderson  Daily  Mail 
Austin  Herald 
Baker  Democrat-Herald 
Bellaire  Times-Leader 
Benton  Evening  News 
Burlington  Hawk-Eye 
Chanute  Tribune 
Cheboygan  Daily  Tribune 
Cleveland  Banner 
Colton  Courier 
Clinton  Herald 
Coffeyville  Daily  Journal 
Colorado  Springs  Free  Press 
Danbury  News  Times 
Davenport  Morning  Democrat 
Dickinson  Press 


Columbus  Dispatch 
Das  Moines  Register 
Des  Moines  Tribune 
Detroit  Free  Press 
Fort  Wayne  Joumal-Sasette 
Houston  Chronicle 
Indianapolis  Star 
Los  Angles  Examiner 
Miami  Herald 
MinneapoKs  Star 
Minneapolis  Tribune 


Erie  Times 

Evansville  Courier  R  Press 
Evansville  Preu 
Fargo  Forum 
Flint  Journal 

Fort  Lauderdale  Daily  Naws 
Grand  Rapids  Herald 
Green  Bay  Prass-Gaxatta 
Hutchinson  News 
Jackson  Citiien-Patrlot 
Jackson  Clarion-Ledger 
Knoxville  Journal 
Lafayette  Journal-Courier 
Lexington  Herald-Leader 
Lorain  Journal 


Nashville  Banner 

Newark  News  .  ^ 

New  York  World-Telegram  R  Sun 
Oklahoma  City  Oklahoman  t  Times 
Peoria,  Journal  Star 
Philadelphia  Inquirer 
Portland  Journal 
Norfolk  Virginian  Pilot 
Pittsburgh  Sun-Telegraph 
Phoenix  Gazette 
Salt  Lake  City  Tribune 


100,000  CIRCULATION 


Monroe  News-Star 
Muncie  Star 

Newport  News  Daily  Press 
Niagara  Falls  Gazette 
Orlando  Sentinel 
Port  Huron  Times-Herald 
Portland  Press-Herald 
Rapid  City  Journal 
Reno  Evening  Gazette 
Riverside  Press  Enterprise 
Royal  Oak  Tribune 
Saginaw  News 
St.  Petersburg  Times 
Salem  Statesman 
Salina  Journal 


UNDER  2$,000  CIRCULATION 


Garden  City  Telegram 
Glendale  News-Press 
Gainesville  Daily  Times 
Grand  Junction  Sentinel 
Greensburg  Tribune-Review 
Greenville  Daily  News 
Henderson  Gleaner  It  Journal 
Hillsdale  Daily  News 
Idaho  Falls  Post-Register 
Janesville  Gazette 
Kalispell  Daily  Inter  Lake 
LaGrange  Daily  News 
LaSalle  Daily  News-Tribune 
Laramie  Republican-Boomerang  R 
Daily  Bulletin 
Las  Vegas  Sun 
Lima  Citizen 

Logansport  Pharos-Tribune 


Lynn  Telegram 
Mamaroneck  Daily  News 
Manhattan  Daily  Mercury 
Manitowoc  Herald  Times 
Marshfield  News-Herald 
Marshalltown  Times-Republican 
Mexico  Ledger 
Middletown  Daily  Record 
Midland  News 
Mount  Pleasant  Thnes-News 
Mount  Vernon  Daily  Argus 
New  Rochelle  Staandard  Star 
North  East  Los  Angeles 
Publishing  Co. 

Ontario  Daily  Report 
Oshkosh  Northwestern 
Ossining  Citizen  Register 
Ottawa  Herald 


San  Antonio  Eitoress 
San  Francisco  Call-Bulletin 
San  Jose  Mercury  News 
Seattle  Post-Intelligencer 
South  Bend  Tribune 
Spokane  Chronicle 
Toledo  Times 
Tulsa  World 
Vancouver  Sun 
Washington  News 
Wichita  Eagle 


San  Bernardino  Sun-Telegram 
Santa  Rosa  Press-Democrat 
Sheboygan  Daily  Prkss 
Savannah  Evening  Press 
Sioux  Falls  Argus  Leader 
Springfield  Stale  Journal 
Stockton  Record 
Texarkana  Gazette  R  News 
Vallejo  News  Chronicle 
Washington  American  Weekend 
White  Plains  Reporter  Dispatch 
Wichita  Fells  Times 
Yonkers  Herald-Statesman 


Oxnard  Press-Courier 
Port  Chester  Daily  Item 
Oneida  Daily  Dispatch 
Portsmouth  Herald 
Rochester  Post-Bulletin 
St.  Cloud  Times 
San  Luis  Obispo  Tela^ram-Trib. 
Sault  Sle.  Marie  Evening  News 
Sonora  Daily 
Tarrytown  Daily  News 
Traverse  City  Record-Eagle 
Torrance  Herald 
Tuscaloosa  Graphic 
Watertown  Public  Opinion 
Wilmington  Morning  Star 
Woodland  Daily  Democrat 


CHICAGO 


SUM-TIMES 


Robert  A.  Cooper,  General  Manager 
Sun-Times  Plaza,  Chicago  1 1,  Illinois,  WHitehall  3-3000 


editor  Sc  publisher  for  March  1,  1958 


New  York  is  a  cocktail  party.  New 
York  is  a  church  supper.  New  York  is 
5  million  families  growing,  needing, 
wanting,  buying.  New  York  is  The 
New  York  Times.  New  Yorkers  live  by 
it.  It  serves  them  with  the  most  news. 
It  sells  them  with  the  most  advertising. 
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Every  Saturday  Since  1884> 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Media  Gain  Time  to  Oppose 
Tightening  of  Picture  Ban 


ABA  House  of  Delegates  Defers 
Action  on  Revision  Until  August 


Atlanta,  Ga. 
The  American  Bar  Associa¬ 
tion  is  going  to  keep  its  contro¬ 
versial  Canon  35  —  barring  pho¬ 
tographers  and  broadcasters 
from  courtrooms  —  at  least  un¬ 
til  its  annual  meeting  in  Los 
Angeles  Aug.  25-29. 

Final  action  on  a  rewording 
and  tightening  of  the  ban,  of¬ 
fered  because  the  ABA  found  it 
was  losing  ground  as  courts  be¬ 
gan  ignoring  it  more  and  more, 
was  put  off  by  the  ABA’s  House 
of  Delegates  at  its  mid-winter 
,  meeting  here  Feb.  24. 

The  postponement  followed  a 
public  hearing  at  which  propo¬ 
nents  and  opponents  addressed 
the  House,  sitting  as  a  com¬ 
mittee  of  the  whole.  It  was  the 
first  time  since  the  ABA’s  gov¬ 
erning  body  was  formed  in  1936 
that  a  non-member  was  allowed 
to  speak  before  it. 

Full  Debate 

Sylvester  C.  Smith  Jr.  of 
Newark,  N.  J.,  chairman  of  the 
Rules  Committee,  urged  the  body 
to  allow  the  full  debate  “in  view 
of  the  tremendous  importance  of 
this  question.”  He  also  moved 
to  put  the  matter  off  until  the 
summer  meeting  because  it  af¬ 
fects  the  public  and  should  not 
^be  acted  upon  lightly. 

Several  of  the  arguments  for 
and  against  postponement  were 
heated,  but  the  motion  carried 
I  on  a  voice  vote. 

;  The  rewording  of  the  20-year- 
I  old  ban  against  photographers, 
fndio  and  television  broadcast¬ 
ing  was  recommended  by  the 
American  Bar  Foundation  Spe- 
1  ^al  Committee  on  Canons  of 
"thics  headed  by  Judge  Phil- 
hrick  McCoy  of  the  Superior 
^nrt  of  Los  Angeles  County. 

Canon  35  states  that  “taking 
of  photographs  in  the  court 
room,  during  sessions  of  the 
►  court  or  recesses  between  ses- 

J  editor  8c  publisher 


sions,  and  the  broadcasting  or 
televising  of  court  proceedings 
are  calculated  to  detract  from 
the  essential  dignity  of  the  pro¬ 
ceedings,  distract  the  witness  in 
giving  his  testimony,  degrade 
the  court  .  .  .  and  should  not 
be  permitted.” 

‘Psychological’ 

The  proposed  version  still 
bans  photographers  and  the 
transmitting  or  sound-recording 
of  court  proceedings  because 
they  “introduce  extraneous  in¬ 
fluences  which  tend  to  have  a 
detrimental  psychological  effect 
on  the  participants  and  to  divert 
them  from  the  proper  objectives 
of  the  trial.  .  .” 

In  speaking  for  his  proposal. 
Judge  McCoy  said  that  judges 
must  be  “free  from  all  extrane¬ 
ous  influences  which  tend,  or 
may  tend,  to  create  favor  or 
prejudice.”  The  trouble  starts, 
he  added,  “as  cases  approach 
the  sensational,”  when  “some 
case  becomes  more  conspicuous 
than  another  and  a  greater  at¬ 
traction  for  the  spotlight  of 
public  attention.” 

It  is  then,  he  said,  that  “the 
burdens  on  the  trial  judge  in¬ 
crease  in  far  greater  propor¬ 
tion  than  is  warranted  by  the 
real  merits  of  the  case  on  trial.” 

He  said  that  with  improve¬ 
ments  in  modern  technology 
there  is  no  question  as  to 
whether  photographs  can  be  un¬ 
obtrusively  taken.  But  since 
newspapers  and  broadcasting 
companies  are  engaged  in  highly 
competitive  commercial  under¬ 
takings,  Judge  McCoy  said, 
there  would  be  the  terrific  im¬ 
pact  of  this  competition  on  the 
court  which  would  place  upon 
the  judge  the  decision  of  how 
much  the  coverage  would  be. 

Joining  in  the  arguments  fa¬ 
voring  the  proposal  were  Chief 
Justice  John  R.  Dethmers  of  the 
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Michigan  Supreme  Court,  chair¬ 
man  of  the  National  Conference 
of  Chief  Justices,  and  Peter 
Holme  Jr.  of  Denver,  a  mem¬ 
ber  in  the  House  of  Delegates. 

Hanson  Presents  Case 

Elisha  Hanson,  general  coun¬ 
sel  for  the  American  Newspa¬ 
per  Publishers  Association,  rep¬ 
resented  also  the  American  So¬ 
ciety  of  Newspaper  Editors, 
Sigma  Delta  Chi  and  National 
Press  Photographers  Associa¬ 
tion,  Robert  D.  Swezey,  New 
Orleans,  spoke  for  the  National 
Association  of  Broadcasters. 

Both  urged  that  final  action 
be  postponed  and  that  a  new 
Canon  be  drafted  after  confer¬ 
ences  with  the  Bar-Media  Com¬ 
mittee  and  other  representatives 
of  the  broadcasters  and  press. 

It  was  after  the  Bruno  Haupt¬ 
mann  trial  in  the  1930’s,  Mr. 
Hanson  said,  that  Canon  35 
was  adopted.  Despite  two  years 
of  conferences  by  a  Special  Com¬ 
mittee  on  Cooperation  with  the 
Media,  he  said,  the  House  of 
Delegates  passed  Canon  35  with¬ 
out  reference  to  the  committee’s 
reports.  Such  action,  he  added, 
was  “not  only  drastic,  but  puni¬ 
tive  in  effect”  and  adoption  of 
the  Canon  “pointed  up  not  only 
a  deep  seated  conflict  within  this 
Association,  but  an  equally  deep 
seated  resentment  by  some  mem¬ 
bers  of  this  Association  against 
the  media.” 

Mr.  Hanson  said  that  after 
his  rebuff  the  media  still  showed 
a  willingness  to  cooperate  with 
the  bar  and  joined  in  forming, 
in  1954,  the  Bar-Media  Commit¬ 
tee.  But  this  group  “was  not 
even  consulted”  when  the  pres¬ 
ent  plan  was  drafted,  he  said, 
although  “it  has  been  demon¬ 
strated  that  photographing, 
broadcasting  and  televising  of 
trials  under  present  day  meth¬ 
ods  can  be  done  without  degrad¬ 
ing  the  court,  distracting  the 
witnesses  or  creating  misconcep¬ 
tions  in  the  minds  of  the  public.” 

Mr.  Swezey  termed  the  pro¬ 
posal  “nothing  more  than  a 
somewhat  dubious  rephrasing 


Murder  Trial  Fix, 

Judge  l^as  Unaware 

The  Cleveland  Press  published 
a  three-picture  layout  of  photo¬ 
graphs  taken  during  a  first- 
degree  murder  trial  last  week. 

Common  Pleas  Judge  John  J. 
Mahon,  presiding  at  the  trial  of 
a  man  accused  of  killing  a  po¬ 
liceman,  said  after  publication 
that  he  was  completely  unaware 
of  the  picture-taking.  Frank 
Aleksandrowicz  of  the  Press 
staff  took  the  pictures  over 
several  days. 

“I  suppose  I’ll  be  critized  by 
a  lot  of  people,”  Judge  Mahon 
told  newsmen.  “Its  all  a  matter 
of  whether  the  court  is  dis¬ 
rupted.  I  didn’t  know  these  pic¬ 
tures  were  being  taken.” 

of  the  Canon.”  He  noted  that 
the  committee  recommending  the 
change  had  stated  it  knew  of  no 
ruling  by  a  court  of  last  resort, 
with  the  exception  of  Colorado 
where  the  Supreme  Court  has 
sanctioned  photographs  and 
boardcasting.  The  committee 
neglected  to  say,  Mr.  Swezey 
said,  that  the  Colorado  court 
was  the  only  one  to  try  it  out 
and  “that  the  decision  of  that 
court  is  therefore  based  on  es¬ 
tablished  fact  and  personal  ob¬ 
servation  rather  than  assump¬ 
tion  and  conjecture.” 

The  great  majority  of  Ameri¬ 
cans  have  a  fear  and  suspicion 
of  the  courts,  he  said,  which  is 
a  “regrettable  situation  and  one 
which  should  deeply  concern  all 
of  us  who  are  interested  in  pre¬ 
serving  our  democratic  foi-m  of 
government.” 

Justice  Dethmers,  in  speak¬ 
ing  for  the  change,  said  that  the 
discussions  and  debates  recently 
“have  transformed  it  into  a 
question  of  whether  there  ought 
to  be  any  such  Canon  at  all.” 

He  noted  that  the  briefs  spoke 
;  of  a  constitutional  right  to  a 
free  press  and  free  speech  and 
added  that  there  is  no  constitu- 
!  tional  right  “to  use  of  court 
room  proceedings  for  purposes 
^  of  entertainment  or  personal 
.  profit  other  than  that  which 
,  properly  accrues  to  the  prevail- 
I  ing  litigant.” 

Polilic;al  Aspects 

He  told  a  story  of  two  judges 
i  in  Michigan  who  made  regular 
•  (Continued  on  page  59) 


Unions’  Sabotage 
In  Lima  Charged 


Chicago 

Guild  members  were  busy  set¬ 
ting  up  a  new  newspaper  even 
while  drawing  pay  from  the 
Lima  News  in  1956,  E.  R.  Mc¬ 
Dowell,  general  manager  of  the 
News,  told  members  of  the  In¬ 
land  Daily  Press  Association 
here  this  week. 

Mr.  McDowell  related  in  detail 
how  guild  members  sought  to 
stop  purchase  of  the  News  by 
Freedom  Newspapers,  spreading 
leaflets  “containing  half-truths 
about  R.  C.  Holies.”  The  sale  by 
the  Galvin  interests  was  con¬ 
summated  on  Feb.  29,  1956. 

The  editorial  policy  of  the 
News,  Mr.  McDowell  said,  had 
been  “a  milk-and-water  ap¬ 
proach  to  questions  designed  to 
please  no  one.” 

Mr.  McDowell  said  Freedom 
Newspapers  followed  its  usual 
custom  of  dissolving  the  exist¬ 
ing  publishing  corporation  and 
set  up  a  partnership.  The 
unions,  he  said  demanded  full 
severance  while  still  accepting 
other  benefits  under  their  con¬ 
tracts. 

“A  year  of  operating  under 
the  most  difficult  conditions” 
was  described  by  Mr.  McDowell. 
The  advertising  and  editorial 
staffs  of  the  News,  he  said,  sold 
against  the  News,  on  the  street, 
and  in  meetings. 

Guild  members,  he  asserted, 
actively  solicited  in  an  attempt 
to  start  a  new  paper. 

“They  copied  our  photo 
morgue,  using  our  negatives  and 
our  time — ^taking  the  negatives 
with  them,”  Mr.  McDowell  said. 

“Salesmen  did  not  renew  con¬ 
tracts  and  in  their  daily  calls  on 
retailers  urged  them  to  curtail 
their  advertising. 

“Prior  to  the  strike  the  mail- 
room  employes  w'ould  race  the 
motors  on  trucks,  drive  in  gear 
with  the  emergency  brake  on; 
deliberate  attempts  were  made 
to  ruin  all  vehicles. 


“Fuses  were  taken  from  the 
wire  tyer;  also,  parts  from  the 
semi-automatic  wire  tyer  and 
two  hand  tyers  so  that  they 
could  not  be  operated. 

“All  paper  stock  that  was  on 
hand  was  cut  up  and  destroyed. 

“The  comics  and  magazine 
sections  were  scrambled. 

“All  Chauncey  Wing  Mailers 
were  taken  and  have  never  been 
found. 

“Mimeographed  instructions 
were  sent  out  by  the  union  to 
carriers  and  parents  containing 
instructions  not  to  deliver  their 
papers;  to  send  registered  let¬ 
ters  of  resignation  to  the  News, 
and  to  attend  union  meetings; 
also,  to  d^nand  their  bond. 

“Union  sent  delegates  to  vari¬ 
ous  school  groups,  churches  and 
social  groups  in  an  effort  to  in¬ 
fluence  them  against  the  Lima 
News. 

“Lima  News  carriers  who  re¬ 
mained  after  May  1  were  called 
on  by  union  members,  discour¬ 
aged  and  threatened  and  fol¬ 
lowed  if  they  did  not  give  up 
the  route. 

“Papers  and  bundles  were 
picked  up  after  delivery. 

“The  office  was  kept  busy  by 
nuisance  calls. 


‘American  Week’  Car  Ads  Out, 
Idea  Approved  Reprisal  For 


Paterson,  N.  J. 

Several  governors  have  agreed 
to  proclaim  March  23-27  as  “Be¬ 
lieve  in  America  Week,”  acting 
on  the  suggestion  made  by 
Harry  B.  Haines,  publisher  of 
the  Paterson  Evening  News. 

Mr.  Haines  started  the  move¬ 
ment  in  a  Feb.  25  editorial 
describing  the  recession  as  a 
“psychosomatic  slump”  and  of¬ 
fering  liberty-loving  confidence 
in  America  as  the  antidote.  He 
telegraphed  every  governor  urg¬ 
ing  proclamation  of  “Believe  in 
America  Week”  when  efforts 
will  be  made  “to  talk  ourselves 
into  a  return  to  full  employ¬ 
ment”  and  start  a  chain  reaction 
of  buying  and  selling. 

Asked  about  the  plan.  Presi¬ 
dent  Eisenhower  said  he  en¬ 
dorsed  the  idea  that  confidence 
is  a  very  important  feature  in 
the  degree  of  activity  you 
normally  anticipate  in  the  econ¬ 
omy. 


“Subscribers  who  continued  to 
take  the  Lima  News  were 
threatened  and  in  one  instance 
a  bottle  was  thrown  against  a 
porch  and  was  broken;  also, 
many  door  screens  were  broken. 

“Papers  were  dumped  in 
yards. 

“During  a  period  of  six  weeks 
the  few  carriers  who  remained 
with  the  News  had  to  be  es- 
courted  by  adults  so  that  they 
wouldn’t  be  molested. 


“Keys  for  locks,  doors  and 
equipment,  were  taken  before 
the  strike. 


“When  the  competition  start¬ 
ed  on  July  1,  carrier  boys  col¬ 
lected  for  the  News  in  advance, 
turned  the  money  over  to  the 
Citizen,  and  started  carrying 
for  the  Citizen  when  they  start¬ 
ed  publication  telling  people 
that  the  News  had  gone  out  of 
business. 


“At  the  time  of  the  strike 
stencils  were  scrambled  by 
towns,  and  alphabetically. 

“Galleys  of  type  for  the 
agents  and  city  route  lists  were 
melted  down  and  destroyed. 

“Main  fuses  pulled  on  the  pa¬ 
per  cutter.  Paper  cutter  was 
shimmed  with  lead  bars  so  that 
the  pressure  plate  would  not 
operate  and,  also,  lead  slugrs 
placed  in  gears. 


Symposium  Set 
On  Science  News 


Cambridge,  Mass. 

The  Massachusetts  Institute 
of  Technology,  and  Harvard 
University  are  cooperating  to 
help  New  England  newspapers 
improve  their  coverage  of 
science  news.  About  24  editors 
and  reporters  will  attend  a  two- 
day  symposium,  on  March  6  and 
7,  which  the  Nieman  Foundation 
has  arranged  at  the  request  of 
the  New  England  Society  of 
Newspaper  Editors. 

The  purpose  is  to  provide 
background  information  which 
will  be  helpful  in  judging  the 
newsworthiness  of  future  de¬ 
velopments  in  science  and  com¬ 
menting  on  those  developments. 
Members  of  the  Harvard  and 
M.I.T.  faculties  will  describe 
work  in  their  fields. 


Court  Orders  ITU 
To  Produce  Records 


Slump  News 


Burbank,  Calif. 

Local  automobile  dealers  have 
ceased  advertising  in  the  Dail^ 
Review  in  retaliation  for  pub 
lishing  news  of  the  nation’s 
business  recession. 

Publisher  Hoyt  Cater  dis¬ 
closed  the  action  this  week  by 
publishing  the  text  of  a  tele¬ 
gram  received  from  the  Burbank 
Automobile  Dealers  Association, 
He  also  sent  a  letter  to  adver¬ 
tising  agencies  and  factory 
executives  saying  he  didn’t  be¬ 
lieve  the  cancellation  of  adver¬ 
tising  was  the  way  to  make 
business  better. 

The  dealers’  telegram  said 
local  sales  and  promotional  cam¬ 
paigns  have  been  cancelled  “be¬ 
cause  continued  headlining’’  of 
recession  news  “induces  re 
trenching  of  possible  buyers.” 

“This  organization,”  the  mes¬ 
sage  concluded,  “will  not  com¬ 
pete  in  advertising  on  the  inside 
with  adverse  headlines  on  the 
outside.” 

Publisher  Cater  said  action  of 
this  kind  seems  to  be  based  on 
bad  advice.  Newspapers  did  not 
make  the  “recession”  nor  will 
they  correct  it,  but  while  it  lasts 
they  must  certainly  report  it,  he 
said. 


Oscar  L.  Stevens,  86, 
Early  Monitor  Editor 


“Ad  salesmen  took  list  of  re¬ 
tailers  on  contract  before  they 
left. 


“It  was  difficult  to  establish 
rates  for  the  advertisers  who 
did  continue  to  advertise  after 
the  strike.  Before  the  strike 
we  had  450  contracts;  80  re¬ 
mained  with  us. 


“Our  circulation  dropped  from 
35,000  daily  before  the  strike  to 
15,000,  with  most  of  the  loss  be¬ 
ing  in  the  city.” 


Seattle,  Wash. 

A  recess  was  taken  in  the  trial 
of  the  Pasco  (Wash.)  Tri-City 
Herald’s  anti-trust  suit  against 
the  International  Typographical 
Union  and  others  this  week  after 
the  court  ordered  the  union  to 
produce  all  business  records  of 
Unitypo,  Inc. 

Glenn  C.  Lee,  publisher  of  the 
Herald,  has  charged  the  ITU 
and  its  subsidiary  company  with 
helping  the  Columbia  Basin 
News  to  achieve  a  monopoly  in 
the  newspaper  field  in  the  Pasco 
area. 


Oscar  L.  Stevens,  first  news 
editor  of  the  Christian  Seiena 
Monitor  and  newspaperman  for 
50  years,  died  Feb.  22  in  New 
York  a  few  hours  after  he  had 
suffered  a  stroke.  He  was  86 
years  old. 

Mr.  Stevens  was  one  of  the 
first  five  men  named  to  the  orig¬ 
inal  staff  of  the  Monitor  when 
the  paper  began  publication  in 
Boston  in  1908.  He  served  as  its 
first  news  editor,  later  becoming 
assistant  managing  editor  and 
assistant  editor. 

He  resigned  from  the  Monitor 
in  1922  and  was  for  a  time  on 
the  Worcester  (Mass.)  Gazette 
and  an  editorial  writer  for  the 
Philadelphia  (Pa.)  Bulletin  for 
a  year.  He  then  became  man 
aging  editor  and  later  editor  of 
the  Quincy  (Mass.)  Potn®* 
Ledger. 

He  served  as  editorial 
and  columnist  for  the  Mii^' 
bury  (Vt.)  Register  and  its  two 
associated  weeklies,  the  Brando* 
Union  and  the  Bristol  Her^ 
for  five  years  until  his  retir^ 
ment  in  1941. 
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Inlanders  Told  How 

I 

To  Get  Auto  Linage 


By  George  A.  Brandenburg 


Chicago 

Continued  need  for  developing 
automotive  linage,  local  and  na¬ 
tional,  at  the  dealer  level  was 
emphasized  at  the  Inland  Daily 
Press  Association  convention 
this  week.  More  than  350  per¬ 
sons  attended  the  two-day  ses¬ 
sion. 

A  discussion,  led  by  Hollis  J. 
Nordyke,  Ames  (Iowa)  Tribune, 
revealed  how  three  newspapers 
have  profited  by  cultivating 
their  local  auto  dealers  and  pro¬ 
viding  information  which  has 
aided  dealers  in  getting  their 
share  of  national  advertising. 

Begin  on  Local  Level 

Thurman  W.  Sallade,  Grand 
Forks  (N.  D.)  Herald,  whose 
paper  had  a  41%  gain  in  nation¬ 
al  automotive  linage  in  1957 
after  a  20%  loss  suffered  in 
1956,  said  retail  ad  salesmen 
were  called  upon  to  help  auto 
dealers  get  more  factory  copy 
and  to  do  more  local  adver¬ 
tising. 

The  Herald  provided  the  mar- 
^  ket  information,  plus  the  news- 
^  paper’s  coverage  story,  to  pre¬ 
sent  to  local  area  automobile 
dealers  at  a  series  of  luncheons. 

The  dealers  were  invited  by 
groups — Ford,  General  Motors, 
Chrysler. 

“We  then  presented  the  spe¬ 
cific  data  on  new  cars  sold  as 
compared  to  national  adver¬ 
tising  linage  that  applied  to 
that  group,”  Mr.  Sallade  said. 
“Without  mentioning,  by  name, 
any  dealers  in  our  city  or  in  the 
other  major  cities  in  the  state, 
we  pointed  out  some  of  the 
glaring  inequities  in  the  past 
sdieduling  of  national  adver¬ 
tising  by  the  manufacturers.” 

Dealers  were  urged  to  take 
steps  to  correct  the  gross  in¬ 
equities  that  existed  in  so  many 
N  cases.  It  was  suggested  that  they 
first  step  up  their  own  adver- 
tising  and  promotional  efforts 
sud  then  make  their  voices 
heard,  singly  with  the  manufac¬ 
turers  representatives  who  call 
TO  them  and  collectively  at  their 
dealer  association  meetings. 

“We  asked  for  action  and  we 

it,”  Mr.  Sallade  reported. 

‘New  Car’  Contract 

Charles  Schmell,  Easton  (Pa.) 
**pre88,  told  how  that  paper 
^  instituted  a  new  car  classi¬ 
fied  display  advertising  con- 
tract  which  auto  dealers  could 
r  utilize  at  the  same  earned  rate 
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as  for  used  car  advertising. 

“We  will  accept  only  locally- 
prepared  advertisements  over 
one  dealer  signature,”  he  ex¬ 
plained.  “Agency  prepared  copy 
or  mats,  if  submitted  by  dealer, 
require  the  general  rate.”  INLAND  PRESIDENT  Robert  I 

Some  dealers  run  several  Ledger,  welcomes  speakers,  Gro 

times  a  week  or  even  daily  Montgomery  (Ala.)  Advertiser, 

during  a  given  promotion  period.  Times 

The  new  car  ads  are  placed 

on  the  same  or  opposite  page  showed  substantial  gains  in 


INLAND  PRESIDENT  Robert  M.  White  II  (center),  Mexico  (Mo.) 
Ledger,  welcomes  speakers,  Grover  Cleveland  Hall  (left),  editor  of  the 
Montgomery  (Ala.)  Advertiser,  and  Harrison  E.  Salisbury,  New  York 
Timet  staff  writer. 


on  which  used  car  classified  dis-  classified  linage, 
play  ads  appear  on  the  theory  "f*  J*  Slaven,  Springfield  Ilh- 
that  it  leads  the  used  car  wois  State  Journal  and  Register, 
shopper  to  become  a  new  car  said  ^  auction  sale  advertising 


rubber-stamp  onto  the  bill  a 
discount  price  of  two  cents  per 


J.  J.  Slaven,  Springfield  Jlli-  line  if  the  account  is  paid 
nois  State  Journal  and  Register,  within  10  days.” 


prospect.  increased  by  reinstating  a 

Raymond  E.  Dix,  Wooster  Public  Sale  Directory  formerly 
(Ohio)  Journal,  said  a  survey  free. 


Women’s  Interests 


among  auto  dealers  revealed  a  fu®  Auction  oale  rate  was 

growing  sentiment  for  adver-  adjusted  to  help  carry  the  cost  i  x 

tising  in  other  media.  To  offset  directory,  which  is  limited  Helen  M.  Matheson,  assistant 

this  feeling,  the  Record  prepared  to  a  maximum  of  two  lines,  managing  editor  in  charge  of 
a  brochure  and  invited  auto  Auctioneers  supplement  the  women  s  activities  of  the  Wis- 
dealers  to  a  dinner  Thev  were  listings  with  their  own  ads.  consin  State  Journal,  Madison, 
J  Lzl  ZT.  John  R.  Nixon,  Peru  (Ind.)  urged  that  women  writers  “get 


Public  Sale  Directory  formerly  Ways  of  increasing  the  news- 
run  free.  paper’s  appeal  to  women  were 

The  Auction  Sale  rate  was  offered  in  a  panel  discussion  by 
adjusted  to  help  carry  the  cost  three  women  speakers. 


dealers  to  a  dinner.  They  were  listings  with  their  own  ads. 
given  the  Journal’s  sales  pres-  John  R.  Nixon,  Peru  (Ind.)  urpd  that  women  writer  “get 
entation,  which  aided  in  getting  Tribune  general  manager,  said  out  of  the  professional  ghet^ 
dealer  recommendation  for  there  is  no  substitute  for  and  broaden  their  perspective 
newspaper  advertising.  “knocking  on  doors,”  telling  as  to  what  interests  women 

how  Robert  Mills,  CAM,  has  readers. 

Titno  Tn  Pur*.  FvnonsfHi  shown  healthy  annual  increases  She  urged  publishers  to  get 


newspaper  advertising. 


Time  To  Pare  Expenses 


shown  healthy  annual  increases  She  urged  publishers  to  get 
by  developing  yearly  contract  their  women  writers  and  editors 
advertisers — from  44  in  1949  to  adhere  to  the  same  high 


John  Notman,  Clinton  (Iowa)  advertisers — from  44  in  1949  lo  aanere  lo  uie  same  nign 

Herald,  chairman  of  Inland’s  to  300  now.  Many  three-line  ad-  standards  of  writing  and  editing 

Costs  and  Revenues  Committee,  vertisers  run  daily— at  eight  that  are  required  of  male  staff 

in  a  preliminary  report,  pointed  cents  a  line.  members. 

out  that  while  advertising  and  Howard  L.  Bush,  Neosho  Mrs.  Ross  (Anne)  Thomson, 


circulation  revenues  were  ahead  (Mo.)  News  publisher,  said  a 
in  1957,  as  compared  with  1956,  small  daily  can  build  classified 
increased  expenses  generally  re-  volume  in  a  Business  Directory 
suited  in  a  lower  net  profit.  and  by  merchandising  ads — 
He  warned  Inlanders  to  “get  preferably  on  used  goods, 
out  the  axe”  and  cut  operating  “We  firmly  believe  in  the  dis- 
expenses  this  year  if  they  ex-  count  system  for  classified,” 
pect  to  keep  net  profits  from  said  Mr.  Bush.  “Each  day  we 


(Mo.)  News  publisher,  said  a  c<>pub  isher  of  the  Rocky  Fc^d 
small  daily  can  build  classified  (.C®!®-)  Gazette,  spoke  from  the 
volume  in  a  Business  Directory  viewpoint  of  a  small  daily  news- 
and  by  merchandising  ads-  P^Per  where  the  news  of  inter- 
preferably  on  used  goods.  ®st  ^o  women  readers  is  found 

“We  firmly  believe  in  the  dis-  throughout  the  paper. 


falling  below  1957  levels. 


send  the  advertiser  his  bill  (con- 


Three  Inlanders  told  how  they  tract  advertisers  excepted)  we 


TRIO  OF  SPEAKERS  at  Inland  meeting  compare  notes  on  Increasing 
newspaper  appeal  to  women:  left  to  right — Ann  Landers,  Chicago  Sun- 


Names  makes  news,  she  said, 
even  if  it’s  in  the  police  court 
or  divorce  listings. 

“We  have  a  goal  of  trying  to 
get  every  reader’s  name  in  at 
Thanksgiving  and  at  Christmas 
time,”  she  said.  “We  don’t 
achieve  that  goal,  but  we  do 
make  a  heroic  effort.  Just  be¬ 
fore  each  holiday,  we  start  call¬ 
ing  every  person  in  Rocky  Ford 
who  has  a  telephone — it  means 
attempting  1,620  calls. 

“At  Thanksgiving  we  headline 
the  items  ‘Turkey  Talk’  and  at 
Christmas  ‘Holiday  Happenings.’ 
We  set  them  up  with  the  sur¬ 
name  of  the  host  family  in  bold 
face  caps  centered  above  the 
item,  so  that  readers  can  scan 
down  the  columns  and  easily 
and  quickly  find  their  own  news 
and  that  of  others  they  are  in¬ 
terested  in.” 

Ann  Landers  (Mrs.  Jules 


newspaper  appeal  to  women;  left  to  right — Ann  Landers,  Chicago  Sun-  .  ,  .  . 

Times  Syndicate  columnist;  Mrs.  Ross  Thompson,  co-publisher.  Rock  of  Chicago),  Chic^o 

Ford  (Colo.)  Gazette,  and  Helen  M.  Matheson,  assistant  managing  Sun-Times  Syndicate  columnist, 
editor.  Wisconsin  State  Journal.  {Continued  on  page  56) 
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MOLONEY  STUDY  SHOWS: 


Newspapers  Better  Buy 
In  58  Basic  TV  Cities 


An  interesting  comparison  of 
advertising  costs  of  television 
and  newspapers  in  58  cities 
challenges  the  oftheard  theme 
that  newspapei’s  are  “too  ex¬ 
pensive  to  be  used  as  a  national 
medium.” 

Herbert  W.  Moloney,  presi¬ 
dent  of  Moloney,  Regan  & 
Schmitt,  newspaper  representa¬ 
tives,  put  together  the  compara¬ 
tive  data  on  the  basis  of  current 
costs. 

Using  television’s  Basic  Net¬ 
work  58  Cities,  he  shows  the 
coverage  obtained  from  a  typi¬ 
cal  half-hour  evening  program, 
as  compared  to  the  coverage  ob¬ 
tained  from  the  largest  news¬ 
paper  in  these  same  58  cities. 

The  lack  of  an  acceptable 
yardstick  makes  any  such  study 
open  to  discussion,  but  Mr. 
Moloney  says  he  has  leaned 
over  backwards  so  that  the 
figures  projected  by  his  organi¬ 
zation  wdll  be  interesting,  and 
infonnative  to  the  national  man¬ 
ufacturer  and  his  advertising 
agency. 

“The  major  purpose,”  Mr. 
Moloney  told  E&P,  “is  to 
counteract  the  argument  that 
the  daily  newspaper  is  all  right 
for  an  introductory  campaign, 
but  that  for  a  continuing  sales 
drive  on  a  national  basis  the 
newspapers  are  too  expensive. 
This  study  shows  that  this  is 
not  correct.” 

This  study  is  based  on  ABC 
City  and  Retail  Trading  Zone 
areas. 

A  rating  of  22%  for  an  aver¬ 
age  nighttime  half-hour  tele¬ 
vision  show  is  used.  This  figure 
is  applied  against  the  television 
homes  in  each  area.  This  indi¬ 
cates  that  using  the  Basic  58 
Network  Cities  only,  an  adver¬ 
tiser  on  one  TV  station  in  these 
58  cities  reaches  about  5,450,- 
000  homes. 

One  newspaper  in  these  same 
58  markets  shows  an  advertiser 
reaches  14,500,000  homes,  or 
51%. 

What  about  cost? 

Newspaper  Ads  for  Less 

Time  and  a  conservative  esti¬ 
mate  for  talent  for  an  average 
half-hour  nighttime  show  in 
these  58  cities  costs  about  $89,- 
000  per  week.  This  same  amount 
of  money  would  buy  two  1,000 
line  advertisements,  or  four  500 
line  advertisements  in  the  larg¬ 
est  daily  newspaper  in  these 
same  58  markets  each  week — 


and  place  each  of  these  multiple 
messages  into  almost  thi-ee  times 
as  many  homes. 

(Note:  The  $89,000  figure  is 
for  the  CBS  basic  network. 
NBC’s  cost  would  be  $90,000. 
In  the  case  of  the  latter,  news¬ 
paper  ads  would  cost  $84,000; 
in  the  CBS  cities  they  would 
cost  $86,000.) 

“Of  course,”  said  Mr.  Mol¬ 
oney,  “TV  accounts  do  not  stop 
with  the  basic  stations  of  either 
of  the  networks.  We  understand 
that  in  the  majority  of  cases, 
additional  stations  are  used  so 
the  total  number  of  markets  is 
brought  up  to  between  100  and 
120.  That,  however,  would  not 
change  the  basic  comparison,  be¬ 
cause  if  additional  TV  stations 
are  added,  then  you  can  add 
additional  newspapers  and  the 
compai-ative  cost  and  coverage 
will  be  close  to  the  same, 
whether  the  comparison  is  on 
58  markets,  100  markets,  or 
120  markets. 

“The  fact  is  that  if  an  adver¬ 
tiser  will  use  the  same  number 
of  newspapers  as  he  is  using 
number  of  TV  stations,  the 
newspapers  can  do  a  fine  job 
at  no  higher  cost,  so  surely  the 
time  has  come  for  advei’tisers 
and  agents  to  stop  saying  that 
they  cannot  use  newspapers  as  a 
national  media,  because  it  costs 
too  much.” 

Basic  Factors 

Mr.  Moloney’s  comparison  is 
limited  to  these  basic  factors 
in  order  to  avoid  the  compli¬ 
cated  and  often  difficult-to-prove 
arguments  as  to  sponsor  identi¬ 
fication,  readership  of  advertise¬ 
ments,  and  other  involved  dif¬ 
ferences  of  opinion  that  result 
from  trying  to  compare  such 
different  media. 

Another  point  in  this  plan  is 
that  it  leaves  the  advertiser 
completely  free  to  use  whatever 
newspapers  in  the  full  58  cities 
that  he  prefers.  In  order  to  put 
it  together,  Mr.  Moloney  took 
the  newspaper  with  the  largest 
circulation,  but  there  is  nothing 
rigid  about  that,  because  each 
advertiser  can  use  whatever 
newspaper  he  wants  in  each  of 
the  58  cities. 

On  a  26-week  schedule  the  TV 
expenditure  (time  and  talent 
estimated  and  discounts  in¬ 
cluded)  would  be  $1,999,000, 
while  the  newspaper  ad  invest¬ 
ment  would  be  $2,144,000  (no 
discounts  figured). 


Unique  Surgery 
Covered  by  Pair 

San  Diego,  Calif. 

A  reporter-photographer  team 
of  the  San  Diego  Union  wit¬ 
nessed  and  photographed  what 
is  believed  the  first  heart  and 
artery  surgery  of  its  kind  in  the 
world  here  Feb.  10. 

Bryant  Evans,  science  writer, 
and  Ted  Lau,  photographer, 
were  in  the  surgery  room  during 
the  seven-hour  operation  per¬ 
formed  on  a  38-year  old  man 
who  was  told  he  had  only  a  50- 
50  chance  of  survival. 

A  plastic  valve  was  inserted 
in  the  aorta  to  perform  some  of 
the  functions  of  a  natural  valve 
disabled  by  rheumatic  fever, 
and  a  blocked  mitral  valve  was 
opened  within  the  heart.  Sur¬ 
geons  said  they  knew  of  no  other 
case  in  which  both  operations 
had  been  performed  simul¬ 
taneously. 

Mr.  Evans  reported  vividly, 
and  Mr.  Lau  took  a  detailed  se¬ 
quence  of  photographs,  showing 
use  of  the  equipment  which 
made  this  operation  possible. 

• 

Executives  Named 
On  Gannett  Paper 

Danville,  Ill. 

The  appointments  of  a  circu¬ 
lation  manager  and  a  mechani¬ 
cal  superintendent  of  the  Dan¬ 
ville  Commercial-News  has  been 
announced  by  Robei’t  J.  Burow, 
general  manager  of  the  Gan¬ 
nett  daily. 

George  J.  Evans  is  the  new 
circulation  manager,  coming 
here  from  the  Champaign-Ur- 
bana  (Ill.)  News-Gazette,  where 
he  has  been  circulation  manager 
for  three  years.  He  succeeds 
John  A.  Funk,  recently  pro¬ 
moted  to  business  manager  of 
the  Commercial-News. 

James  Rickard,  new  mechani¬ 
cal  superintendent,  will  main¬ 
tain  his  duties  as  composing 
room  foreman  and  building 
superintendent  and  will  assume 
supervisory  capacity  in  the 
press  and  stereotype  depart¬ 
ments.  He  came  from  Rochester 
(N.  Y.)  Times-Union  in  1951. 

• 

Fire  Ruins  Plant 

Nassau,  Bahamas 

Its  plant  burned  to  the  ground 
after  an  explosion,  the  Nassau 
Guardian  is  staying  in  business 
by  publishing  a  four-page  sheet 
from  an  office  of  a  commercial 
print  shop.  The  paper  has  usu¬ 
ally  run  12  pages.  Loss  was 
estimated  at  $170,000,  covered 
by  insurance. 

EDITOR  ac  P 


Prof  Scores 

1 

Sports  Page 
Name  Calling 

Eugene,  Ore, 

Publishers  at  the  39th  annua! 
Oregon  Press  Conference  wen 
queried  about  the  behavior  ol 
their  sports  departments. 

“What  makes  a  good  sports 
page?”  John  L.  Hulteng,  asso¬ 
ciate  professor  of  journalism  ii 
the  University  of  Oregon,  asked 
He  commented  on  “the  recent, 
abuse”  of  the  sports  writer’s 
editorial  privilege  by  Los  An¬ 
geles  area  staffs.  Prof.  Hulteng 
cited  remarks  from  the  column¬ 
ists  about  the  Presidents  Com¬ 
mittee  of  the  Pacific  Coast  con¬ 
ference  in  which  some  of  the 
coast’s  leading  educators  were 
called  “chowder  heads,  liars, 
sissies,  and  thieves.” 

“Where  were  the  publishers 
when  this  name  calling  was 
going  on?”  the  former  Neiman 
Fellow  asked.  “If  a  business 
^\Titer  were  to  refer  to  the  heads 
of  corporations  in  that  vein  or 
a  political  columnist  were  to  at¬ 
tack  elected  officials,”  Prof. 
Hulteng  said,  “the  publisher 
would  have  him  on  the  carpet 
to  answer  for  the  obvious  breach 
of  good  taste.” 

The  play  by  play  style  of  re¬ 
porting  has  passed,  the  profes¬ 
sor  noted,  but  in  this  era  of  in¬ 
terpretative  reporting  some  of 
the  columnists  have  become 
overwhelmed  with  their  own 
sense  of  importance. 

• 

Dr.  Fine  Accepts 
Post  at  University 

Dr.  Benjamin  Fine,  education 
editor  of  the  New  York  Timet 
since  1941,  has  been  named  dean 
of  Yeshiva  University’s  new 
Graduate  School  of  Education. 
He  will  assume  his  post  March!. 

In  his  letter  of  resignation  to 
Orvil  E.  Dryfoos,  president  ol 
the  New  York  Times,  Dr.  Fine  ^ 
explained  his  decision  to  enter 
the  academic  field. 

“As  you  may  know,  I  have 
always  been  interested  in  the 
field  of  education,”  he  wrote. 
“Graduate  work  at  Teacher’s 
College,  Columbia  University, 
was  in  education.  I  received  nay 
Doctor  of  Philosophy  degree  in 
education  from  Columbia  Un*' 
versity  the  year  that  I  became 
education  editor  of  the  Timet- 
Some  dozen  books  in  the  field  of 
education  that  I  have  written 
during  the  past  decade  indicate 
my  interest  and  continuing  con¬ 
cern  with  contemporary  prow 
lems  of  American  education. 
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SURRENDER' 


NEVER 


‘WE  SHALL  .  .  . 

Morgan,  Spartanburg  Merald-Journal 


Tingley,  London  Free  Press 


Whitman,  Stockton  Record 


tion  (i.e.  three-color  and  black  at  the  ANPA  Mechanical  Con- 
and  one  color  and  black  are  two  ference  in  Atlantic  City,  N.  J., 
separate  classes  and  a  $5  fee  June  23-25. 
must  be  paid  for  each  if  entries  All  entries  qualifying  for  final 
are  made  in  each).  judging  will  be  on  display  at 

Checks  should  be  payable  and  the  Third  ROP  Newspaper  Color 
sent  to:  ROP  Color  Conference,  Conference  in  New  York. 
Room  403,  141  East  44th  Street,  Awards  will  be  presented  to  the 
New  York  17,  New  York.  All  winning  newspapers,  advertisers, 

and  agencies  by  Editor  &  Pub¬ 
lisher  during  the  Conference. 


ROP  Color  Parley  Set; 
E&P  Awards  Announced 


sent  to:  ROP  Color  Conference, 

The  Third  Annual  Newspaper  and  Black:  newspapers  with  cir-  1- -  -  ^ - -  - 

ROP  Color  Conference  will  be  culation  under  100,000;  100,000  New  York  17,  New  York 
held  Sept.  15,  16,  and  17  at  the  to  250,000;  and  over  250,000.  entries  and  checks  must  i 
Waldorf-Astoria  Hotel,  New  General  Subject  in  Three  Colors  July  If  1958. 

York,  it  was  jointly  announced  and  Black:  newspapers  with  cir-  „  „  ,  • 

this  week  by  J.  Rufus  Doig,  culation  under  100,000;  100,000  ***  ** 

president,  Omara  &  Ormsbee,  to  250,000;  and  over  250,000. 
and  H.  James  Gediman,  execu-  Food  Subject  in  One  Color 
tive  vicepresident,  Hearst  Ad-  and  Black:  newspapers  with  cir- 

vertising  Service,  chairman  and  culation  under  100,000;  100,000 

co-chairman  respectively  of  the  to  250,000;  and  over  250,000. 

ROP  Color  Conference  Com-  General  Subject  in  One  Color 

mittee.  and  Black:  newspapers  with  cir- 

The  conference  will  be  jointly  culation  under  100,000;  100,000 
sponsored  by  the  American  As-  250,000;  and  over  250,000. 
sociation  of  Newspaper  Repre- 
sentatives,  the  Advertising 

Agency  Production  Club  of  New  According  to  Mr.  Doig,  each 
York,  the  Art  Directors  Club  award  will  be  made  upon  the 
of  New  York,  the  Association  printed  reproduction  of  a  color 


The  ads  submitted  with  each 
entry  must  be  representative 
tear  sheets  from  edition  runs. 
Each  tear  sheet  must  be  mounted 
with  Scotch  tape  on  an  18"  x 
24"  single-weight  white  mount¬ 
ing  board.  The  label  portion  of 
the  entry  blank,  properly  and 
completely  filled  out,  must  be 
securely  pasted  to  the  lower 
left-hand  comer  of  the  mount¬ 
ing  board. 

Entry  blanks,  or  additional 

r . —  -  -  entry  blanks,  may  be  obtained 

of  National  Advertisers,  and  the  ad  as  it  appeared  in  a  regular  directly  from  the  ROP  Color 
American  Association  of  Adver-  edition  of  the  newspaper  sub-  -  -  - 

tising  Agencies.  mitting  the  entry.  Printed  re¬ 

production  will  be  judged  on  the 
E&P  Awards  basis  of  the  submitted  news- 

Planned  to  cover  the  latest 

developments  in  all  phases  of  f®  announced  at  a 

run-of-paper  color  in  newspap-  ^  .  x 

ers,  including  the  sale  and  use  of  l-ntries  are  limited  to  nahonal 
color  as  an  advertising  medium,  general  rate  ROP  newspaper 
the  Conference  will  feature  EDI- 

tor  &  PUBLISH^’S  Second  An-  Sy^7w?p%em  Sen  J^^ 

1.  1957  and  May  31?  1958  inclu- 

KUP  newspaper  color  reproduc- 

liibwi  "‘Each  tear  sheet  must  be 

ject  ads  during  1957-58.  identified  and  labeled  as  to  color, 

bpecial  E&P  plaques  will  be  subject  and  circulation  classifi- 

Kiven  to  12  newspapers,  together  cation,  newspaper,  date,  adver- 

with  certificates  of  merit  to  the  tiser,  and  advertising  agency, 
advertisers  and  their  advertis-  An  entry  fee  of  $5  must  ac- 

agencies,  whose  ads  are  company  the  entry.  The  $5  fee  March  3-4;  at  the  ANPA  Con- 
I  as  winning  top  honors  permits  entry  of  a  maximum  of  vention  in  New  York,  April  20- 

n  each  of  12  classifications,  as  12  ads  in  either  three  colors  and  26;  at  the  National  Newspaper 

blaizk;  or  one  color  and  black.  Promotion  Association  conven- 
Pood  Subject  in  Three  Colors  regardless  of  subject  classifica-  tion  in  Pittsburgh,  May  4-7;  anc 


Hometown-Metro 
Panel  Arranged 

Changing  from  a  semi-annual 
to  an  annual  basis,  the  New 
York  State  Circulation  Mana¬ 
gers  Association  will  have  its 
1958  meeting  March  16-19  at 
the  Commodore  Hotel,  New 
York  City. 

Stephen  E.  Lovas,  West¬ 
chester  Newspapers,  is  ar¬ 
ranging  a  program  on  which 
discussion  panels  will  predomin¬ 
ate.  One  feature  will  be  a  panel 
made  up  of  seven  circulation 
directors  of  the  New  York  City 
newspapers  who  will  discuss 
“The  Committee,”  Mr.  Doig  comparisons  and  contrasts  be- 
said  this  week,  “has  already  tween  smaller  hometown  and 
sent  a  mailing  with  entry  blanks  the  metropolitan  newspapers, 
and  other  material  to  the  News-  Turner  Catledge,  managing 
paper  Advertising  Executives  editor  of  the  New  York  Times, 
Association  list.  Another  mail-  will  he  lunehenn  snealter. 
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FINAL  FREY  REPORT: 


Method  of  Commission 
Up  To  Agency,  Client 


JANUARY  Newspaper  Lineage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record*  MeaeDrementi) 

%  of 


By  Robert  B.  McIntyre 

If  the  final  Frey  report  on 
the  advertising  industry  released 
this  week  could  be  said  to  have 
any  firm  conclusion,  it  could  be 
this:  Whether  the  media-com¬ 
mission  method  is  the  most  de¬ 
sirable  should  be  a  decision 
made  by  each  agency  and  each 
client  on  its  own. 

In  fact,  Prof.  Albert  W.  Frey 
and  his  associate  Prof.  Kenneth 
R.  Davis,  both  of  Dartmouth 
Colege’s  Amos  Tuck  School  of 
Business  Administration,  re¬ 
frained  from  making  positive 
recommendations  that  would 
give  the  impression  that  there  is 
a  standard  solution  for  the  prob¬ 
lems  “that  do  exist.” 


by  any  one  agency  to  its  clients 
and  by  different  agencies  to 
their  clients  is  so  great,  and 
attendant  circumstances  so  dif¬ 
ferent,  that  a  universal,  stand¬ 
ard  compensation  method  is 
difficult  to  accept  .  .  . 

“Any  change  in  compensation 
arrangements  between  client 
and  agency  should  be  introduced 
only  after  recognition  of  and 
careful  examination  of  all  the 
factors  involved.  And  usually 
there  will  be  many  factors,  some 
favorable  to  a  change  and  some 
not.  Change  should  not  be 
sought  and  effected  simply  for 
the  sale  of  change. 

Uniform  Plan  Impossible 
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Lin  are 

Previoai 

FAP 

Year 

Ib4ci 

TOTAL  ADVERTISING 

January  . 

-  (1968) 

197,122,809 

(1957) 

210,509,195 

93.7 

IM.l 

December  . . . . 

_  (1967)  239.626.136 

(1956) 

243,080.202 

98.6 

1034 

DISPLAY 

January  . 

.  (1958) 

147.746,666 

(1957) 

155,368.116 

95.1 

101.8 

December  . . . . 

.  (1967) 

193,618,181 

(1956) 

192,743,132 

100.5 

104.4 

CLASSIFIED 

January  .... 

.  (1968) 

49,376,163 

(1957) 

55,141,079 

89.5 

05.1 

December  ... 

.  (1967) 

46,006,956 

(1956) 

50,337,070 

91.4 

09.5 

RETAIL 

January  .... 

.  (1968) 

106,940,606 

(1957) 

110,529,786 

96.8 

1024 

December  . . . 

.  (1967) 

152,581,610 

(1956) 

152,030,988 

100.4 

104.1 

DEPARTMENT 

STORE 

January  .... 

.  (1968) 

38.19.6,660 

(1957) 

39,834,670 

05.9 

08.8 

December  . . . 

.  (1967) 

57,967,509 

(1956) 

67,601,952 

10O.6 

105.4 

GENERAL 

January  .... 

.  (1958) 

23,431,000 

(1957) 

26.355.080 

88.9 

03.8 

December  . . . 

.  (1967) 

26.448,346 

(1956) 

27,690,323 

9.'i.5 

09.1 

AUTOMOTIVE 

January  . . . . 

11.732,601 

(1957) 

12,554,540 

93.5 

104.1 

December  . . . 

.  (1957) 

10,584.229 

(1956) 

8,823,791 

120.0 

109.4 

FINANCIAL 

January  .... 

.  (1958) 

6,642,649 

(1957) 

5.928.710 

95.2 

119.7 

December  . . . 

.  (1957) 

4,004,096 

(1956) 

4,198.030 

95.4 

122.9 
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considers  a  fair  price  for  the 
services 
Uniformity 
necessarily  important,”  the  re 
port  said. 


424-Page  Report 

The  424-page  tome,  spawned 
by  the  Justice  Department  con¬ 
sent  decree  of  two  years  ago 
involving  media-agency  relation¬ 
ships,  was  released  by  the  As¬ 
sociation  of  National  Adver¬ 
tisers. 

It  showed,  among  many 
things,  that  36%  of  advertisers 
spending  more  than  $1  million 
would  prefer  a  system  where  no 
media  commission  was  paid. 
Under  this  system  the  agency 
would  be  paid  directly  by  the 
advertiser.  Some  47%  of  the 
agencies  preferred  the  present 
method,  while  another  42%  said 
it  was  the  most  practical,  though 
unsatisfactory. 

Paul  B.  West,  ANA  president, 
told  a  press  conference  that 
there  is  “no  other  business  area” 
involving  large  sums  that  is  as 
“loosely  handled”  as  that  af¬ 
fecting  arrangements  between 
advertisers  and  their  agencies. 
Mr.  West  attributed  the  recent 
wave  of  agency  changes  to  this 
condition  and  predicted  that 
“youUl  see  less  of  that”  because 
of  the  enlightenment  thrown  on 
the  subject  by  the  Frey  report. 

Not  Taboo 

The  report  noted  that  there 
“seems  to  be  no  soimd  reason 
why  agency  compensation  should 
be  taboo  as  a  matter  of  in¬ 
dividual  negotiation”  between 
agencies  and  clients. 

“On  the  contrary,”  it  con¬ 
tinued,  “there  seem  to  be  sound 
reasons  why  there  should  be 
such  individual  negotiations. 
The  range  of  service  rendered 


The  report  stressed  that  under 
existing  industry  conditions,  no 
universally  acceptable  uniform 
agency  compensation  plan  is 
possible.  “On  each  client  and 
agency  rests  the  responsibility 
of  working  out  the  arrangement 
best  suited  to  the  particular  situ¬ 
ation,”  the  report  said.  “Only 
one  thing  seems  certain — com¬ 
pensation  arrangements  of  the 
future  will  be  much  more  realis¬ 
tic  than  they  have  been  in  the 
past.” 

Concerning  better  client- 
agency  relations,  found  to  be  a 
weak  link  in  the  advertising 
chain,  the  report  suggested  “the 
desirability  of  having  a  written 
statement  of  working  relation¬ 
ships.” 

It  added  that  “few  such  writ¬ 
ten  statements  are  in  use  today.” 

Rebating 

Of  rebating,  the  report  said: 
“Rebating  of  media  commissions 
is  far  from  being  an  unknown 
practice  now,  and  media  seem 
to  have  little  or  no  active  inter¬ 
est  in  interfering  with  it. 

“There  is  no  reason  why, 
ethically  or  logically,  an  agency 
should  refrain  from  passing  on 
part  of  its  commissions  to  its 
clients  if  it  so  desires.  It  seems 
no  more  unreasonable  or  unethi¬ 
cal  to  do  this  than  to  make  con¬ 
cessions  in  connection  with  serv¬ 
ice  charges  and  fees  or  to  grive 
additional  service  at  no  cost  to 
the  client. 

“The  important  thing  is  that 
the  agency  receive  what  it  con¬ 
siders  adequate  compensation 
for  its  services  to  each  client  and 
that  each  client  pay  what  he 


Media  Less  Concerned 

Significantly,  advertisers  and 
media  were  less  concerned  about 
a  possible  change  in  the  com¬ 
pensation  method  than  the  agen¬ 
cies.  Under  the  heading,  “What 
Industry  Would  Lose  if  Media- 
Commission  Method  Were  Re¬ 
placed  by  Fee  Method,”  the 
largest  percentage  (39.8)  of 
media  replied  “nothing,  very 
little,”  as  did  20.7  of  the  ad¬ 
vertisers — also  the  largest  in 
that  category.  Percentage 
among  larger  advertisers  was 
29.7. 

However,  agencies  voted  the 
largest  percentage  (17.6)  for 
the  belief  that  it  would  result 
in  “lower  profits,  more  cut¬ 
throat  pricing,  more  competi¬ 
tion;”  another  10.9  said  agencies 
would  lose  clients;  10.4  said  it 
would  cause  “trouble,  headaches, 
and  unpleasant  negotiations.” 

8S0  A  Copy 

The  study,  officially  labeled, 
“The  Advertising  Industry — 
Agency  Services — Working  Re¬ 
lationships  —  Compensation 
Methods,”  will  be  the  subject  of 
special  closed  meetings  in  New 
York  on  March  4;  Detroit, 
March  5;  Chicago,  March  7;  and 
Pebble  Beach,  Calif.,  March  12. 

The  Frey  study  will  be  sold 
to  non-ANA  members  for  $50 
for  the  first  copy;  $30  to  recog¬ 
nized  educational  institutions. 

• 

Heads  Research 

John  A.  Zalud,  formerly  with 
Benton  &  Bowles,  has  joined 
Street  &  Finney  Advertising, 
New  York,  as  director  of  re¬ 
search. 


All  Groups  Off 

Total  January  advertising 
linage  in  the  62  cities  measured 
by  Media  Records,  Inc.,  hit  197,- 
122,809  lines,  down  6.3%  from 
the  210,509,195  lines  recorded 
in  January  of  1967. 

All  linage  classifications 
showed  losses  for  January  as 
follows : 

Display,  4.9% ;  Classified, 
10.5%;  Retail,  3.2%;  Depart¬ 
ment  Store,  4.1%;  General, 
11.1%;  Automotive,  6.5%  and 
Financial,  4.8%. 

City-by-city  figures  appear  on 
pages  52-55. 

Of  the  497  newspapers  whose 
linage  figures  are  reported  in 
E&P  this  issue,  161  had  gains 
for  January  over  a  year  ago 
while  336  went  off. 

The  list  covers  198  cities  in 
the  U.  S.  and  Canada.  In  56 
cities  there  were  linage  in¬ 
creases. 

The  breakdown: 

Media  Records  List  . 


Gains 

Papers 

100 

OtiM 

19 

Losses 

272 

101 

Gains 

Publishers^  Figures 

64 

35 

Losses 

48 

32 

Gains 

Ad  Linage  Serriee 

7 

2 

Losses 

16 

9 

Open  Rep  Office 

Richard  Whiteman  has  re¬ 
signed  from  Capper  Publica¬ 
tions,  Inc.,  to  open  his  own 
office  as  a  publishers’  represen¬ 
tative  at  342  Madison  Avenue, 
New  York. 
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Television  In  Review 

UP’s  Ewald  Evokes 
Clients’  Commentary 
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Newspaper  television  criti¬ 
cism  wins  readership,  stimulates 
conversation,  stirs  controversy. 

Latest  to  test  and  prove  anew 
truth  of  that  theme  is  William 
F.  Ewald,  who  in  December 
began  writing  a  column  of  tele¬ 
vision  reviews  and  criti<ml  com¬ 
ment  five  days  a  week  for  the 
United  Press. 

Editors  and  readers  of  news¬ 
papers  alike  are  voluminous  and 
vociferous  in  their  comments  on 
the  column.  The  vast  majority 
are  favorably  disposed  but  a 
militant  minority  are  inclined 
to  fault-finding. 

Comment  Begets  Comment 

Bill  Ewald  is  confident  and 
comfortable  in  the  reassuring 
knowledge  that  his  new  com¬ 
ment  column  already  is  widely 
read  and  commented  upon.  Criti¬ 
cism  of  criticism  always  is  to 
be  expected  and  even  sought. 

The  United  Press  telegraphs 
the  Ewald  column  early  each 
morning  to  800  client  afternoon 
newspapers.  Clipping  services 
indicate  that  upwards  of  200 
newspapers  use  it  on  an  average 
day,  and  it’s  known  that  more 
papers  are  beginning  to  print 
it  each  week.  Reader  response  is 
heavy.  (Jack  Gaver  writes  a 
Broadway  and  TV  column  of 
personality  interviews  for  the 
UP  AMs). 

Format  for  “Television  In  Re¬ 
view’’  by  William  Ewald  (some 
papers  use  Bill  in  the  byline) 
consists  of  a  full  review  or 
criticism  of  an  important  tele¬ 
vision  show  of  the  night  before 
or  two  or  three  shorter  reviews, 
in  either  case  followed  by  “The 
Channel  Swim,”  a  series  of  one- 
liners  about  TV  events  and 
personalities.  In  the  case  of  a 
newspaper  published  in  city  of 
only  one  or  two  TV  channels, 
a  reviewed  show  sometimes  is 
not  seen  in  that  city.  The  paper 
cuts  out  the  review  of  such  a 
show  and  runs  the  one-line 
?ossip  items  instead. 

Missouri  Grad 

Mr.  Ewald,  who  was  gradu¬ 
ated  from  the  School  of  Jour- 
nalisrn,  University  of  Missouri, 
|n  1950,  finds  his  byline  again 
■n  the  Columbia  Missourian, 
niter  an  eight-year  lapse.  In¬ 
cidentally,  this  is  the  only  news- 

editor  ae  publisher 


paper  to  add  after  his  byline 
the  designation  “B.  J.  ’50.” 

While  many  papers  use  the 
regular  title  of  “Television  In 
Review,”  others  substitute  titles 
of  their  ow’n,  such  as  “Ewald 
Evaluates,”  “Video  Review,” 
“Radio  and  TV  Comment,”  or 
simply  “William  Ewald.”  One 
runs  the  column  alongside  its 
local  TV  columnist  under  head¬ 
ing  of  “What  the  Critics  Have 
to  Say.”  One  newspaper  plays 
it  on  the  editorial  page.  Several 
save  the  week’s  columns  and 
lump  them  in  week-end  sections. 

News  Editor  Bill  Ewald, 
Anadarko  (Okla.)  Daily  News, 
reports  he  is  both  praised  and 
panned  as  he  walks  down  the 
street  these  days  by  readers 
who  confuse  him  with  the  UP 
reviewer  of  the  same  name.  He 
doesn’t  even  own  a  TV  set. 

Weird  Mail 

Weird  mail  enlivens  the 
Ewald  day.  A  West  Virginia 
woman,  pleased  because  their 
video  tastes  blended  for  a  time, 
addressed  him:  “Dearest  Dar¬ 
ling,  Delightful,  Delicious  Bill 
Ewald.”  But  then  there  came  a 
sad  parting  of  the  ways  (or  air 
waves)  and  her  salutation 
soured  to:  “Dear  Miserable 
Traitor.” 

“Lay  off  Shirley  Temple,” 
w’amed  one  missive.  Elvis  Pres¬ 
ley’s  fanatical  followers  voice 
their  video  views  with  howds 
intended  to  rock  ‘n’  roll  any 
unappreciative  reviewer. 

“Readers  don’t  usually  write 
unless  they  want  to  squawk,  you 
know,”  remarked  Mr.  Ewald 
with  a  rueful  grin.  “Some  are 
really  articulate  and  helpful. 
One  letter  I  received  was  three 
typewritten  pages  and  was  a 
well-thought-out  discussion  of  a 
specific  show.  I  enjoy  the  knocks 
and  don’t  mind  if  readers  hate 
the  column  so  long  as  they  read 
it.” 


Day’s  Diary 

A  day’s  diary  for  Bill  Ewald 
would  record  he  watched  tele¬ 
vision  for  four  or  five  hours  in 
his  apartment.  (He’s  had  to 
wear  glasses  for  the  first  time 
as  a  result).  He  looks  at  some 
morning  and  afternoon  pro- 
grrams  and  then  goes  at  3  p.m. 
to  the  UP  offices,  where  he 
spends  two  or  three  hours  read- 
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ing  his  mail,  answering  letters, 
taking  telephone  calls  amid  the 
familiar  clatter  of  teletype  ma¬ 
chines. 

He  then  returns  home  for  a 
serious  evening  of  TV  monitor¬ 
ing.  At  times  he  must  ward  off 
cause  for  a  split  personality  as 
he  watches  his  color  television 
set  in  his  living  room  and  an¬ 
other  program  on  the  black-and- 
white  set  in  the  bedroom  at  the 
same  time,  all  the  while  dashing 
off  cryptic  notes  to  himself  on 
his  typewriter. 

About  11  p.m.,  he  begins  his 
column,  finishes  it  by  12:30  and 
takes  it  by  taxicab  to  the  UP 
headquarters  in  the  New  York 
Daily  News  Building,  a  20- 
minute  ride.  Then  he  hastens 
home  to  bed  to  rest  tired  eyes 
and  swirling  mind. 

“My  watch  begins  in  the 
morning  with  my  coffee  and  I 
also  try  to  catch  a  few  of  the 
afternoon  pickin’s,  which  are 
pretty  slim,”  said  Mr.  Ewald. 
“I  watch  with  my  typewriter 
perched  in  front  of  me  and  bang 
out  notes  during  the  shows. 
When  commercials  come  on,  I 
type  like  crazy.  I’m  in  favor  of 
longer  commercials.  I  switch 
back  and  forth  between  three 
networks  except  when  a  major 
drama  is  being  beamed.  By 
midnight,  I  find  myself  sur¬ 
rounded  with  notes  and  cigar¬ 
ette  butts.” 

Mr.  Ewald  sticks  pretty  much 
to  reviews  and  news  and  some¬ 
times  assesses  and  evaluates  a 
show  over  a  season.  He  main¬ 
tains  there  is  infinite  untapped 
material  in  daytime  shows  for 
his  lively  attention  when  and  if 
he  gets  time  and  space. 

“Some  like  the  acid  finger  and 
feel  I  am  not  severe  enough,” 
reported  Mr.  Ewald.  “Some  say 
I  am  soft  on  westerns,  for  ex¬ 
ample.  TV  is  turning  out  a 
product  for  the  masses  and  the 


average  viewer  looks  on  it  like 
a  candy  bar  or  can  of  tomatoes 
and  he  wants  a  product  he  can 
depend  upon.  I  think  some  of 
the  cans  of  tomatoes  are  good 
and  some  are  bad.  There  are 
good  quizes,  situation  comedies 
and  westerns  and  I  try  to  treat 
them  that  way.” 

The  UP  reviewer  feels  that 
color  adds  much  to  musicals  on 
TV  but  contributes  little  to 
some  other  types  of  shows. 

“The  interesting  thing  about 
reviewing  TV  shows  is  that 
each  viewer  considers  himself 
a  critic,”  said  Bill  with  a  laugh. 
“In  our  office,  all  have  decided 
opinions  and  all  agi'ee  or  dis¬ 
agree  on  each  show.  It’s  that 
way  all  over.  You  know,  the 
latest  Nielsen  report  shows  the 
average  family  looks  at  tele¬ 
vision  five  hours  and  51  minutes 
a  day.” 

Ancient  History? 

Mr.  Ewald  was  asked  about 
the  common  complaint  that  once 
a  TV  show  is  over  it’s  history 
and  not  worth  reviewing. 

“First,  a  review  can  be  enter¬ 
taining  by  itself,”  he  replied. 
“Second,  if  the  show  is  a  part 
of  a  series  in  which  the  episodes 
are  somewhat  alike  a  review 
helps  steer  the  viewer  to  or 
away  from  succeeding  shows. 
Third,  people  like  to  read  about 
yesterday’s  game  or  snowstorm 
or  TV  show— either  to  agree  or 
disagree  with  what’s  reported.” 

Brooklyn-bom-and-bred  Bill 
Ewald  has  had  the  fullest  pos¬ 
sible  experience  in  radio  and 
television  pews,  as  if  his  whole 
working  career  had  been  con¬ 
sciously  planned  to  fit  him  for 
his  ultimate  role  as  television 
reviewer  for  hundreds  of  news¬ 
papers.  Soon  after  he  was  grad¬ 
uated  from  the  University  of 
Missouri,  he  became  successively 
staff  writer,  night  radio  sports 
editor  and  assistant  news  editor 
for  United  Press  Radio. 

TV  Feature  Columnist 

From  1952  to  1956,  he  was  a 
special  feature  writer  for  United 
Press  Radio,  turning  out  five 
human  interest  columns  weekly 
under  title  of  “Time  Out,”  one 
15-minute  radio  news  program 
called  “Highlights  of  the  Week’s 
News,”  a  five-minute  show  called 
“Quotes  of  the  Week”  and  a 
five-minute  show  called  “Do 
Tell,”  a  roundup  of  the  funniest 
news  stories  of  the  week.  He 
conceived  and  launched  a  record 
column,  the  first  wire  service 
column  devised  especially  for 
disc  jockeys.  This  four-a-week 
column  won  the  1954  award  of 
the  American  Society  of  Disc 
Jockeys. 

In  1956,  he  became  a  tele- 
(Continued  on  page  46) 
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Why  Space  Buyers  Buy 
Sunday  Supplements 


Newspaper  Sunday  supple¬ 
ments  are  considered  by  agency 
media  space  buyers  as  “an  ex¬ 
tension  of  magazines”  or  as 
“supplementing  TV  and  radio 
spots,”  a  check  made  by  Editor 
&  Publisher  revealed. 


Some  of  the  buyers  inter¬ 
viewed  indicated  that  where  no 
Sunday  magazines  were  dis¬ 
tributed  with  newspapers  they 
did  buy  ROP  to  “fill  in  desired 
market  coverage.”  But  they  in¬ 
sisted  that  selection  of  this  par¬ 
ticular  medium  was  generally 
based  on  the  sales  needs  of 
client  products,  and  that  such 
usage  did  not  imply  diversion 
from  ROP  to  the  supplements. 


will  sometimes  pick  the  Sunday 
supplements  for  the  test. 

“What  we  consider  is  what 
the  advertiser  needs  in  the  way 
of  reproduction,  audience,  mar¬ 
kets  and  other  similar  factors, 
when  we  are  drawing  up  a  list. 
If  we  can  get  ROP  color,  we 
will  consider  its  use  ROP,  but 
when  we  want  the  kind  of  pres¬ 
tige  advertising  best  exempli¬ 
fied  by  the  national  magazines 
and  ROP  color  is  not  available, 
we  will  choose  a  Sunday  supple¬ 
ment.” 


Talk  of  Diversion 


The  interviews  were  sought 
because  of  the  growing  interest 
in  the  supplements  reflected  by 
the  record  high  advertising 
volume  they  carried  in  1957. 
Some  publishers  have  main¬ 
tained  that  much  of  this  linage 
represented  diversion  from 
ROP. 


A  unanimous  “no”  was  the 
response  to  the  direct  question 
of  whether  inclusion  of  a  news¬ 
paper  Sunday  magazine,  syndi¬ 
cated  or  locally  edited,  auto¬ 
matically  kept  ROP  newspaper 
space  off  a  projected  campaign 
list. 


“Newspaper  ROP’s  biggest 
competitors  are  local  TV  and 
radio  spots,”  William  E.  “Pete” 
Matthews,  of  Young  &  Rubicam, 
Inc.,  declared.  The  agency  is 
responsible  for  placing  consider¬ 
able  amount  of  advertising  in 
supplements. 

“There  is  no  question  of  di¬ 
verting  space  from  ROP  when 
we  elect  newspaper  Sunday 
Magazines.  All  media  are  in 
competition  one  with  the  other, 
of  course,  and  the  Sunday  sup¬ 
plements  do  compete  with  the 
papers  that  circulate  them.  But 
the  type  of  advertisers  that  use 
the  supplements  are  most  likely 
those  that  otherwise  would  be  in 
broadcasting,  telecasting  or  the 
national  magazines. 

“To  be  specific,  we  will  often 
select  a  supplement  for  an  ad¬ 
vertising  campaign  when  the 
client’s  product  is  highly  local¬ 
ized  in  a  limited  number  of 
markets,  and  yet  is  best  pro¬ 
moted  by  a  magazine-type  ad¬ 
vertisement,  particularly  in 
color.  Then,  when  a  new  product 
is  being  introduced,  which  event¬ 
ually  can  best  be  supported  by 
TV  or  magazine  advertising,  we 


Many  Considerations 


pi-oduct  and  the  sales  objectives  money,  which  would  not  other- 
for  it.  Many  products  are  best  wise  have  gone  into  ROP.” 
advertised  on  a  woman’s  page  •  •  c 

of  a  newspaper;  others  on  the  Introducing  Soup 

sports  page.  An  advertiser  may  Herbert  Maneloveg,  medii 
want  to  promote  a  food  product  supervisor  at  Batten,  Barton, 
on  a  Thursday.  Often  the  news  Durstine  &  Osborn,  where  sup- 
value  of  a  particular  product  piements  are  used  for  cam 
or  service  naturally  dictates  a  paigns  conducted  for  Genera 
campaign  in  ROP  newspaper  Mills,  Lever  Brothers,  Camp 
space.  bell  Soups,  and  Bristol-Myer 

“A  cigarette  demands  promo-  among  others,  pointed  out  whe 
tion  in  a  mass  market.  You  are  the  soup  firm  introduced  thre 
appealing  to  both  men  and  new  soups  recently  both  ROi 
women.  Given  a  certain  amount  and  supplements  were  used  i; 
of  money,  it  is  the  function  of  major  markets, 
media  buyers  to  determine  “It  was  a  case  when  v* 
where  you  can  efficiently  reach  wished  to  overwhelm  potentii 
the  most  people  in  line  with  soup  customers,”  Mr.  Manelovej 
major  objectives.  Newspaper  explained.  “We  bought  ROP  « 
ROP,  TV,  radio,  magazines,  out-  Thursday,  the  big  newspape: 
door,  comics,  and  magazine  sup-  food  day,  and  followed  up  wit! 
piements  are  all  weighed.  color  in  the  Sunday  supple 


Q 


George  H.  Reese,  Jr.,  N.  W. 
Ayer  &  Son,  Inc.,  account  repre¬ 
sentative  for  print  for  Philip 
Morris,  which  switched  from 
ROP  to  the  supplements,  said 
many  considerations  enter  into 
the  choice  of  media. 

“The  use  of  supplements  does 
not  automatically  rule  out  the 
use  of  ROP.  Supplements  are 
just  as  different  in  their  ap¬ 
pearance,  content  and  service  to 
the  reader  as  a  magazine  is 
different  from  a  newspaper.  The 
newspaper  provides  the  means 
of  distribution. 


“The  records  show  many  cam¬ 
paigns  which  use  a  combination 
of  magazines  and  newspapers, 
and  likewise  many  advertisers 
are  currently  using  Sunday 
magazines  along  with  daily  ROP 
— or  radio,  or  TV.  They  comple¬ 
ment  rather  than  compete  with 
each  other. 


Sales  Objectives 


color  in  the  Sunday  supple 


‘Admittedly,  the  readership  ments. 


based  on  cost  per  thousand,  is  “What  media  is  selected  fo: 
low  in  Sunday  supplements,  a  client  by  an  advertisin; 
ROP,  and  Sunday  comics.  In  agency  depends  upon  the  prod 
the  case  of  Philip  Morris,  we  felt  uct  and  the  immediate  sales 
we  were  getting  frequency,  the  plans  for  it.  A  basic  reason  fw 
kind  of  audience  we  wanted,  and  selection  of  newspaper  Sunday 
the  markets  required  for  sales  supplements  is  that  this  medim 
support  through  the  supple-  supplies  comprehensive  cover- 
ments,  with  some  added  ROP  age  of  a  market  plus  high  qual 
where  no  supplements  were  pub-  ity  color  reproduction.  We  weigh 
lished.  And  we  were  able  to  buy  supplements  quite  often  agains: 
full  pages  and  dominate  the  radio  and  TV  spots  in  markets, 
page  in  supplements,  which  we  and  also  against  ROP  color 
could  not  have  afforded  in  ROP.  pages.  Usually  the  efficiency  of 
We  are  convinced  that  for  then  ROP  color  and  the  supplement' 
existing  factors,  we  got  a  sound,  makes  for  a  close  decision,  and 
economical  buy  for  our  client.”  other  factors  enter  the  picture 


Case  of  Pepsi  Cola 


to  sway  the  balance.' 


Harold  Sieber,  Kenyon  & 
Eckhardt,  Inc.,  said  “not  at  all,” 
when  asked  if  selection  of  sup- 


IxMral  and  Color 


For  Rambler,  American 
Motors  Corporation  is  using 


piements  automatically  cut  ROP  This  Week,  Parade,  Americm 


off  the  list. 


Weekly  and  Family  Weekly, 


“Take  the  case  of  our  client 


“In  the  case  of  Philip  Morris 
our  concern  was  coverage  at  low 
cost  of  metropolitan  markets. 
We  were  looking  at  the  medium 
as  a  whole  in  relation  to  the 
product  we  were  advertising.  It 
was  our  final  conclusion  that 
the  supplements  offered  us  the 
best  possible  buy  for  the  objec¬ 
tives  set  by  and  for  the  client. 

“We  bought  all  the  available 
syndicated  Sunday  Supplements, 
This  Week,  Parade,  American 
Weekly,  Metro,  Family  Weekly,” 
Mr.  Reese  said.  “In  five  cities, 
where  there  were  no  Sunday 
Supplements  we  bought  ROP. 

“For  our  cigarette  we  were 
looking  for  both  men  and  women 
readers.  Supplements  have  high 
readership  ratings  for  both 
sexes.  From  the  standpoint  of 
readership,  therefore,  we  were 
getting  a  low  cost  per  thousand 
in  buying  this  particular 
medium. 


Pepsi  Cola,”  Mr.  Sieber  said.  ,  .  ...  tv. 

“While  we  consider  that  Sunday  t".* 


ing,  Inc.  Sam  M.  Ballard,  presi- 


magazine  advertising  program. 


we  are  also  anxious  to  get  extra  P'o^'^ction 


support,  and  encourage  bottlers 
to  buy  ROP.” 


&  Newell,  Inc.,  which  uses  sup- 


vertising,  rather  than  a  replace-  • 

ment  of  newspaper  ROP.  *  i  mi  i 

.,w  r*  Ad  Manager  INamed 

We  often  use  exactly  the  ^ 

same  copy  in  supplements  as  Hartford,  Conn- 

prepared  for  publication  in  Donald  W.  Athearn  has  been 


choice  of  this  media  was  dictated 


penetration  and  good  color  r^ 


“In  this  case,  selection  of 
supplements  does  not  mean  di- 


A  C  DePierro  viceoresident  version  from  ROP,”  Mr.  Ballard 
and  m;dTa  dfrSor^  o^^^ 


involved.  ROP,  which  we  use 


piements ’extensively  for  Col-  ^^^tensively  for  Rarnbler, 

P  Vides  the  strong  tie-up  with 


point-of-sale.  The  supplements 


dared  he  considered  the  Sunday  extend  ear  color  prestige  ad^n 

newspaper  supplements  "an  ex'  ”7^0  l"ever > 

tension  of  national  magazine  ad- 


“Whatever  the  client,  the  first 
point  to  be  considered  is  the 


magazines,”  Mr.  DePierro  said,  named  advertising  manager  of 
“We  consider  that  our  clients  Mohican  Markets.  He  will  direct 
are  getting  the  benefit  of  news-  the  54-market  chain’s  daily  *'f' 
papers’  intensive  penetration  vertising  in  some  40  newspapers 
with  the  high  quality  color  re-  throughout  New  England,  New 
production  offered  by  magazines.  York  and  Pennsylvania,  as  well 
More  often  than  not,  the  money  as  coordinate  promotional  ac- 
spent  this  way  is  additional  tivities. 
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Grey’s  President  Sees  Boom 
If  National  Granted  Discounts 

By  Philip  N.  Schuyler 
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Not  long  after  this  appears, 
Arthur  Fatt,  underwater  gun  in 
hand,  will  be  plunging  beneath 
the  waves  of  the  Caribbean.  For 
nearly  10  years  aqua-lunging 
has  been  a  sports  hobby  of  the 
spare,  muscular,  five  foot  seven 
president  of  Grey  Advertising 
Agency,  Inc. 

This  week,  Mr.  Fatt  plunged 
into  the  question  of  cooperative 
newspaper  advertising.  It  is  his 
educated  estimate  that  news¬ 
papers  today  are  “diluting  some¬ 
where  between  a  half  billion  and 
a  billion  dollars  a  year  through 
^  forced  cooperative  advertising.” 

“The  vista  under  the  seas  is 
really  magnificent,”  Mr.  Fatt 
commented  when  discussing  his 
favorite  sport.  “I  have  a  notion 
that  there  would  be  similarly  a 
magnificent  vista  for  news¬ 
papers  were  they  to  make  their 
national  and  local  advertising 
rates  fairly  competitive. 


it  in  promotion  or  another 
medium.  In  other  cases,  the  full 
impact  of  the  advertising  mes¬ 
sage  loses  some  of  its  force  as 
it  is  shaped  to  meet  the  individ¬ 
ual  needs  of  a  retailer.” 

Mr.  Fatt  has  long  been  in¬ 
terested  in  retail  marketing.  A 
book  of  his,  “How  to  Sell  to  and 
Through  Department  Stores” 
was  published  some  time  ago. 

“Since  I  wrote  that  book,  the 
whole  system  of  retail  market¬ 
ing  has  changed,”  he  said.  “Once 
retailers  controlled  their  mar¬ 
kets.  Stores  were  buyer-centered. 
Retail  operations  focussed  on 
the  skills  of  merchandise  acqui¬ 
sition  rather  than  merchandise 
distribution.  Merchandise  was 
literally  made  to  order  and  con¬ 
sumer  response  was  based  on 
store-preference  rather  than 
brand  preference.  This  is  no 
longer  true. 

3  Fartors 


DifTerential  ‘Too  Great’  “Among  factors  that  have 

brought  about  the  change  is: 

“Granted  that  it  costs  more  (1)  the  present  mass  assembly 
to  sell  national  than  local  ad-  line  production  of  consumer 
vertising,  and  the  ever-present  goods;  (2)  the  development  of 
pressure  of  the  nearby  retailer  mass  media;  and  (3)  the 
is  quite  understandable,  never-  spreading  base  of  retail  outlets 
theless  the  differential  today  is  which  has  made  manufacturers 
too  great  and  newspapers,  ad-  independent  of  any  one  retail 
vertisers  and  agencies  are  losing  group, 
money  because  of  it.  By  grant- 
'  h  iog  volume  and  frequency  dis-  Purpose  is  Sales 

wunts  to  local  advertisers  and  “Today’s  store  function, 
holding  the  same  advan-  whether  it’s  a  department  store, 
chain  store,  of  independent  spe- 
are  literally  forcing  some  ad-  store,  is  primarily  to 

isers  to  accept  a  system  of  satisfy  demand.  Some  retailers, 
advertising.  The  re-  such  as  those  carrying  private 
IS  that  a  fortune  in  money  label  brands,  do  a  minor  job  of 
I  diluted  each  year  creating  demand.  But  these  re- 

cooperative  advertising  tailers,  too,  depend  upon  na- 
wances  granted  retail  stores  tionally  advertised  brands  or 
nationally  created  demand  for 
Some  independent  and  chain  the  bulk  of  their  business.  Pri- 
supermarkets,  cannot  use  marily,  the  retail  function  is  to 
all  the  co-op  money  offered  convey  pre-sold  merchandise 
.  tncm.  They  are  forced  to  re-  from  the  assembly  line  to  the 
jwt  much  of  it  and  the  adver-  hands  of  the  consumers, 
tiser,  in  many  cases,  then  invests  “The  purpose  of  all  adver- 
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Arthur  Fatt 


tising  is  to  make  sales,  both  for 
the  manufacturer  and  the  re¬ 
tailer.  When  the  newspaper’s 
inequitable  rate  differential 
forces  an  advertiser  to  place  his 
advertising  through  retailers, 
rather  than  direct,  very  often 
some  of  the  sales  force  is  lost. 

“The  manufacturer,  working 
with  his  advertising  agency,  de¬ 
velops  a  powerful  national  cam¬ 
paign.  He  has  a  certain  appro¬ 
priation  to  use  in  available  mass 
media.  TV,  radio,  magazines  and 
newspaper  Sunday  supplements 
grant  him  volume  and  frequency 
discounts.  Daily  newspapers  do 
not.  Noting  the  rate  differential 
between  local  and  national  rates 
in  the  newspaper,  he  naturally 
turns  to  a  system  of  cooperative 
advertising  with  the  retailer. 

“Assume  the  national  rate  is 
$1  a  line  and  the  local  rate  45 


Chrysler  Account 
To  Burnett,  Y&R 

Car-sick  Madison  Avenue 
got  some  relief  this  week  with 
the  announcement  by  Chrysler 
Corp.  jJiat  Leo  Burnett  Co. 
will  handle  corporate  adver¬ 
tising  and  Young  &  Rubicam, 
Inc.,  will  steer  its  Chrysler 
and  Imperial  cars. 

The  $26  million  account  was 
resigned  on  Feb.  13  by  Mc- 
Cann-Erickson,  Inc.,  when  it 
was  named  to  handle  Buick 
advertising. 

Thus,  except  for  the  Lincoln 
car  account,  which  Y&R  aban¬ 
doned  in  a  bid  for  Buick,  and 
which  is  still  cruising  around 
in  presentation  form,  car-sick 
Madison  Avenue  is  calming 
down. 


cents.  Let  us  say  an  advertising 
allowance  of  $100  is  granted  an 
individual  store  because  of  the 
amount  of  merchandise  pur¬ 
chased  for  sale  to  consumers.  By 
the  time  the  store  has  deducted 
its  overhead  and  production 
costs,  the  $100  could  be  whittled 
to  $80.  Quite  often  newspapers 
get  only  one  half  or  one  third 
of  the  amount  originally  allo¬ 
cated. 


I>ogic  Sacrificed 

“Furthermore,  and  this  is  ex¬ 
tremely  important,  most  of  the 
logic  and  impact  worked  into  a 
national  campaign  by  the  adver¬ 
tising  agency  is  sacrificed  as  the 
merchant  works  the  copy  and 
cuts  it  to  fit  his  own  promotion 
plan. 

“The  advertising  agency 
wishes  to  perform  the  best  pos¬ 
sible  job  for  its  client,  and  sees 
a  growing  amount  of  available 
advertising  dollars  being  di¬ 
verted  into  cooperative  space. 
There  is  no  question  that  in 
many  cases  a  good  job  can  and 
is  done  cooperatively.  But  there 
is  a  natural  inclination  to  use 
magazines,  TV,  or  radio  to  gain 
full  advantage  of  quantity  and 
frequency  discounts  offered,  and 
make  up  mats  for  newspapers. 

“When  an  agency  makes  up 
some  500  mats  which  are  sent 
out  to  retailers  who  must  meet 
different  sets  of  rules  to  be 
entitled  to  cooperative  money, 
the  end  result  more  often  than 
not  is  a  diversion  of  money  from 
advertising  to  a  discount  to  the 
merchant.  Both  retailer  and 
manuafcturer  are  getting  a 
dubious  value  on  the  manufac¬ 
turer's  investment. 

(Continued  on  page  20) 
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AD  CAMPAIGNS 


Snow  Crop  Puts  100% 
Of  Budget  in  Papers 


The  1958  consumer  expendi-  ] 
ture  for  Snow  Crop  frozen  fruits  i 
and  vegetables  will  be  spent  en¬ 
tirely  in  newspapers,  it  was  an-  : 
nounced  following  a  meeting  of  i 
Snow  Crop  executives  and  brok-  : 
ers  in  Orlando,  Fla. 

The  sales  year,  which  will  be 
characterized  by  a  series  of 
monthly  product  promotions, 
will  call  for  advertising  support 
in  more  than  50  metropolitan 
markets  utilizing  space  units  up 
to  1,000  lines  (via  Hilton  & 
Riggid). 

Auto  Seat  Cover 
Group  in  Promotion 

The  Automobile  Seat  Cover 
Association  of  America  is  co¬ 
operating  with  the  American 
Newspaper  Publishers  Associa¬ 
tion  to  help  develop  “Good  Car 
Keeping’’  advertising  in  some 
1600  daily  newspapers,  accord¬ 
ing  to  Vernon  Volland,  execu¬ 
tive  director  of  the  Association. 

The  program  is  opened  to  par¬ 
ticipation  by  all  auto  parts  and 
accessories  companies  and,  ac¬ 
cording  to  Mr.  Volland,  will  put 
more  than  10,000  newspaper  ad 
space  salesmen  into  the  field, 
contacting  manufacturers  of  a 
wide  range  of  auto  products. 

Newspapers  will  be  encour¬ 
aged  to  run  special  “Good  Car 
Keeping’’  sections,  and  a  special 
kit  outlining  the  promotion  will 
be  sent  to  dailies  by  the  ANPA. 

Page  Ads  To  Break 
New  Banking  Services 

Full-page  announcement  ads 
(via  Boremus  &  Co.)  will  be 
used  March  3  in  all  New  York 
dailies  and  some  weeklies  by 
Chemical  Com  Exchange  Bank 
to  launch  a  new  concept  in  the 
merchandising  of  retail  bank¬ 
ing  services. 

Succeeding  ads  (1,000  and 
640-line  units)  will  feature 
dominant  human  interest  illu¬ 
strations  and  close  tie-in  of  the 
bank’s  new  “Gold  Medal  Serv- 


‘Volvo’  Sports  Car 
Racing  into  New  York 

Volvo,  the  S  w  e  d  i  s  h-built 
“family  sports  car,”  is  in  the 
midst  of  the  largest  60-day  ad 
program  (via  Advertising 
Agencies,  Inc.,  New  York)  ever 


{Continued  from  page  19) 


Boom  Could  Result 


launched  by  an  imported  car  in 
the  New  York  area. 

The  campaign  is  currently 
running  in  all  metropolitan 
dailies,  and  over  four  New  York 
radio  stations.  Car  cards,  spec¬ 
taculars  and  outdoor  posters  are 
also  being  used. 

American  Weekly  Gets 
3rd  ‘Every-Issue’  Ad 

A  schedule  of  unique,  full- 
page,  four-color,  every-issue  ads 
in  the  American  Weekly  will  be 
used  to  promote  Snider’s  hotter 
catsup  beginning  with  the  Sun¬ 
day  supplement’s  March  2  issue. 

Snider’s  becomes  the  third 
“every-issue”  advertiser  in 
American  Weekly.  The  others 
are  Hunt  Foods,  which  is  now 
in  its  third  consecutive  year, 
and  Wesson  Oil,  which  is  in 
its  second  year  of  every-week 
sponsorship  of  full-page,  four- 
color  ads  in  the  supplement. 

Jantzen  Summerwear 
Campaign  in  Papers 

The  Jantzen  summerwear  ad¬ 
vertising  campaign  (via  Bots- 
ford,  Constantine  &  Gardner, 
Inc.)  for  1958  includes  news¬ 
papers  in  94  markets. 

The  51  “Class  A”  markets  on 
the  Jantzen  list  will  receive 
1500-line  black-and-white-and- 
one-color  ads,  and  the  43  “Class 
B”  markets  will  receive  1000- 
line  black-and-white  insertions. 

Jantzen  announced  last  fall 
that  it  was  withdrawing  from 
co-op  advertising. 


Needs  Protagonists 
‘Advertising  needs  its  pro- 


“All  of  us  in  advertising  have 
{^fkmQW}  Ads  ^  tremendous  stake  in  the 

future  of  this  great  economic  i 
{Continued  from  page  19)  force,”  he  said.  “When  adver- 

_ _  tising  is  maligned  and  belittled, 

„  1-  1 .  D  1.  when  anything  ridiculous  U 

Boom  Could  Result  of  . Madison 

“Were  manufacturers  able  to  Avenue’,  the  practicioners  at 
buy  newspaper  space  on  a  fair  advertising  are  not  the  only  ones 
competitive  basis,  I  honestly  who  suffer.  The  entire  economic 
believe  there  would  be  an  im-  fabric  of  the  nation  is  bein| 
mediate  boom  in  national  adver-  torn  apart, 
tising  money  for  newspapers.  mr  j  n  . 

It  seems  to  me  that  as  it  is  the  Protagonists 

majority  of  newspapers  are  con-  “Advertising  needs  its  pro- 
tinuing  to  follow  a  rate  struc-  tagonists,  but  it  should  not  be 
ture  conceived  in  an  entirely  left  up  to  the  agencies  alone 
different  era  of  marketing.  Per-  There  should  be  a  joint  effort 
haps  it  really  is  not  strange  initiated  by  all  who  believe  in 
that  a  growing  number  of  advertising  to  explain  it  as 
agencies  and  advertisers  con-  the  fuel  power  which  has 
sider  the  differential  between  brought  and  is  keeping  the  econ- 
local  and  national  rates  as  omy  on  a  high  level.” 
capricious.  Bom  and  raised  in  New  Yorl 

“Of  course,  newspaper  pub-  City,  Mr.  Fatt  has  devoted  his 
lishers  know  more  about  their  entire  life  to  advertising.  He 
own  business  than  we  who  are  attended  New  York  University, 
outside.  To  the  student  of  the  and  joined  Grey  36  years  ago  as 
whole  scene  of  marketing,  how-  the  first  and  then  only  employe 
ever,  it  does  appear  that  rate  of  Lawrence  Valenstein,  now 
structures  calling  for  a  wide  chairman  of  the  agency’s  board 
differential  between  local  and  of  directors.  Through  the  years 
national  advertising  rates  were  he  has  been  secretary,  vicepresi- 
conceived  before  the  time  of  the  dent,  executive  vicepresident 
large  advertiser  of  multiple  before  being  made  president  in 
products  sold  increasingly  1956. 

through  self-service  stores.  It  “You  might  say  mine  has  been 
is  time  that  all  of  us  face  these  most  unspectacular  climb  in 
current  marketing  problems  advertising  history,”  he  laughed, 
realistically.” 

Grey’s  1957  billing  was  $43,-  •  ' 

600,000.  Of  the  total  17%  went 

into  newspapers;  36%  into  TV  $28  Billion  Backlog 
and  radio;  and  31%  into  maga-  ‘Recession’ 

zines. 

The  U.  S.  has  a  $28  billion 
‘Localized’  Trend  “backlog”  in  consumer  spending 

,,  „  . .  .j  ,  .  j  that  could  be  converted  into 

Mr.  Fatt  said  he  noted  a 


‘Localized’  Trend 


Campaign  Briefs  .  .  . 

•  Geyer  Advertising,  Inc.,  last 
week  ran  a  560-line  ad  in  the 
New  York  Times,  New  York 
Herald  Tribune,  the  Wall  Street 
Journal  and  the  Detroit  Free 
Press  to  announce:  “Automo¬ 
bile  Advertising  Account  Not 
Wanted!”  Copy  explained:  “We 
have  one  .  .  .  Rambler,  and  we 
wouldn’t  trade  it  for  any  other 
make.  .  .” 

•  Satevepost  this  week  used 
large-space  ads  (via  BBDO)  in 
the  New  York  Times,  New  York 
Herald  Tribune,  Detroit  Free 
Press  and  the  Chicago  News  to 
point  out  that  68  different  books 
published  in  1957  first  appeared 
wholly  or  in  part  in  the  Sateve¬ 
post. 


Mr.  Fatt  said  he  noted  a 

present  trend  toward  localized  „  •  »  j 

'  j  •  T,  1  ness  recession,  and  make  pos- 

newspaper  advertising.  Real-  ,  .  ’  ,  , 

izing  that  “all  business  is  local,”  l  j_  n 

agencies  are  attempting  iA-  Economist  Amo  H. 

creasingly  to  localize  their  na-  Johnson  said  last  week, 
tional  advertising  copy.  He  cited  ^r.  Johnson,  vicepresident 
as  a  good  example  the  advertis-  ^nd  senior  Monomist,  J.  'Walter 
ing  for  Calvert  Reserve,  in  Thompson  Co.,  spoke  before  the 
which  pictures  of  local  celeb-  Trade  Association  Executives  m 
rities  were  used  to  tell  why  they  blew  York, 
were  switching  to  this  particular  “In  the  midst  of  the  present 
brand.  talk  of  depression,”  Mr.  John- 

“Greyhound,  another  client  of  said,  “few  seem  to  reali« 
our’s,  uses  many  newspapers,  fhat  we  have  accumulated  *  i 
We  prepare  the  basic  copy  ap-  backlog  of  $28  billion  in  con- 
proach,  and  then  our  account  sumer  buying  —  a  growth  in 
representatives  visit  major  standard  of  living  whic 
Greyhound  offices  and  with  the  should  have  taken  place  in  the 
managers  localize  the  texts.”  l^st;  two  years  but  wrhich  di 
Mr.  Fatt  is  a  member  of  the  take  place  because  of  puj- 
public  relations  committee  of  P^^eful  measures  to  slow  dot^- 
the  American  Association  of  our  rate  of  expansion  as  a  mean- 
Advertising  Agencies,  which  for  o*  nghting  inflation, 
some  time  has  been  considering  He  said  the  removal  of  t^ 
the  possibility  of  an  advertising  barriers  to  expansion,  coupW 
campaign  on  behalf  of  adver-  with  positive  selling  action, 
tising.  The  committee  so  far  has  would  soon  reverse  the  down- 
been  unsuccessful,  and  Mr.  Fatt  ward  momentum.  Mr.  Johnson 
has  reached  the  conclusion  that  said  the  business  slowdown  has 
perhaps  agencies  are  not  the  been  brought  about  in  an  effort 
ones  to  promote  the  cause.  to  fight  inflation. 
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You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


What  single 
compact  market 
buys  MORE  than 
the  entire  state  of 
Iowa 


It’s  The  Clevelsnd 
Plein  Desler  Merket 


Here’s  how  the 
Cleveland  Market 
sells  4'/2 

billion  dollsrs 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES*  | 

COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

2,247,897 

1,999,804 

4,247,701 

Retail  Food  Sales 

549,318 

484,163 

1,033,481 

Retail  Drug  Soles 

85,930 

55,457 

141,387 

Automotive 

382,082 

390,920 

773,002 

Gas  Stations 

120,031 

157,081 

277,112 

1  Furniture*  Household  Appliances  1 24,695 

102.572 

227,267 

1  {Source,  Sales  Management  Survey  of  Buying  Power,  May  10, 

1957) 

*  Akron,  Canton  and  Youngstown's  Counties  are  not  included  in  above  Sales. 

^tpresented  by  Cresmer  &  Woodward,  Ine.,  New  York, Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  A  ngeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 
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RETAIL  SURVEY 


Co-op  Ad  Study  Finds 
Interesting  Viewpoints 


A  study  of  the  co-op  adver¬ 
tising  practices  of  66  daily  and 
weekly  Pennsylvania  newspa¬ 
pers  shows  that  co-op  was  more 
widely  used  in  small  dailies  than 
in  large  ones. 

The  study  was  made  by  Dr. 
Roland  L.  Hicks,  assistant  pro¬ 
fessor,  Department  of  Adver¬ 
tising,  .School  of  Journalism, 
Penn  State  University,  in  an 
effort  to  understand  the  news¬ 
paper’s  viewpoint  since  the  bulk 
of  co-op  ad  money  goes  into 
newspapers. 

A  substantial  number  of  re¬ 
tail  merchants  used  co-op  ad¬ 
vertising  in  Pennsylvania  last 
year.  For  any  one  newspaper 


it  ranged  from  1%  to  90%  of 
the  total  stores  that  advertised. 
Average  number  of  stores  using 
co-op  was  81  stores  in  the 
dailies  and  22  stores  in  the 
weeklies.  Average  percentage  of 
total  advertisers  who  used  co-op 
was  35%  in  the  dailies  and  19% 
in  the  weeklies. 

Number  of  Stores 

Thirty  eight  percent  of  the 
merchants  used  co-op  in  news¬ 
papers  with  under  30,000  cir¬ 
culation.  The  use  of  co-op  was 
23%  in  medium  sized  newspa¬ 
pers,  25%  in  large  circulation 
papers,  and  less  than  20%  in 
weeklies. 


ADVERTISING  , 
LEADERSHIP  i 


of  the  Buffalo  Evening  News 


Sell  the  News 
readers  and  you 
sell  the  whole 
Buffalo  market  of 
over  1,600,000 
people.  Write  for 
new  Market  Data 
book. 


The  excellence  of  its  daily  editorial  produc¬ 
tion...  its  complete  and  comprehensive  news 
report... its  many  features  of  interest  to  all 
members  of  the  family. . .  its  abundance  of  , 
pictures  make  The  NEWS  a  great  news¬ 
paper  and  a  medium  remarkable  for  adver¬ 
tising  results. 


Buffalo  Evening  News 

KELLY-SMITH  CO.— National  Representatives 


WESTERN  NEW  YORK  S  GREAT  NEWSPAPER 
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The  total  num'ber  of  stores 
that  advertised  ranged  from  17 
to  300  for  the  weeklies  and  from 
47  to  1,200  for  the  dailies.  Of 
these  stores,  the  number  that 
used  co-op  ranged  from  3  to 
150  stores  in  the  weeklies  and 
from  7  to  282  in  the  dailies. 

The  percent  of  total  retail 
advertising  paid  for  by  co-op 
funds  last  year  averaged  18% 
for  dailies  and  16%%  for 
weeklies.  There  was  considerable 
variance  among  the  individual 
papers  with  dailies  getting  from 
3%  to  45%  of  their  retail  in¬ 
come  from  co-op  and  the  week¬ 
lies  receiving  from  1%  to  50%. 

Again  co-op  was  of  more  im¬ 
portance  to  the  small  daily  pa¬ 
pers  which  reported  that  they 
received  almost  20%  of  their 
retail  ad  revenue  from  co-op 
while  the  large  dailies  reported 
only  10%  of  their  retail  linage 
was  paid  for  by  co-op.  The 
weekly  ad  managers  reported 
that  about  one  dollar  out  of  six 
comes  from  co-op  funds. 

Dual  Rale  Structure 

Dr.  Hicks’  study  found  that 
most  newspapers  interviewed 
have  set  up  a  dual  rate  struc¬ 
ture,  one  for  general  or  national 
advertisers  and  another  for  re¬ 
tail  advertisers. 

For  the  daily  newspapers  na¬ 
tional  rates  averaged  73% 
higher  than  the  lowest  local 
rate.  This  varied  with  the  size 
of  the  papers.  Small  dailies  av¬ 
eraged  73.6% ;  medium  papers 
84%;  and  large  papers  54%. 
The  differential  ranged  from  a 
low  of  5%  to  a  high  of  1607®. 

National  rates  on  the  weekly 
papers  were  50%  above  the  low¬ 
est  local  rate.  This  varied  from 
0%  to  1107c  on  the  various  pa¬ 
pers. 

Dr.  Hicks  found  that  double 
billing  is  used  primarily  by 
small  newspapers.  About  one 
out  of  every  six  or  seven  uses 
double  billing.  More  than  one- 
fourth  of  the  weekly  ad  man- 


Hog  Callers  Answer 
Classified  Ads 

More  than  22  hog  calleu 
have  responded  to  classified 
ads  in  just  a  few  metropolitan 
New  York  newspapers,  ac¬ 
cording  to  Merkel,  Inc.,  Ja¬ 
maica,  N.  Y.,  packers  of  pork 
and  pork  products. 

The  company  used  the  small 
ads  to  announce  its  Second 
Annual  Hog  Calling  Contest 
to  seek  bonafide  hog  callers 
for  its  commercials  and  ad¬ 
vertising  campaigns  (via 
Blaine-Thompson  Co.). 


agers  said  they  sometimes  or 
frequently  used  double  billing. 

The  headache  most  often  men¬ 
tioned  in  the  survey  involved 
tear  sheets;  merchants  lose  them 
then  request  a  new  set  months 
later.  Bookkeeping  and  billing 
problems  cause  trouble,  too,  as 
do  requests  for  double  billing. 

A  few  newspaper  ad  man¬ 
agers  mentioned  that  they  have 
trouble  getting  retailers  to  use 
all  the  co-op  that  is  available. 
Other  difficulties  include  poor 
mat  selection,  late  arrival  of 
mats,  failure  of  the  manufac¬ 
turer  to  refund  co-op  money  to 
retailers,  and  poor  advertising 
as  a  result  of  co-op  programs. 
• 

Ebel  Cites  2  Ways 
To  Make  Ads  Sell 

Detroit 

A  top  advertising  official  last 
week  said  the  biggest  marketing 
problem  today  is  getting  through 
to  the  consumer,  who  is  exposed 
to  1,518  ads  each  day. 

Edwin  W.  Ebel,  vicepresident 
in  charge  of  advertising.  Gen¬ 
eral  Foods  Corp.,  spoke  at  the 
annual  meeting  of  the  Michi¬ 
gan  Council,  American  Associa¬ 
tion  of  Advertising  Agencies. 

He  pointed  out  “two  ways  we 
can  go  about  making  advertising 
more  productive:”  1)  Through 
complete  marketing  planning; 
2)  Produce  more  attractive, 
more  persuasive,  more  believable 
ads. 

• 

Family  Weekly 
Gains  for  Quarter 

Chicago 

With  all  first  quarter  1958 
issues  closed.  Family  IVeeklj/ 
reports  advertising  linage  gains 
from  129.5  pages  in  the  finf 
quarter  of  1957  to  179.2  pages 
this  year,  an  increase  of  38.8%- 

Leonard  S.  Davidow,  presi¬ 
dent  and  publisher,  said  adver¬ 
tising  revenue  is  up  77.1%  with 
$2,795,130  on  the  books  for  the 
first  quarter  as  compared  to 
$1,578,000  in  the  same  period 
a  year  ago. 
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Represented  by  S&wyer  Ferguson  WaUcer 
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“Just  what  is  my 
newspaper  worth?” 

We  have  found  that  it  is  impossible  to  imprison 
values  within  the  strait  jacket  of  a  formula.  The 
product  and  its  operating  record  come  first,  of 
course.  But  competition,  growth  potential,  equip' 
ment,  real  estate  and  other  factors  must  be 
carefully  weighed. 

Today,  newspaper  properties  in  general  are  at  a 
premium.  In  spite  of  this,  every  situation  requires 
a  specific  analysis. 

We  are  frequently  called  in  to  make  such  evalua' 
tions,  whether  or  not  a  sale  is  contemplated. 

Owners  often  regard  our  appraisals  as  essential 
for  successful  planning.  We  have  served  efficiently 
in  this  field  since  1928. 

It  is  good  business  to  know  the  market  value  of 
what  you  own.  Our  organization  is  ready  to  advise 
and  help  you  get  all  the  facts. 


MIEN  KANDER  AND  COMPANY 

Negotiators  for  the  Purchase  and  Sale 
of  Daily  Newspapers 

WASHINGTON  1625  Eye  St.  NW  NAtional  8-1990 
NEW  YORK  60  East  42nd  St.  MUrray  Hill  7-4242 
CHICAGO  35  East  Wacker  Dr.  RAndolph  6-6760 
DENVER  1700  Broadway  AComa  2-3623 


Lord  Charges  Papers 
Not  Competing  with  TV 


Durham,  N.  C. 

Newspapers  have  done  “liter¬ 
ally  nothing”  to  compete  with 
radio,  television  and  supple¬ 
ments  for  the  national  advertis¬ 
ing  dollar,  Charles  B.  Lord, 
president  of  the  Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion,  said  here  last  week. 

Speaking  at  the  annual  meet¬ 
ing  of  the  Carolinas  group  of 
the  NAEA  hei*e,  Mr.  Lord  urged 
the  executives  to  step  up  efforts 
to  lure  more  national  advertis¬ 
ing  to  newspapers.  He  is  adver¬ 
tising  director  of  the  Indiana¬ 
polis  (Ind.)  Star  and  News. 

He  said  newspapers  had  been 
“playing  our  age-old  strategy  of 
being  rugged  individualists,  and 
operating  independently  without 
regard  for  the  warnings”  car¬ 
ried  in  a  recent  report  on  TV 
and  radio’s  “meteoric”  rise  in 
the  percentage  of  national  ad¬ 
vertising  in  the  industry. 

“In  relatively  few  instances,” 
Mr.  Lord  said,  “are  newspapers 
given  the  opportunity  to  carry 
the  continuity,  frequency  or  sus¬ 
tained  programs  that  build  the 
value  of  the  advertising  medium 
to  one  of  national  stature. 

“I  am  afraid  that  the  fact 
that  we  carry  an  overwhelming 
80  to  85  per  cent  of  the  retail 
advertising  dollar  has  weighted 
our  thinking  and  our  actions 
heavily  to  the  local  situation. 

“The  very  fact  that  we  live 
close  to  the  local  retailer  and 
the  local  selling  problems  on  a 
day-to-day  relationship  could 
and  should  be  converted  into 
a  national  strength. 

“I  am  afraid  we  have  given 
the  national  advertiser  the  im¬ 
pression  that  the  retailer  is  our 
only  love,  that  we  consider  news¬ 
papers  strictly  local  media,  and 


New  Orleans'  Fomilies  Like  It  Best! 

NEW  ORLEANS  ITEM 

Louisiana's  Largest  Evening  Newspaper 
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that  we  have  little  or  no  in¬ 
terest  in  developing  a  fair  and 
objective  perspective  of  his  na¬ 
tional  marketing  and  advertis¬ 
ing  problems. 

“We  should  not  become  toe 
engrossed  with  our  total  adver¬ 
tising  dollar  figure  of  three  bil¬ 
lion,  350  million  dollars.  Well 
under  $1  billion  of  that  is  de¬ 
rived  from  national  advertising. 

“Our  main  consideration  * 
should  be  concentrated  on  hov 
to  raise  our  national  dollar  tc 
a  larger  percentage  of  our  total 
advertising,”  Mr.  Lord  said. 

About  60  members  of  the 
Carolinas  NAEA  heard  him. 
Others  on  the  program  included 
Carl  W.  Pollock,  president 
Charleston  (S.  C.)  Post-Nm 
and  Courier;  George  Lemons, 
Greensboro  (N.  C.)  News-Rec¬ 
ord;  and  Roy  Phillips,  Asheville 
(N.  C.)  Citizen-Times. 

R.  H.  Carson,  advertising  di¬ 
rector,  Raleigh  (N.  C.)  Netci 
and  Observer-Times,  received  an 
award  for  his  work  on  the  re-  ^ 
cently  completed  history  of  the 
Carolinas  association,  titled 
“Moguls  of  Advertising.” 


Bank’s  $1,200  Budget 
Nets  $1.2>Million 

Jersey  City,  N.  J. 

The  Metropolitan  Federal 
Savings  and  Loan  Association 
here  has  just  completed  a  four- 
week  newspaper  ad  campaign 
(via  Ross  Advertising  Agency) 
that  cost  $1,200  and  attracted 
more  than  $1,250,000  in  new 
savings  accounts. 

Bulk  of  the  budget  was  placed 
in  the  Jersey  Journal,  with  one 
small  insertion  running  in  the 
Union  City  (N.  J.)  Hitdsoit 
Dispatch  and  the  Catholic  Ad¬ 
vocate. 

“We  were  aware  that  such  a 
limited  budget  could  normally '  ► 
be  expected  to  develop  an  in¬ 
crease  of  between  $75,000  to 
$100,000  in  savings,”  Herbert 
Ross,  president  of  the  agency, 
told  Editor  &  Publisher.  “How¬ 
ever,  we  gave  thought  to  the 
‘impossible’,  and  decided  to  make 
this  midget  budget  do  even  a 
bigger  job  than  would  nonnally 
be  anticipated.” 

Mr.  Ross  said  the  campaign 
proved  again  that  carefully 
planned  advertising  in  news¬ 
papers,  plus  good  public  rela¬ 
tions,  is  the  “surest  way  to  gain  , 
the  kind  of  results  that  keep 
client  and  agency  happy.” 
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3500 

Mother  Goose  Prints 
@  $1.98 


3800 

House  Plans 
@  35c 


3800 

Weather  Maps 

@  $1.00 


f  the 
hk 
rluded 
iident, 
■Nm 
imons, 
t-Rec- 
leville 


12,000 
Perfume  Sets 


10,000 

Children’s  Clocks 
@  25c 


3800 

Homemaking 
Booklet  Sets  @  50^ 


6000 

Antique  Booklets 
@25c 


IT  ALL  ADDS  UP... to  results! 


The  results  of  several  recent  Herald  Tribune 
editorial  mentions  reveal  the  responsive¬ 
ness  of  TRIE  readers.  If  you  want  a  more 
responsive,  resultful  audience  for  your  ad¬ 


vertising,  get  all  the  facts  on  the  NEW 
Herald  Tribune,  and  how  it  delivers  the 
top  part  of  the  New  York  quality  market! 
Because.. .gua/ity  buys  quantity— at  a  profit! 


NEW  YORK 


TODAY’S  VITAL  NEWSPAPER 

A  European  Edition  of  the  Herald  Tribune  is  published  daily  and  Sunday  in  Paris 
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Anti-Liquor 
Ad  Bills  Set 
For  Hearing 

Washington 

Legislation  barring  alcoholic 
beverage  advertising  from  In¬ 
terstate  commerce  has  been  set 
for  hearing  April  22  before  a 
Senate  committee.  Evidence  will 
be  taken  by  a  House  committee 
at  a  date  not  yet  fixed. 

Although  the  Senate  hearing 
falls  within  the  week  of  the  an¬ 
nual  convention  of  publishers  in 
New  York  City,  the  American 
Newspaper  Publishers  Associa¬ 
tion  will  be  prepared  to  make  a 
presentation  in  opposition  to  the 
bills,  General  Manager  Cranston 


Williams  has  advised  the  com¬ 
mittee. 

Two  drafts  are  pending:  S. 
582,  sponsored  by  Senator  Wil¬ 
liam  M.  Langer  of  North  Da¬ 
kota,  and  H.R.  4835,  submitted 
by  ^p.  Eugene  Siler  of  Ken¬ 
tucky.  Basically  similar  meas¬ 
ures  have  been  before  congres¬ 
sional  committees  almost  every 
year  since  Senator  Edwin  John¬ 
son  presented  the  first  of  the 
post-prohibition  era,  Jan.  10, 
1939. 

During  nine  hearings  on  this 
subject,  eight  of  them  between 
1947  and  1956,  502  witnesses 
have  testified,  leaving  a  record 
of  3,229  typed  pages  of  testi¬ 
mony.  None  of  the  bills  reached 
the  floor  for  vote  although  the 
House  committee  submitted  a 
favorable  report  in  1952. 

The  Senate  committee  has 
docketed  three  days  of  hearings. 


In  other  years  it  has  been  found 
necessary  to  extend  the  time  to 
a  full  week  or  more  and  then 
fix  a  later  deadline  for  filing  by 
scores  of  persons  who  could  not 
be  heard  orally. 

The  schedule  carries  hearings 
into  the  adjournment  rush  pe¬ 
riod.  June  30  is  the  target  date 
for  quitting  in  this  campaign. 
This  militates  against  enact¬ 
ment  of  advertising  prohibition 
this  year. 

New  K,  C.  Office 

Jann  &  Kelley,  Inc.,  news¬ 
paper  representatives,  announce 
the  opening  of  a  Kansas  City, 
Mo.,  office  under  the  manage¬ 
ment  of  Robert  J.  Menadier.  He 
was  formerly  in  New  York 
office  of  J&K.  The  Kansas  City 
office  is  at  1009  Baltimore  Ave. 


60%  of  Calvert 
Budget  in  Papers 

Nearly  500  newspapers  will 
receive  60%  of  the  larger, 
spring  budget  ever  put  beWnd 
Calvert  Reserve  when  Calvot 
Distillers  launches  a  dramatic 
new  campaign  this  week.  News¬ 
paper  linage  (via  Grey  Adver 
tising)  is  being  increased  sig 
nificantly,  according  to  Waltei 
C.  Houghton,  Calvert  Resenc 
advertising  and  sales  promoticK 
manager.  Insertions  in  roajot 
papers  will  average  1200-160(' 
lines. 

In  discussing  the  heavy  os 
of  newspapers,  Mr.  Houghtot 
pointed  to  the  wide  flexibilit; 
they  give  a  heavy  advertUR 
like  Calvert.  “Newspapers  gin 
us  complete  flexibility  in  terms 
of  timing  and  budget,”  said  Mr 
Houghton.  “With  newspapen 
we  can  relate  our  spending  to 
the  productivity  of  each  maifat 
using  the  biggest  bait  in  tlit 
richest  pools.” 

In  mid-March,  the  newspaper 
saturation  schedule  will  be 
joined  by  full  color  pages  is 
Ldfe,  Look,  True,  Argosy,  and 
Ebony  magazines.  In  addition, 
Calvert  will  use  24-  and  30-sheet 
posters  in  more  than  100  major 
markets. 

Supporting  the  campaign  will 
be  an  intensive  schedule  of  ad¬ 
vertising  in  the  liquor  trade 
press  and  a  heavy  program  of 
coordinated  display  at  the  point- 
of-sale. 


Cost-Cutting 
Need  Stressed 

Coronado,  Calif- 

Declining  advertising  linage 
is  forcing  newspapers  to  fsce 
the  necessity  of  cost  reductions, 
John  A.  Tuttle,  North  Holly- 
wood  (Calif.)  Valley  ritiws, 
emphasized  in  addressing  the 
C.N.P.A.  Industrial  Relations 
Bureau’s  annual  meeting  here 
last  week. 

“But  we  can  obtain  increased 
production  rather  than  de¬ 
creased,”  Mr.  Tuttle  said,  point¬ 
ing  out  that  this  can  be  ac¬ 
complished  with  the  use  of 
trained  personnel  and  good 
equipment. 

Harold  A.  Schlotthauer,  Sa* 
Mateo  (Calif.)  Times,  was 
elected  president  to  succeed  Mr- 
Tuttle.  Elwood  Williams,  Poafl- 
dena  (Calif.)  Independent,  Star- 
News,  was  named  vicepresidfflt 
with  Deane  Funk,  Santa  Moi^ 
(Calif.)  Outlook,  secretary- 
treasurer. 


In  TOTAL  advertising  linage 

NOW  2nd 
IN  THE  NATION! 


(media  Records  *57) 


ihfiJlianiiHtrald 


#  In  Greater  Miami,  The  HERALD  alone  covers  91% 
of  the  newspaper  homes. 

#  Blankets  Florida's  $2-billlon  "gold  coast"  market 
at  one  LOW  cost. 


Story,  Brooks  &  Finley  *  National  Representatives 


Ooo«* 
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.  .  water  above  and  below, 
fore  and  aft -England 
somewhere  ahead!” 


■4 


Skota'i  skipper,  Cmdr.  James  F.  Calvert,  talks  with 
Clark  before  the  submarine,  in  background,  casts  off. 


Clark  at  his  typewriter  aboard  Skate. 

So  concluded  the  vivid  first  dispatch  from  U.P.’s  William  D.  Clark, 
the  only  newsman  aboard  the  Navy’s  newest  atomic  submarine, 
Skate,  as  it  nosed  down  into  the  Atlantic  depths  beyond 
the  Continental  Ledge,  bound  for  England. 

Skate  left  New  London  on  Monday,  to  make  the  crossing 
in  one  long  dive.  It  does  not  plan  to  surface  until  it  nears  Portland, 
on  the  Sussex  coast,  on  March  5. 

U.P.  client  newspapers  worldwide  are  featuring  Clark’s 
exclusive  running  account  of  the  historic  voyage. 

I 


Ui 
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AGENCY  CHIEFS'  POW-WOW— Brown  Bolt*  (right)  newly  elected 
president  of  Sullivan,  Stauffer,  Colwell  &  Bayles,  Inc.,  chats  about  future 
plans  with  Raymond  F.  Sullivan,  new  chairman  and  chief  executive 
ofRcer.  Mr.  Bolte  left  Benton  &  Bowles,  Inc.,  after  17-year  association. 


AD  AGENCIES 


Youth  -  -  On  Target!  Benton  &  Bowles’  Bolte 


Seventh-day  Adventist  youth  are  often  characterized  as 
young  people  who  “don’t  dance,  smoke,  drink  .  .  .” 


Joins  SSC&B  as  Prexy 


While  this  description  is  phrased  in  negatives  it  may 
justify  a  look  at  a  Christian  philosophy  producing  a  rela¬ 
tively  high  percentage  of  young  people  with  built-in  stand¬ 
ards,  self-discipline  and  ideals. 


This  month — March  15  to  22 — the  Young  People’s 
Week  of  Prayer  will  be  observed  in  Seventh-day  Adventist 
churches  around  the  world.  It  is  encouraging  to  see  any 
group  of  youth  in  today’s  kind  of  world  meeting  for  prayer 
and  dedication. 


But  they  don’t  get  that  way  overnight.  A  look  back 
into  February  reveals  one  of  the  influences  that  produce 
such  results,  for  in  this  month  Adventists  observe  Christian 
Home  Week  and  Family  Altar  Day. 


These  events  emphasize  a  tradition  of  family  discipline 
and  avoidance  of  many  common  self-indulgences,  as  well 
as  the  positive  practice  of  devotions  and  Christian  fellow¬ 
ship  as  a  family  unit.  While  not  infallible,  these  influences 
do  help  to  start  most  children  on  a  way  of  life  that  will 
make  them  constructive  citizens. 


Adventists  regard  their  young  people  highly.  Within  the 
church  program  are  summer  camps  for  church  and  non¬ 
church  youth  alike,  an  effective  organization  for  youth — 
the  Missionary  Volunteers — providing  recreation,  study 
and  devotional  pursuits;  a  complete  educational  system  ex¬ 
tending  through  graduate  and  professional  level;  a  pro¬ 
fusion  of  journals  and  books  for  all  ages;  and  the  keystone 
of  all — the  Christian  home. 


Brown  Bolte  resigned  this 
week  as  executive  vicepresident 
and  chaii-man  for  the  plans 
board  of  Benton  &  Bowles,  Inc., 
to  become  president  of  Sullivan, 
Stauffer,  Colwell  &  Bayles,  Inc. 

Raymond  E.  Sullivan,  who 
has  been  president  and  chief  ex¬ 
ecutive  officer  of  SSC&B  since 
its  founding  in  1946,  has  been 
elected  chairman  of  the  board. 
He  will  continue  to  serve  as 
chief  executive  officer. 

Donald  D.  Stauffer  and  S. 
Heagan  Bayles,  the  other  active 
founding  partners  of  SSC&B, 
have  been  elected  vicechairmen 
of  the  board.  T.  Newton  Weath- 
erby,  treasurer  and  vicepresi- 
dent-administration,  and  John 
P.  Cohane,  vicepresident  and 
secretary,  will  continue  in  these 
positions  and  as  directors.  Wal¬ 
ter  O’Meara  will  remain  as 
chairman  of  the  SSC&B  plans 
and  review  board. 

Mr.  Bolte  had  been  with  B&B 
for  17  years.  He  joined  as  an 
account  executive  in  1941;  be¬ 
came  vicepresident  in  1960; 
secretary  of  the  plans  board  in 


1952;  and  a  director  in  1953. 
He  was  elected  executive  vice- 
president  of  B&B  in  1955,  and, 
later,  was  elected  to  the  posi¬ 
tion  of  chairman  of  the  plans 
board. 


New  Accounts . . . 


•  Advertising  of  all  products 
of  Pablum  division  of  Mead 
Johnson  &  Co.,  now  handled  by 
McCann-Erickson  and  Camp- 
bell-Mithun,  will  be  placed  by 
Keyes,  Madden  &  Jones,  Chi¬ 
cago,  effective  April  1. 


•  Effective  June  1,  Leo  Bur¬ 
nett  Co.,  Chicago,  will  handle 
the  Star-Kist  Foods  account. 


•  Locke,  Johnson  &  Co.,  Ltd. 
and  Harold  P.  Stanfield  Ltd. 
both  Toronto,  have  merged.  The 
new  agency  will  be  known  as 
Stanfield,  Johnson  and  Hill  Ltd» 
and  will  have  initial  billings  of 
more  than  $11  million. 


It  is  in  such  programs  among  all  religious  groups  that 
we  find  a  proven  answer  to  the  present  problems  of  youth 
in  society. 


PUBLIC  RELATIONS 


•  O’Brien  Advertising  Ltd., 
founded  14  years  ago  in  Van¬ 
couver,  B.  C.,  has  opened  three 
new  offices  in  Montreal,  Winni¬ 
peg  and  Saskatoon.  Only  lasf 
fall  the  agency  set  up  an  east¬ 
ern  head  office  in  Ottawa. 


For  a  complete,  indexed,  background  file  of  Seventh-day 
Adventist  information,  contact  one  of  the  offices  listed  below. 


SEVENTH-DAY  ADVENTIST 
INFORMATION  SERVICES 


World  Headquarters  Office 


New  York  Office 


&840  Eastern  Avnnua, 
Washington  12,  D.  C. 

RAndolph  3-0800 

Howard  B.  Weaks,  P.R.  Director 


New  York  Center, 
227  W.  44  St..  N.Y.  34 
JUdson  4-2334 
Helen  F.  Smith,  P.R.  Director 


Nationally  known  midwest  food 
processing  firm  seeks  outstanding 
man  to  join  growing  public  rela¬ 
tions  department.  Require  5  years 
media  or  PR  experience,  person¬ 
ality  to  work  with  management, 
capable  of  making  sound  judg¬ 
ments.  Must  be  versatile  writer. 
Outstanding  opportunity  for  ca¬ 
reerist.  State  complete  back¬ 
ground,  salary  requirements.  Box 
800,  Editor  &  Publisher. 
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Agency  Briefs  . . . 

•  Charles  F.  Bennett,  for¬ 
merly  associate  director  of  mer¬ 
chandising  for  Lennen  &  Ne- 
w-ell,  has  joined  Erwin  Wasey, 
Ruthrauff  &  Ryan,  Inc.,  Ne^ 
York. 

o  Appointment  of  James  L 
Flood  as  vicepresident  and  di¬ 
rector  of  marketing  for  Lam¬ 
bert  and  Feasley,  Inc.,  Ne* 
York,  was  announced  this  week. 
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Hometown  paper 
for  the  whole  state 

of  Iowa...  n 


because  it  is  a  good  friend  of 

the  farmer?  Could  be.  Iowa  is  famous 
as  one  of  the  nation’s  leading  farm 
states  and  The  Register  and  Tribune  works 
hard  to  keep  it  that  way.  It  was  among 
the  first  in  America  to  emphasize 
agricultural  news.  Iowa  farmers,  constantly 
seeking  better  ways  to  farm,  have  come 
to  look  to  The  Register  and  Tribune 
farm  staff  to  keep  them  informed  on  new 
ideas,  new  methods.  Today,  The  Register 
and  Tribune  not  only  has  the  largest  rural 
circulation  of  any  local  newspaper  .  .  . 
it  has  perhaps  the  most  unusual 
circulation  in  America.  Its  papers  are  read 
by  70%  of  the  whole  state  of  Iowa! 


Des  Moines 
Register  AND  Tribune 

350.000  COMBINED  DAILY  •  500,000  SUNDAY 
Gardner  Cowles,  President 


Paul  PILLARD,  Master  Swine  Producer  of  Coggon,  Iowa. 
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Are  ‘Honesty  Codes’ 
Necessary  Or  Good? 


the  potential  auto  purchase,  if  orate  program  of  the  type  men- 
the  newspaper’s  reasoning  is  tioned  and  then  proceed  to  spell 
correct.  This  in  turn  should  out  the  traps  into  which  un¬ 
step  up  the  dealer’s  results  and  scrupulous  advertisers  lead  un- 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald-Trilmne 


lead  to  increased  advertising.  wary  prospects  —  exaggerated 

claims,  non-existent  merchan- 
Pall  of  Doubt  phoney  prices,  etc.,  is  suf- 

The  unfortunate  part  of  all  reason  to  cause  refers 

this  is  the  pall  of  doubt  which  ^  scoff  at  all  other  advertising, 
the  code  places  over  not  only  all  P°  newspapers  which 

other  classifications  in  the  want  print  no  such  highly  moral  codes 
ad  section  but  over  all  the  ads  stand  with  re¬ 
in  the  newspaper.  It  even  raises  to  dishonest  advertisers? 

OArtnin  HmiKfa  oVwMif  oil  oHvov-  If  th6y  didll  t  thOV  COUldn  t  ^FOW 


A  number  of  newspapers  have  fying  each  listing.  Readers  are  certain  doubts  about  all  adver-  ^  couldn  t  grow 

taken  to  printing  so-called  invited  to  call  the  paper  to  re-  tising.  The  fact  that  the  news-  prosper.  All  the  evidence 

“Honesty  Codes”  in  their  classi-  port  any  violation  of  the  code.  paper,  to  be  cei’tain  of  obtaining  writer  has  ever  found  is 

fled  columns  which  are  designed  Now  this  is  quite  a  program  honest  advertising  in  a  single  newspapers,  upon  receiving 


fled  columns  which  are  designed  Now  this  is  quite  a  program  honest  advertising  in  a  single  newspapers,  u^n  receiving 

to  reassure  readers  that  mer-  and  should  instill  confidence  in  category  has  to  set  up  an  elab-  *  complaint,  which,  upon  veri- 


chandise  is  properly  repre¬ 
sented,  in  stock  and  available  at 
the  price  advertised.  Most  prev¬ 
alent  are  codes  relating  to  the 


Classified’s  Quarter-Century  Club 


Another  in  a  series  of  sketches 


used  car  classification  although  «  .  ,  i,  _ j 

1  ^  u  of  veterans  who  were  honored 

there  are  examples  of  where  the  ,  . 

codes  refer  to  employment  and  by  ANCAM  with  special  certifi- 

employment  agency  ads.  f  .i" 

■  classified  and  what  made  them 

In  one  newspaper  for  ex-  stay.  Today’s  subject:  ERNEST 
ample,  the  code  explicitly  in-  ^  rqBERTS,  Classified  Adver- 
forms  the  reader  that  al  car  Manager,  Peoria  (Ill.) 

dealers  advertising  m  its  classi-  »  i  oa 
£  j  ,  ®  1  V  Journal  btar, 

lied  automotive  columns  have  a  •  a  au  i  -n  j 

signed  a  pledge  to  follow  the  «  ,  the  classified 

c^e  of  honest  dealing  promul- 

gated  bv  the  newspaper.  The  ^  ^ 

newspaper  goes  to  the  trouble,  ^  ^ime  job  in  the  classified 
and  expense,  also,  according  to  department  of  the  P^na  Jour- 
the  statement  which  appears  on  nal-Transcript  and  have  been 


the  used  car  page  daily,  of  veri- 

Oiiando  A 
Orlando  1 1 
Orlando  11 

THE  BIG,  GOIDEnU 

Orlando  Sentinel-Star  has 
more  than  5  times  the  com¬ 
bined  circulation  of  Tampa. 
Miami  and  Jacksonville  pap¬ 
ers  in  the  Central  Florida 
5-County  area. 

Orlando 

THE  BRANHAM  CO. 

Orlando  A 
Orlando  1 1 
C)rlando  II 

THE  BIG,  GOLDEnU 

Orlando  Sentinel-Star  has 
more  than  5  times  the  com¬ 
bined  circulation  of  Tampa, 
Miami  and  Jacksonville  pap¬ 
ers  in  the  Central  Florida 
5-County  area. 

Orlando 

THE  BRANHAM  CO. 


in  classified  ever  since  that  time. 

After  graduation  from  high 
school,  at  the  tender  age  of 
18, 1  became  a  full  fledged  classi¬ 
fied  salesman.  I  was  promoted 
to  Classified  Manager  in  Decem¬ 
ber  1935.  After  the  Journal- 
Transcript  and  the  Star  merged 

operation  in  1944  I  was  ap-  “trade-ins”  which  in  the  case  of 

pointed  manager  of  the  com-  Ernest  B.  Rogers  Johnston’s  Appliances,  Minne- 

bined  classified  operation.  apolis,  accounted  for  that  much 

“The  greatest  reason  that  I  work  from  ever  becoming  dull  profit  on  sales  of  $118,000  worth 
have  remained  in  classified  is  or  boring.  Also  it  is  a  rewarding  of  trade-ins  last  year, 
that  I  have  found  it  to  be  fasci-  occupation  because  classified  has  Most  appliance  dealers  com- 
nating  work.  A  Classified  Man-  and  should  continue  to  be  a  plain  that  it  requires  too  much 
ager  must  not  only  be  a  sales-  growing  business.  When  I  first  trouble  to  refurbish  old  appli- 
manager,  he  must  also  be  an  entered  classified  it  was  a  poor  ances;  they  question  their  mar- 
office  manager,  a  telephone  su-  third  as  far  as  advertising  reve-  ketability,  etc.  But  the  example 
pervisor,  a  promotion  manager  nue.  It  has  since  surpassed  na-  cited  clearly  refutes  these  ob- 
and  a  salesman  all  rolled  into  tional  and  is  furnishing  a  much  jections.  Johnston’s  realized  a 
one.  This,  of  course,  offers  him  greater  share  of  the  total  ad-  net  profit  of  35%  on  its  trade-in 
a  great  challenge  and  keeps  his  vertising  revenue.”  operations  and  sold  countless 


fication  is  justified,  normally 
require  the  advertiser  to  make 
good  upon  pain  of  being  barred 
from  further  use  of  the  medium. 

While  automotive  advertising 
as  well  as  employment  agency 
listings  have  been  particularly 
susceptible  to  abuses,  an  alert 
newspaper  can  usually  cope 
with  the  small  percentage  of 
advertisers  who  are  not  “on 
the  level.”  A  printed  code  listing 
a  category  of  horrors  implying 
that  “only  this  newspaper”  pro¬ 
tects  the  reader  from  such  evils, 
in  this  agent’s  opinion  ”.  . .  doth 
protest  too  much”  to  the  detri¬ 
ment  of  advertising  in  general 
and  classified  in  particular. 

*  *  « 

Trade-In  Business 
Does  any  CAM  know  of  an 
appliance  store  which  would 
turn  down  a  plus  net  profit  item 
of  $41,300?  Yet,  there  are 
countless  appliance  dealers  who 
will  have  no  truck  with  the 
“trade-ins”  which  in  the  case  of 
Johnston’s  Appliances,  Minne¬ 
apolis,  accounted  for  that  much 


Everything  in  Baltimore 
revolves  around 


THE 


Morning  •  Evening 


I.  IPWIR  lCoiMiu«rcd  Gwen 


additional  new  appliances  as  a 
result  of  its  willingness  to  ac¬ 
cept  used  one  in  trade. 

In  the  competitive  period 
ahead,  the  recalcitrant  appli¬ 
ance  dealers  should  be  genuine¬ 
ly  interested  in  the  Johnston 
Appliance  story. 

4>  *  * 

Watch  for  This  One  I 
In  a  midwestem  newspaper, 
the  following  ad  appeared  in 

I  \  Wanted”; 

X  w  I  “Three  young  actors — to  play 

^ _ three  nights  a  week.  Selected 

1====^^  Audience.  Call  for  appoint- 

idav  ment.” 

Investigation  showed  the  ad 

inAoio  Is  inserted  by  a  firm  seeking 

i^rnSHlABOao  U  door-to-door  salesmen  to  work 
Minrjil  CUT  HG&IMb  on  commission,  selling  cookware. 
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Sunday 


A  Sleek  ^-ton  Pickup  .  .  Heavier  Duty  Trucks  and 
Highway  Tractors  .  .  Luxurious  Scenicruisers 
CMC  Makes  Them  ....  in  PONTIAC! 

GMC  Truck  &  Coach,  one  of  three  General  Motors  divisions  in  Pontiac,  is  the 
world’s  largest  exclusive  manufacturer  of  trucks  and  coaches!  This  huge  plant 
is  an  important  factor  in  stabilizing  employment  in  this  market  and  along  with 
Pontiac  Motor  and  Fisher  Body  is  a  heavy  contributor  to  the  city’s  $153,000,000 
annual  industrial  payrolls  and  remarkable  population  increase. 

The  Pontiac  Press  is  fully  abreast  of  this  growth  with  net  paid  circulation  in 
excess  of  58,000  daily,  one  of  the  top  circulations  in  Michigan  .  .  .  97.4%  home 
delivered. 

Over  74%  of  Pontiac  Press  homes  take  no  other  daily  newsp<iper, 


THE  PORTTIAC  PRESS 

PONTIAC,  MICHIGAN 

ScoUro,  Meeker  &  Scott,  New  York,  Philadelphia,  Chicago  and  Detroit, 
Doyle  and  Hawley,  San  Francisco  and  Los  Angeles 
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metropol  reported! 

biggest  ‘njf  t^y-^dwide 
recently  its  ^oducts 

million  in 
‘"«7  ove“  last  yeafJ 

"^Sf  broueM  G«« 

products  miUion 

ver  to  of  J31.5 

Gates  workers 
-TJ^tSof^ontUvein 

J27  million.  j^e 

c“;'“  ^ 

anTpMTPM  tigufw  Patl''  “ 

It,  sales  In  WM- 
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FAIRCHILD 

news 


Harriet  Mackintosh,  director  of 
Fairchild  news  correspondents,  re¬ 
turns  to  New  York  this  weekend 
from  a  two-week  trip  through  the 
South  where  she  visited  with  news 
men  in  cities  in  North  Carolina, 
Georgia  and  Florida. 


Sometime  this  month,  the  Italian  ' 
national  radio  network  (RAI)  will 
broadcast  as  part  of  its  weekly 
“Commercial  Review”  series  a  re¬ 
port  on  the  Fairchild  News  Serv¬ 
ice,  with  emphasis  placed  on  the 
value  of  news  and  fashion  service  j 
frwn  Italy.  Program,  recorded  by  i 
Mario  F.  Hutton,  executive  secre¬ 
tary  of  -American  Chamber  of  Com-  i 
merce  for  Trade  with  Italy,  Inc.,  ' 
is  prepared  under  auspices  of 
Voice  of  America. 


One  of  year’s  biggest  nation-  | 
wide  promotions,  “National  Cotton  I 
Week,”  will  be  previewed  on  Mar.  i 
6  by  DAILY  NEWS  RECORD,  i 
with  publication  of  a  special  sec¬ 
tion  devoted  to  the  cotton  industry 
— its  growing  importance,  improve-  | 
ments  in  production,  end  uses,  ex-  | 
panding  markets.  ! 

Two  Fairchild  employes  joined 
the  ranks  of  the  35-year  veterans 
late  last  month.  Milton  Conboy, 
director  of  purchasing  and  build¬ 
ing  maintenance  manager,  cele¬ 
brated  his  35  years  with  the  com¬ 
pany  on  Feb.  18;  Abe  Richardson, 
ad  staff  of  DAILY  NEWS  REC¬ 
ORD,  chalked  up  his  35th  year  on 
Feb.  23. 

Perkins  H.  Bailey,  executive 
editor  and  fashion  analyst  for 
MEN’S  WEIAR  Magazine,  left  last 
week  for  a  five-week  stay  in 
Florida  and  West  Indies  where 
he  will  report  trends  in  men’s 
summer  fashions. 


HOME  FURNISHINGS 
D.AlLY’s  semi-annual  “Trends” 
supplement  will  be  published 
Mar.  3.  Contains  analysis  of 
latest  fashion  trends  based  on 
home  furnishings  lines  seen  at 
market  showings  last  January. 


Julian  Handler,  editor  of  SU¬ 
PERMARKET  NEWS,  joins 
Fairchild’s  Chicago  news  staff 
Mar.  9-12  to  cover  the  sessions 
of  the  National-American  Whole¬ 
sale  Grocers’  Assn,  convention  at 
the  Palmer  House,  Chicago. 

FAIRCHILD 
Publications,  Inc. 

7  East  13th  St.,  N«w  York,  N.  Y. 

Publisher,  of 

Doily  News  Record,  Supermarket  News, 
Women's  Wear  Doily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Weor,  Footwear  News,  Books. 


3  Editors  Speak 
At  Guild  Affair 


personal 


Cleveland 
Statuettes  and  plaques  were 
presented  at  the  Cleveland 
Newspaper  Guild’s  19th  annual 
awards  luncheon  recently.  The 
honors  were  for  work  in  1957. 

Speakers  were  Editors  Wright 
Bryan  of  the  Plain  Dealer,  Louis 
B.  Seltzer  of  the  Press  and  N. 
R.  Howard  of  the  News. 

Mr.  Bryan  said  newspaper¬ 
men  had  a  responsibility  of 
“knowing  before  writing  —  of 
knowing  what  we’re  writing 
about.” 


Prospective  Member 


Mr.  Seltzer  said  the  Guild 
“has  stabilized  working  condi¬ 
tions  in  our  business,”  and  he 
said  that  if  he  were  eligible,  he 
would  like  to  be  a  member. 

Mr.  Howard  said  the  awards 
represented  “hard  work  and 
hard  thinking.” 

First  place  winners  were: 
Running  news  story — Robert 
J.  Drake,  Plain  Dealer. 

Single  feature  story  —  Don 
Robertson,  News. 

Public  Service  —  Webb  Seely, 
News. 

Single  news  story  —  Bill 
Tanner  and  Charles  Tracy, 
Press. 

Feature  series — Robert  Siegel 
and  Bernie  Noble,  Press. 

Editorial  —  Roelif  Loveland, 
Plain  Dealer. 

Sports  story  —  Bob  August, 
Press. 

Sports  feature  story  —  Bob 
August,  Press. 

Column  —  Sidney  Andorn, 
News. 

Headline  writing — Bob  Roach, 
Plain  Dealer. 

Editorial  art  work  —  Edward 
Kuekes,  Plain  Dealer. 

Sports  photo — Ray  Matjasic, 
Plain  Dealer. 

Specialized  series  —  David 
Dietz,  Scripps-Howard  science 
editor.  Press. 

Women’s  page  article — Beat¬ 
rice  Vincent,  Press. 

News  photo  —  Glenn  Zahn, 
Press. 

Feature  photo  —  Frank  Alek- 
sandrowicz.  Press. 

Commercial  art  —  Don  Spag- 
nolia.  News. 

*  * 

W.  W.  Bonds,  Kannapolis 
(N.  C.)  Independent  circula¬ 
tion  manager  —  “Man  of  the 
Year”  by  Junior  Chamber  of 


Commerce. 

*  *  * 

Earl  E.  Buie,  formerly  city 
editor  of  the  San  Bernardino 
(Calif.)  Sun-Telegram  for  16 
years  —  returned  to  write  a 
column  “They  Tell  Me”,  which 
appears  as  a  city  page  feature. 


POST-ELECTION  BUSINESS — Harry  Reutlinger,  center,  Chicago  Ameri¬ 
can  managing  editor,  receives  congratulations  on  assuming  the  presi¬ 
dency  of  Chicago  Press  Club.  At  left  is  Frank  Smith,  Chicago  Sun-Times 
reporter,  retiring  president;  at  right,  Thomas  Furlong,  Chicago  Tribune 
city  editor. 

James  M.  Fox,  business  man-  Edythe  Westenhaveb,  night 
ager  and  treasurer  of  the  Ya-  clerk  at  the  city  desk  of  the 
kima  (Wash.)  Herald  and  Re-  Cleveland  (Ohio)  Plain  Dealer 
public  for  the  past  eight  years  — to  the  suburban  desk. 

— ^to  general  manager  of  the  ♦  ♦  ♦ 

Perth  Amboy  (N.  J.)  Evening  Arthur  H.  Morrow,  sports 
News,  succeeding  the  late  Paul  writer,  Philadelphia  (Pa.)  In- 
V.  Murphy.  John  J.  McDon-  quiver  —  elected  65th  president 
NELL,  acting  general  manager  of  the  Philadelphia  Pen  and 
and  editor — resumes  full  time  Pencil  Club, 
editor  duties.  •  •  * 

•  ♦  •  John  H.  Klotter,  Cincinnati 

David  G.  Peterson  —  from  (Ohio)  Times-Star  statistician 

the  Otnaha  (Neb.)  World-Her-  — started  his  51st  year  with  that 
aid  to  the  Des  Moines  (la.)  paper. 

Register  as  copy  reader.  *  •  ♦ 

*  ♦  ♦  Bernard  A.  Bergman,  form- 

M.  William  Friis,  four  years  erly  editor  of  the  Philadelphia 

on  the  editorial  staff  of  the  New  (Pa.)  Daily  News — to  editor  of 

York  Herald  Tribune  and  later  the  Jewish  Exponent,  Philadel- 

with  Mel  Adams  &  Associates —  phia. 

to  the  public  relations  depart-  ♦  ♦  • 

ment  of  Anderson  &  Cairns,  Russell  Kane,  schools  re- 

Inc.  porter  of  the  Cleveland  (Ohio) 

♦  *  *  Plain  Dealer  —  succeeds  ToM 

Ralph  W.  Albares,  publisher  O’Connell  as  assistant  to  Plain 

of  the  Pamlico  County  Herald,  Dealer  radio  and  TV  editor 
Bayboro,  N.  C.,  and  in  the  George  E.  Condon.  Mr.  0’(^n* 
newspaper  field  14  years — to  nell  is  leaving  the  paper  to  join 
business  promotion  director  of  the  sales  department  of  tele- 
Parker  Brothers,  Inc.,  weekly  vision  station  WEWS. 
newspaper  chain.  *  ♦  * 

♦  *  *  Roger  Nadeau,  state  editor 

WiNNiFRED  M.  Stokes,  man-  of  the  Utica  (N.  Y.)  Daily 

aging  editor  of  the  Niagara  Press — to  copy  editor  of  the 
Falls  (Ont.)  Review — ^married  Press.  He  has  been  with  the 
to  Wilfred  Wilson  Hill.  Miss  paper  seven  years.  Floyd  E. 
Stokes  is  in  her  39th  year  as  a  Lankton,  farm  news  co-ordins- 
member  of  the  Review  staff.  She  tor  of  the  Press,  was  named 
will  continue  as  ME  and  will  state  editor  to  succeed  Mr. 
use  her  maiden  name  in  her  Nadeau.  He  joined  the  Press  in 
newspaper  work.  1954. 
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Samuel  ^ .  Miller 
Succeeds  Father 

Allentown,  Pa. 

Samuel  W.  Miller  has  been 
elected  president  of  the  Allen¬ 
town  Call-Chronicle  News¬ 
papers,  Inc.,  to  succeed  his 
father,  David  A.  Miller,  who 
died  recently. 

Maj.  J.  C.  Shumberger  was 
re-ele<rted  chairman  of  the 
board.  Also  re-elected  were  Don¬ 
ald  P.  Miller,  vicepresident,  and 
Mrs.  J.  Katherine  Weiler,  treas- 


The  new  president  joined  the 
staff  of  the  newspapers  in  1934 
as  assistant  managing  editor. 


Chris  Hiluenbrand  Jr.,  cir¬ 
culation  manager  of  the  Great 
Bend  (Kas.)  Tribune  —  “Out¬ 
standing  Young  Man  of  1957” 
by  the  Jaycees. 


Named  for  Fargo 

Frank  J.  Starzel,  general 
manager  of  the  Associated 
Press,  has  announced  appoint¬ 
ment  of  Fritz  P.  Witti,  32,  as 
correspondent  at  Fargo,  N.  D. 
A  graduate  of  the  University 
of  Minnesota,  he  joined  the  AP 
at  Minneapolis  in  1952  after 
working  on  Minnesota  weeklies. 

<•>  *  * 

Frank  F.  Orr,  editor,  Wat¬ 
sonville  (Calif.)  Register-Pa- 
jaronian — the  community  serv¬ 
ice  award  of  the  Chamber  of 
Commerce. 

«  *  * 

Daniel  Currie  Jr. — to  labor 
relations  and  personnel  mana¬ 
ger,  and  Clarence  Sherman — 
to  assistant  mechanical  super¬ 
intendent,  Seattle  (Wash.) 
Times. 

*  «  * 

Ray  Bachman,  publisher, 
Vancouver  (Wash.)  Columbian 
—  “senior  citizen”  by  Junior 
Chamber  of  Commerce. 
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Goltz  Will  Edit 
Editorial  Page 

Madison 

Sanford  Goltz,  a  member  of 
the  Wtsconstn  State  Journal 
editorial  staff  since  1946,  has 
been  named  editor  of  the  edi¬ 
torial  page  by  Lawrence  H. 
Fitzpatrick,  managing  editor. 

Mr.  Goltz,  a  former  political 
reporter  for  the  State  Journal, 
has  been  an  editorial  writer 
since  October,  1955.  He  entered 
the  newspaper  business  in  1937 
when  he  purchased  a  weekly 
newspaper  at  Welcome,  Minn., 
which  he  published  until  June, 
1941. 

After  serving  in  the  Air 
Force  in  World  War  II,  Mr. 
Goltz  joined  the  staff  of  the 
Kewanee  (Ill.)  Star-Courier, 
and  became  sports  editor.  He 
joined  the  State  Journal  staff  in 
December,  1946,  serving  as  a 
political  reporter. 

«  «  * 

William  Murray — from  the 
copy  desk  to  assistant  city  edi¬ 
tor  of  the  Cleveland  (Ohio) 
News.  Irving  Gitlin — ^from  the 
city  desk  to  the  suburban  beat. 
James  Flanagan  —  from  sub¬ 
urbs  to  the  rewrite  desk. 

*  «  * 

T.  C.  Hoffmeyer  —  retired 
from  Hearst  Advertising  Serv¬ 
ice,  after  40  years  of  newspaper 
work.  He  joined  the  Hearst 
organization  from  the  Cleveland 
(Ohio)  Plain  Dealer  in  1923. 
«  *  * 

Thomas  L.  McGann,  with 
United  Press  since  1945  —  to 
radio  feature  editor  at  Chicago, 
replacing  David  Chute,  now 
Michigan  news  manager  for  UP. 
Robert  F.  Buck  horn — replaces 
Mr.  McGann  as  night  radio 
bureau  manager.  Mr.  Buckhom 
joined  UP  three  years  ago  after 
working  one  year  for  Collier’s 
magazine. 

*  *  * 

Herbert  Elwell,  music  critic 
of  the  Cleveland  (Ohio)  Plain 
Dealer — honored  by  the  Louis¬ 
ville  Orchestra  world  premiere 
of  his  work,  “A  Concert  Suite 
for  Violin  and  Orchestra.” 

*  «  * 

Louise  McMahon,  dog  col¬ 
umnist  of  the  Philadelphia  (Pa.) 
Bulletin — voted  Dog  Writer  of 
1957. 

*  *  * 

Charles  Stoker,  formerly 
with  the  Pierre  (S.  D.)  Daily 
Capital  Journal — to  the  ^itorial 
staff  of  the  Albany  (N.  Y.) 
Knickerbocker  News. 

•  *  * 

C.  W.  Koch — ^to  advertising 
managrership,  Oceanside  (Calif.) 
DaUy  Blade-Tribune,  succeed¬ 
ing  Mike  0.  York— to  the  San 
Jose  (Calif.)  Mercury-News. 

(Continued  on  page  36) 


All  in 
Automotive 
Business 
Demand 
Newspapers 


Only  newspapers  are  de¬ 
mand  reading  every  day  by 
.  .  .  over  36,000,000  passen¬ 
ger  car  owners,  operating 
over  52,000,000  passenger 
cars.  (1957) 

Only  newspapers  are  de¬ 
manded  every  day  by  .  .  • 
40,000  franchised  passenger 
car  dealers 

20,000  non-franchised  passen¬ 
ger  car  dealers 
83,600  independent  repair 
shops 

9,600  autrwnotive  wholesal¬ 
ers 

32,000  truck  and  bus  ffeet 
maintenance  executives 
188,000  gasoline  filling  station 
owners 

Only  newspapers  are  de¬ 
manded  every  day  by  both 
“consumer-owners”  and 
their  favorite  “dealer- 
advisers.” 

From  over  36,000,000  pas¬ 
senger  car  owners  and 
through  the  increasing  mul¬ 
tiple  car  dealerships  will 
come  6,000,000  new  car 
sales  plus  9,000,000  used 
car  sales  in  1958.  The  news¬ 
paper  is  the  only  medium 
these  buyers  all  demand, 
read  and  pay  for,  over  58,- 
000,000  times  every  day.  No 
greater  consumer  or  dealer 
loyalty  is  possible.  Use 
newspapers  today  for  the 
automotive  sales  you  need 
today. 

BURKE  • 
KUIPERS 
&  MAHONEY 


N*w  Yorh,  Chleo9«,  D*fr«lt, 
AttawHi,  ClMrl«H«,  Dall«t, 
KoMcn  Cify,  OMaliowci  CHy, 
S«a  FroaclK* 
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Donald  H.  Reck,  formerly  of 
the  Chicago  (Ill.)  Tribune — new 
reporter  for  the  Illinois  State 
Journal  at  Springfield. 


Personals 

{Continued  from  page  35) 


Harlowe  Hoyt,  drama  critic 
of  the  Cleveland  (Ohio)  Plain 
Dealer — finishing  a  new  book, 
“A  Ghost  for  Miranda.” 


Joyce  Ann  Pocklington — 
transferred  from  the  Associated 
Press  bureau  at  Huntington,  W. 
Va.,  to  Baltimore.  She  will  be 
replaced  by  Donald  E.  Setzek. 


NEW  OFFICERS  of  the  Arizona  Newspapers  Association,  elected  il 
Phoenix  convention  recently:  Left  to  right— Tom  Anderson,  Coolidge, 
first  vicepresident;  Sig  H.  Atkinson,  Chandler,  secretary-treasurer 
Oliver  King,  Phoenix,  president;  Fred  Finter,  Phoenix,  director;  aid 
J.  M.  McMeekin,  Phoenix,  third  vicepresident. 


Marilyn  Wiken,  formerly 
with  Milwaukee  (Wis.)  Journal 
women’s  department,  recently 
free-lancing  for  Cincinnati 
(Ohio)  Enquirer — ^to  Cincinnati 
(Ohio)  Times-Star  woman’s 
page  staff. 


Woestendiek 


William  J.  Woestendiek, 
formerly  editorial  page  editor. 
Garden  City  (N.  Y.)  Newsday 
— to  editorial  director.  He  has 
been  on  the  Newsday  staff  for 
three  years  as  editor  of  its 
Weekly  Review  section  and  edi¬ 
torial  writer.  He  was  fonnerly 
Sunday  editor  of  the  IPinsfon- 
Saleni  (N.  C.)  Journal  and  Sen¬ 
tinel. 


Harold  Hartley,  city  editor 
of  the  Grand  Island  (Neb.) 
Daily  Independent — “Outstand¬ 
ing  Young  Man  of  the  Year”  by 
the  Junior  Chamber  of  Com¬ 
merce. 


Kenneth  D.  Eskey  Jr.,  mem¬ 
ber  of  the  editorial  staff  of  the 
Pittsburgh  (Pa.)  Press — “out¬ 
standing  young  reporter  of 
1957”  by  the  Journalism  As¬ 
sociation  of  Duquesne  Univer¬ 
sity.  Two  of  his  top  reportorial 
assignments  in  1957  were  his 
accounts  of  a  mine  disaster  near 
Steubenville,  Ohio,  and  an  in¬ 
terview  with  the  Lord  Mayor  of 
Dublin. 


Rea  Seger,  fashion  writer  for 
the  Chicago  (Ill.)  Tribune  — 
retiring  after  26  years  of  service 
with  the  Tribune.  She  is  moving 
to  Seattle,  Wash. 


Bob  Fishback,  formerly  with 
the  Roanoke  (N.  C.)  Daily  Her¬ 
ald  —  to  sportswriter  for  the 
Pottstown  (Pa.)  Mercury. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Homer  H.  Murray,  Mt.  Cat- 
mel  (Ill.)  Republican-Regii^ 
—  to  president  of  the  Uni^ 
Press  Illinois  Editors  Associi- 
tion. 

«  *  * 

Dave  Rose,  formerly  with  the 
Gunnison  (Colo.)  Newspaper^’ 
Inc.  —  named  news  editor  o. 
the  Brighton  (Colo.)  Blade,  sue 
ceeding  Bud  Mahaney. 

*  *  * 

Jack  Holden,  editor  of  the 
Loveland  (Colo.)  Reporter-H(^' 
aid  —  to  president  of  the  Colo-i 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  In  touch  with  marketing, 
advertiilng,  publishing  and  graphic 
arts  In  Australia  read 


NEWSPAPER  PLANTS 


1  NEW  PLANTS  •  MODERNIZATIONS  •  EXTENSIONS 

LOCKWOOD  GREENE 

ENGINEERS-ARCHITECTS 

NEW  YORK  17,  N.  Y.  BOSTON  16,  MASS.  .SPARTANBURG,  S.  C, 
41  East  42nd  Street  316  Stuart  Street  Montgomery  Bldg. 
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What  are  they  loading?  The  raw  material  to  make  boron. 
What  is  it  for?  America’s  new  super  rocket  fuels.  Where  is  it  going?  Half¬ 
way  across  the  country  to  a  scientific  laboratory.  How  does  it  get  there? 
On  the  Santa  Fe,  America’s  longest  railroad.  Now  more  important  than 
ever  because  it  is  moving  raw  and  finished  materials  essential  for  the 
new  scientific  age,  as  well  as  the  basic  things  like  petroleum, 
refrigerators  and  wheat  that  America  needs  every  day. 


Let  us  be  a  partner  in  handling  your  freight,  too 

SANTA  FE  SYSTEM  LINES 

Serving  the  West  end  Southwest 
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ELECTRONIC  LADY.  Mrs.  Kay  Kojek,  holding  an  electron  tube  she’s  just  tested,  is  one  of  over  .3,000  employees  at  our  Allentown 
They  help  us  make  thousands  of  miniature  electronic  products  for  the  Bell  System  . . .  things  like  transistors,  varistors,  electron  tii  ■ 
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From  its  flower-trimmed  main  street  to  its  humming  factories ...  in  its  schools 
and  civic  gatherings  .  .  .  this  bustling  Pennsylvania  Dutch  community  helps 
Western  Electric  make  equipment  that  makes  possible  your  Bell  telephone  service. 


Any  town  that  pretties  up  its  lamp  posts  with  flowers  and 
waters  them  each  night  must  be  something  special.  Allen¬ 
town,  Pa.,  is  that  kind  of  city. 

For  ten  years  Allentown  —  where  we  make  electronic 
telephone  components  for  the  Bell  System— has  been  one  of 
the  home  towns  of  Western  Electric.  As  our  employees, 
thousands  of  Allentonians  have  helped  us  w’ith  our  job. 
Others  have  helped  as  employees  of  the  186  companies  in 
town  who  furnish  materials  and  supplies  we  need.  (These 
companies,  by  the  way,  are  just  a  fraction  of  our  2,336 
suppliers  throughout  the  state  of  Pennsylvania.) 

Allentown,  too,  has  benefited  . . .  through  the  jobs  our 
work  has  made  possible,  in  the  payrolls  spent  with  local 
merchants,  in  the  taxes  we  have  paid;  and  in  the  many 
ways  in  which  we  have  become— either  directly  or  through 
our  employees  —  an  integral  part  of  the  community  itself. 


BUSINESS  BOOMS  for  Walter  Jenkins’  machine 
shop.  Walter  (left),  one  of  the  local  suppliers 
of  Western  Electric,  says  his  business  has  doubled 
since  he  became  one  of  our  suppliers.  He’s  shown  here 
with  Charlie  Bender  of  our  purchasing  organization. 


Besides  Allentown,  Western  Electric  has  factories  in  25 
other  cities  where  we  also  make  telephone  equipment  for 
the  Bell  System.  Last  year  we  purchased  114  billion  dollars 
worth  of  raw  materials,  products  and  services  from  our 
nearly  33,000  suppliers  located  in  every  state.  Of  these, 
90%  are  "small  businesses."  The  things  we  make  and  buy 
are  distributed  to  the  Bell  telephone  companies  through 
Western  Electric  distribution  centers  in  32  different  cities. 


ON  DUTY  with  the  volunteer  county  Civil  Defen.se 
unit.  Western  Electric  employees  Doug  Morick  ( left ) 
and  Clen  Cowher  test  a  mobile  radio  set.  Other 
W.  E.  people  help  out  in  community  activities  such 
as  .scouting,  Little  League  ba.seball  and  many  more. 


UNIT  OF  THE  lEU  SYSTEM. 


THE  CITY’S  VOICE,  Editor  Bill  Reimert  of  the  Allentown  Call- 
Chronicle.  Bill  recalls  how  Western  Electric’s  coming  to  town  took  up 
the  slack  in  post-war  production.  He  feels  that  Western  Electric’s 


OPERATION  SANTA  CLAUS.  W.  E.’s  Allentown 
Club,  to  which  all  Western  Electric  employees  be¬ 
long,  sponsors  Operation  Santa  Claus  each  year. 


ron 


active  part  in  community  affairs  and  its  concept  of  community  service 
has  been  as  good  for  his  town  as  the  jobs  made  and  the  taxes  paid. 
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Shown  here  are  some  of  the  gifts  our  employees  have 
donated  for  needy  youngsters  in  the  Lehigh  Valley. 
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Miss  Patterson,  “carefully  pack- 
apred  for  the  benefit  of  our  read- 
rj  ■  ers.”  The  number  of  columns  of 

■y®  rf  —  y  news  remains  firm,  in  accordance 

with  space  needs  to  cover  “all 
that  is  important  going  on  in 
world,  the  nation,  and  the 
bustling  communities  we  seiwe.” 
What  advertising  is  sold  dictates 
the  number  pages.  There 
no  to  keep  to  any 

formula  so  much  advertising, 
so 

^  matter  of  department- 
alization”.  Miss  Patterson  ex- 
HHHKI  plained.  “We  consider  advertis¬ 

ing  should  have  its  own  import- 
FIVE  MAN  BOARD  keeps  News-  ant  department.  People  shop 
day  growing:  Left  to  right:  Harry  the  ads,  we  think,  with  as  much 
F.  Guggenheim,  president;  Alicia  eagerness  as  they  read  the  regu- 
Patterson,  editor  and  publisher;  laj-  news  and  feature  depart- 
Harold  Ferguson,  business  man-  nients.  We  want  all  our  depart- 

"'ents  easy  to  find,  easy  to 

Thus  there  will  be  page  after 
page  all  news,  followed  by  ad¬ 
vertising  pages.  As  a  matter  of 
policy,  there  are  never  less  than 
two  columns  of  news  on  a  single 
page.  Small  ads  are  grouped, 
never  allowed  to  stand  alone  on 
a  news  page.  Avoided,  too,  are 


ALICIA  PATTERSON  SAYS 


Growth  of  Newsday 
‘A  Pleasant  Headache’ 


e  Goss  Headliners.  Printing  1,000  staffers  wearing  but- 
lacity  is  up  to  450,000  daily,  tons,  urging  us  all  on,  as  we 
hrculation  of  the  18-year-old  did  when  we  were  approaching 
loid  that  thinks  nothing  of  our  first  100,000  not  so  long 
ng  up  to  144  pages  in  an  edi-  ago. 

1  is  at  285,000.  “Growth  is  our  constant,  if 

300,000  in  SiKht  pleasant,  headache.  And  to 

think  that  when  my  husband 
'We  expect  to  hit  300,000  and  I  started  the  paper  in  1940 

3  year”.  Miss  Patterson  pre-  our  original  aim  was  for  only 

ted.  “When  we  get  a  little  15,000  circulation!” 

ser  to  that  figure  we’ll  have  Harry  F.  Guggenheim,  Miss 

Patterson’s  husband,  is  News- 

.  _  day’s  president.  He  and  Miss 

Patterson  preside  over  a  five- 
man  executive  board  that  runs 
what  they  call  “the  fastest  grow¬ 
ing  newspaper  in  the  world.” 
Board  members  are  Harold  Fer¬ 
guson,  business  manager;  John 
J.  Mullen,  circulation  manager; 
Ernest  Levy,  advertising  direc¬ 
tor;  Alan  Hathway,  managing 
editor;  and  Allan  Woods,  pro¬ 
duction  manager. 

Two  plants  are  needed.  The 
main  administration  and  pro¬ 
duction  plant  stands  on  10  acres 
in  Garden  City.  A  Suffolk 
branch  has  23  acres  at  Lake 
Ronkonkoma. 

Linage  leaped  last  year  to 


WHAT  WE  < 
NEED  IS 
MORE  '“STARTS 


WHY  NOT  ASK 
WHITLOCK 
I  TO'DIVE  in", 
(  AND  HELP?. 


Phone,  Write  or  Wire  TODAY! 

WHITLOCK  AND  COMPANY,  iNC 
7425  LAKE  STREET 
RIVER  FOREST,  ILLINOIS 

45  Years  Of  Successful  Circulation  Promotion 


’tdV* 

fiP! 

are  you  interested  in  a  low- fat 
quick  and  lasting  energy  breakfast? 


When  a  reduction  of  fat  in  the  diet  is  indicated  in  the  a  basic  cereal  and  milk  breakfast  providing  about  20 
morning  meal,  the  fat  calories  can  be  replaced  by  gm.  mixed  plant  and  animal  protein  (cereal  and  milk) 
those  of  low-fat  content  yet  providing  well-balanced  provided  quick  and  lasting  energy  throughout  the 
nourishment  and  quick  and  lasting  energy  through-  early  and  late  morning  hours.  As  shown  in  the  table 
out  the  morning  hours.  below  this  morning  meal  is  low  in  fat  and  provides 

The  Iowa  Breakfast  Blood  Sugar  Studies  proved  that  well-balanced  nourishment. 

basic  cereal  low-fat  I 

1  1  r  i-  XX  Nutritive  value  of 

breaktast  pattern  breakfast  pattern 

Orange  juice,  fresh,  %  cup,  calories .  502  vitamin  a .  eooi.u. 

Cereal,  dry  weight,  1  oz.,  protein .  20.5  gm.  thiamine .  0.46  mg. 

With  Whole  milk,  %  cup,  and  sugar,  1  tsp.,  carbohydraVe...  80.7gm.  niacin .  s.omg. 

Bread,  white,  2  slices,  with  butter,  1  tsp.,  CALCIUM .  0.532  gm.  ASCORBIC  ACID....  65.5  mg. 

Milk,  nonfat  (skim),  1  cup,  .  2.7  mg.  cholesterol .  32.9  mg. 

black  coffee  _ 

Note;  To  further  reduce  fat  and  cholesterol  use  skim  milk  on  cereal  which  reduces  Fat  Total 
to  7.0  gm.  and  Cholesterol  Total  to  1 6.8  mg.  Preserves  or  honey  as  spread  further  reduces 
Fat  and  Cholesterol. 

BoweSy  A.  deP,,  and  CAurcA,  C.  F*.:  Food  Values  of  Portions  Comnuinly  Used,  8th  ed.  Philadelphia:  A.  deP,  Bowes,  1956, 

Cereal  Institute,  Inc.:  The  Nutritional  Contribution  of  Breakfast  Cereals.  Chicago:  Cereal  Institute,  Inc.,  1956. 

Hayes,  O.  B.,  and  Rose,  G,  K,:  Supr>lementary  Food  Composition  Table.  J,  Am.  Dietet.  A.  33:26.  1957, 

Cereal  Institute,  Inc,:  A  Summary  of  the  Iowa  Breakfast  Studies,  Chicago:  Cereal  Institute,  Inc.,  1957, 

CEREAL  INSTITUTE,  INC.  135  South  LaSalle  Street,  Chicago  3 
A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 


Nutritive  value  of 

basic  cereal  breakfast  pattern 

CALORIES.. 

.  502  VITAMIN  A . 

.  600 1.U. 

PROTEIN.... 

.  20.5  gm.  THIAMINE . 

.  0.46  mg. 

FAT . 

.  11.6  gm.  RIBOFLAVIN . 

.  0.80  mg. 

CARBOHYDRATE...  80.7  gm.  NIACIN . 

3.0  mg. 

CALCIUM... 

.  0.532  gm.  ASCORBIC  ACID. . 

.  65.5  mg. 

IRON . 

.  2.7  mg.  CHOLESTEROI _ 

.  32.9  mg. 
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NEWSPAPER  LAW 

Criticism  of  Secret 
Clique  Not  Libelous 

By  Albert  Woodruff  Gray 


Newsday 

(Continued  from  page  40) 


meritorious  public  service.”  Sub¬ 
mitted  for  consideration  by  Pul¬ 
itzer  judges  this  year  is  a  cam¬ 
paign  against  labor  racketeers. 

In  the  running  for  other 
awards  is  a  series  by  Virginia 
Pasley,  feature  writer,  tracing 
the  stories  of  a  group  of  Hun¬ 
garian  refugees,  since  coming 
to  this  country. 

Miss  Patterson  herself  wrote 
a  seven-part  series  reporting  on 
a  20,000-mile  trip  she  made 
through  Africa  last  year.  The 
year  before  she  wrote  about  a 
visit  to  the  Middle  East. 

“I  like  to  keep  up  my  writing” 
she  said.  “This  year  I  hope  to 
go  to  Russia.  I  haven’t  been 
there  since  1936,  when  I  went 
with  my  father  (the  late  Cap¬ 
tain  Joseph  Patterson,  founder 
of  the  New  York  News). 

• 

Writes  of  Cancer 

Chicago 

Elgar  Browm,  award-winning 
writer  for  the  Chicago  Ameri¬ 
can,  has  begun  a  series  of 
articles,  telling  of  his  experi¬ 
ences  in  mortal  combat  with 
cancer.  He  stresses  the  spiritual 
triumph  he  has  achieved. 


1,106  New  Subs 
A  Vacation  Gift 

Memphis 

One  executive  who  can  leave 
office  worries  behind  him  while 
on  vacation  is  C.  W.  Bevinger, 
circulation  manager  of  the 
Commercial  Appeal.  While  re¬ 
laxing  in  Florida  he  is  assured 
all  is  well  in  circulation. 

On  the  night  before  his  vaca¬ 
tion  began,  23  district  manag¬ 
ers  working  with  800  carrier 
boys  obtained  1,106  new  sub¬ 
scriptions  to  the  Commercial 
Appeal,  all  in  one  night. 

They  fixed  a  big  scroll,  had  it 
framed  and  presented  it  to  Mr. 
Bevinger.  It  was  inscribed, 
“Here’s  our  way  of  saying  we 
hope  you  have  a  wonderful  va¬ 
cation.  This  is  just  a  sample  of 
what  we  plan  to  do  while  you’re 
away.” 

• 

Hits  Free-in-Counly 

Madison,  Wis. 

The  board  of  directors  of  the 
Wisconsin  Press  Association,  an 
organization  of  weekly  news¬ 
papers,  has  petitioned  Congress 
to  abolish  the  “free  in  county” 
mailing  privilege. 


Dismissal  of  a  libel  action 
against  the  Mobile  Press  Reg¬ 
ister  has  been  sustained  by  the 
Supreme  Court  of  Alabama  in  a 
recent  decision.  (97  So.2d  819) 

“While  some  of  the  words  are 
harsh,  and  not  calculated  to  en¬ 
dear  the  newspaper  to  the  sub¬ 
jects  of  the  editorial,  the  publi¬ 
cation  complained  of  is  not  li¬ 
belous  in  itself,”  the  court  ruled. 

Under  the  head,  “Secret  25 
Pushes  Rule  by  Clique  and 
Union  Shop  City  Government,” 
this  newspaper  printed  an  edi¬ 
torial,  saying:  “Hear  Ye!  Hear 
Ye!  Let  the  people  be  heard. 
Things  have  come  to  a  pretty 
pass,  indeed,  when  a  small  band 
of  political  fanciers,  waxing  in 
their  victory,  meet  in  secret  ses¬ 
sion  and  petition  the  Mobile  City 
Commission  to  do  their  bidding. 
Who  are  these  25  men  who 
would  conduct  the  affairs  of  the 
entire  City  of  Mobile  from  the 
secrecy  of  a  private  clubroom — 
the  rental  paid  by  a  saloon 
keeper — ^barring  reporters  and 
attempting  to  tell  the  commis¬ 
sioners  elected  by  the  people  of 
Mobile  what  they  must  do? 

“By  what  right  does  a  tiny 
band  led  by  a  tavern  operator, 
union  bosses,  a  fired  policeman, 
a  political  science  professor  who 
has  resided  in  Mobile  all  of  two 
years,  and  assorted  ‘king¬ 
makers,’  profess  to  speak  for 
our  city  of  130,000  souls?  .  .  . 

“The  union  bosses,  tavern  op¬ 
erator  and  political  science  pro¬ 
fessor  want  a  union  controlled 
government.  Where  do  the  peo¬ 
ple  come  in?  Who  will  be  work¬ 
ing  for  the  public  as  a  whole 
when  the  clique  government  sets 
up  a  union  shop  at  City  Hall? 
The  secret  committee  of  25 
would  pitch  us  a  curve. 

“Maybe  the  policemen  and 
firemen  could  not  strike.  But 
what  is  to  keep  them  from  turn¬ 
ing  up  sick,  all  at  once  some 
fine  day,  when  the  backroom 
boys  issue  another  edict  from 
their  Iron  Curtain  sanctum? 
What  happens  if  they  all  go 
fishing  at  the  same  time?” 

Illinois  Case  Recalled 

These  statements,  argued  one 
of  the  “secret  25”  on  this  ap¬ 
peal,  amounted  to  libel  under 
the  law  as  it  had  been  laid  down 
by  an  Illinois  court  in  a  Chicago 
Daily  News  case  decided  over  60 


years  ago.  There  the  charge  of 
libel  had  been  based  on  the  as¬ 
sertion  that  the  subject  of  the 
offending  article  was  an  an¬ 
archist. 

The  Alabama  court  refused 
to  follow  the  Illinois  precedent 
It  said: 

“In  arguing  that  the  (Mo¬ 
bile)  publication  is  libelous  in  it¬ 
self,  the  proponent  of  this  at¬ 
tack  points  out  specifically  the 
following  terms  used  in  the  pub¬ 
lication  :  ‘conspirator,’  ‘unholy 
combination,’  ‘Iron  Curtain,’  ‘ra¬ 
pacious  rule’  and  ‘dictatorship.’ 
In  the  decision  to  which  refer¬ 
ence  is  made  it  was  held  libelous 
to  falsely  publish  of  a  person 
that  he  is  an  ‘anarchist’,  since 
one  who  advocates  anarchy, 
which  is  commonly  understood 
as  subversive  of  all  government, 
is  liable  thereby  to  be  brought 
into  hatred  and  contempt.  The 
editorial  in  the  instant  case  cer¬ 
tainly  does  not  charge  that  this 
man  is  opposed  to  all  govern¬ 
ment.” 

“In  the  case  at  bar,  it  is 
charged  by  innuendo  that  the 
publication  shows  an  intention 
on  the  part  of  the  publisher  to 
create  the  belief  that  this  man 
was  exerting  ‘corrupt  influence’ 
upon  the  City  Commission  of 
Mobile  and  that  he  was  a  man 
who  was  part  of  a  secret  or  un¬ 
lawful  combination  organized 
for  an  unlawful  purpose. 

Fair  Reading 

“A  fair  reading  of  the  edi¬ 
torial  leads  us  to  conclude  that 
this  man  has  been  charged 
thereby  with  planning  in  con¬ 
cert  with  others  to  petition  or 
influence  the  City  Commission  of 
Mobile  to  ‘unionize’  policemen, 
firemen  and  other  city  em¬ 
ployees.  Conduct  so  imputed  to 
him  does  not  constitute  an  in¬ 
dictable  offense  and  we  are  un¬ 
able  to  conclude  that  the  chai?« 
of  such  conduct  tends  to  bring 
the  author  of  this  action  into 
public  hatred,  contempt  or  ridi¬ 
cule  or  charges  an  act  odious 
and  disgraceful  in  society. 

“He  and  his  alleged  associates 
had  the  right  to  petition  the  city 
government  body  and  thereby 
attempt  to  influence  it  and  the 
charge  that  they  met  in  secret 
does  not  alter  the  nature  of  the 
conduct  charged.” 


MARCH  9 

“OTHER  PEOPLE’S 
LEISURE” 

A  new,  once-a-week  feature  on  hobbies  and  crafts  that’s 
planned  and  written  for  the  enjoyment  of  men  and  women 
of  all  ages,  as  well  as  for  young  people  of  high-school  age. 
Each  week’s  copy  (250-400  words)  not  only  shows  how  lei¬ 
sure  time  can  be  turned  into  pleasurable  moments,  but  it 
shows  also  how  leisure  time  can  be  turned  into  financial  gain 
with  hobby  or  craft.  OTHER  PEOPLE’S  LEISURE  will 
cover  such  topics  as  “Restoring  China  &  Glass,”  “Wood¬ 
carving  As  A  Revived  Art,”  “Making  Puppets  &  Mario¬ 
nettes,”  and  many  other  topics  of  personal  or  group  interest 
and  enjoyment.  For  complete  information,  write,  ’phone  or 
wire: 

DOROTHY  H.  JENKINS  NEWS  SERVICE,  INC. 

271  Maditon  Ave.,  New  York  16,  N.  Y. 

Murray  Hill  5-5793 

“Producers  of  the  popular  SUBURBAN  LIVING  features" 
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wherever  there’s  news 


there's  the^Southam  man 


For  example,  last  year  the  man  from 
Southam’s  London  Bureau  made  a 
dramatic  motor  trip  to  Moscow  to 
describe  life  behind  the  Iron  Curtain. 
The  Southam  man  literally  took  his 
Canadian  readers  with  him.  His 
articles  graphically  described  the 
problems  any  of  them  might  face 
driving  or  shopping  in  Moscow . . .  how 
the  Moscow  motorist  takes  his  life  in 
his  hands  every  time  he  drives . . .  and 
how  most  of  even  the  cheapest  quality 
wearing  apparel  is  beyond  the  reach  of 
the  ordinary  Russian  wage  earner. 

As  well  as  his  trip  to  Moscow  last 
year,  the  continent-hopping  Southam 
man  made  fact-finding  visits  to  nearly 


every  country  in  Europe  and  the 
Middle  East,  which  resulted  in  the 
filing  of  over  200  stories,  prepared 
exclusively  for  his  Southam  newspaper 
readers  back  home  in  Canada. 

It’s  this  type  of  depth  coverage  . . . 
articles  written  exclusively  for 
Southam  readers  . .  .  from  the  three 
major  news  centres,  London,  Ottawa 
and  Washington  .  .  .  that  has  won 
the  respect  and  confidence  of  more 
than  1,500,000  Southam  readers  in 
eight  major  centres  across  Canada. 
Reader  loyalty  is  just  one  of  the  many 
good  reasons  why  your  advertising 
message  goes  further  in  the  Southam 
newspapers. 


THE  SOUTHAM  NEWSPAPERS 


OHAWA  Citizen  HAMILTON  Spectator  NORTH  BAY  Nugget  WINNIPEG  Tribune 
MEDICINE  HAT  News  CALGARY  Herald  EOMONTON  Journal  VANCOUVER  Province* 

*Publah«d  for  PkiIk  Prtn  Ltd. 

TORONTO— The  Southern  Newspepers,  388  Yonge  St.,  K.  L.  Bower,  Manager 
MONTREAL— The  Southam  Newspapers,  1070  Bleury  St.,  J.  C.  McCague,  Manager 
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BOOKS  EN  REVIEW 


New  March  Thesaurus 
Adds  1800  New  Words 


By  Prof.  Roscoe  Ellard 


Foreword,  the  grouping  of  re¬ 
lated  and  contrasting  words  and 
phrases  constitute  defined  titles 
of  the  knowledge  of  today’s  liv¬ 
ing. 

An  uptodate  thesaurus,  then, 
is  more  than  a  linguistic  aid:  It 
is  an  intellectual  index  for  news¬ 
paper  writers  who  must  forge 
fast  with  the  furnace  at  full 
draft. 


radio,  where  the  movement  is 
swiftest,  you  have  to  jerk  an 
idea  out  of  routine  in  order  to 
achieve  a  reasonable  time  gap 
between  the  idea  and  the 
reader  .  . 


MARCH’S  THESAURUS-DICTION¬ 
ARY.  By  F.  A.  March  and  F.  A. 
March,  Jr.  Editorial  Supervisor,  Nor¬ 
man  Cousins;  Introduction  by  Clarence 
L.  Barnhart;  New  Supplement  by  R.  A. 
Goodwin,  Garden  City,  N.  Y. :  Hanover 
House,  Ooubleday  and  Compcuiy.  1240 
pp.  Thumb-indexed,  $10.75. 


March’s  “Thesaurus-Diction¬ 
ary,”  designed  for  professional 
writers  as  well  as  for  careful 
readers,  was  for  40  years  an 
author’s  constant  silent  partner, 
comfortingly  within  reach.  Then 
it  went  out  of  print  in  the  early 
years  of  World  War  II.  Its  re¬ 
vised  re-issue  this  week  is  good 


It  groups  not  only  analogous 
words  but  contrasting  words. 
You  look  a  word  up  alphabetic- 
ally  as  in  any  dictionary,  find 
the  meaning  and  pronunciation, 
and  several  group  headings  by 
which  the  word’s  synonyms  and 
antonyms  —  and  its  related 
words  or  expressions  —  can  be 
examined. 

Look  up  segregate  in  the  dic¬ 
tionary  part,  and  you  are  re¬ 
ferred  —  after  reading  the  defi¬ 
nition  —  to  the  following  groups 
of  related  and  contrasting 
words:  Connection-Independ¬ 
ence,  Inclusion-Omission,  Union- 
Disunion. 

Under  Inclusion-0  mission 
alone,  90  words  and  expressions 
are  defined. 


This  book  puts  its  related 
synonym-antonym  groupings  in¬ 
to  the  alphabetical  arrangement 
of  words  defined.  This  minimizes 
the  usual  cross-reference  bother 
of  reference  volumes.  You  find 
the  Inclusion-Omission  group¬ 
ing,  for  instance,  in  with  the 
arrangement  of  I-words  defined, 
such  as  incendiary  and  inchoate. 
In  with  the  S-words  where  you 
found  segregation  defined  —  and 
were  referred  to  Inclusion-Omis¬ 
sion,  etc.  —  you  find  such  group¬ 
ings  as  Saneness-Maniac;  Same¬ 
ness-Contrast,  etc. 

In  the  Supplement  of  1800 
new  words  and  phrases,  this  new 
edition  includes  such  informal 
and  slang  expressions  as  snafu, 
clobber,  debunk,  in  the  groove, 
and  behind  the  eight-ball.  It  in¬ 
cludes  also  terms  arousing  popu¬ 
lar  interest  like  hormones,  ex¬ 
istentialism,  transistor,  and 
mass-energy.  You  find  words 
with  a  fiourishing  metaphoric 
life  behind  their  technical  mean¬ 
ing,  like  spark  plug,  nose  dive, 
and  chain  reaction. 


Anvil  Sparked  Ideas 


SPARKS  OFF  MY  ANVIL.  By  James 
R.  Adams.  New  York:  Harper  & 
Brothers.  171  pp.  $3. 


.\lpliabetiral  Arrangement 


Look  up  satellite.  You  find  it 
defined,  of  course,  as  “a  second¬ 
ary  planet;  a  servant.”  Then 
you  are  referred  to  Antagonist- 
Assistant  ;  Astronomy ;  Chief- 
Underling;  Leading-Following; 
Solitude-Company,  Universe. 


In  his  introduction,  Clarence 
L.  Barnhart,  lexicographer  and 
editor,  calls  attention  to  the 
need  for  revising  our  long- 
standard  reference  books  to  in¬ 
clude  the  new  fields  of  cyber¬ 
netics,  psychiatry,  nuclear  phys¬ 
ics,  electronics,  guided  missiles, 
etc.  Walter  Pitkin  once  sug¬ 
gested  that  “almost  indispensa¬ 
ble”  w’ere  compact  compendiums 
of  “newsworthy  facts  and  their 
backgrounding  knowledge.” 

This  thesaurus-dictionary  is 
not  an  encyclopedia.  Yet  as  Nor¬ 
man  Cousins,  editor  of  the  Sat¬ 
urday  Review,  points  out  in  his 


day  and  night  from  Hoe 


Call  CYpratt  2-2400,  New  York  City 


acoj/vc. 


910  East  13Sth  Street  •  New  York  54,  N.Y. 


“If  I  had  to  lay  down  one 
rule  for  improving  American  ad¬ 
vertising,  I  would  specify  that 
advertising  men  take  more  time 
to  work  out  their  underlying 
purposes  and  objectives.” 

That’s  the  advice  of  the  late 
.Tames  R.  Adams,  co-founder, 
president  and  chairman  of  Mac- 
Manus,  John  &  Adams,  Inc.,  De¬ 
troit-based  advertising  agency, 
in  this  posthumously-published 
book  of  reminiscences  of  30 
years  in  advertising. 

Mr.  Adams  nearly  completed 
the  manuscript  of  this  delightful 
book  before  his  death  in  Novem¬ 
ber  of  1956.  The  book  was  com¬ 
pleted  by  his  son  Charles,  now 
executive  assistant  to  the  presi¬ 
dent,  Ernest  A.  Jones. 

Mr.  Adams  senior  set  down 
his  “sparks”  and  philosophy 
hammered  out  on  his  anvil  in 
numbered  sections  ranging  in 
length  from  a  single  sentence  to 
several  paragraphs  —  the  way 
H.  L.  Mencken  did  in  his  book, 
“A  Minority  Report.” 

Best-known  in  the  advertis¬ 
ing  business  for  his  Cadillac 
copy,  just  part  of  the  $250,000,- 
000  worth  of  copy  he  is  said  to 
have  authored  in  his  lifetime, 
Jim  Adams  has  stated  his 
thoughts  about  the  many-faceted 
industry  in  simple,  straight- 
from-the-shoulder  language. 

In  a  section  devoted  to  media, 
Jim  Adams  wrote:  “It  takes 
far  too  long  to  get  an  advertis¬ 
ing  idea  before  the  public.  Even 
in  tbe  case  of  newspapers  and 


Discussing  publicity,  he  set 
down  this  thought:  “Some  think 
that  publicity  will  eventually 
supplant  advertising  to  a  marked 
degree;  but  I  am  not  among 
those  who  think  so.  Except  in 
the  rare  instance,  publicity  will 
never  be  more  than  an  adjunct 
of  advertising. 

“Publicity  must  always  be  the 
reporting  of  significant  happen¬ 
ings,  whether  the  happenings  be 
controlled  or  otherwise,  whereas 
advertising  is  argument,  a  spe¬ 
cial  pleading  of  a  special  cause. 
This  makes  advertising  more 
versatile  and  gives  it  a  wider 
scope.” 

The  sparks  struck  from  Jim 
Adams’  anvil  and  carefully 
“banked”  in  this  book  should  re¬ 
light  the  way  for  old-timers  and 
set  fire  to  the  ambitions  of  new¬ 
comers  to  the  advertising  “fur¬ 
nace.”  —  R.  B.  McI. 


Blandin  Estate 
Exceeds  Millions 


St.  Paul,  Minn. 

More  than  300  delegates  are 
named  in  the  will  of  Charles 
K.  Blandin,  85,  paper  mill  mag¬ 
nate  and  former  newspaper  pub¬ 
lisher  who  died  Feb.  9  at  Grand 
Rapids. 

A  petition  lists  the  estate  as 
“in  excess  of  one  million  dol¬ 
lars.” 

While  all  of  his  paper  mill 
employees  and  a  number  of  rela¬ 
tives  are  named  as  beneficiaries 
of  sums  from  $15  to  more  than 
$5,000  in  trusts,  the  will  indi¬ 
cates  the  bulk  of  the  Blandin 
fortune  will  go  for  charitable 
purposes  through  the  Charles 
K.  Blandin  Foundation. 

Mr.  Blandin  sold  the  St.  Paxl 
Dispatch  and  Pioneer  Press,  to 
the  Bidder  interests  in  1927  for 
an  estimated  $5,000,000. 


BOATING  FEATURES 


SYNDICATE 


THE  SOURCE  OF 
"BETTER  BOATING  FEATURES" 


REQUEST  RATES  AND  SAMPLES 

P.O.  BOX  1756,  CHURCH  ST.  STA.,  NEW  YORK  8.  N.  Y. 
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THAT  STORY  YOU  WROTE 
ON  HIGHWAYS  •  .  . 


• . .  MAY  BE  WORTH  $1500 


For  the  third  year,  T railmobile  I  nc.,  a  leading  manu¬ 
facturer  of  truck-trailers,  as  a  member  of  The  ATA 
Foundation,  Inc.,  offers  writers  $9,000  in  awards  for 
published  articles  and  editorials  on  highway  im¬ 
provement  and  use.  Awards  are  in  three  categories 
as  shown  below.  Rules  and  regulations  may  be 
obtained  from  The  ATA  Foundation,  which  is  a 


research,  education  and  public  information  organ, 
zation  for  supplier  cooperation  with  the  Americai 
trucking  industry.  Entries  must  be  mailed  before 
July  1,  1958,  to: 

The  Ted  V.  Rodgers  Journalism  Awards,  The  ATA 
Foundation,  Inc.,  1424  Sixteenth  Street,  N.W., 
Washington  6,  D.C. 


AWARDS 
IN  THREE 
CATEGORIES 


DAILY  NEWSPAPERS 

First . $1500 

Second . $  700 

Third . $  300 


MAGAZINES 

First . 

. $1500 

Second . 

. $700 

Third . 

. $300 

WEEKLY  NEWSPAPERS 

First . $1500 

Second . $  700 

Third . $  300 


In  addition,  awards  of  $500  each  will  be  presented  to  journalism  schools  selected  by  the  first  place  winner  in  each  category. 


FIRST  PLACE 
AWARDS 
1957 


Arthur  T.  Moore,  Pitts¬ 
burgh  Sun-Telegraph 
editorial  department, 
for  a  series  of  63  front¬ 
page  articles  on  state 
highway  administration 
and  development. 


Ed  Kiester,  assistant 
managing  editor.  Pa¬ 
rade  publications,  for 
Parade's  featured  cov¬ 
erage  on  “America’s 
Turnpikes— Tomorrow’s 
Roads  Today.” 


John  Philip  Lewis,  pub¬ 
lisher,  The  Franklin, 
New  Hampshire,  Journal- 
Transcript,  for  a  series 
of  front-page  articles 
and  editorials  on  state 
and  local  highway 
problems. 


TRAILMOBILE  INC. 

I 


charter 

member 
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abiding  interest  in  them,”  he 
added. 

“Even  if  it  were  possible  for 
United  Press,  or  for  the  local 
newspaper,  for  that  matter,  to 
maintain  in  every  bureau  a  spe¬ 
cialist  in  each  of  the  sub-cate¬ 
gories  of  the  sciences,  I  don’t 
think  it  would  be  as  satisfactory 
as  maintaining  one  able  general¬ 
ist,”  continued  Mr.  Barthol¬ 
omew. 

The  UP  president  then  gave 
this  definition  of  the  kind  of 
man  needed  for  modem  news 
writing: 

“Our  man  should  be  full  of 
skepticism.  I  suppose  we  could 
dress  it  up  and  call  it  discern¬ 
ment.  But  whatever  we  call  it,  it 
should  be  the  kind  of  mind, 
which  when  tuned  in  on  the 
pi'ofessional  track,  should  be¬ 
lieve  nothing  without  supporting 
evidence,  should  believe  that  all 
statements  are  false  until  proven 
true.  Obviously  this  would  be  a 
pretty  obnoxious  fellow  if  all 
this  challenging  were  vocal,  but 
he  must,  perhaps  quietly  have  a 
challenging  mind.” 


Research  Director  Dies 

Florien  P.  Gass,  director  of 
research  for  Doremus  &  Co., 
died  last  week  at  his  Hempstead, 
L.  I.,  home.  He  was  56.  He 
joined  Doremus  in  1945. 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

.  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


‘Generalists’ 
Are  the  Best 
‘Specialists’ 

Seattle,  Wash. 

Able  general  reporters,  not 
scientists  and  specialists  are 
needed  to  interpret  nuclear  age 
mysteries  to  the  reading  public, 
Frank  H.  Bartholomew,  presi¬ 
dent  of  the  United  Press,  de¬ 
clared. 

Mr.  Bartholomew  spoke  at  the 
11th  annual  All-Coast  Press 
Clinic  sponsored  by  the  Pacific 
Slope  School  Press  and  the 
University  of  Washington 
School  of  Communications. 

He  pointed  out  that  a  scientist 
writing  for  a  newspaper  might 
not  realize  what  the  reader 
doesn’t  know  about  the  subject 
at  hand. 

“I  don’t  think  it’s  the  spe¬ 
cialist  we’re  looking  for,  except 
in  a  limited  way,  and  even  then, 
perhaps  the  specialty  should  be 
in  a  field  apart  from  the  man’s 
primary  training,”  said  Mr. 
Bartholomew. 

“I  do  think  it’s  the  generalist, 
the  man  who  has  dipped  into 
most  of  the  broad  streams  of 
knowledge,  and  who  has  an 


Ewald 

{Continued  from  page  17) 


vision  feature  columnist  for  the 
UP,  writing  five  columns  a 
week  on  radio  and  TV  news 
and  personalities.  For  the 
next  two  years,  he  attended 
hundreds  of  rehearsals  and  tele¬ 
casts,  met  most  of  the  TV  per¬ 
formers  who  work  in  New  York, 
interviewed  scores  of  stars.  Once 
a  week  he  wrote  a  special  TV 
gossip  column  for  the  New  York 
World-Telegram  &  Sun.  He  also 
wrote  several  special  series  such 
as  “Ten  Years  of  TV,”  “The 
$64,000  Question — Is  It  Hon¬ 
est?”  “Pay  Versus  Free  TV” 
and  covered  TV  spot  news  such 
as  Arthur  Godfrey’s  frequent 
firings  of  his  “friends.”  He  was 
a  TV  reporter  at  both  national 
political  conventions  in  1956. 

When  he  became  the  UP’s 
first  TV  critic  two  months  ago, 
his  first  columns  of  commentary 
evoked  plenty  of  commentary 
from  clients. 

“The  new  column  was  started 
in  response  to  client  sugges¬ 
tions,”  explained  Earl  J.  John¬ 
son,  UP  general  news  manager, 
in  the  UP  Reporter,  a  publica¬ 
tion  he  issues  for  telegraph  edi¬ 
tors.  “The  suggestions,  in  fact, 
were  insistent.  Our  practice  of 
merely  quoting  what  other  crit¬ 
ics  wrote  was  not  enough  for 
those  who  give  a  big  play  to  TV. 
So  we  lowered  the  bar  in  this 
field  to  the  extent  that  Ewald 
now  appraises  the  quality  of 
TV  programs  in  addition  to 
telling  what’s  new  on  the  air¬ 
waves.” 


Tucson  (Ariz.)  Daily  Citizen; 
Glenn  D.  Whitney,  editor, 
Logansport  (Ind.)  Pharos-Trih- 
une.  Dissenters  included  Ted 
Smiley,  Jacksonville  (N.  C.) 
Daily  News;  Edward  C.  Coch¬ 
rane,  editor  and  publisher, 
Neenah-Menasha  (Wis.)  Twin 
City  News-Record;  Harry  Read, 
city  editor.  Charleston  (Ill.) 
Daily  Courier. 

Critic’s  Critics 

Several  critics  of  the  critic 
felt  he  was  too  critical  of  mass 
media  of  entertainment. 

“The  view  that  Bill  Ewald 
always  pans  and  never  praises 
seems  to  overlook  his  many 
favorable  comments,”  Mr.  John¬ 
son  commented.  “Bill  likes 
talent,  freshness,  wit  and  imag¬ 
ination.  He  likes  performers 
who  know  their  craft  and  re¬ 
spect  their  audiences.  Any  critic 
must  have  his  own  standards 
of  quality,  and  he  must  decide 
for  himself  whether  those  stand¬ 
ards  are  met  by  the  shows  he 
reviews.  Certainly  he  is  as  sorry 
as  any  other  viewer  when  a 
show  is  not  interesting  or  funny 
or  well-performed.  Bill  is 
neither  sourpuss  nor  cynic.” 

Norman  E.  Isaacs,  managing 
editor,  Louisville  (Ky.)  Times, 
noted  that  Ewald  called  “The 
Bridge  of  San  Luis  Rey”  “a 
partially  successful”  show  and 
questioned  whether  such  criti¬ 
cism  is  in  tune  with  opinion  of 
the  average  viewer. 

Mr.  Isaacs  agreed  that  the 
Ewald  review  “was  undoubted¬ 
ly  technically  accurate.” 

.4verage  Viewer 


“But  what  I  wonder  is 
Client^'  (x>ninients  whether  he  is  reflecting  the 

average  television  viewer  in 
Most  issues  of  the  Reporter  Oshkosh  or  Nashville  or  Louis- 
since  have  given  pages  of  dis-  ville  or  Mason  City  or  instead 
cussion  to  editors’  views  on  the  a  sophisticated  view  available 
merits  and  demerits  of  news-  only  to  a  person  who  has  had  a 
paper  television  criticism.  look  at  the  New  York  studies, 

“I’d  like  to  enter  into  the  who  knows  something  about  the 
television  vs.  newspaper  con-  script  arguments,  and  who  has 
troversy  and  take  a  swipe  at  some  critical  perceptions  as  a 
those  newspapers  which  elimin-  result  of  prior  association  with 
ate  television  copy,”  wrote  the  TV  field,”  wondered  Mr. 
Harry  Chipman,  telegraph  edi-  Isaacs.  “In  the  political  arena, 
tor,  Medford  (Ore.)  Mail  Trib-  you  know,  the  true  leader  is  the 
une.  one  who  is  never  too  far  out 

“It’s  terrific — send  us  more  ahead  of  his  followers.” 
and  give  the  man  a  raise,”  wrote  Incidentally,  the  Loivell 
Jack  Carper,  managing  editor,  (Mass.)  Sun  gave  a  big  spread 
Orange  (Calif.)  Daily  News,  to  “The  Bridge  of  San  Luis 
“It  has  gone  over  with  a  bang  Rey,”  printing  three  New  York 
in  these  parts,”  reported  R.  reviews,  including  William 
Mitchell  Steen  Jr.,  news  editor,  Ewald’s,  side  by  side.  Each  re- 
Monessen  (Pa.)  Daily  Inde-  view  was  preceded  in  boldface 
pendent.  type  by  a  dissenting  opinion 

Similar  praise  came  from  signed  by  a  member  of  the  Sun’s 
Forest  Amsden,  news  editor,  staff.  The  local  writers  were 
Coos  Bay  (Ore.)  World;  James  all  favorably  disposed  toward 
A.  Dunlap,  managing  editor,  the  performance.  The  unusual 
Sharon  (Pa.)  Herald;  William  treatment  provoked  comment 
A.  Small  Jr.,  assistant  publisher,  and  controversy. 
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TO  THE  EDITOR*  The  insurance  agent  we're  talking  about  in  this  ad  typifies  the  American  agency 
system."  He  lives,  works,  pays  taxes,  and  spends  his  money  in  your  town.  He's  an  independent  business 
man,  who  represents  stock  insurance  companies  that  provide  quality  protection  with  full-time  service. 


u  n  any  case, 
wouldn’t  you  say 

ONE  is  enough? 


m 


•  For  needed  protection 


2.  For  adequate  coverage 


0 


4,  For  all  your  property  insurance 


j  s  it  necessary  to  have  three  or  four-  or  even  more — 
insurance  policies  on  your  home,  when  just  one  might 
be  enough? 

You  may  qualify  for  a  package  insurance  policy  on 
your  home  and  its  contents,  against  fire  and  other  perils. 
You  can  include  protection  on  almost  any  risk  you  are 
likely  to  face  as  a  property  owner. 

Your  independent  local  agent  or  broker  will  be 
glad  to  tell  you  about  a  package  policy.  And  when  you 
buy  it,  insist  on  Stock  Company  Insurance.  It’s  known 
for  quality  protection  with  full-time  service,  .tnd  remem¬ 
ber:  if  you're  not  fully  insured— it’s  not  enough! 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS  An  organization  aervirtg  the  Public  and  the  Capital  Stock  Insurance  Companiei$inct  1866 
85  John  Street,  New  York  38,  N.  Y.,  222  Wert  Adama  Street,  Chicago  6,  lU.,  465  California  Street,  San  Franciaoo  4,  Cal. 
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3.  To  carry 


the  load 


Tom  Tanner 
With  SNPA 
For  20  Years 


Plant  Output 
Boost  Slated 


AURORA 

JOLIET 


BUY  THE  COPLEY  BIG  3 
SAVINGS  PACKAGE 

AURORA  BEACON-NEWS 
ELGIN  COURIER-NEWS 
JOLIET  HERALD-NEWS 


Precision  Plates  for 

BLACK  and 
COLOR 


When  you  buy  all  3  of  the  Copley  Big  3 
you  save  9'/3C  a  line  — or  17%. 

S»poro»t  Lin#  Roftt: 

Aurora  Beacon-News  19c 
Elgin  Courier-News  17c 
Joliet  Herald-News  20c 


Thrifty  All-3  Rote  _ 46  Vac 

BUY  ALL  3  AND  SAVE  9Vac  A  LINE! 


W  NKWSPARKItS  ts  "H.m.t.wp-  N«w.p«p«. 
n  lllifteit  -  Springtigld.  lllifiAlt  -  Or»cit«r  Lot  Ang«l«t-ond  Son  Diogo,  C 
Sorvod  by  tho  COPLEY  Waahingten  bureau  and  the  COPLEY  Newt  Sarvi 
REPIESENTED  NATIONAUY  lY  WEST-HOLUDAY  CO.,  INC. 
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UNION  PACIFIC  NEWS  STAFF 


24  HOURS 
EACH  DAY 


► 


Whenever  you  have  a  need  for  news  concerning 
the  U.  P.,  we  want  you  to  know  that  our  news  staff  is 
at  your  disposal  day  and  night. 

Day  or  night  — call  the  Director  of  Press -Radio -TV 
Relations  serving  your  territory,  as  named  below. 


Ed  Schafer 
Omaha— JAckson  5822 

Walt  Graydon 
Portland— CApitol  7-7771 


Paul  Harrison 

Los  Angeles— TRinity  9211 

Joel  Priest,  Jr. 

Salt  Lake  City— EMpire  3-1544 


W.  G.  Burden 

New  York  City— REctor  2-7440 
Ridgewood,  N.  J.— Gilbert  5-0340 


General  Director  of 


UHION  PACIFIC  RAILROAD 
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SYNDICATES 

Slapsie’s  a 
Wise-Guy 

By  James  L.  Collings 

Thomas  Joseph  Hickey  is  a 
bachelor  fellow  who  loves  dogs. 
He’s  amused  when  he  sees  one 
smile.  He  sympathizes  when  he 
sees  one  brood  or  frown. 

He  talks  their  language. 

Tom  will  start  drawing  the 
language  of  one  particular  dog 
April  1  for  McNaught  Syndi¬ 
cate.  The  gag  panel  will  run  six 
a  week  in  two-three  column 
size,  and  it’s  named  “Slapsie” 
after  its  hero,  a  large,  wise-guy 
mutt  who  delights  in  torment¬ 
ing  those  creatures  around  him 
called  people. 

Over  a  hard  cracker  and  an 
old  chewed-up  soupbone  the 
other  day,  the  artist  was  telling 
about  himself  and  how  he  came 
to  draw  a  dog  panel.  Tom  is  a 
blue-eyed,  blondish  guy,  47,  who 
looks  good  in  a  camel’s  hair 
coat.  He  has  the  Madison  Ave. 
touch. 

“Slapsie,”  he  said,  “originated 
from  a  love  of  dogs  and  a  study 
of  their  personalities.  I  started 
work  on  it  in  October,  1957.  I 
thought  the  market  might  be 
overcrowded  with  dogs,  but  I 
wanted  to  do  a  panel  anyway. 

“I  called  my  friend  Nero  at 
first  because  Nero  fiddled  while 
Rome  burned  and  this  dog  fid¬ 
dles  while  people  bum.  But  the 
syndicate  turned  the  name  down 
—  said  it  wasn’t  expressive 
enough.  They  thought  Slapsie 


Lovable 

Pooch 

fitted  his  personality  better.” 

By  any  name,  the  dog  is  de¬ 
lightful,  zany,  human.  The  last 
quality  is  so  evident  you  almost 
e.xpect  to  hear  him  speak  people 


w’ords.  The  humans  he  owns  ai*e 
Les  and  Lil  Hope,  who  some¬ 
how  manage  to  live  through 
each  day  in  spite  of  Slapsie. 

As  for  Tom,  he  flunked  his 
high-school  art  class.  He  didn’t 
like  to  draw  bananas  and  straw¬ 
berry  boxes.  Later  he  got  a  little 
more  serious  when  he  attended 
the  New  York  School  of  Design. 

“After  two  years  there,”  he 
said,  “I  spent  the  next  20-odd 


Gloom  blaster... 

Sale’s  gag  cartoon  panels  are  blues  banishers... 
lift  low  spirits  into  the  stratosphere . . .  make  even 
a  picklepuss  lose  his  warts.  They  tickle  and 
titillate,  are  strictly  habit  forming... and  are 
widely  popular  everywhere  except  (possibly)  at 
a  pessimists’  convention... 

Laughing  Matter 

is  a  daily  delight,  guaranteed  to  give  the  psychiatrist  fewer 
customers!  A  capsule  convulser . . . two  columns  wide,  six  days  a 
week  . .  .  the  panel  packs  maximum  smileage  into  minimum 
newsprint  space  . . .  wins  the  vote  of  the  Treasurer,  Circulation 
Manager  — and  millions  of  the  peepul!  For  proofs  and 
jjrices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 


"MY  WORMS!" 


i'hicaga  Trihune^New  York  JVetrs 

MmmCu  Tribune  Tower,  Vhieago 


years  in  the  comic-book  busi¬ 
ness.  I  left  this  field  in  1957  to 
become  a  TV  story-board  artist 
for  an  advertising  agency.  I’ve 
also  had  a  hand  in  several  strips 
that  never  got  off  the  ground.” 

Just  one  thing  more,  Tom.  Do 
you  own  a  dog? 

“No,”  he  said,  “I  don’t.  But 
I’m  looking  around  for  one  with 
a  personality.  You  know,  some¬ 
thing  like  Slapsie’s.  May  the 
good  Lord  help  me  if  I  find  him. 
He’ll  wear  me  out  and  alienate 
my  friends.” 


Colby  Speaking 

Anita  Colby,  president  and 
editor.  Women’s  News  Service, 
told  a  United  Press  editorial 
meeting  in  Illinois  on  Washing¬ 
ton’s  Birthday: 

“Above  all — and  this  editors 
must  keep  in  mind — today’s 
woman  wants  to  know.  She  is 
not  a  finished,  assured  product, 
and  that  perhaps  is  a  good 
thing.  She  knows  she  is  grow¬ 
ing,  adapting  and  playing  a  big 
role  in  a  world  which  has  never 
been  more  exciting  nor  more 
dangerous.  She  wants  to  know 
more  about  this  world,  about 
herself  and  what  is  expected  of 
her. 

“Just  give  her  a  chance  to 
satisfy  her  desire  to  know  and 
she’ll  read  your  paper — all  of  it. 
And  what’s  more,  this  woman 
of  today  is  worth  her  weight  in 


circulation  and  more  than  worth 
her  weight  in  advertising.” 

«  *  « 

NEA  Contest 

NEA  Service  reports  that  its 
annual  Bugs  Bunny  Easter  col¬ 
oring  contest  is  now  available 
to  all  client  new’spapers. 

In  this  contest,  the  service  re¬ 
minds,  youngsters  up  to  12  are 
eligible.  There  are  three  draw¬ 
ings  to  color.  Proofs,  promotion 
and  contest  rules  are  provided 
in  the  contest  folder. 

NEA  says,  too,  that  there  is 
one  contest  for  kids  in  the  gen¬ 
eral  reading  audience  and  one 
for  the  offspring  of  newspaper 
staffers. 

*  *  * 

Schulz  Honored 

Charles  M.  Schulz,  “Peanuts" 
artist,  has  received  the  1958  hu¬ 
mor  award  of  the  Yale  Record, 
Yale  University’s  campus  paper. 
He  was  handed  an  engraved  sil¬ 
ver  beer  stein  with  an  owl  em¬ 
blem. 

*  *  * 

Lenten  Series 

Dr.  Edwin  T.  Dahlberg,  presi¬ 
dent  of  the  National  Council  of 
Churches,  has  written  an  eight- 
part  series,  “Lenten  Medita¬ 
tions,”  for  NEA  Service.  These 
are  stories  of  courage  and  de¬ 
votion,  and  deal  with  the  prob¬ 
lems  of  sharing  happiness,  con¬ 
trolling  anger  and  handling 
criticism.  The  series  went  out 
this  week  to  all  NEA  full-serv¬ 
ice  clients. 

• 

Still  More  Winners 
In  California 


TAPeCO 


SPRING  FASHION 
SUPPLEMENTS 

from 

Metro  Associated  Services 
Stamps — Conhaim — Whitehead 
also 

FEATURES 

From  all  services 

In  Cerrteted  ITS  Tape 


EDITOR  8C 


Coronado,  Calif. 
California  Newspaper  Pub¬ 
lishers  Association  award  win¬ 
ners  in  daily  competitions,  in¬ 
cluded  in  addition  to  those  listed 
on  page  58,  E&P  of  Feb.  15,  the 
Bakersfield  Californian,  Red¬ 
wood  City  Tribune,  Concord 
Transcript,  Hollywood  Citizen- 
News,  Ontario  Report,  Lodi 
News-Sentinel,  Eureka  Newspa¬ 
pers,  Antelope  Valley  Ledger- 
Gazette,  Santa  Barbara  Nevs- 
Press  and  Los  Gatos  Times. 

Weekly  first  place  winners  in¬ 
cluded  the  Newport  Harbor- 
News  Press,  Monterey 
Progress,  Walnut  Creek  Kernel 
Shafter  Press,  Galt  Herald, 
Menlo  Park  Recorder,  Clare¬ 
mont  Courier,  Costa  Mesa  Globe- 
Herald  and  Burlingame  Ad¬ 
vance-Star. 

Awards  won  by  the  Riverside 
Enterprise  and  the  El  Centro 
Imperial  Valley  Press  includ^ 
general  excellence  trophies  in 
their  daily  circulation  classes. 
Weekly  winners  of  first  place 
general  excellence  awards  were 
the  Costa  Mesa  Globe-Herald 
and  Sanger  Herald. 
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Only  O  V  a  mile,  per  year, 
to  maintain  New  Hampshire  Turnpike! 


Htwiaftw 


PortsmoBtl! 


StiattMi 


Kwlnt*n 


MMItU 


Seabrook 


See  that  your  Interstate  Highways  are  paved  the  modern  heayy-^  ASPHALT  way 


fif  you  bought  a  cup  of 
coffee  every  day  of  the 
year  . . .  you  would  spend 
as  much  or  more  than  the 
yearly  maintenance  bill 
for  a  mile  of  the  Asphalt-paved  New 
Hampshire  Turnpike ! 

This  is  only  one  example  of  how  little 
it  costs  to  maintain  modern  heavy- 
duty  Asphalt  highways. 

Oklahoma  Turnpike  Authority’s 
maintenance  study  shows  that  7  out 
of  10  states  find  heavy-duty  Asphalt 
pavement  less  expensive  to  maintain. 
And  Asphalt  economy  starts  as  soon 
as  construction  begins  .  .  .  for  high¬ 
ways  paved  the  modern  Asphalt  way 


cost  from  $11,768.00  to  $92,628.00  per 
mile  less  to  build  in  the  first  place.* 
You  get  greater  riding  comfort,  too  — 
When  it  comes  to  comfort,  what  can 
compare  with  smoother-riding 
Asphalt  pavement?  It’s  goodbye  to 
thump,  thump,  thump  the  second  you 
glide  onto  an  Asphalt  highway. 

You  are  safer,  also,  on  highways  paved 
the  modern  Asphalt  way.  Lane  mark¬ 
ings  are  easier  to  see,  day  and  night. 
The  surface  is  traction-textured  for 
high  skid-resistance.  Snow  and  ice 
melt  faster.  And  Asphalt  pavements 
are  not  harmed  by  de-icing  chemicals. 
Write  today  for  free  copy  of  “The 
Better  Way  to  Better  Roads.’’  ^ 

*  Examples  on  requtst. 

The  asphalt  INSTITUTE9  Asphalt  institute  Building,  College  Park,  Maryland 


veniif 
Centro 
icluded 
lies  in 
classes, 
t  place 
Is  were 
Herald 


Ribbons  of  ve'vst  smoothness . . . 
ASPHALT-paved  Interstate  Highways 
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January  Linage 

IMPORTANT  NOTICE: 

Except  where  other  fittures  are  spe- 
cific^Iy  shown,  the  following  footnotes 
apply  to  Media  Records,  January,  1968 

^•fncl^des  48,053  lines  AMERICAN 
WEEKLY. 

••Includes  42,377  lines  FAMILY 
WE£KLY* 

tlncludes  56,932  lines  THIS  WEEK. 
Ilncludes  47.485  lines  PARADE. 
^Includes  51,214  lines  WEEKEND 
MAGAZINE. 

1958  1957 

AKRON,  OHIO 

Beacon  Journal-e  1,951,616  2,106,896 

IBeacon  Journal-S  714,298  752,043 

Grand  Total  ...  2,665.914  2,858,939 

ALBANY.  N.  Y. 


1958  1957 

CHARLOTTE,  N.  C, 

News-e  .  942,391  1,007,911 

Observer-m  .  1,263,861  1,255,806 

tObserver-S  .  392,684  447,306 


1958  1957 

ERIE  PA. 

News-m  . ’  978,991  669,479 

Times-e  .  1,006,176  1,168,298 

{Times-News-S  ...  339,404  463,751 


Grand  Total  ...  2,588,936  2,711,023  Grand  Total  ...  2,324,671  2,286,628 


CHICAGO.  ILL. 

Tribune-m  .  2,464,863  2,588,945 

Tribune-S  .  1,303,316  1,330,740 

tDaily  News-e  ..  1,642,343  1,714,292 

American-e  .  877,888  949,645 

•Amcrican-S  .  331,657  303,007 


Sun-Times-m 

ISun-Times-S 


1,094,736  1,133,746 
458,353  467,129 


MAGAZINE.  Grand  Total  ...  8,173,145  8,487,604 

■'  NOTE:  Includes  part-run  advertis- 

ioi:a  1457  Tribune-m  478,804  lines  (1958); 

isao  630,819  lines  (1957).  Tribune-S  644,179 

AKRON,  OHIO  lines  (1958);  749,312  lines  (1967). 

Beacon  Journal-e  1,951,616  2,106,896  American-S  192,469  lines  (1958)  ;  165,- 
IBeacon  Journal-S  714,298  762,043  lines  (1957). 

Grand  Total  ...  2,665.914  2,858,939  CINCINNATI,  OHIO 

,,  Enquirer-m  .  1,741,366  1,812,488 

ALBANY,  N.  Y.  •fEnquirer-S  _  1,093,639  1,210,168 

Knickerbocker-  ,  P<»t-e  .  1,186,300  1,321,624 

News-e .  1,115,663  1.116,242  Times-Star-e  .  1,087,108  1,213,291 

Times  Unlon-m  . .  835,430  805,841  -  - 


♦Times  Union-S  ••  447,368  431,000 

Grand  Total  . .  -  2,393,361  2,353,083 

NOTE:  Timefi-Union-S  includes  part- 
run  advertising  7,638  lines  (1957). 

ALBUQUERQUE.  N.  M. 

Journal-m  . 1'155.902  1.186,881 

{Journal-S  . 

Tribune-e  .  1,159,177  1,179,106 

Grand  Total  ...  2,605,676  2.613,131 
ANDERSON.  IND. 

Bulletin-e  .  768,644  881,820 

Herald^m  ..  672,324  699,376 

”  Heralds  . .  198,662  192,792 

Grand  Total  ...  1.639,630  1,673,988 

ATLANTA.  GA. 

Constitution-m  ...  1,328,147  1>827,70_ 

Joumal-e  .  1,843,949  1,991,635 

Constitution-S  . .  768,693  788,463 

Grand  Total  ...  3,930.789  4,107,700 

ATLANTIC  CITY,  N.  J. 

p;SLs  .  . .  103,038  111,964 

Grand  Total  ...  696.626  696,798 

BALTIMORE,  MD. 

•American-S  ....  564,215  626,901 


News-Post-e  .. 

Sun-m  . 

Sun-e  . 

tSun-S  . 

Grand  Total 


564,215  626,901 

1,096,318  1,213,179 

1,124,734  1,210,465 

1,621,668  1,937,237 

1,161,696  1,231,027 

6,668,430  6,118.799 


BINGHAMTON,  N.  Y. 

Press-e  .  1,069,930  1.069,685 

IPress-S  .  241,980  249,994 

gun-m  .  316,697  345,176 

Grand  Total  ...  1,627,607  1,664,755 

BIRMINGHAM,  ALA. 
Post-Herald-m  ...  1,018,611  1,045,384 

News-e  .  1,564,817  1,621,147 

tNews-S  .  748,301  688,065 

Grand  Total  ...  3.321.629  3,3,54,696 
NOTE;  News-e  includes  part-run  ad¬ 
vertising  23,397  lines  (1958)  ;  29,683 
lines  (1957). 

BOSTON,  MASS. 

American-e  .  696,937  653,576 

Record-m  .  647,424  695,271 

•Advertiser-S  ....  284,144  350,000 

Globe-e  .  1,308,701  1,472,196 

Globe-m  .  1,071,850  1,197,620 

Globe-S  .  903,890  972,645 

Herald-m  .  1,174,713  1,234,976 

tHerald-S  .  968,397  1,009,897 

Traveler-e  .  1,456,924  1,663,470 

Grand  Total  ...  8,402,980  9,239,651 

BUFFALO,  N.  Y. 

Courier  Express-m  946,034  947,500 

•Courier  Express-S  771,123  843,192 

News-e .  1,817,435  2,106,992 

Grand  Total  ...  3,534,692  3,896,684 

CAMDEN,  N.  J. 

Courier-Post-e  ...  946,776  1,087,684 

CHARLESTON,  W.  VA. 

Gazette-m  .  820,927  867,150 

Gazette-S  .  268,459  274,517 

Mail-o  .  717,436  764,996 

IMail-S  .  243,137  269,761 

Grand  Total  ...  2.040,»59  2,156,424 
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Grand  Total  ...  5,108,413  5,557,571 

CLEVELAND,  OHIO 
Plain  Dealer-m  ..  1,867,713  2,132,861 

•tPlain  Dealer-S  .  1,416,268  1,670,976 

News-e  .  812,351  891,861 

Press-e  .  2,194,596  2,371,518 

Grand  Total  ...  6,289,928  6,967,216 

COLUMBUS.  OHIO 

Dispatch-e  .  1,682,403  1,603,645 

Dispatch-S  .  862,176  887,554 

Citizen-e  .  635,636  636,341 

ICitizen-S  .  236,884  292,306 

Ohio  State 

Journal-m  .  638,886  619,876 

Star-W  .  46,948  44,771 


DALLAS,  TEX. 

News-m  .  1,666,450  1,765,952 

tNews-S  .  697,141  671,108 

Times  Herald-e  ..  1,860,236  1,914,187 
•Times  Herald-S  .  646,634  593,844 


DAYTON,  OHIO 

Joumal-Herald-m  888,355  1,553,203 

News-e  .  1,068,050  1,836,081 

News-S  .  350,287  693,803 

Grand  Total  ...  2.306,692  3,983,087 

NOTE:  Dayton  Newspapers  on 

strike  Jan.  1-11,  1958. 

DENVER.  COLO. 

Rocky  Mtn. 

News-m  .  1,349,209  1,309,631 

•{Rocky  Mtn. 

News-S  .  310,638  330,446 

Post-e  .  1,811,849  1,895,956 


FOND  DU  LAC,  WIS. 
Commonwealth 

Reporter-e  .  699,585  644,718 

FORT  WAYNE.  IND. 

Journal  Gazette-m  888,393  1,052,245 
{Journal  Gazette-S  354,101  391,847 

News  Sentinel-e  ..  1,370,123  1,571,444 

Grand  Total  ...  2,612,617  3,015,536 

FORT  W'ORTH,  TEX. 
Star-Telegram-m  .  717,490  764,033 

Star-Telegram-e  . .  1,536,630  1,525,763 
{Star-Telegram-S  600,479  585,144 

Press-e  .  437,053  469,170 

Pre«8-S  .  121,247  121,725 

Grand  Total  ...  3,412,899  3,465.835 

FRESNO,  CALIF. 

Bee-e  .  1,167,346  1,263,933 

{Bee-S  .  429,432  450.384 


Grand  Total 


1,596,778  1,714,317 


tPoBl^S  .  678,373  697,363 

Grand  Total  ...  4,150,069  4,233,296 
•Includes  54,775  lines  American 
Weekly. 

DES  MOINES,  IOWA 

Register-m  .  633,394  699,154 

Tribune-e  .  752,071  791,834 

tRegister-S  .  493,968  478,731 

Grand  Total  ...  1,779,433  1,869,719 
DETROIT,  MICH. 

Free  Press-m  ....  1,062,984  1,173,711 
{Free  Press-S  ...  402,279  434,285 

News-e  .  1,873,279  2,064,228 

tNews-S  .  911,147  1,038,212 

Times-e  .  862,132  996,008 

•Times-S  .  360,512  368.971 

Grand  Total  ...  5,472.333  6,076,416 

DULUTH,  MINN. 

Herald-e  .  717,950  662,920 

News-Tribune-m  . .  545,474  505,296 

News-Tribune-S  ..  432,784  422,523 

Grand  Total  ...  1,696.208  1,690,739 

1958  1957 

ELMIRA,  N.  Y. 

Advertiser-m  ....  314,404  332,203 

Star  Gazette-e  . .  700,605  797,367 

••Telegram-S  _  176,138  173,862 


GARY,  IND. 

Post-Tribune-e  ...  1,166,871  1,313,510 
Post-Tribune-S  ...  190,972  210,334 

Grand  Total  ...  1,346,843  1,523,844 

GLENS  FALLS.  N.  Y. 

Post-Star-m  .  493,038  531,693 

NOTE:  Post-Star-m  sold  in  combi¬ 
nation  with  Times-e.  Linage  of  one 
edition,  Post-Star-m,  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e  .  1,827,636  1,927,226 

HAMMOND.  IND. 

Times-e  .  1,046,254  1,134,392 

Times-S  .  360,610  361,158 

Grand  Total  ...  1,406,764  1,495,650 

HARRISBURG.  PA. 

Patriot-m  .  1,199,457  1.262.792 

{Patriot  News-S  .  248,082  270,773 

Grand  Total  ...  1,447,639  1,533,665 
NOTE:  News-e  carries  the  same  ad¬ 
vertising  as  Patriot-m. 

HARTFORD,  CONN. 

Courant-m  .  809.540  785,893 

{Courant-S  .  613,083  621,003 

Times-e  .  1,721,826  1,808,853 

Grand  Total  ...  3,144,448  3,216,749 
HOUSTON,  TEX. 

Chronicle-e  .  2,111,012  2,293,834 

•Chronlcle-S  .  832,096  912,666 

Post-m  .  1,684,601  1,755,134 

tPost-S  .  689,128  759,379 

Press-e  .  742,741  788,190 


1958  1SS7 

KNOXVILLE,  TENN. 

Journal-m .  432,640  513.811 

Journal-S  .  270,637 

News-Sentinel-e  . .  827,407  816,111 

(News-Sentinel-S  .  307,706  333,Ul 

Grand  Total  ...  1,667,753  1,934,387 

NOTE:  Journal-S  last  publicstioa 

Sept.  29,  1957. 

LAWRENCE,  MASS. 
Tribunc-e  .  732,815  766,958 

NOTE:  Tribune-e  &  Eagle-m  sold  in 
combination.  Linage  of  one  edition, 
Tribune-e,  is  shown. 

LITTLE  ROCK.  ARK. 
Arkansas  Gazette-m  811,7  15  1,000,762 
{Arkansas  Gazette-S  360,531  339,164 

Grand  Total  ...  1,162,246  1,339,92$ 

LONG  BEACH.  CALIF. 
Independent-m  ...  1,689,198  1,898,206 
{Independent/ 

Press- 

Telegram-S  ....  639,460  627,716 

Press- 

Telegram-e  .  1,738,961  1,946,761 

Grand  Total  ...  3,967,609  4,472,686 

NOTE;  Includes  part-run  adverto- 
ing:  Independent-m  213,824  linea 

(1968);  261,011  lines  (1957);  Independ¬ 
ent/ Press  Telegram-S  20,050  lints 
(1957).  Press-Telegram-e  213,824  lines 
(1958);  261,011  lines  (1957). 

LONG  ISLAND,  N.  Y. 
Newsday-SufloIk-e  1,530,772  1,669,430 
Newsday-Nassau-e  1,802,869  1,967,634 

Grand  Total  ...  3,333,641  3,637,064 

LOS  ANGELES,  CALIF. 

Examiner-m  .  1,614,368  2,019,491 

•Examiner-S  .  816,637  932,956 

Times-m  .  2,950,536  3,384,608 

tTimes-S  .  2,035,23  1  2,104,153 

Herald- 

Express-e  .  1,126,887  1,168,317 

Mirror-News-e  ...  1,106,109  1,413,884 

Grand  Total  ...  9,649,770  11,023,409 

NOTE:  Includes  part-run  advertis¬ 
ing:  Times-S  602,472  lines  (1958);  387,- 
820  lines  (1957).  Mirror-News-e  127,- 
618  lines  (1957). 

•Includes  54,775  lines  American 
Weekly. 


LOUISVILLE,  KY. 

Courier  Joumal-m  1,151,614  1,247,562 
Courier  Joumal-S  629,546  643,586 

Times-e  .  1,223,069  1,298,173 

Grand  Total  ...  3,004,229  3,189.821 
LOWELL,  MASS. 

Sun-e  .  530,936  568,155 

••Sun-S  .  165,842  151,368 


Grand  Total 


696,778  719,518 


Grand  Total  ...  6,069,678  6,609,193  LYNN,  MASS. 

NOTO:  Chronicle  includes  part-run  Item-e  .  508,57  0  555,328 

advertising  97,129  lines  (1968)  ;  108,929  Telegram  News.^  .  384.7  6  5  388,737 

lines  (1967).  Telegram  News-S  118,172  104,825 


INDIANAPOLIS,  IND. 

News-e  .  1,549,743  1,593.093 

Star-m  .  1,405,392  1,480,524 

tStar-S  .  834,448  770,085 

Times-e  .  867,325  919,798 

{Hmes-S  .  242,467  263,350 


...  1,011,507  1.048.8 


SSS-Sit  MEMPHIS,  TENN. 

oio’?oa  Commercial 

Appeal-m  .  1,465.962  1.675.815 


.  263,850  tCnmm;;cikl .  ' 

Grand  Total  ...  4,899.376  6,031,850  p^s’SIdmitarl^ ’ i !  OSMSS 


JACKSON.  MISS. 
Clarion  Ledgei^m  646,005 
{Clarion  Ledger 

&  News-S  .  217,731 

Daily  News-e  ....  649,016 

State  Times-e  ....  525,440 

State  Timos-S _  141,178 


Grand  Total  ...  2,079,870  1,998,286 


Grand  Total  ...  2,992,413  8.347.759 

642,339 

MERIDEN.  CONN. 

607  995  B'^ord  Joumal-m  674.617  658,864 

479!i81  NOTE:  Record-m  &  Joumal-e  aolil 
146,681  combination.  Linage  of  one  edition, 
'  Record-m,  is  shown. 


JACKSONVILLE.  FLA.  Herald-m 

Times-Union-m  . .  1,482,427  1,492,433  •Herald-S 
tTimes-Unlon-S  . .  604,735  633,201  News-e  . 


MIAMI,  FLA. 

Herald-m  .  8,389,130  8,303,616 


1,826,531  1.349.281 
1,569,517  1.325.W5 


-  -  tNews-S  .  485,999  522,870 

Grand  Total  ...  1,987,162  2,026,634  -  - - - 

Grand  Total  ...  6,771,177  6.705.714 
JERSEY  CITY,  N.  J.  NOTE:  Includes  part-run  advert!*" 

Jersey  Joumal-e  .  897,140  927,865  ing:  Herald-m  89,140  lines  (1958): 

NOTE:  Jersey  Joumal-e  includes  86.342  lines  (1957).  Herald-S  149,460 
part-run  advertising  152.643  lines  lines  (1958)  ;  164,099  lines  (1957). 


JERSEY  CITY,  N.  J. 
Jersey  Joumal-e  .  8^,140 


1,190,047  1,803,412  (1968);  167.279  lines  (1967). 


EL  PASO,  TEX. 

Times-m  .  1,035,039  1,043.639 

{Times-S  .  363,510  365,136 

Herald-Poet-e  _  1,137,631  1,155,707 

Grand  Total  ...  2,636,180  2,664,382 


„  MILWAUKEE.  WIS. 

KANSAS  CITY,  MO.  Sentlnel-m  .  1,049,684 

.  1,280,788  1,367,766  vSentinel-S  .  266,734  287.561 

. ,  717.481  768.419  Joumal-e  .  2,624,221  2.864.»2 

Times-m  .  1,426,447  1,464,890  fJonmal-S  .  1,176,800  1.225,8» 

Grand  Total  ...  8,874,716  8,591,064  Grand  TVital  ...  6,106,939  6.464.040 

EDITOR  ft  PUBLISHER  for  March  1.  1958 
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1957 


1937 


1937 


1958  1937 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,155,327  1,317,080 

,  et»r-e  .  1,987,923  1,981,879 

fTribunc-S  .  968,091  887,575 

Grand  Total  ...  4,111,341  4,186,534 
NOTE:  Star-e  includes  part-run  ad- 
tising  103,709  lines  (1958). 

MODESTO.  CALIF. 

|B«*-e  771,786  799,830 

MONTREAL,  CANADA 
tStar  &  Herald-e  2,043,900  2,069,618 

SueUe-m  .  1,216,682  1,288,303 

U  Presse-e  .  1,921,373  1,972,698 

Patrie-e  .  89,287 

U  Patrie-S .  125,527  121,422 

1,6  Petit  JoumaUS  164,794  not 

available 


1958  1957 

NORFOLK.  VA. 
Ledger-Dispatch  & 

Portsmouth 

Star-e  .  1,585,088  1,528,868 

Virginian-Pilot-m  1,672,116  1,583,583 

tVirgrinian-Pilot  & 

Portsmouth 

Star-S  .  628,808  592,290 


1958  1937 

READING.  PA. 

Eagle-e  ..........  977,073  1,038,138  Mercury-m 

Eagle-S  .  154,135  177,595 


1958 

SAN  JOSE.  CALIF. 


1,431,787  1,546,369 


Grand  ToUl  ...  6,472,276  6,541,328 
NOTE:  La  Patrie-e  last  publication 
Nov.  16,  1957. 

MUNOE,  IND. 

Press-e .  685,275  701,422 

Sur-m  .  677,133  652,305 

••Star-S  .  213,621  198,377 

Grand  Total  ...  1,576,034  1,552,104 

NASHVILLE.  TENN. 

Banner-e  .  1,039,743  1,072,701 

Tennessean-m  ....  1,035,173  1,024,970 

Tennessean-S  _  471,736  471,460 


Grand  Total  ...  3,886,012  3,704,741 
NOTE:  Includes  part-run  advertis¬ 
ing:  Ledger  Dispatch  &  Portsmouth 
Star-e  412,548  lines  (1958)  ;  316,014 
lines  (1967).  Virginian  Pilot-m  223,684 
lines  (1958)  ;  184,700  lines  (1957). 

Virginian  Pilot  &  Portsmouth  Star-S 
177,431  lines  (1958);  121,032  lines 

(1957). 

OAKLAND.  CALIF. 

Tribune-e  .  1,638,940  1,673,235 

ITribune-S  .  593.286  641,440 


Grand  Total  ...  2,132,226  2,314,675 
{Includes  55,894  lines  Parade. 

OKLAHOMA  CITY.  OKLA. 
Oklahoman-m  ....  852,767  848,069 

Oklahoman-S  _  358,649  364,847 

Times-e  .  991,943  996,699 


Grand  Total  ...  2,203,359  2,209,616 
NOTE:  Times-e  includes  part-run 
advertising  93,567  lines  (1958);  123,045 
lines  (1957). 

OMAHA,  NEBR. 

World-Herald-e  ..  1,031,274  1,114,038 
World-Herald-S  ...  674,810  689,560 


Grand  Total  ...  2,546,652  2,569,131 

NEW  HAVEN.  CONN. 

Journal  Courier-m  399,682  368,961 

E»gistcr-e  .  1,227,052  1,368,610 

••Register-S  .  495,816  494,459 


Grand  Total 


NEW  LONDON.  CONN. 

Day-e  .  753.082  673,447 

NEW  ORLEANS,  LA. 
Times-Picayune-m  2,242,789  2,227,931 

t77mcs-Picayune 

4i  States-S  -  883,273  909,045 

Item-e  .  972,528  898.368 

•It*m-S  .  319,620  257,822 

8tites-e  .  1,119,233  1,101.304 


Grand  Total  ...  1,606.084  1,694,598 
NO're:  World-Herald-c  &  m  sold  in 
combination.  Linage  of  World-Herald-e, 
is  shown. 

PASADENA.  CALIF. 

Star-News-e  .  1,122,668  1,197,322 

,122,550  2,232,030  {Independent-Star 

News-S  .  349,524  351,247 

Independent-m  ...  1,078,660  1,090,430 


Grand  Total 


2,550,752  2,638,999 


PAWTUCKET.  R.  I. 

Times-e  .  779,297  831,586 

PEORIA,  ILU 

Journal  SUr-e  ...  120.375  1,170.347 

Journal  Star-S  ...  416,675 


Grand  Total 


NEW  YORK.  N.  Y, 
343 
573 
190 
149 
700 
688 
984 
230 


Times-m 

Times-S  . 

Herald  Tribune-m 
iHerald  Tribune-S 

■irror-m  . 

Mirror-S  . 

#NewB-m  . 

#NeW8-S  . 

Journal 

American-e  .... 
•Journal 

American-S  . . . . 

Post-e  . 

Pbst-S  . 

World  Telegram 
4  Sun-e  . 


Grand  Total  ...  120..375  1,587,022 

6,537,443  5,394,470  NO're:  Journal  Star-m  &  e  sold  in 
combination.  Linage  of  one  edition. 
Journal  Star-e.  is  shown.  Peoria  News¬ 
papers  on  strike,  Jan,  3-31,  1958. 


2.079, 

2,104,5 

883.1 

634.1 
692. 
325, 

1,334, 

1,311,: 


2,247,079 

2,155,306 

987,900 

683,964 

721,122 

304,687 

1,.347,490 

1,243,349 


PHILADELPHIA.  PA. 

Bulletin-e  .  1,767, .523  1,903,597 

*tBuIletin-S  .  571.659  526.552 

Inquirer-m  .  1,394,836  1,568,412 

Inquirer-S  .  1.101.043  1,176,845 

News-e  .  489,5.54  486,225 


923,427  1,013,663 


362 

1,014 

82 


140 

309 

113 


323,197 

1,065,116 

120,836 


Grand  Total  ...  5,324.615  5,661,631 
NOTE :  Inquirer-m  includes  part-run 
advertising  26,806  lines  (1958). 


PHOENIX.  ARI7,. 

Republic-m  .  2.069,158  1.919.000 

1,191,385  1.180.221  +Republic-S  .  633,188  615.745 

Gasette-e  .  2.113,519  1,981,720 


Grand  Total  ...12,959,231  13,393,9.30 

NOTE:  Includes  part-run  advertis- 
1^:  Mirror-m  182,433  lines  (1958): 
147.654  lines  (1967);  Mirror-S  115,663 
1«>«8  (1958);  108,320  lines  (1957). 

News-m  673.261  lines  (1958):  624.665 
:  News-S  918.497  lines 

(1958)  ;  901,661  lines  (1957).  Journal- 
A^can-e  102.337  lines  (1958);  107,- 
M8  lines  (1957).  Journal-American-S 
«.400  lines  (1958);  37,135  lines 

(1957).  World-Telegram  &  Sun-e  204,- 
447  lines  (1958);  212,363  lines  (1957). 

^Includes  split-run  (m)  191,083 

•»«;  (S)  113.075  lines. 

new  YORK.  (QUEENS).  N.  Y. 
long  Island 

Press-e  .  1.352.535  1,425.856 

Hong  Island 

Press-S  .  453,288  429,685 


Grand  Total 


4,815,860  4,516,465 


PITTSBURGH.  PA. 
Post-Gazette-m  ...  1,056,691  1,083,479 

Press-e  .  1,481,662  1,527,630 

tPress-S  .  853,3.51  818,696 

Sun-Telegrnph-e  ..  685,593  796,812 

*Sun-Telegraph-S  371,993  388,844 


Grand  Total 


4,449,290  4,615,461 


PORTLAND.  ORE. 

Oregonian-m  .  1,342.914  1,392,01.3 

»|Oregonian-S _  627,8.50  594,823 

Oregon  Joumal-e  945,006  1,066,331 
tOregon  Joumal-S  273,709  329,937 


Grand  ToUl  ...  1,805,823  1,855,541 


Pr*8s-i 


NEWPORT  NEWS.  VA. 


Grand  Total  ...  8,189,479  3,383.104 
•Includes  54,775  lines  American 
Weekly. 

POUGHKEEPSIE.  N.  Y. 

New  Yorker-e _  7.53.578  777.959 

♦•New  Yorker-S  .  225,888  229,496 


- .  822.707 

.  254,418 

iinies-HeraMw,  sse  940 


716,011 

243,424 


Grand  Total  ...  1,913.374  1,742.896 

NIAGARA  FALLS.  N.  Y. 

S^te.«  .  1,023,800  1,241,414 

“•*ette-S  .  158,233 


Grand  Total  ...  979,466  1,007,455 

PROVIDENCE.  R.  I. 

Bulletin-e  .  1..398,879  1,513,441 

Joumal-m  .  901,175  899,517 

tJoumal-S  .  541,448  513,3.32 


Grand  Total 


2.841,502  2,926,290 


Grand  Total  ...  1,182,033  1,241,414 

editor  ac  PUBLISHER 


QUINCY,  MASS. 

Patriot  Ledger-e  . .  600,406  676,872 

for  Mardi  1,  1958 


Grand  ToUl  ...  1,131,208  1,215,733 
NOTE:  Eagle-e  &  Times-m  sold  in 
combination.  Linage  of  one  edition, 
Eagle-e,  is  shown. 

RICHMOND.  VA. 

News  Leader-e  ..  1,382,401  1,481,429 

Times  Dispatch-m  1,144,580  1,134,352 
tTimes  Dispatch-S  611,170  609,248 

Grand  Total  ...  3,138.151  3,225,029 

RIVERSIDE,  CALIF. 
Press-Enterprise-m  1,145,130 
{ Press-Enterprise-S  254,457 

Grand  ToUl  . . .  1,399,587 
NOTE:  Press-Enterprise-m  &  e  sold 
in  combination.  The  Full-Run  Linage 
shown  is  Press-Enterprise-m.  Press- 
Enterprise-m  includes  part-run  adver¬ 
tising  21,601  lines. 

ROANOKE,  VA. 

Times-m  .  866.663  763,702 

{Times-S  .  279,727  254,939 

World-News-e  _  882,155  812,784 

Grand  ToUl  ...  2,028,550  1.831,425 

ROCHESTER.  N.  Y. 

Democrat  & 

Chronicle-m  _  1,197,856  1,309,227 

fDemocrat  & 

Chronicle-S  _  577,087  665,609 

Times.Union-e _  1,327,973  1,477,330 

Grand  ToUl  ...  3.102,916  3,452,166 

ROCKFORD.  ILL. 

Star-m  .  950.806  1,019,868 

SUr-S  .  356,381  420,518 

Grand  ToUl  ...  1,307.187  1,440.376 
Note:  SUr-m  &  Register-Republic-e 

sold  in  combination.  Linage  of  one  edi¬ 
tion,  SUr-m  is  shown.  1957  figrurea 
supplied  by  publisher. 

SACRAMENTO,  CALIF. 

{Bee-e  .  1,737.577  1,780,993 

Union-m  .  605.726  613,767 

••Union-S  .  313,456  295,328 

Grand  ToUl  ...  2,656,759  2,690,088 

ST.  LOUIS.  MO. 

Globe  Democrat-m  1,234,452  1,204,706 
•tGlobe  Democrat-S  491,458  520.299 

Poet  Dispatch-c  ..  1,738.762  1,911,592 
{Post  Dispatch-S  .  940.152  1,004,162 

Grand  ToUl  ...  4,404,824  4,640,759 
Note:  Globe  Democrat-m  includes 

part-run  advertising  162,004  lines 
(1958);  206,507  lines  (1957). 

{Includes  46,462  lines  Parade. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  ..  1,062,132 

Pioneer  Press-S  . .  753,324 

Dispatch-e  .  1,414,433 

Grand  ToUl  ...  3.229.889 

Note:  St.  Paul  Newspapers  on  strike 
Jan.  1-31,  1958. 

ST.  PETERSBURG.  FLA. 
Independent-e  ....  760,312  898,119 

Independent-S  ....  282,722 

Times-m  .  2.174,956  1,934.734 

{Times-S  .  680.704  704.238 

Grand  ToUl  ...  3.898.694  3.537.091 

SAN  ANTONIO.  TEX. 

Express-m  .  1,290,881  1,454,172 

tExpress-Ncws-S  .  602,793  618,717 

News-e  .  1,479,186  1,584,770 

Light-e  .  1,517,009  1,511,811 

•Light-S  .  565,522  583,820 

Grand  Total  ...  5.455.391  6,753,290 

SAN  DIE(H).  CALIF. 

Union-m  .  1,411,511  1,449,080 

lUnion-S  .  693,162  677.015 

Tribune-e  .  1.935.219  1,953,361 

Grand  ToUl  ...  4,039,892  4,079,456 

SAN  FRANCISCO,  CALIF, 

Chronicle-m  .  1,051.068  991,010 

tChronicIe-S  .  484,936  487,886 

flxaminer-m .  1,537,071  1,686,047 

•Examiner-S  .  719,940  822,233 

Call-Bulletin-e  . . .  728,408  699,830 

News-e  .  658,945  800,531 

Grand  ToUl  ...  5.180,368  6,487.637 
Note:  Includes  part-run  advertising: 
Chronicle-m  46,797  lines  (1958);  36.133 
lines  (1957).  Chronicle-S  22,547  lines 
(1958)  ;  25,765  lines  (1957). 

•Includes  54,775  lines  American 

Weekly. 


Mercury-News-S  . . 

635,924 

552.723 

Grand  ToUl  . . . 

3,438,264 

3,750,383 

SCHENECTADY.  N.  Y, 

Gazette-m  . 

901,748 

978,469 

Union  SUr-e  .... 

652,839 

814,177 

Grand  Total  . . . 

1,654,587 

1,792,646 

SCRANTON,  PA. 

Times-e  . 

834,395 

852,748 

/ SEATTLE 

WASH. 

Post- 

Intelligencer-m  . 

967,165 

1,014,066 

♦Post- 

Intelligencer-S  . 

384,329 

445,224 

Times-e  . 

1,548,241 

1,546,167 

Times-S  . 

492,610 

644,989 

Grand  ToUl  . . . 

3,392,345 

3,550,445 

•Includes  54,776 

lines 

American 

Weekly. 

SHREVE3>ORT.  LA. 

Joumal-e  . 

874,395 

970,978 

Times-m  . 

1,024,539 

1,064,562 

Times-S  . 

360,494 

342,415 

Grand  ToUl  . . . 

2,249,428 

2,377,955 

SOUTH  BEND.  IND. 

Tribune-e  . 

1,145,166 

1,300,085 

Tribune-S  . 

467,833 

452,277 

Gund  ToUl  . . . 

1,612,998 

1,752,362 

SPOKANE.  WASH. 

Spokesman- 

Review-m  . 

750,949 

762,461 

tSpokesman- 

Review-S  . 

466,519 

494,806 

Chronicle-e  . 

878,351 

952,523 

Grand  ToUl  . . . 

2,096,819 

2,209,780 

STOCKTON,  CALIF 

Record-e  . 

1,126,503 

1,259,820 

SYRACUSE.  N.  Y. 

Herald  Joumal-e 

1,362,065 

1,543,499 

•(Herald 

American-S  . . . . 

520,102 

620,408 

Post  SUndard-m  . 

761,634 

866,819 

tPost  SUndard-S 

341,011 

363,086 

Grand  ToUl  . . . 

2,984,812 

3,393,812 

TACOMA,  WASH. 

News-Tribune-e  . . 

1,216,328 

1,178,666 

News-Tribune-S  . . 

369,814 

378,228 

Grand  Total  . . . 

1,586,142 

1,556,894 

TAMPA.  FLA. 

Tribune-m  . 

1,835,067 

1,624,961 

•Tribune-S  . 

678,172 

606,544 

••Times-e  . 

684,744 

582,650 

Grand  Total  . . . 

3,097,983 

2,814,145 

TOLEDO.  OHIO 

Times-m  . 

773,329 

856,808 

Blade-e  . 

1,544,919 

1,606.205 

Blade-S  . 

656,182 

714,059 

Grand  ToUl  . . . 

2,974,430 

3,177,072 

TORONTO.  CANADA 

Globe  &  MaiUm  . . 

1,165,014 

1,199.429 

tTelegram-e  . 

.  1,939,989 

2,019,775 

Star-e  . 

.  2,165,862 

2,280,026 

SUr-W  . 

41,071 

41,225 

Grand  Total  . . . 

5,301,936 

5.540,455 

Note:  Telegram-e  includes  31,999 
lines  part-run  advertising  (1958). 


TRENTON.  N.  J. 

Evening  Times-e  .  924,987 

••Times 

Advertiser-S  . . .  307,935 
Trentonian-m  ....  618,596 


992,372 


317,660 

685,440 


Grand  ToUl 


1,851,518  1,995,472 


TROY,  N.  Y. 

Record-m  .  825.717  862,354 

Note:  Record-m  &  "nmes-Record-e 
sold  in  combination.  Linage  of  one 
edition,  Record-m.  is  shown. 

TULSA.  OKLA. 

Tribune-e  .  1,469,704  1,533,142 

World-m  .  1,441,210  1,501,289 

World-S  .  404,631  395,766 


Grand  ToUl  ...  3,315,545  3,430,196 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m  712,765  736,609 

53 


1958 

UTICA,  N.  Y. 
Observer  Dispatch-e  831,763 
••Observer 

DUpatch-S  .  292,478 

Press-m  .  984,250 


1957  1958  1957 

CARBONDALE-HERRIN- 
826,633  MURPHYSBORO.  ILL. 

Southern 

267,270  lllinoisan-e  .  421,386  384,2 

952,552  Southern 

-  Illinoisan-S  _  37,422  34,4 


1957  1958 

MONTGOMERY.  ALA. 

Advertiser-in  .  819,630 

Advertiser-S  .  239,988 

384,230  Journal-e  .  836, 3t4 


WASHINGTON,  D.  C. 

News>e  .  951,062 

Post  & 


2,108,491  2,046,455 

rON,  D.  c. 

951,062  860,575 


CASPER,  WYO. 
Tribune-Herald-e  .  386,330 

Star-m  .  249,886 


•  stiSrA”"*'*''"’  THrune.H;r;id 

*Times.Herald-S  .  733,735  694,267  &  Star-S  ... 

Star^  .  2,205.089  2,500.412 

tStar-S  .  870,236  878.224  Grand  Total 


384,230  Journal-e  .  836, 3t4  825,944 

34,464  Grand  Total  ...  1,895,922  1,881,110 

418,684  NEW  BEDFORD,  MASS. 

Standards-Times-e  771,456  792,960 

IStandard-Times-S  247,361  256,251 

367,374  - -  - - 

236,922  Grand  Total  ...  1,018,817  1,019.211 

{Includes  Parade  42,717  lines  (1958)  ; 
76,958  41,533  lines  (1957). 


1957  1958  19S7 

KIRKLAND  LAKE,  ONT. 
799,162  Northern  News-e  296,577  312,171 

256,004 

825.944  MEDICINE  HAT.  ALTA. 


News-e  .  458,283 


MOOSE  JAW,  SASK. 
Times-Herald-e  ...  442,863 


NANAIMO.  B.  C. 


NORTH  BAY.  ONT. 
Daily  NugKet-e  ...  525,215 


Grand  Total  ...  6,742,853  7,010,880 

WATERBURY.  CONN. 

American-e  .  961,310  1,049,975 

Kepublican-S  .  241,583  253,218 

Grand  Total  ...  1,202,893  1,303,193 


CHAVPAIGN-URBANA,  ILL. 

Courier-e  .  521,486  594,146 

Cx>urier-S  .  136,444  161,854  Standard- 


NORRISTOWN,  PA. 
Times-Hcrald-e  ...  610,140 


Grand  Total 


-  Examiner-e 

756,000  ••Standard- 
Ex  aminer-S 


OGDEN.  UTAH 
-e  _  602,C82 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 

Mamaroneck 

Times-e  .  583,988 

Mount  Vernon 

Ar(tus-e  .  732,112 

New  Rochelle 

Standard-Star-e.  752,865 
Ossininpr  Citizen- 

Refrister-e  .  559,551 

Peekskill  Star-e  . .  465,557 

Port  Chester  Item-e  728,855  ' 

Tarrytown  News-e  569,126  553,896 

Yonkers  Herald 

Statesman-e  ....  792,707  817,284 

Wliite  Plains  Re¬ 
porter  Dispatch-e  875,169  872,655 

Grand  Total  ...  6,059,930  6,177,270 


CHILLICOTHE,  OHIO 

Gazette-e  .  630,710  613,095 


DAVENPORT,  IOWA 

Times-e  .  941,388  977,718 


••Above  recap  does  not  include 
Family  Weekly. 


ORILLIA,  ONT. 

689,804  Packet  &  Times-a  273,690  234,312 

OSHAWA,  ONT. 

Times-Gazette-e  . .  700,99  2  645,747 

657,770 

OTTAWA,  ONT. 

125,853  tCitizen-e  .  1,.363,789  1.3.59.597 

- tincludes  Weekend  Magazine  4 

783,623  Comic  Section. 


OIL  CITY-FRANKLIN,  PA. 

582,851  Democrat-S  .  320,138  308,490  Derrick-m  .  474,860  450,785 

Democrat-d  .  651,056  706,342  News-Herald-e  ...  343,661  273,331 

741,979  _  _  _ 

Grand  Total  ...  1,912,582  1,992,550  Grand  Total  ...  818.521 


PEMBROKE.  ONT. 

Observer-c  .  205.502  131,333 

(Began  as  daily  Apr.  22.  1957L 

PENTICTON.  B.  C, 

Herald-e  .  187,010  132,622 

(Began  ns  daily  Sept.  9,  1957). 


.  DAYTONA  BEACH,  FLA. 

News-e  .  675,248  6 

’f5'246  News-Journal-S  ..  1.83,404  1 

Journal-m  .  659,796  6 


..  ORLANDO,  FLA. 

665,504  Sentincl-m  .  1,390,956  1,418,746  PORT  AI 

170,114  Star-e  .  1,338,498  1,383,158  News  Chronicle-e 

654,150  ••Scntinel-Star-S  .  470,498  406,000 


PORT  ARTHUR,  ONT. 
hronicle-e  697,981  709,973 


Grand  Total  ...  1,518,448  1,489,768 


- - - PRINCE  ALBERT,  SASK. 

.  3,199,952  3,207,904  Herald-e  .  384,763  3.36,037 


Beacon-e  . 

•Beacon-S  . 

Eagle-m  . 

lEagle-S  . 

Eagle-e  . 


WICHITA.  KANS. 


DECATUR,  ILL. 

Herald  & 

Review’-me  .  932,680 

Herald  & 

Review-S  .  288,260 


Grand  Total  ...  3,199,952  3,207,904 
••Does  not  include  Family  Weekly. 
Includes  part-run  advertising  394,464 
lines  (1958)  ;  337,344  lines  (1957). 


QUEBEC  CITY,  QUE. 
Le  Soleil  &  L’Evencment- 


PENSACOLA,  FLA. 

. ..  288,260  308,462  Journal-m  .  850,472  839,104 

_ _  News-Journal-S  ..  230,552  243,014 

. ..  1,220,940  1,260,308  News-e  .  582,582  622,636 


1,293.869  1,426,972 

399,844  430,975 


1,068,7.33  1,137,780 
3,828,952  4,154,315 


430,975  EAST  ST.  LOUIS,  ILL. 

1,137,780  Journal-e  .  444,568  496,C38 

-  Journal-S  .  160,196  177,958 

4,154,315  Grand  Total  ...  604,764  674,016 


177  PJNE  bluff,  ark. 

C7anifi  Commercial-e  _  453,488  475,216  Star-e 

tin.un.  ♦•commercial-S  ..  100,842  103..530 


WINSTON  SALEM.  N.  C. 

Journal-m  .  811,377  " 

Journal  & 

Sentinel-S  .  250,588  ' 


GRAND  FORKS,  N.  D. 


Grand  Total  ...  1.061,965  1,0.53,288 

Note:  Joumal-m  &  Sentinel-e  sold  in 
combination.  Linage  of  one  edition,  Xime-e 
Journal-m  is  shown. 


798,039  Herald-meS  .  524,181  507,626 

2.55,249  GREEN  BAY,  WIS. 

-  Press-Gazette-e  ...  1,079,526  1,109,682 


Grand  Total  ...  554,330  578,746 

••Does  not  include  Family  Weekly 
42,112  lines. 


!  . 1,461,238 

1,456,260 

h-e  _  324,821 

301,710 

SARNIA.  ONT. 

.  724,314 

706,890 

SUDBURY,  ONT. 

753,272 

TIMMINS.  ONT. 

394,527 

POTTSTOWN,  PA. 

Mercury-m  .  703,878 


GREENWICH,  CONN. 
.  388,962 


WORCESTER.  MASS. 

Telegram-S  .  404,475  474,343 

Telegram-m  .  733,448  825,717 

Gazette-e  .  900,248  1,032,192 


HUNTINGTON,  W\  VA. 

:.  MASS.  .  Advertiser-e  .  866.853  867,782 

Herald-Dispatch-m  838,577  847,633 

733,448  825,717  .Herald- 

900,248  1,032,192  Advertiser-S  ...  262,228  267,944 


,-s  RAPID  CITY.  S.  D. 

Journal-d  .  442,736 

Journal-S  .  119,490 

867,782  Grand  Total  ...  562,226 


Grand  Total  ...  2,038,171  2,332,2.52 


YOUNGSTOWN,  OHIO  I'ncs  (19.i8):  43, 

Vindicator  Comic  Weekly  3, 

Telegram-e  .  1,181,213  1,319,208  4,572  lintfl  (1937). 

IV  indicator 

Telegram-S  ....  672,721  670,551  HYANNl 


Grand  Total  ...  1,987.6.58  1,983,.339 

•Includes  American  Weekly  47,6.39 
lines  (19.58):  43,063  lines  (1957): 

Comic  Weekly  3,225  lines  (1938); 


SALISBURY.  N.  C. 

267,944  Po8t-e  .  519,106 

-  Post-S  .  125,776 


Grand  Total  ...  1,853,936  1,989,759 

FKiLRES  SUPPLIED 
BY  PUBLISHERS 


1958 

1937 

ABERDEEN,  S.  D. 

Amorican-News-e 

266,126 

2.36.732 

American-News-S 

107,352 

115,640 

Grand  Total  . 

..  373,478 

372,372 

ALTOONA.  PA. 

Mirror-e  . 

. .  787,661 

808,129 

APPLETON-NEENAH-MENASHA, 

WIS. 

Poet-Crescent-e  . 

..  1,207,864 

1,282,764 

BATTLE 

CREEK.  MICH. 

Enouirer  & 

News-e  . 

..  768,744 

901, .323 

Enquirer  & 

News-S  . 

..  198,719 

180,239 

Grand  Total  . 

..  967,463 

1,081,762 

BURUNGTON.  VT. 

Free  Press-m  . . 

..  631,083 

594,318 

CANTON.  OHIO 

Repository-e  . . . . 

..  1,782,634 

1.745,002 

Repository-S  . . . 

..  789,530 

709,926 

Grand  Total  . 

..  2,572,164 

2,454,928 

HYANNIS,  MASS. 

Cape  Cod 

Standard-Times-e  366,786  368,900 

JOHNSTOWN,  PA. 

Tribiine- 

Democrat-d  _  831,117  905,002 

KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri-City  Herald-e  432.578  442.393 

•Tri-City  Herald-S  79,868  92,715 


Grand  Total  ...  644,882 

SIOUX  FALLS.  S.  D. 
Argus-Leader-e  ...  578,6(6 

Argus-Leader-S  . .  200,886 


SUPERIOR,  WIS. 

Telegram-e  .  566,468 


WAUKEGAN.  ILL. 
News-Sun-e  .  914,662 


WILMINGTON.  DEL. 
News-Journal-meS  1,250,235  1,328,191 


VANCOUVER,  B.  C. 

tSun-e  .  2.1C8.134  2.008,422 

723,338  Province-m  .  1.098.221  1. 43.5,125 

tincludes  Weekend  Magazine  50,297 
lines  (19.58);  5.5,720  lines  (1937). 

437,968 

120,526  WELLAND,  ONT. 

-  Tribune-e  .  583,318  6.35.092 

578,494 

WINNIPEG,  MAN. 

486  976  1.015,702  1,049,974 

12.5I734 

__1_  WOODSTOCK.  ONT. 

612,710  Sentinel-Rrview-e  4  56,9  4  6  478,492 


600.572  ADVERTISING 

LINAGE  SERVICE 

1938  1937 

AUGUSTA.  GA. 

363,934  Chroniclc-m  .  6.52,289  636.420 

{(Tironicle-S  .  170,702  188,112 

943,728  Grand  Total  ...  822,99  1  824,712 

NOTE:  C7hronicIe-m  sold  in  comW- 
nation  with  Herald-e. 

1,328,191  Slncludea  Parade  47,6  1  9  (1931): 

42.069  (1957). 


Grand  Total  ...  532, .546  335,108 

•Does  not  include  Family  Weekly. 


KINGSTON,  N.  Y. 

e  .  592,648 


'•'2.715  CANADA 

-77;;  „  >95*  1957  BLUEFIELD,  W.  VA. 

CALGARY.  ALTA.  Telegraph-m  .  416.296  382.4B 

s?kly.  Her:ild-e  .  1.426.821  1,331,209  ••Telegraph-e  _  160.479  140,IR 

CHARLOTTETOWN,  P.  E.  1. 

Guardian-m  .  377,255  332,744  Grand  Total  . . . 

581,014  Patriot-e  .  285,530  136,696  ••Includes  Fami 


LINCOLN.  NEB. 

.  778,764 

.  779,114 


CHATHAM.  ONT. 

News-e  .  602,378 


Grand  Total  ...  576.775  523,18 

••Includes  Family  W'eekly  42,291 
lines  (19.58);  29,413  lines  (1957). 


Journal  i 

Star-S  .  246,162  264.684 

Grand  Total  ...  1,804,040  1,746.892 


News-e  .  602,378  614,6.56 

EDMONTON.  ALTA.  ‘StatS 

Journal-e  .  1,451,331  1,373,683  Record-i 

GALT.  ONT.  Gram 

Rcporter-c  .  625,523  640,288  •Inch 


COLUMBIA.  S.  C. 

.State-m  .  738,473  740,M9 

•State-S  .  310,706  351,171 

Record-m  .  557,003  633,312 


GALT.  ONT. 

Rcporter-c  .  625,523 


MADISON,  WIS. 
Capital  Times-e  ..  1,003,214 


{State  Journal-S  . .  321,503 


GUELPH,  ONT. 
946,428  Mercury-e  .  623,680 


Grand  Total  ...  1,606.182  1.725.18 
•Includes  American  Weekly  47,921 
(195,8):  44,858  (1957). 


Grand  Total  ...  2, .321.914  2,220.869 
{Includes  Parade  47,222  lines  (1958). 

MOLINE-ROCK  ISLAND,  ILL. 

»ispatch-e  .  909,860  907,620 

irguE-e  . . .  842,282  780,682 

Grand  Total  ...  1,752,142  1,688,302 


B-.i.usu  b..(,.'».,  HAVERHILL.  MASS. 

G.azette-e  .  264,328  530.774 

HAMILTON,  ONT.  NOTE:  Strike  (1958). 

Spectator-e  .  1.786,082  1,870,112 

JAMESTOWN.  N.  Y.  , 

KAMLOOPS.  B.  C.  Post -Journal-e  ...  728.841  796.013 

Sentinel-e  .  218,910  217,164 

LEVITTOWN,  PA.  , 

KELOWNA.  B.  C.  Timcs-c  .  668.605  695.W 

Courier-e  .  182,499  125,767  NOTE:  Sold  in  combination  wlw 

(Began  as  daily  Sept.  9,  1967).  Bristol  Courier. 

EDITOR  at  PUBLISHER  for  March  I,  195« 


in? 

i2.n( 

50.190 

33.980 

126,168 

92,134 

154,312 

145,747 


159,59: 
le  k 


132,622 

rC9,973 

136,037 

156,260 

301,710 

706,890 

753,272 

394,527 


008.622 

435.125 

50,297 

>. 


6  35,092 
049.974 
478,492 

1957 

636,620 

188,112 


824.732 

combi* 

(1956): 


382.1B 

140,661 


1958 

1957 

1  MONROE.  LA. 

584.642 

572.518 

►  woiiiS  . 

182.506 

577.026 

172,388 

589,325 

Grind  Total  . . . 

1,344,174 

1,334.231 

1  PATERSON,  N.  J. 

m  •• 

772.573 

815.503 

IT  1r  n 

978,996 

1.010.446 

Grand  Total  . . . 

1,751.569 

1.825,949 

SALEM 

ORE. 

ClpiUl  Journal-e 

750,440 

850,750 

Oregon 

Statesman-m 

617,384 

646,685 

128,560 

129,672 

Stateiman-S  . . . 

Grand  Total  . . . 

1,496.384 

1,627,107 

1  SCRANTON.  PA. 

1  Tribune-m  . 

443,419 

420.943 

1  fScrantonian-S  . . . 

239,442 

271.926 

1  Grand  Total  . . . 

682.861 

692.869 

^  tincludes  Parade 

47,619  (1958):  42.- 

1  069  (1957). 

1  WILKES  BARRE,  PA. 

Reeord-m  . 

464,466 

569,251 

Times-Leader-e  . . . 

822.743 

897,476 

••Independent-S  . . 

346.348 

343,307 

Grand  Total  . . . 

1,6.33.557 

1,810.034 

Says  Bureau 
Symbolizes 
Nat’l  Medium 


••Includes 
lines  (1958). 


Family  Weekly  42,299 


Bird  Proohiol  Ads 
For  Supplements 

Rochester,  N.  Y. 

For  the  first  time  in  its  his¬ 
tory,  the  R.  T.  French  Company 
will  make  heavy  use  of  Sunday 
newspaper  supplements  to  ad¬ 
vertise  its  bird  products. 

W.  R.  Knott,  president  of 
.\tlantis  Sales  Corp.,  exclusive 
selling  organization  for  French, 
announced  that  13  full-color  ads 
^  will  appear  this  year  in  This 
IFeefe  and  Parade  and  in  Sun¬ 
day  magazine  sections  of  10 
metropolitan  newspapers  (via 
Richard  A.  Foley  Adv.  Agency, 
Philadelphia). 

• 

General  Manager 

Wilmington,  Calif. 

Appointment  of  William  F. 
Appel  as  general  manager  of 
the  Wilmington  Press-Journal 
was  announced  last  week  by 
Publisher  W.  J.  Andersen.  Mr. 
Appel,  37,  moves  into  the  busi¬ 
ness  office  of  Southern  Cali¬ 
fornia’s  oldest  daily  newspaper 
after  a  long  career  in  the  me¬ 
chanical  department. 


Chicago 

The  Bureau  of  Advertising, 
ANPA,  is  a  “living  symbol”  that 
proclaims  to  all  advertisera  that 
newspapers  are  “a  national  me¬ 
dium  and  not  just  1,700  local 
media,”  Charles  T.  Lipscomb 
Jr.,  Bureau  president,  told  In¬ 
land  Daily  Press  Association 
members  here  this  week. 

He  outlined  the  program  pro¬ 
posed  by  the  Bureau  to  help 
newspapers  get  their  share  of 
the  national  advertising  dollar. 
Looking  ahead,  Mr.  Lipscomb 
said  it  is  predicted  by  1965  total 
advertising  dollars  will  reach 
the  $15  billion  mark.  He  esti¬ 
mated  that  newspapers’  share  of 
the  total  will  be  $5  billion. 
(E&P,  Feb.  15,  page  17.) 

Mr.  Lipscomb  reviewed  the 
Bureau’s  five-year  research  plan 
to  get  more  facts  about  news¬ 
paper  audience  characteristics 
and  to  prove  that  newspapers 
are  the  most  economical  medium 
of  them  all. 

Serioiifi  Problem 

“The  one  most  serious  prob¬ 
lem  in  selling  national  newspa¬ 
per  advertising  is  that  many 
agencies  and  national  adver¬ 
tisers  today  believe  newspaper 
advertising  is  more  expensive 
than  other  media,”  said  Mr. 
Lipscomb.  “Our  No.  1  job  is  to 
show  them  that  newspapers 
reach  more  people  at  a  competi¬ 
tive  cost  and  sell  more  goods  per 
dollar. 

“Electronic  media  have  been 
getting  away  with  murder  in 
their  cost  claims.  But  the  honey¬ 
moon  is  about  over.  Many  ad¬ 
vertisers  and  agencies  are  be¬ 
ginning  to  realize  that  even  a 
correct  average  cost-per-person 
or  cost-per-thousand  persons  for 


TV  messages  doesn’t  mean  any¬ 
thing  to  them.  Too  many  costly 
TV  shows  are  losing  money  for 
advertisers — money  that  would 
have  been  making  profitable 
sales  in  newspaper  advertising. 

“TV’s  big  gamble — feast  or 
famine  —  is  worrying  lots  of 
agencies  and  advertisers.  Espe¬ 
cially  as  TV  costs  continue  to 
rise  and  new  stations  split  au¬ 
diences  and  reduce  ratings.” 

Mr.  Lipscomb  emphasized 
there  is  no  acceptable  research 
data  in  existence  today  to  prove 
“we  are  cheaper  than  television, 
or  that  TV  is  cheaper  than 
newspapers.” 

Helps  Smaller  Papers 

Stressing  the  importance  of 
the  smaller  papers  as  well  as 
the  big  dailies  in  the  Bureau’s 
sales  promotion  program,  Mr. 
Lipscomb  asserted: 

“I  have  heard  that  some 
smaller  newspapers  feel  that 
the  Bureau’s  work  is  chiefly  of 
benefit  to  larger  newspapers. 
Here  is  my  reaction  to  that: 
The  principal  w’ay  the  smaller 
papers  get  more  national  adver¬ 
tising  is  for  the  Bureau  to  suc¬ 
ceed  in  getting  more  national 
advertisers  to  switch  to  news¬ 
papers  as  a  basic,  national  me¬ 
dium.  At  the  same  time,  the  Bu¬ 
reau  is  helping  large  and  small 
newspapers  to  get  more  local 


,725.166 

47.922 


530.774 


796.013 


695,<2I 

n 


AUTOMATIC  STRAPPING  MACHINE 

*  Conveyorized  feed  or  manual  operation. 

*  Produces  up  to  25  "double  strapped" 
packages  per  minute 

Only  fully  automatic  tying  machine 
that  makes  either  single  or  simul¬ 
taneous  double-tied  bundles.  With  in- 
t^ral  feed  and  eject  conveyors.  Uses 
Inexpensive  basic  wire  packed  500  lb. 
continuous  length  in  drums. 

USED  DEPENDABLY  BY  SMALL  ONE- 
MACHINE  &  LARGE  MULTI  -  MACHINE 
MAILROOMS 

Call,  Write  or  Wire  for  Full  Information 


WIRETYER  CORP. 

730  WARBURTON  AVE.  HAWTHORNE,N.J.  HAwthorne  7-2457 


linage  through  our  work  with 
headquarters  of  chain  stores 
such  as  Sears,  Montgomery 
Ward,  Woolworth,  etc.  and 
through  our  Retail  Department 
Workshops  and  selling  tools.” 


No.  1  Ad  Salesman 

Chicago 

Albert  E.  Malmborg  has  been 
named  t^e  Chicago  Daily  News' 
“Distinguished  Salesman  of 
1957.”  A  veteran  of  45  years 
in  the  Daily  News  retail  adver¬ 
tising  department,  Mr.  Malm¬ 
borg  was  elected  for  the  award 
by  his  retail  cohorts  and  a  com¬ 
mittee  of  advertising  depart¬ 
ment  heads  of  the  newspaper. 
He  specializes  in  grocery  ac¬ 
counts. 


220-Pg.  ‘Progress’ 

Walla  Walla,  Wash. 

The  1958  Progress  Edition  of 
the  Walla  Walla  Union-Bulle¬ 
tin  containing  a  total  of  220 
pages,  was  issued  on  Sunday, 
Feb.  16.  This  edition,  the  33rd 
annual  “production”  of  the 
Union-Bulletin,  has  eleven  sec¬ 
tions,  ten  of  which  were  pro¬ 
duced  on  the  Union-Bulletin’s 
32-page  Duplex  Unitubular 
press,  the  eleventh  being  the 
Family  Weekly. 


Floor  walking  getting  you  down?  Keep  E&P  handy 
for  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 

Name  . 

Address . 

City . 

Company  . . 


.  Zone . 

Mail  check  to 


State . 
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Inlanders 

{Continued  from  page  13) 


said  the  old  kind  of  “advice  to 
the  lovelorn”  column  is  as  out¬ 
moded  as  high  button  shoes. 

“Every  letter  that  carries  a 
name  and  address  gets  a  per¬ 
sonal  reply  in  the  mail,”  said 
Miss  Landers.  “I  read  every  let¬ 
ter  myself,  but  I  feel  the  more 
material  I  have  to  draw  from, 
the  better  the  column  will  be. 
I  have  four  secretaries  who  help 
me  open  and  sort  the  mail,  and 
type  the  finished  advice,  but  all 
the  advice  is  mine,  and  we  use 
no  form  letters.” 


“I  try  to  add  a  touch  of 
humor,  she  said,  “but  the  humor 
must  not  be  ridiculous  in  the 
sense  that  it  makes  fun  of  the 
person  with  the  problem.” 

She  added  that  half  the  mail 
she  receives  comes  from  men. 

V.  M.  Newton  Jr.,  Tampa 
(Fla.)  Tribune  managing  editor 
who  is  serving  his  fifth  year  as 
chairman  of  Sigma  Delta  Chi’s 
PVeedom  of  Information  Com¬ 
mittee,  urged  publishers  to  work 
closely  with  editors  in  keeping 
news  channels  open  to  the  press. 


School  Assignment 


INLANDERS — Philip  Adler,  publisher,  Davenport  (la.)  Times;  Jay  F, 
Seacrest,  business  manager,  Lincoln  (Neb.)  Journal  Star  and  David 
R.  Bradley,  publisher,  St.  Joseph  (Mo.)  News  Press  &  Gazette. 


Northern  press  is  now  perform¬ 
ing  more  faithfully  and  that  it 
will  land  on  its  feet.” 

Mr.  Hall  also  accused  Detroit 
and  New  York  newspapers  of 
“burying”  race  incidents. 


Printers  Return 


To  Peoria  Plant 


Inlanders  were  exposed  to  two 
views  on  the  racial  problem. 

Harrison  E.  Salisbury,  New 
York  Times  reporter,  told  of 
his  present  assignment  to  deter¬ 
mine  the  varied  social  conditions 
behind  “The  Brooklyn  School 
Problem.” 

He  said  he  was  only  half 
through  with  his  survey  and  had 
not  written  a  line  for  publica¬ 
tion. 

“My  assignment,”  he  said,  “is 
to  dig  into  the  roots  of  this 
problem  to  determine  what  is 
the  total  social  situation  that 
brought  this  about.” 

Grover  Cleveland  Hall  Jr., 
editor-in-chief  of  the  Montgom¬ 
ery  (Ala.)  Advertiser,  who  has 
asserted  for  sometime  the  race 
problem  is  equally  as  acute  in 
the  North  as  in  the  South,  again 
took  pleasure  in  “needling”  his 
Northern  editor  friends. 

“A  basic  reason  why  the  na¬ 
tional  debate  on  the  race  issue 
is  so  irrational  is  the  failure  of 
the  American  press  to  report 
strife  as  eagerly  and  fully  in 
the  North  as  in  the  South,”  he 
said.  “And  the  reason  for  this 
dereliction  is  mainly  that  North¬ 
ern  attitudes  are  chained  to  the 
century  before  this  one,  when 
the  South  was  the  oppressor  of 
the  Negro  and  the  North  was 
his  deliverer  in  a  great  war. 

“The  otherwise  virile  Chicago 
press  is  joined  with  radio  and 
TV  in  a  formal  code  for  muffling 
or  suppressing  spot  coverage  of 
race  incidents  ...  It  is  never¬ 
theless  my  judgment  that  the 


Peoria,  Ill. 

Union  printers  began  a  back- 
to-work  movement  at  the  Peoria 
Journal  Star  this  week  and  non¬ 
union  employees  also  resumed 
their  jobs  after  a  vacation. 

But  striking  guildsmen,  stereo¬ 
typers  and  mailers  maintained 
picket  lines.  The  guild  members 
walked  out  Jan.  3  on  an  issue 
involving  sick  leave  pay.  The 
stereotypers  and  mailers  de¬ 
clared  formal  strikes  last  week. 


Damage  Suit 


The  Journal-Star  Company 
filed  a  damage  suit  in  Federal 
Court  asking  $100,000  against 
the  International  Mailers  Union 
for  alleged  breach  of  contract. 
Action  also  was  undertaken  to 
seek  a  court  order  restraining 
mass  picketing. 

Incorporation  of  Peoria  Tran¬ 
script,  Inc.  to  publish  a  local 
newspaper  was  announced  by 
Chester  L.  Anderson,  attorney. 
He  declined  to  identify  the  prin¬ 
cipals. 


Photog  Loses 


Court  Avoids 
Injunction 


In  NLRB  Case 


Boston 

Hearing  of  publishers’  com¬ 
plaints  against  the  International 
Typographical  Union  were  con¬ 
ducted  in  Worcester  this  week 
after  Federal  Judge  William 
McCarthy  here  declined  to  re¬ 
strain  picketing  at  the  plants  of 
the  Worcester  Telegram  & 
Gazette  and  Haverhill  Gazette 
where  printers  have  been  on 
strike  since  November. 


Tokyo 

The  Supreme  Court  has  ruled 
that  freedom  of  the  press  does 
not  entitle  a  newspaper  photog¬ 
rapher  to  disrupt  court  pro- 
ce^ings.  The  court  rejected  an 
appeal  by  photographer  Hiroshi 
Senda  of  the  Hokkai  Times  who 
was  fined  1,000  yen  ($2.78)  in 
1953  for  photographing  a  mur¬ 
der  defendant  in  court. 


Counsel  for  the  National 
Labor  Relations  Board  sought 
the  injunction  and  ITU  lawyers 
opposed  it,  arguing  that  injunc¬ 
tive  processes  should  await  the 
outcome  of  the  hearings  that 
deal  with  the  charges  of  unfair 
labor  practices. 

Woodruff  Randolph,  ITU 
president,  who  appeared  in 
court,  asserted  the  litigation  is 
an  attempt  by  the  publishers  to 
reverse  decisions  of  the  Board 
and  of  the  courts  of  the  last  10 
years  to  accomplish  their  aims 
through  the  courts  instead  of  in 
collective  bargaining. 

As  the  hearings  opened  at 
Worcester,  Richard  C.  Steele, 
general  manager  of  the  news¬ 
papers,  testified  that  a  new  con¬ 
tract  proposed  by  the  union 
sought  jurisdiction  over  new 
processes,  including  paste  make¬ 
up,  proofing,  waxing,  etc.  He 
said  the  union  printers  had 
worked  three  years  without  a 
formal  contract. 


‘Fair  Share’ 

Plea  Is  Made  i  In 
On  P.O.  Rate  Pi 


Chicago 

Members  of  Inland  Daily 
Press  Association  informed  tit 
Senate  Post  Office  Committee 
that  they  were  willing  to  pay 
their  fair  share  of  the  cost  of 
mail  service,  but  that  Post  Office 
costs  of  handling  newspapen 
should  be  separated  from  maga¬ 
zine  and  other  second  class  mail 
costs. 

“All  we  want  from  Congress 
and  the  Post  Office  Department 
is  a  fair  shake,”  said  F.  Granger 
Weil,  Port  Huron  (Mich.) 
Times-Herald,  chairman  of  In¬ 
land’s  Postal  Committee. 

Noting  that  the  Senate  Post 
Office  Committee  has  recom¬ 
mended  three  20%  annual  in¬ 
creases  in  second  class  postage 
rates  on  advertising  content 
and  three  10%  annual  increases 
on  non-advertising  content,  the 
Inland’s  position  was  set  forth 
as  follows: 

1.  Newspapers  are  entirely 
willing  to  pay  their  FAffi 
SHARE  of  the  cost  of  mail  serv¬ 
ice.  They  do  not  desire  a  subsidy 
and  propose  elimination  of  free- 
in-county  services. 

2.  A  clear  statement  of  policy 
concerning  the  Postal  Depart¬ 
ment  should  be  forthcoming 
from  the  Congress. 

3.  Costs  should  be  more  care¬ 
fully  valuated,  particularly  with 
respect  to  second  class  alloca¬ 
tions  and  the  Department’s  so- 
called  Public  Welfare  costs. 
They  believe  that  veteran,  sen- 
ice  club,  religious  and  similar 
publications  carrying  advertis¬ 
ing  should  be  charged  full  rates. 

4.  To  show  its  good  will,  and 
in  justice  to  its  employes  and 
the  public,  the  post  office  depart¬ 
ment  efficiency  should  be  care 
fully  scanned. 

5.  That  in  the  ascertainment 
of  costs  newspapers  should  be 
separated  from  all  other  useR  i 
of  second  class  mail. 

6.  That  second  class  matter 
with  particular  attention  to 
newspapers  be  given  the  semee 
for  which  the  newspapers  ptf 
and  to  which  their  subscribers 
are  entitled.” 


ITU  counsel,  Robert  M.  Segal, 
said  the  union  is  seeking  only 
the  protection  of  normal  stand¬ 
ards  and  conditions  and  wants 
the  company  to  live  up  to  past 
agreements. 


Quits  GOP  Post 

Knoxville,  Term. 

Guy  L.  Smith,  editor  of 
Knoxville  Journal,  has  resigned 
as  chairman  of  the  Tennessee 
Republican  Committee,  a  po*b 
he  has  held  for  10  years.  R«P- 
B.  Carroll  Reece  is  his  successor. 
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’^Newcomers 
de*’lnTypography 
ate  Plaque  List 

HicAco  Chicago 

Daily  Awards  for  outstanding  ty- 
ed  tin  pography  were  presented  to  25 
imitt«  newspapers  at  the  winter  meet- 
to  pay  ing  of  the  Inland  Daily  Press 
:ost  of  Association  here  this  week, 
t  Office  Dr.  Albert  A.  Sutton,  chair- 
papen  man  of  the  graphic  arts  depart- 
mag*-  ment  of  the  Medill  School  of 
5S  mail  Joomalism,  said  none  of  the  five 

*  plaque  recipients  were  first- 
ngress  place  winners  last  year. 

rtmen;  The  winners : 
ranger  Class  A  (40  newspapers 
MicL)  printed  on  flat-bed  presses  ■were 
“  entered) :  first,  Neenah-Mena- 
fha  (Wis.)  Twin  City  News- 
e  Post  Seeord;  second.  East  Lansing 

recom-  (Mich.)  Michigan  State  News; 

lal  in-  jiiird.  Portage  (Wis.)  Register; 
postage  honorable  mentions,  Greenville 

content  (Mich.)  News  and  Ionia  (Mich.) 
creases  Sentinel-Standard. 

Class  B  (60  newspapers  under 
°  10,000  circulation  printed  on 

..  .  rotary  presses) :  first,  Stevens 
(Wis.)  Journal;  second, 
..  Farmington  (N.  Mex.)  Times; 

*  ,  j/  third,  Warsaw  (Ind.)  Times- 
Union;  honorable  mentions, 

’  Dixon  (Ill.)  Telegraph  and 

*  Sturgis  (Mich.)  Journal. 

^  Class  C  (69  newspapers  of 

mine  W.OOO  to  25,000  circulation)  : 
first.  Iron  Mountain  (Mich.) 
.Vetos,  second,  Kankakee  (Ill.) 
e  ca^  Daily  Journal,  third,  LaSalle 
ly  with  (HI  )  Daily  News-Tribune;  hon- 
alloca-  orable  mentions,  Elyria  (Ohio) 
nt  8  so-  Chronicle-Telegram  and  Mar- 
costs.  qaette  (Mich.)  Mining  Journal. 

o’-^Ur  ^  newspapers  of 

rj'ertii  to  75,000  circulation) : 

5^'  Rapids  (Mich.) 

.  Herald;  second,  Davenport 

ill,  and  (Iowa)  Morning  Democrat; 

res  and  third,  Rockford  (Ill.)  Register- 
depart-  Republic;  honorable  mentions, 
«  care-  Pontiac  (Mich.)  Press  and 

UKampaign-Urbana  (Ill.)  Cour- 
linment  ier. 

ould  he  Class  E  (18  newspapers  over 
r  wets  I  *75,0()q  circulation) :  first,  Colum- 
hw  (Ohio)  Evening  Dispatch; 
matter  second,  Detroit  (Mich.)  Free 
tion  to  Press;  third,  Minneapolis 
serrice  (Minn).  Star;  honorable  men- 
ers  P»F  tions,  St.  Paul  (Minn.)  Dis- 

scribeis  patch  and  Chicago  (Ill.)  Trib¬ 
une. 


Nordin  Becomes 
General  Manager 

Duluth,  Minn. 

Gustaf  A.  Nordin,  executive 
editor  of  the  Duluth  News-Trib¬ 
une  and  Herald,  will  become 
general  manager  of  another 
Bidder  newspaper,  the  Pasadena 
(Calif.)  Iridependent,  Star- 
News  on  April  1.  He  moves  to 
the  West  Coast  after  seven 
years  of  directing  the  editorial 
departments  of  the  Duluth  news¬ 
papers. 

He  began  his  newspaper  ca¬ 
reer  in  Duluth  in  1930  as  a  re¬ 
porter.  He  was  Washington  cor¬ 
respondent  for  Bidder  newspa¬ 
pers  for  seven  years  and  later 
bureau  chief.  He  returned  to 
Duluth  in  1950  as  managing 
editor  and  was  named  execu¬ 
tive  editor  in  1955. 

Mr.  Nordin  is  succeeded  by 
Orville  E.  Lomoe,  who  has  been 
general  city  editor  of  the  Duluth 
newspapers  since  1955.  He  came 
to  Duluth  from  the  Superior 
(Wis.)  Evening  Telegram  in 
1940,  becoming  N-T  city  editor 
in  1945. 

John  J.  Fein,  general  news 
editor,  becomes  managing  edi¬ 
tor,  and  Harry  G.  Burnham  Jr., 
News-Tribune  telegraph  editor, 
will  be  the  assistant  managing 
editor.  Both  posts  are  newly 
created. 

Mr.  Fein  has  been  with  the 
N-T  since  1922.  He  was  ap¬ 
pointed  general  news  editor  in 
1953. 

Mr.  Burnham  was  formerly 
with  the  Watertown  (S.  D.) 
Public  Opinion  and  the  Salt 
Lake  (Utah)  Tribune.  He  has 
been  with  the  Duluth  newspa¬ 
pers  since  1952,  becoming  tele¬ 
graph  editor  in  1954. 

Additional  promotions  in  the 
editorial  department  as  a  re¬ 
sult  of  the  changes  are: 

Baymond  C.  Blackmer,  tele¬ 
graph  editor  of  the  Herald,  be¬ 
comes  Herald  news  editor;  Ei- 
nar  W.  Karlstrand,  who  recently 
became  assistant  city  editor  of 
both  newspapers,  will  be  N-T 
city  editor.  Isador  Cohen,  busi¬ 
ness  editor  and  feature  depart¬ 
ment  head,  will  be  the  Herald 
city  editor.  Walter  Eldot,  fea¬ 
ture  writer,  will  take  charge  of 
the  Cosmopolitan  magazine  and 
feature  department. 


New  Kodak  Paper 
Speeds  Color  Picture 

Bochester,  N.  Y. 

A  three-color  news  picture  of 
a  fire,  using  Eastman  Kodak’s 
new  negative  color  process  in 
which  less  than  three  hours  was 
required  for  developing  and 
separations,  appeared  Feb.  13 
on  page  one  of  the  Rochester 
Times-Union. 

The  photo  was  made  with  a 
Speed  Graphic  and  Kodak  Ekta- 
color  Type  S  film.  Kodak  experi¬ 
mental  panchromatic  paper 
(Type  C)  was  used  in  the  sep¬ 
arations. 

The  picture  went  on  the  press 
without  there  having  been  a 
proof  taken — and  with  only  the 
black-and-white  separation 
prints  and  the  color  negative  to 
look  at  in  advance. 

The  experimental  panchroma¬ 
tic  paper  has  not  yet  marketed. 


Wire  Services 
Adopt  New 
Box  Score 


Wilfrid  Smith,  sports  editor 
of  the  Chicago  Tribune  and 
chairman  of  the  Associated 
Press  Managing  Editors  Associ¬ 
ation  committee  on  sports,  has 
announced  a  new  baseball  box 
score  for  newspapers. 

The  new  box  score,  which  will 
have  four  columns  of  figures  in 
the  main  body  and  six  columns 
near  the  bottom  devoted  to 
pitching  information,  has  been 
adopted  by  major  news  sendees. 
Eliminated  from  the  box  score 
columns  will  be  put  outs  and 
assists.  Team  totals  in  these 
categories  will  be  included  in 
the  summary. 

The  four  columns  of  figures 
will  report  individual  players  at 
bats,  runs,  hits  and  runs  batted 
in.  The  six  columns  of  figures 
on  pitching  will  report  innings 
pitched,  hits  allowed,  runs  al¬ 
lowed,  earned  runs,  bases  on 
balls  and  strikeouts. 

A  wire  service  poll  on  the  new 
box  score  showed  a  2  to  1  pref¬ 
erence  for  the  revision.  This  is 
the  first  major  change  in  the 
baseball  box  score  since  1952 
when  runs  and  earned  runs  for 
pitchers  were  added.  Before 
that,  the  box  score  adopted  in 
1928  was  standard.  The  1928  box 
score  change  added  runs  batted 
in  to  the  summary. 

The  new  box  score  also  will 
carry  the  listing  of  pinch  hitters 
in  horizontal  rather  than  verti¬ 
cal  order. 


21-Day  Strike  Ends 

Panama 

A  7% -cent  hourly  increase 


Adolph  Becker  Dies 

Galveston,  Tex. 
Adolph  C.  Becker  Sr.,  63,  sec- 


settled  a  strike  by  printers  which  retary-treasurer  of  the  News 
oosed  the  Star  and  Herald  for  Publishing  Co.,  died  Feb.  21. 
1  ^ys.  The  union  had  sought  He  was  rounding  out  49  years 


INTERNATIONAL  YEAR  BOOK 

Published  in  February 

ANPA  CONVENTION  ISSUES 

Published  last  two  Saturdays  in  April 

SYNDICATE  DIRECTORY 

Published  last  Saturday  in  July 

ANPA  MECHANICAL  CONFERENCE  NOS. 

Published  first  two  issues  in  June 

THE  MARKET  GUIDE 

Published  during  November  each  year 

For  comphfo  information  on  Ihoso  torvico 
numbors,  and  adrortiting  rafos,  writ*  .  .  . 


*  10-cent  raise.  with  the  Galveston  News. 
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Sioux  Falls 
Plans  Some 
Staff  Changes 

Sioux  Falls,  S.  Dak. 

Two  top  executives  of  the 
Sioux  Falls  Argus~Leader  with 
a  combined  total  of  78  years 
service  to  the  newspaper  an¬ 
nounced  they  will  retire  July  1. 

They  are  Ernest  J.  Kahler, 
general  manager,  and  A.  A. 
Roesler,  comptroller.  Replacing 
Mr.  Kahler  will  be  William  H. 
Leopard,  classified  advertising 
manager  for  the  last  11  years. 
The  new*  comptroller  will  be 
Bill  Hagger,  assistant  to  Mr. 
Roesler  for  several  years. 

New  CAM 

Moving  up  to  the  post  of 
classified  advertising  manager 
will  be  Robert  D.  Harsh,  a  sales¬ 
man  in  the  department  for  16 
years.  Jerry  Woodard  remains 
as  assistant  general  manager. 

Mr.  Kahler  came  to  the 
Argus-Leader  in  1916  as  circu¬ 
lation  manager.  In  1921,  he 
was  named  assistant  manager 
and  in  1937  was  promoted  to 
general  manager.  He  has  served 
as  president  of  the  Northwest 
Daily  Press  Association  and  the 
Inland  Daily  Press  Association. 

Mr.  Roesler  joined  the  paper 
in  1922.  He  served  as  secretary 
of  the  paper  for  many  years 
and  was  on  committees  of  the 
Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers. 
Mr.  Leopard  was  international 
president  of  the  Association  of 
Newspaper  Classified  Adver¬ 
tising  Managers,  Inc.,  in  1952- 


Ad  Director  Heads 
Northwest  Daily  Group 

Minneapolis 

Marshall  Johnson,  advertising 
director  of  the  Watertown  (S. 
Dak.)  Publit  Opinion,  was 
elected  president  of  the  North- 
w'est  Daily  Press  Association  at 
its  39th  annual  meeting  here. 

Also  elected  were:  Clifford  G. 
Ferris,  chairman  of  board,  pub¬ 
lisher  of  the  Rhinelander  (Wis.) 
News;  Mrs.  Geraldine  Rasmus¬ 
sen,  vicepresident,  business  man¬ 
ager  of  the  Austin  (Minn.)  Her¬ 
ald;  and  William  F.  White, 
treasurer,  business  manager  of 
the  Winona  (Minn.)  Daily 
News. 

Ray  Rode,  executive  secretary 
announced  regional  meetings  in 
which  newspaper  staff  members 
and  association  sales  representa¬ 
tives  will  meet  in  a  “grass 
roots”  campaign  to  develop  mar¬ 
kets  and  sales  information  for 
national,  regional  advertisers. 

• 

South  Carolina 
Groups  Elect 

Columbia,  S.  C. 

Joe  L.  Wiggins  of  the  Harts- 
ville  Messenger  is  the  new  presi¬ 
dent  of  the  South  Carolina 
Press  Association  succeeding 
Wayne  Freeman  of  the  Green¬ 
ville  News. 

New  president  of  the  Women’s 
Division  is  Miss  Cornelia  Harris 
of  Clinton  and  Columbia,  suc¬ 
ceeding  Mrs.  Lois  Quattlebaum 
of  the  Columbia  Record. 

Glen  Long  of  the  Spartanburg 
Herald-Journal  was  elected 
president  of  the  S.  C.  Associ¬ 
ated  Press  Association. 


Schallert  Honored 
By  Movie  Industry 

Los  Angeles 

Edwin  Schallert,  who  was 
first  appointed  Los  Angeles 
Times  drama  editor  in  1915,  re¬ 
tired  Feb.  15  following  a  suc¬ 
cession  of  tributes  and  events 
in  his  honor  by  many  segments 
of  the  motion  picture  industry. 

Mr.  Schallert  joined  the  Times 
in  1912  as  a  general  assign¬ 
ment  reporter,  and  became  first 
oil  editor  and  then  financial  edi¬ 
tor.  He  transferred  to  the  drama 
department  as  a  music  critic 
and  was  made  drama  editor  a 
few  months  later. 

He  was  honored  by  Norman 
Chandler,  president  and  pub¬ 
lisher  of  the  Times,  at  a  stag 
dinner  attended  by  motion  pic- 
tui’e  executives. 

Schallert  recently  began  teach¬ 
ing  a  class  in  criticism  at  UCLA. 

So.  Carolina  Press 
Awards  Conferred 

Columbia,  S.  C. 

During  a  meeting  of  the  South 
Carolina  Associated  Press  As¬ 
sociation  here  Feb.  21,  awards 
for  1957  were  presented.  The 
competition  is  held  in  coopera¬ 
tion  with  the  University  of 
South  Carolina  school  of  jour¬ 
nalism. 

The  top  winners: 

Spot  News  Reporting — Char¬ 
lotte  Neil  Parrish,  Anderson 
Independent;  Reporting  in 
Depth — Jack  Roach,  Charleston 
Evening  Post;  Sports — William 
C.  Morris,  Greenville  Piedmont; 
Feature  Writing — William  Win¬ 
ter,  Columbia  State;  Photogra¬ 
phy — Tom  Nebbia,  The  State. 


Membrane  | 
Print  Method  I 
Under  Study 

Chicago 

The  ANPA  Research  Institute 
is  investigating  the  possibility 
of  membrane  printing,  which  is 
a  means  of  printing  through  e 
plate,  to  take  place  of  flatbed 
presses  used  by  small  dailies. 

Franklin  Schurz,  South  Bend 
(Ind.)  Tribune  publisher  and 
president  of  the  Institute,  made 
this  announcement  at  the  Inland 
Daily  Press  Association  conven¬ 
tion  here  this  week. 

“Many  small  daily  newspapen 
find  their  flatbed  presses  are 
too  slow,”  he  said,  “but  hesitate 
to  change  because  of  the  invest¬ 
ment  required  for  a  rotary  press 
and  for  stereotype  equipment 

“We  studied  that  problem 
several  years  ago  and  thought 
we  had  the  answer  in  direct 
image  offset.  While  the  process 
was  satisfactory  the  cost  of  the 
press  made  it  undesirable  to  the 
small  newspaper. 

“The  work  so  far  is  explora¬ 
tory  but  tests  indicate  that  mem¬ 
brane  printing  may  be  the  most 
economical  method,”  he  said. 

Bernard  Wright,  Decatur 
(Ill.)  Herald  &  Review,  said 
the  Research  Institute  is  con¬ 
ducting  a  study  in  15  news¬ 
paper  plants  of  the  various 
types  of  electronic  engravers  in 
use.  He  predicted  the  study 
would  provide  publishers  with 
detailed  information  on  the  rela¬ 
tive  eflficiency  of  each  type  and 
size  of  electronic  engraver. 
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Farm  Edition 


Ending  Unit  Rate 

Toledo 

The  Toledo  Blade  and  Times 
will  discontinue  the  compulsory 
combination  rate  for  classified 
advertising  on  March  1. 


Raleigh,  N.  C. 

The  Raleigh  News  and  Ob¬ 
server  published  its  annual  farm 
edition  containing  48  pages  and 
featuring  winners  of  a  Farm 
Income  Contest,  with  prizes 
valued  at  $18,000. 


Confidential 


•  Negotiations 

•  Appraisals  •  Financing 

of 

Newspaper,  Radio  &  Television  Properties 


BLACKBURN  &  COMPANY 

Wasfcfngfea,  0.  C.  Atlaata  Chicago 

JAMES  W.  BLACKBURN  STANLEY  WHITAKER  H.  W.  CASSILL 

JACK  V.  HARVEY  CUFFORD  B.  ifAianiAl.l.  WILLIAM  B.  RYAN 

WuhiactM  Bnildiiic  H«ak/  HBildlnK  SIS  N.  MiehigAn  At*. 

STarHac  S-AMl  JAckMn  t-U7«  FlnaneUl  t-M«« 


Minnesota  Editors 
Elect  W  es  Meyer 

Minneapolis 
Wes  Meyer  of  the  Detroit 
Lakes  Tribune  was  elected  presi¬ 
dent  of  the  Minnesota  Editorial 
Association  at  the  92nd  annual 
meeting  here  last  week. 

Chosen  president  of  the  Min¬ 
nesota  Columnists  Association 
was  Jim  Cowan  of  the  St.  Paul 
Dispatch  and  Pioneer  Press. 

More  than  600  editors  and 
publishers  attended  the  two-day 
sessions. 

• 

Honorary  Colonel 

Springfield,  Mo. 
C.  W.  Johnson,  managing  edi¬ 
tor  of  the  Springfield  Newspa¬ 
pers,  was  made  an  honorary 
colonel  on  the  staff  of  Gov.  Ray¬ 
mond  Gary  of  Oklahoma  in 
recognition  of  his  service  as 
president  of  the  Ozark  Play¬ 
grounds  Association. 


Doubly  Honored 

Charlotte,  N.  C. 

The  Charlotte  Observer  has 
been  doubly  cited  by  the  Nation¬ 
al  Conference  of  Christians  and 
Jews  “for  outstanding  contri¬ 
butions  to  the  cause  of  brother¬ 
hood.”  The  awards  for  year- 
round  reporting  by  Kays  (JarT 
and  Roy  Covington  and  forsh* 
torials  by  Simmons  Fentress. 
Hal  Tribble  and  Rupert  GiM 
were  presented  at  the  Brother¬ 
hood  Week  dinner. 


Mission  of  Mercy 

Nashville,  Tenn. 

Churches  in  the  Nashville 
area  sent  eight  trailer  trucks 
of  food  and  clothing  to  West 
Tennessee  recently  as  a  result 
of  articles  appearing  in  the 
Nashville  Tennessean  appealin? 
for  aid  for  stricken  farm  famil¬ 
ies.  The  articles  were  writtai 
by  Staffer  Nat  Caldwell. 
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Gain  Time 

{Continued  from  page  11) 


appearances  on  television  show¬ 
ing  how  their  courts  worked. 
One  became  so  popular  he  “made 
his  name  such  a  household  word 
that  other  relatively  unknown 
lawyers  bearing  the  same  last 
name  found  themselves  pos¬ 
sessed  of  a  strong  vote-getting 
asset  at  ensuing  elections.” 

The  question  of  political  ef¬ 
fects  was  also  brought  into  the 
argument  by  Mr.  Holme  who 
said  that  court  pictures  will  “ap¬ 
peal  to  the  politically-minded 
judge  and  the  ham  lawyer.”  He 
said  that  judges  who  run  in 
partisan  political  campaigns  will 
want  their  pictures  in  the  paper 
and  “the  judge  who  plays  ball 
with  the  papers  will  get  the  at¬ 
tention  when  (election)  time 
comes.” 

Alfred  J.  Schweppe  of  Seat¬ 
tle,  who  said  he  was  “open 
minded”  on  whether  photogra¬ 
phers  and  broadcasters  should 
be  allowed  in  the  court  rooms, 
declared  the  insertion  of  “psy¬ 
chological”  in  the  new  Canon 
35  was  not  acceptable  to  him. 

He  urged  “competent  studies 
by  competent  authorities”  before 
any  final  action  was  taken  and 
added  that  “I  do  not  intend  to 
pass  on  psychological  questions 
without  a  psychologist’s  advice.” 


Southerner 
Studies  North 
For  the  UP 


‘Will  Resolve  IlselP 
Henry  S.  Drinker,  Philadel¬ 
phia,  chairman  of  the  ABA 
Standing  Committee  on  Profes¬ 
sion  Ethics  and  Grievances,  said 
his  group  “continually  considers 
whether  Canons  should  be  re¬ 
vised,”  but  that  it  “did  not  urge 
revision  unless  called  for.” 

“If  this  matter  is  allowed  to 
cook  for  several  years,”  he  said, 
“it  will  resolve  itself.” 

This  view  was  disputed  by 
Edward  L.  Cannon  of  Raleigh, 
N.  C.,  and  Barnabas  Sears,  Chi¬ 
cago.  Both  argued  that  the 
House  of  Delegates  “should  face 
“P  to  the  issue  now.” 
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In  New  Orleans  this  week, 
the  board  of  governors  of  the 
National  Association  of  Claim¬ 
ants  Compensation  Attorneys 
voted  to  support  picture-taking 
>n  courtrooms  by  accredited 
newsmen. 

A  resolution  passed  by  the 
group  said  a  presiding  judge 
may  permit  photographs  at  a 
trial  when  they  can  be  taken 
without  interfering  with  court 
procedure  or  creating  miscon¬ 
ceptions. 

The  resolution  was  aimed  at 
recinding  Canon  35. 

NACCA  has  a  membership  of 
10,000  attorneys. 


Northerners  are  not  covering 
up  race  frictions,  which  in  some 
cases  contribute  to  shocking 
violence  in  New  York  City 
schools,  as  charged  by  some 
Southerners. 

That  was  the  finding  of  A1 
Kuettner,  Atlanta,  Ga.,  bureau 
manager  of  the  United  Press, 
who  was  brought  to  New  York 
to  visit  the  schools  and  write 
a  series  of  articles. 

Georgia-born  Mr.  Kuettner 
was  a  newsman  in  Memphis  and 
Birmingham  before  he  moved 
to  Atlanta  as  the  UP’s  “city 
editoi-”  for  nine  southern  states. 
He  won  the  Sigma  Delta  Chi 
award  for  his  1956  series  on 
integration  problems  in  the 
South.  He  headed  the  UP  staff 
covering  the  integration  vio¬ 
lence  at  Little  Rock,  Ark. 

His  instructions  in  New  York: 
“Take  your  time  to  look  at  this 
school  violence,  talk  to  everyone 
you  can;  then  write  it  and  let 
the  chips  fall  where  they  may.” 
His  reporting  took  him  from 
Harlem  to  the  gang-ridden 
schools  of  Brooklyn,  from  the 
mayor’s  office  to  a  courtroom 
where  seven  boys  are  on  trial 
for  their  lives  on  a  murder 
charge. 

The  lead  to  his  series  on  “A 
Southerner  Looks  at  New  York 
Schools”  read: 

“You  can’t  lay  this  city’s 
school  delinquency  problems  at 
the  doorstep  of  race  prejudice. 

“Yes,  there  is  race  prejudice 
and  trouble  in  New  York,  big 
chunks  of  it,  but  it’s  a  breed 
all  its  own.  It’s  different  from 
anything  in  the  South,  and 
that’s  really  the  first  thing  that 
hits  you.” 

Mr.  Kuettner  added  this  con¬ 
clusion  : 

“The  mixing  of  the  races  is 
not  the  basic  cause.  But  a  huge 
percentage  of  the  crimes  and 
violence  spring  from  the  Negro 
and  Puerto  Rican  elements  be¬ 
cause  of  their  economic  and  so¬ 
cial  plight.” 

He  gave  as  an  example  the 
fact  that  the  seven  boys  on  trial 
for  their  lives  are  from  the  same 
street  gang  and  their  races  are : 
Two  Puerto  Ricans,  two  Negrros, 
two  whites  and  a  boy  from  the 
Dominican  Republic.  He  found 
there  was  virtually  no  race 
problems  in  the  classrooms  with 
pupils  working  well  together 
side  by  side  regardless  of  race. 

“I  knew  New  York  only  casu¬ 
ally  and  I  went  on  the  assigrn 


ment  hesitantly,  wondering  how 
I  would  find  the  true  answers  in 
such  a  huge  city,”  said  Mr. 
Kuettner,  “But  all  doors  and 
hearts  were  opened  to  me  and 
all  helped  me.  The  mayor  gave 
me  45  minutes  on  one  of  his 
busiest  weeks.” 

For  a  night  trip,  the  reporter 
wore  his  pajamas  under  his 
clothes  to  try  to  keep  wai-m 
as  there  was  a  heavy  snow  and 
he  had  only  a  light  topcoat. 


BBDO  Tries 
For  Account 


Whether  the  Hershey  Choco¬ 
late  Company,  long  a  non-adver¬ 
tiser,  will  melt  under  heat  from 
a  presentation  by  Batton,  Bar¬ 
ton,  Durstine  &  Osborn,  Inc.,  be¬ 
comes  a  question  that  may  be 
answered  soon. 

An  11-man  team  from  that 
agency  is  scheduled  to  make  a 
pitch  for  the  business,  it  be¬ 
came  known  this  week,  after 
BBDO’s  30th  annual  convention. 
A  trial  run  of  the  90-minute 
presentation  was  made  before 
1500  agency  staffers. 

The  team  is  headed  by  David 
Danforth  and  Fred  Manchee, 
executive  vicepresidents  and  it 
includes  Robert  Lindsey,  re¬ 
search  director;  Jack  Bristow, 
Cleveland  office  manager;  Paul 
Russell,  account  supervisor;  Ed 
Cashin,  executive  vicepresident; 
Whit  Hobbs,  associate  copy 
chief;  Travie  Traviesas,  mana¬ 
ger  of  TV  and  radio;  Bobb 
Chaney,  manager  of  the  Minne¬ 
apolis  branch;  and  Jock  Elliott, 
newly  elected  director. 

Current  annual  BBDO  billings 
of  $210,500,000  were  announced 
at  the  meeting.  The  new  figure 
represents  an  advance  from 
$198,000,000  a  year  ago. 


Shop  Talk 

{Continued  from  page 
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horse  trades,  others  the  result 
of  shotgun  tactics  by  the  unions, 
and  others  made  through  ignor¬ 
ance  on  the  part  of  management- 
This  average  becomes  the  stand¬ 
ard  of  a  decision  ...  a  new 
cost  to  a  publisher  who  had  no 
part  in  the  horse  trades  of 
other  publishers  or  in  their  mis¬ 
takes.” 

Mr.  Spahn  contends  the  news¬ 
paper  business  is  bound  up  by 
these  unrealistic  decisions  and 
management  abrogates  its  re¬ 
sponsibilities  if  it  continues  to 
believe  that  a  third  party  — 
lawyer  or  economist  —  should 
set  the  manning  schedule  for  its 
pressroom. 


Moss  Aide 
Studies  Truce 
At  Canaveral 

Patrick  Air  Force  Base,  Fla. 
Samuel  J.  Archibald,  staff  di¬ 
rector  of  the  House  Government 
Information  Sub-Committee,  has 
been  visiting  the  Missile  Test 
Center  here  this  week  to  see 
how  newsmen  operate  under 
their  “truce”  with  the  Air 
Force. 

The  unofficial  truce  came  into 
being  Jan.  13  when  newsmen 
were  given  the  opportunity  to 
operate  from  inside  the  super¬ 
secret  base  on  rules  laid  down 
by  the  Air  Force.  Newsmen 
agreed  not  to  speculate  on  forth¬ 
coming  missile  and  satellite  fir¬ 
ings  in  exchange  for  facilities 
on  the  proving  grounds. 

Mr.  Archibald  sat  in  with 
members  of  the  press  during 
a  meeting  Monday  with  Maj. 
Gen.  Donald  Yates,  Test  Center 
commander,  then  made  a  trip 
to  the  test  area  to  visit  the 
facilities. 

Mr.  Archibald  heard  Gen. 
Yates  tell  reporters  and  photog¬ 
raphers,  gathered  here  for  two 
anticipated  satellite  launchings, 
they  will  be  given  the  same  type 
of  cooperation  they  received 
during  their  coverage  of  the 
successful  satellite  launching  on 
Jan.  31. 

Mr.  Archibald’s  visit  here  fol¬ 
lowed  a  talk  by  Rep.  John  Moss 
Feb.  21  at  Syracuse  University 
School  of  Journalism  in  which 
he  spoke  critically  of  the  secrecy 
covering  satellite  developments. 

“A  large  part  of  the  press,” 
he  said,  “has  condoned  —  even 
participated  in  —  an  informal 
censorship  of  non-military  in¬ 
formation. 

“The  Cape  Canaveral  officials 
offered  to  fill  in  the  reporters 
if  they  would  accept  the  infor¬ 
mation  off  -  the  -  record.  They 
would  tell  reporters  when  a 
launching  was  planned;  they 
would  give  other  general  de¬ 
tails  about  the  satellites  and 
their  rocket  vehicles.  But  the 
reporters  had  to  promise  not  to 
use  the  information  until  the 
military  men  told  them  they 
could. 

“This  was  the  situation  on 
January  31st  when  the  first 
United  States  satellite  was 
launched  successfully.  No  one 
knows  what  would  have  hap¬ 
pened  if  the  second  test  had 
been  a  failure  —  presumably 
the  censorship  imposed  by  the 
military  would  have  prevented 
the  reporters  who  saw  the  test 
from  reporting  a  failure.” 
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Release  Time  NLRB  Warns 

On  Closed  Shop 
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MACHINERY  and  SUPPLIES 


C.omposinf'  Room 


Problem  Is 
Talked  Over 


REID  V  BELT  drive  for  Linotyi*. 
Intertype  with  new  clutch  wheel  il25. 
Make  a  drive  to  m  above  and  a  dibt 
to  hantt  below.  Reid  Magazine  Rach 
31  stock  sizes  or  niake  up  to  suit  yogr 
needs.  Like  to  have  your  order.  Ardi 
Reid.  WILLIAM  REID  CO.,  2271  Cb- 
bourn,  Chicago  14,  III. 

STEEL  COLUMN  RULE  for  nei« 
papers — one  point  body — send  for  fm 
survey  card — LEO  W.  HAUSMAN,  IK 
So.  o3  St.,  Philadelphia,  Pa, 


WEBKLIBIS-DAILIES 
WE  OI'FEH  an  outstanding  list  of 
Western  weeklies  and 
DAILIHS  THROUGHOUT  THE 
WHOLE  UNITED  STATES. 

If  you  are  planning  to  buy  a 
newspaper  why  not  use  our 
personalized  service? 

JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollywood  Blvd. 

Los  Angeles  28,  Cal. 
CENTRAL  WISCONSIN  exceptional 
semiweekly  grossing  $65,000  in  stable 
community  of  6,000.  A  rare  oppor¬ 
tunity  for  aggressive  publisher.  The 
Libby  Agency,  35  E.  Kellogg  Boule- 

vard,  St.  Paul,  Minnesota. _ 

CHART  AREA  4  county-seat  weekly 
unopposed  in  entire  county.  Top  notch 
equipment.  Gross  $54,000  plus.  A  splen¬ 
did  property  ideally  situated  for  secur¬ 
ity  and  pleasant  living.  About  $20,000 
down  handles.  The  DIAL  Agency.  66 
Adelaide,  Detroit  1,  Mich. 
NEBRASKA  WEEKLY,  00.  SEAT 
exclusive,  town  of  2,000,  gross  $33,000. 
net  $12,000,  price  $37,000  with  $10,000 
to  $20,000  down  in  cash  depending 
your  qualifications,  experience.  Bailey- 
Krehbiel,  Box  83,  Norton,  Ks. 


Washington 

The  National  Labor  Relations 
Board  gave  warning  this  week 
that  it  will  proceed,  after  June 
1,  against  employers  and  unions 
who  wink  at  the  Taft-Hartley 
prohibition  against  the  closed 
shop. 

The  board  plans  a  nationwide 
drive  to  require  unions  to  refund 
to  members  dues  collected  under 
forbidden  contracts,  and  em¬ 
ployers  to  reinstate  with  pay 
any  who  have  been  denied  em¬ 
ployment  because  of  closed  shop 
arrangements. 

NLRB’s  office  noted,  in  this 
connection,  that  a  hearing  is 
scheduled  to  begin  March  4,  at 
Boston,  on  its  complaint  that  the 
International  Typographi¬ 
cal  Union  has  struck  the  Haver¬ 
hill  (Mass.)  Ga2ette  for  a  closed 
shop  demand. 


Press  associations  were  con¬ 
fronted  with  the  problem  of 
changing  the  “morning  release” 
time  from  7  P.M.  E.S.T.  to  6 
P.M  this  week  to  meet  radio¬ 
television  timetables. 

White  House  Press  Secretary 
James  C.  Hagerty  acquiesced  in 
a  decision  by  broadcast  and 
newsreel  representatives  to  use 
film  releases  and  handouts  which 
carry  only  a  date  beginning  at 

6  P.M.  on  the  evening  of  that 
date. 

Since  1948  the  press  associa¬ 
tions  have  abided  by  an  under¬ 
standing  that  material  “for 
morning  release”  would  be 
moved  for  release  at  7  P.M. 

E.S.T.  The  broadcast  networks 
have  been  shifting  many  of 

their  shows  from  6  to  7  o’clock,  my  i  e 

.  ,  ,  JN umber  ot  IV 

If  there  is  any  quarrel  be-  .  .  .  _ 

tween  the  newspaper  and  broad-  Aflverlisers  Llrops 
casters  over  release  times,  it  Norman  P.  Cash,  president  of 
must  be  settled  by  themselves,  the  Television  Advertising  Bu- 
Mr.  Hagerty  said.  reau,  this  week  reported  that  the 

Paul  Mickelson,  AP;  Paul  Al-  number  of  network  advertisers 
lerup,  INS,  and  Ed  Allen,  UP,  was  down  to  293  in  1957  from 
conferred  on  the  problem  Thurs-  321  in  1956.  He  said  the  num- 
day  and  arranged  a  meeting  for  ber  of  spot  advertisers  in  1957 
Friday  with  network  news  ex-  was  down  to  4,154  from  4,399. 
ecutives.  It  was  the  consensus  Nevertheless,  he  said,  total 
of  the  wire  services  that  the  TV  billings  last  year  were  up 

7  P.M.  time  should  stand.  12  percent  in  dollars. 


IN  SAVANNAH,  GEORGIA 

NINE  Production  Linotypes  for  silt: 

7  MODEL  8*8  *31800,  40058,  40040, 
40279,  40024,  40057,  40280 

1  MODEL  14  *28071 

1  MODEL  26  *39503 

OTHER  equipment  including  ad  framo, 
3  and  6  page  make  up  stones,  type 
banks,  8  col.  chases  with  22t4  cutdl 
turtles,  etc. 

AVAILABLE  by  May  31.  May  be  leeo 
operating  in  our  plant.  Contact. 

Mechanical  Superintendent 
NEWS  AND  PRErSS 
Savannah,  Georgia 


Publications  Wanted 


EXPERIENCED  EDITORIAL  MAN, 
40,  interested  in  buying  partnership  in 
large  weekly.  Looking  for  publisher 
planning  gradually  give  up  reins.  Pre¬ 
fer  Chart  Area  7.  Box  944,  Editor  & 
Publisher. 

Business  Opportunities 


Press  Room 


8  PAGE  FLATBED  PRESSES 


GOSS  COMET 

Available  now — located  Pa. 


I  AM  WILLING  to  invest  money,  and 
make  more  money  for  the  other  owners 
of  a  good  weekly  with  future.  Am 
young,  good  advertising  and  circula¬ 
tion  salesman-manager  with  top-notch 
record  of  past  performance.  Can  de¬ 
liver  the  goods  in  advertising  sales  and 
circulation  development  and  want  to 
buy  in  and  work  for  the  right  kind 
of  small  paper  with  good  prospects 
for  growth.  Prefer  paper  in  Chart 
Areas  1  or  2.  Write  Box  820,  Editor 
&  Publisher  and  tell  me  something 
about  your  situation  and  interests. 


DUPLEX  MODEL  A 

Available  60  days.  Located  Pa. 

DUPLEX  MODEL  AB 

Available  now — located  Calif. 

DUPLEX  MODEL  E 

Available  90  days — located  Pa. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4590 
MODEL  A  DUPLEX  flatbed,  serial 
987  will  be  released  in  October  on  s 
where  is,  as  is,  subject  to  prior  sals 


NEWSPAPER  SERVICES 


Correspondents 


BOSTON  and  New  England  Stringer 
trade  news  reports-photos.  G.  Living¬ 
ston-Little  Bldg. — Boston  16,  Mass. 


Press  Engineers 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 
Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 

_ Lyndhurst,  N.  J. _ 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9775 


:  I  a  ssif  I  e  o^ect  ion 

BiMiefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 
Newspaper  Brokers 


ANNOUNCEMENTS 


Newspaper  Brokers 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
_ and  sold  without  publicity. _ 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Calif.  Day  or  Nitc  Phone:  EX  1-5238. 
CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


APPRAISALS  for  all  purposes.  NEWS¬ 
PAPER  SERVICE  COMPANY,  601 
Georgia  Savings  Bank  Bldg.,  Atlanta, 
Ga. 


MACHINERY  and  SUPPLIES 


Composing  Room 


WE  specialize  in  sound  newspapers  in 
the  solid  midwest.  Herman  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 

_ Newspaper  Appraisers _ 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

Publications  For  Sale 


LINOTYPES 

Models  8-14-21-26-30 
14  m.achines  to  choose  from  and  all 
warranted  to  be  good 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4590 

REID  LINOMETER  $15.00  for  Uno- 
type  and  Intertype.  Counts  turns  of 
the  machine,  mounted  on  end  of  cam 
shaft  by  drill  and  tap  2  holes  8-32  or 
use  bracket  and  clamp  on  spoke  of  1st 
elev.  cam.  Counts  to  99,999  and  start 
at  zero  again.  We  also  make  matrix 
ear  file  tool — star  wheel  broach — 4  mag 
repair  tools — mat  between  ear  gage — 

4  blade  pot  well  scraper — mat  com 
tooth  gage — let  elev.  jaw  gage — mat 
toe  swage  tool — bunsen  burner — mouth¬ 
piece  vent  tool — mag  frame  repair  lugs 
— stereotype  chase  screws — Reid  V  belt 
motor  drive — Magazine  Racks— like  to 
have  your  order.  Arch  Reid — WILLIAM 
REHD  <XJ.,  2271  Clybourn — Chicago  14, 

Illinois. 

EDITOR  8i  PUBLISHER  for  March  1 


SALES  AND  PURCHASE  negotiations 
handled  with  discretion.  Publishers 
Service.  Box  3132,  Greensboro,  N.  C. 


if  if  LET  US  help  you  find  a  sound 
property  in  the  West.  Stypes.  Rountree 
&  Co..  625  Market  Street,  San  Fran¬ 
cisco  5,  California. 


THE  DIAL  AGENCY 
“America's  No.  1  Newspaper  Broker" 
66  Adelaide,  Detroit,  Mich.  WO  3-3926. 


DISPLAY  RATES 


IT’S  NOT  the  down  payment  that 
buys  the  new^iaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


Lines  Time  Times  Times  Times  Tia«* 

564  $510  $430  $405  $370  $3^ 

282  290  240  228  ao 

141  165  140  128  123  IM 

70  105  95  84  72  » 

35  62  54  48  45  <0 

Editor  &  Publisher 

1700  Timas  Tower  N.  Y.  34.  N.  T. 
Phene  BRyont  9-3052 


HAVE  A  FEW  choice  listings,  good 
newspaper  buys.  $10,000  and  up  down 
payments.  T.  Edward  Johnson,  broker. 
Pony  Hollow  Road,  Newfield,  N.Y. 


IF  YOU  ARE  qualified  we  can  locate 
you  in  a  California  or  Arizona  news¬ 
paper  property.  We  handle  only  first 
class  properties  on  an  exclusive  basis. 
Gabbert  &  Hancock,  Associates,  3709 
Arlington  Ave.,  Riverside,  Caiifornie. 


CAROLINA  COUNTY  SEAT  weekly 
with  fine  growth  potential.  Buyer  will 
need  $20,000  to  $25,000  for  down-pay¬ 
ment  and  operating  capital.  Publishers 
Service,  P.  O.  Box  3132,  Greensboro, 
N.  C. 


available  immediately  1 

and  Priced  for  Quick 
LIQUIDATION 

16/32  pg  Goss  Straightline  ^ 

Single  width,  Complete  Stereo  , 

3  UNIT  SCOTT  ' 

with  2  extra  COLOR  Couples.  Floor 
Fed  Press — 23  9/16 — AC  , 

Location;  Portsmouth,  Virginia.  j 

3  UNIT  HOE  i 

E.ND  fed,  22%"  Cut-off.  A.C.  Steel  1 
Criinders — Roller  Bearings-Spray  Foun¬ 
tains.  Location:  Perth  Amboy,  N.  J. 

3-4  and  5  Unit  Hoe  Presses 

Former  Boston  Post 

6  UNIT  SCOTT 

Multi-Type— 22%"  cut-off.  Leads  for 
SPOT  COLOR.  3- Arm  Reels  &  Ten- 
liont.  Complete  Stereo. 

Location:  Detroit,  Michigan. 

6or  7  UNIT  GOSS  11^^' 

ARCH  TYPE  units  —  White  Metal 
Bearings.  Cline  3  Arm  Reels  and  Ten¬ 
sions.  Trackage  and  Turntable. 

Location:  Detroit. 

FOR  PRESSES  OF  EVERY  SIZE, 
DESCRIPTION  AND  PRICE  .  ,  . 

CONTACT: 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.  Y.  17.  N.  Y. 
Oxford  7-4590 

SGOrr  PRESS,  24  page,  23  9/16  cut¬ 
off  two  plates  wide,  double  color  hump, 
half  and  quarter  folder,  stereo  equip¬ 
ment,  in  operation.  Press,  21  N.  Main, 
East  St.  Louis,  Illinois. _ 

CHECK  THESE  ITEMS 
You  May  Need  One 

GOSS  Comet 

MODEL  A  Duplex 

DUPLEaX  Super  Duty  Mat  Roller 

HOE  Plate  iRnisher  (22%'  cutoff) 

LUDLOW — Electric 

LUDLOW— Gas 

FULL  Page  Vandercook  Proof  Proas 
K  PAGE  Newspaper  Press  Folder 
14-32  R.  HOE  Double  Width  Press 
14-32  CiOSS  Deck  Type  single  width 
Reearslble  impressions  %  Page  Folder 
MODEL  E  ELROD— Gas  Rebuilt 
MODEL  E  ELROD— Electric 

UPECO.  INC. 

420  Valleybrook  Ave.,  Lyndhurst,  N.  J. 

PRESS  MOTOR  DRIVES  of  25,  40, 
M.  40,  75,  100,  160  H.P.  A.  C.  George 
C.  Oxford,  Box  903,  Boise,  Idaho. 


TEN-UNIT  GOSS  PRESS 

three  double  folders 

S  9/i5»  Cutoff.  Arch  type,  high  speed, 
■  ™  construction.  Substructure  Cline 
Md  tensions.  Will  split  to  meet 
juyer’s  needs.  No  removal  expense. 
Amiable  now  or  will  store. 

INLAND  NEWSPAPER 
SUPPLY  CO. 

422  W.  8th.  Kansas  City,  Mo. 


GOSS  PRiSS— 4  or  6  Units — End  fed 
inch  roll— 28  9/16  Out  off— Two 
1  y  .Motors  and  electrical  equipment. 
VPortable  color  ink  fount^ns  and 
JlPare  parts.  Very  good  condi- 
,  SS™  Mr.  Edw.  Hintenach, 

gIB  TIMES.  Erie,  Pa. _ 

GOSS— 24  PAGE.  8  UNITS 


MACHINERY  and  SUPPUES 


Press  Room 


DUPLEX  STANDARD 
TUBULARS 

16-PAGE,  2  to  1  model.  No.  226,  22%" 
cut-off,  30  H.P.  GE  drive,  1  portable 
ink  fountain,  metal  vpt  and  pump, 
casting  box,  plate  finisher,  chipping 
block,  curved  router,  electric  paper  roll 
hoist  and  rewinder. 


24-PAGE.  2  to  1  model.  No.  254,  22%" 
cut-off,  50  H.P.  GB  drive  balloon  for¬ 
mer,  2  portable  ink  fountains,  metal 
pot  and  pump,  vacuum  casting  box. 
plate  finisher,  chipping  block,  curved 
router,  electric  paper  roll  hoist  and 
rewinder. 

LOCATED  IN  POMONA,  CALIF. 

AVAILABLE  early  1938.  Will  dis¬ 
mantle,  truck  with  our  own  equipment 
and  erect  in  your  plant.  Service  Na¬ 
tion  Wide. 

LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
11164  Saticoy  St. 

Sun  Valley,  Calif. 

POplar  6-0610 

16  PAGE  GOSS  press  with  stereotype 
equipment.  Turns  out  good  product. 
Economical  to  operate.  Ideal  for  news¬ 
paper  ready  to  jump  from  Flat  Bed 
operation.  See  at  Stillwater  (Okla¬ 
homa)^ _ 

GOSS — 8  units  and  double  folder;  eerial 
#1267;  22%"  cutoff;  balloon  former; 
complete  AC  drive  and  electrical  equip¬ 
ment;  Subetructure,  840,000  or  submit 
offer.  Citizen-News,  Hollywood,  Calif. 

GOSS  4-Unit  Press.  22%"  cut¬ 
off.  Color  cylinder  three  color 
and  black.  AC  drive.  End  roll 
feed.  Available. 

DUPLEX  4-Unit.  Two  color  cyl¬ 
inders.  Three  color  and  black. 
AC  drive.  Roll  arms  under 
press.  Available. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


^  width.  22%"  cutoff,  %  folder.  Onl^' W  S^Ts 
^Included.  l.C.  drive,  excellent  .JLv  . 

'“^tipn.  Location  St.  Paul,  Minn. 

SACRIFICE— $17,500  j!  mc^L^^^i: 

«  o®^SON  MACHINERY  CO.  Jersey  Journal, 

»  Spruoe  St.  New  York  City,  N.  Y.  New  Jersey. 

editor  ft  PUBLISHER  for  March  1,  1958 


NEW  OOLE  QUARTERFOLDER 
PORTABLE,  adaptable  all  types  rotary  ! 
presses.  Time  and  money  saver.  | 

OKLAHOMA  CITY  MACHINE  WORKS  I 
1633  West  Main,  Okla.  City,  Okla.  I 
Re  6-8841 

GOSS  3  unit  press  with  double  folder 
22% "  cutoff.  End  roll  feed  24-48  page 
standard  newspapers.  AC  motor  drive 
full  automatic. 

DUPLEX  Model  E  Flatbed  press. 
JOHN  GRIFFITHS  CO..  INC..  416 
Lexington  Ave.,  New  York  17,  N.  Y. 

DUPLEX  TUBULARS:: 

16  PAGE — 1  to  1.  %  and  %  folder. 
Located  Pa. — ^Available  Now. 

16  PAGE— 1  to  1  Model. 

Located  Neb. — Available  6  Mos. 

20  PAGE— 2  to  1.  %  and  %  fold. 
Liocated  Ill. — Available  Now. 

24  PAGE— 2  to  1  (1948). 

Located  Texas — Available  6  months. 

24  PAGE  UNITUBULAR  (1947). 

3  PAIRS  double  color  cyls. 

Balloon  Former 

Located  Texas — Available  Jan.  1959 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17.  OXford  7-4590 

WALTER  SOOTT  AND  COM¬ 
PANY.  23  9/16"  cutoff.  Two 
W  D  15  3  deck  sextuple,  4 
plate,  semi-cylindrical  presses. 

One  W  S  D-16  combination 
unit  deck  type  sextuple  semi- 
cylindrical  press.  Contact  J. 

J.  McGann,  Oldfield  8-1000, 
Jersey  Journal,  Jersey  City, 

New  Jersey. 


MACHINERY  and  SUPPUES 


Stereotype 


GOSS  FLAT  DRIVE  ROUTER.  22%" 
cutoff.  One  complete  head  assembly,  2  < 
drive  cones.  Very  reasonable.  i 

WRITE  Illinois  State  Journal-Reg¬ 
ister^ _ 

ATTENTION :  John  L.  Satterlee 

_ Springfield,  Illinois _ 

GAS  immersion  equipment  for  stereo 
or  remelt  pot.  Two  Kemp  burners, 
carburetor,  all  safeties.  Daily  Inde¬ 
pendent,  Monessen,  Pa. 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4590 
WANTEID:  8-page  Duplex  or  Goes 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  works, 

323  N.  4th  St.,  Phila,  6.  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment— anywhere  in  U.S.A. 

PRINTCKAIT  REPRESENTATIVES 
277  Broadway.  New  York  7,  N.  Y. 
GOSS  or  DUPLEX  flatbed,  Ludlows, 
Linos,  Plants.  Tompkins  Equipment  Co. 

712  S.  Clark,  Chicago  5,  III. _ 

LUDLOWS,  Linos,  Intertypes,  mats. 

MIDWEST  MATRIX  MART  Inc. 

633  Plymouth  Court,  Chicago  5,  III. 
TTS  ADAPTER  KEYBOARD  for 
standard  operating  unit.  Good  one  only. 
Write  HURLEY  CO.,  1322  National 

Building.  Dallaa  1,  Texaa. _ 

MULTILITH  1250  or  1275  Perfector, 
others.  Also  Speedaumat  2600.  Global 
Sales.  70  E.  45  St..  N.  Y.,  N.  Y. 

HEU*  WANTED 

_ Administrative _ 

ADMINISTRATIVE 

THE  MAN  we  seek  is  probably  today 
a  department  head  on  a  small  daily, 
with  a  thorough  working  knowledge  of 
all  phases  of  newspapering — newsroom, 
circulation,  back  ^op,  advertising.  If 
he  is  looking  for  an  unusual  oppor¬ 
tunity,  he  is  looking  for  us,  for  the 
man  we  choose  must  be  qualified  to 
assume  general  managership  of  a 
small  daily.  Chart  Area  Six,  within 
six  months.  Give  complete  r6sum4 — 
age,  experience,  salary,  etc.  Write  box 
825,  Editor  &  Publisher. 

CONTROLLER  AND  ASSISTANT 
TO  THE  PRESIDENT. 

:  A  well  established  medium  sized  New 
York  City  publishing  firm  wants  an 
able  M.B.A.  Grad  with  good  accounting 
and  sound  business  administration  ex¬ 
perience,  around  30,  to  head  up  its 
financial  organization.  Will  also  handle 
personnel  matters  and  assist  the  prmi- 
dent  in  general  management.  Starting 
salary  $8,000  to  $1(),000.  Send  full 
particulars  to  Box  901,  Editor  &  Pub- 
lisher, 

'  _ Circulation _ 

'  8100.000 

is  the  amount  this  small  6231  ABO 
New  England  paper  is  investing  in 
equipment  to  convert  from  flat  bed  to 
tubular  operation  in  the  belief  that 
its  circulation  can  reach  8,000.  Where 
is  the  circulation  man  willing  to  prove 
us  right  for  a  moderate  salary  but  a 
I  generous  bonus  ss  ha  achieves  itT  Po¬ 
sition  resdy  June  6.  Write  Box  706, 

Editor  A  ^blisher. _ 

CIRCULATION  MANAGER  for  suc¬ 
cessful  morning-evening  and  Sunday 
in  medium-sized  city.  This  is  an  op¬ 
portunity  for  thoroughly  experienced 
man  with  record  of  accomplishments 
at  execuUve  level.  Replies  confidential 
and  let  us  have  all  decisive  details  in 
)  first  letter.  Pay  commensurate  with 
the  skill  and  en>erience  we  seek.  Box 

834,  Editor  A  Publisher. _ 

'  HOME  DELIVERY  MANAGER 
!  Caimble  of  full  resinnsibility  for  morn¬ 
ing  and  Sunday  delivery,  collection, 
and  sales.  Little  Merchant  Plan.  Car 
neceesary.  Chart  Area  2.  In  reply,  state 
earliest  date  available.  Box  916.  Editor 

A  Publisher, _ 

MAN  WITH  some  experience  needed. 
May  or  June,  to  aid  circulation  di¬ 
rector  on  University  daily.  May  also 
carry  some  course  work.  Daily  Iowan, 
Iowa  City,  Iowa. 


HELP  WANTED 


Classified  Advertising 


ALERT  YOUNG  MAN  with  elsssiflod 
experience.  One  who  knows  how  to  sell 
and  feels  he  is  qualified  to  aasume 
complete  charge  of  growing  Classified 
Department.  Send  r4sum4,  salary  ra- 
quiremenu  to  J.  W.  Gentry.  The  Daily 
Progress.  Charlottesville,  Virginia. 
CLASSIFIED  MANAGER  eastern  ma- 
dium  sized  daily  desires  a  classified 
manager.  The  man  we  are  looking  for 
could  be,  at  present,  the  assistant 
manager  or  a  topnotoh  salesman  who 
is  stymied  in  Us  present  position. 
This  is  yqur  opportunity  to  beeoms  a 
manager  of  a  very  good  claamfied  de- 
paitment.  Box  729,  Editor  &  Publisher. 

CLASSIFIED  MANAGER 

Evening  newspaper  in  city  of  60,000 
population  has  opening  for  man  or 
woman  exi>erienc^  in  all  phases  of 
Classified  Advertising.  Give  full  par¬ 
ticulars  and  age.  Box  725,  EMitor  4k 
Publisher. 

CLASSIFIED  ADVERTISING  MAN- 
AGER  40-50,000  class  evening  daily  in 
east.  If  you  can  sell,  direct  staff,  this 
is  your  big  opportunity.  Full  particu¬ 
lars,  record,  etc.  in  first  letter.  Box 
907,  Editor  &  Publisher. 
EXPERIENCED  man  or  woman  for 
classified  selling  both  outside  and  over 
telephone.  Assistant  to  manager  in  de¬ 
partment  of  four.  8100.00  week.  In¬ 
creases  based  upon  performance.  New 
Jersey  daily.  Write  background  in  de¬ 
tail  to  Box  936,  Editor  &  Publisher. 

_ Display  Advertising _ 

ADVERTISING  MANAGER  —  About 
May  15,  4500  claae.  Present  manager 
seeking  connection  with  larger  news¬ 
paper.  Successor  should  be  aggressive 
space  builder,  fully  qualified  in  lay¬ 
out,  sales.  Interview.  Evening  Chroni- 
cle.  Uhriehsville,  Ohio. _ 

AD  MANAGER  —  for  small  Colorado 
daily  in  20,000  TA.  Must  be  worker, 
producer,  dependable,  conscientious, 
able  to  sell  and  layout  sales-pulling 
copy;  must  have  personality ;  western 
type  preferred.  No  drinker.  Mild  cli¬ 
mate.  good  fishing,  hunting.  8100  plus 
benefits  for  5%  days.  Box  823,  Editor 
&  Publisher. _ 

ADVERTISING  DIRECTOR 

A  MANAGEMENT  position  now  avail¬ 
able  for  aggressive  man  35  to  45  to 
take  complete  control  of  all  phases  of 
ad  department.  Must  be  strong  on  pro¬ 
motion.  Daily  i>ai>er  25  to  60  thou¬ 
sand  circulation.  Located  Ouirt  Area 
12  near  San  Francisco.  Send  complete 
rftmmi.  All  replies  confidential.  Box 
912,  Editor  A  I^blisher. 

ARE  YOU 
THIS  MAN? 

CHART  AREA  6  daily,  circulation 
6,000,  city  12,000,  offers  once  in  life¬ 
time  opportunity  to  capable,  hard¬ 
working  Advertising  Manager  who  will 
advance  to  Business  Manager  on  proof 
of  ability. 

PREFERENCE  to  man  (under  35) 
able  to  use  B.A.,  and  N.A.E.A.  aids. 
Must  be  strong  on  Sales,  Layout. 
Lineage  Building  ideas,  able  to  direct 
staff. 

Details  .  .  .  references  ...  to 

Box  837,  Editor  &  Publisher 


DISPLAY  SALESMAN  wanted  for 
4500  six-day  Iowa  daily.  Good  pay  and 
working  conditions  for  hustler  who 
can  sell,  service  and  layout  advertis¬ 
ing.  H  &  A,  life  insurance,  paid  va¬ 
cation.  State  all  in  first  letter  to  Box 
813,  Editor  A  Publisher. 


OPENING  May  first  for  local  display 
advertising  salesman.  Permanent. 
Preferably  under  36.  10,000  circula¬ 
tion  Minnesota  daily,  town  26,000  popu¬ 
lation.  Life  Insurance,  Hospital  and 
medical  up  to  810.000.  Modem  plant, 
pleasant  surroundings,  present  staff 
all  under  36  years  of  age.  Give  expe¬ 
rience  and  references.  Replies  confi¬ 
dential.  ^x  829.  Editor  A  Publisher. 


ADVERTISING  MANAGER  head  2-man 
staff  growing  S-p.m.  daily  in  new  mod¬ 
ern  building.  12,000  population  thriv¬ 
ing  middle  Tennessee  town  ne^ing 
working.  Desire  civic-minded  person¬ 
ality  wanting  permanent  home.  Con¬ 
sider  only  t<m  references,  complete  ap¬ 
plication.  Need  March  10.  Contain 
Franklin  Yates,  Times-Gazetts.  %Mby- 
ville,  Tennessee. 


HELP  WANTED _ 


Display  Advertising _ 


OPPORTUNITY  BECKONS  I  Adyertis-  | 
ing  Salesmen — display  and  clas'iified —  I 
sought  by  Pennsylvania  newspapers.  | 

If  interested,  write  PNPA,  2717  N.  j 

Front  St.,  Harrisburg,  Pa. _ 

SPACE  SALESMAN,  dticago  area, 
car,  top  industrial  magazine.  $8500 
plus  expenses.  Resumes  to  Archer  ; 
Personnel,  301  Madison  Ave.,  N.  Y.,  !  E 
N.  Y.  Interviews  in  Chicago. _  i  d 

Editorial  a 

- - T~  $ 

EXPERIENCED  woman  reporter  for  q 
general  assisrnments,  women’s  page 
news,  etc.  Chart  Area  2.  Box  743,  jj 
Editor  &  Publisher. _ _  j 

TWO  GENERAL  assignment  reporters,  li 
experienced:  also  man  for  copy  desk,  v 
Chart  Area  2.  Box  742,  Elditor  &  Pub-  ii 
lisher. _ ® 

E'REE  j 

JOB  M.ARKET  letter,  with  list  of  avail- 
able  jobs  and  nationwide  employment  * 
conditions.  Bill  McKee  Birch  Personnel,  ® 
59  E.  Madison,  Chicago,  Illinois. _  J 

DEISK  MAN  60,000  morning  daily  in  o 
Chart  Area  6.  Good  pay,  40-hour  B-  J 
day  week,  hospitalization,  retirement  C 
and  other  benefits.  Write  fully  to  Box 
824,  Editor  &  Publisher. _ 

EXPERIENCED  REPORTER  for  night  * 
staff  of  New  York  suburban  daily,  q 
Must  have  car.  Single  man  preferred.  ^ 
Starting  salary  based  on  experience.  5 
Elxcellent  opportunity.  Box  833,  EJditor  (; 
&  Publisher. _  9 

GENERAL  REPORTER  for  small  ^ 
daily.  Courthouse,  city  hall,  sheriff’s 
office  and  general  reporting.  Open  by 
March  1  or  sooner.  Central  Indiana. 
Box  ^5,  Editor  &  Publisher. _  ^ 

NEWS  EDITOR  to  fill  second  spot  on  t 
strong  10-15,000  daily  in  Chart  Area  7 
#2.  This  newspaper  is  part  of  large  ’ 
group  operations  with  top  chances  for  ^ 
advancement.  Accepted  applicant  will  * 
take  our  advanced  training  program  ' 
and  will  learn  all  departments.  This  ‘ 
is  a  well  paying  permanent  position  ' 
with  all  benefits.  Don’t  apply  unless  ‘ 
your  experience  shows  you  can  qualify.  •' 
Be  able  to  furnish  strong  references.  < 
All  replies  will  be  held  confidential,  y 
Box  836,  Elditor  &  Publisher.  j 

NEWS  EDITOR  who  can  also  do  some  i 
light  reporting  and  sports  when  < 
needed.  Will  have  charge  of  makeup  » 
of  paper  and  wire.  Three  person  news  * 
department.  Central  Indiana  small  < 
daily.  Box  804,  Elditor  &  Publisher.  ! 

PUBLICATIONS  EDITOR,  experi¬ 
enced,  for  research  and  adult  educa-  '  • 
tion  bulletins,  in  expanding  New  Eng-  j 
land  university:  copyfitting,  paging,  i 
knowledge  of  layout  and  printing  proc- 
esses.  Box  819,  EMitor  &  Publisher. 

REPORTER  for  rewrite,  general  as¬ 
signment,  occasional  help  on  desks  on 
afternoon  daily,  25,000,  pleasantly  lo¬ 
cated  on  Long  Island  Sound.  Good 
education  plus  Journalism  School  or 
couple  years’  newspaper  experience,  i 
Write  George  Clapp,  New  London,  j 
Conn.,  Day. _  | 

RERORTTR-PHOTOGRAPHER  for  one 
of  Iowa’s  leading  p.m.  dailies.  Elxcel-  | 
lent  opportunity  for  young  man  with 
some  experience  who  desires  advance-  | 
ment.  Good  working  conditions  on  fast  | 
growing  newspaper.  Position  open  in  ' 
early  spring.  Write  Elditor,  Fort  1 
Dodge.  Iowa,  Messenger, _  1 

STATTE  EDITOR  to  handle  copy  in 
office  and  work  in  field  to  find  new 
stringers  and  develop  stories  and  fea¬ 
tures.  Car  necessary.  Afternoon  paper,  ; 
Chart  Area  9.  Progressive  paper  and 
city.  Good  employe  benefits,  ^x  831, 
EMitor  &  Publisher.  j 

WANTED  —  Reporter  (assignments,  i 
features)  by  afternoon  daily  in  (km-  j 
necticut  industrial  city  of  60,000. 
Write,  stating  education  and  experi-  I 
ence.  A  recent  college  gradaute  will-  ! 
ing  to  start  from  the  ground  up  In  I 
acquiring  newspaper  training  would 
be  considered.  Box  806,  Editor  &  Pub¬ 
lisher. 

DESKMAN  WANTED  for  five  after-  j 
noon  daily  in  college  city  of  25.000.  1 
Young  man  with  ability  and  experi¬ 
ence  preferred.  Good  pay.  Chart  Area 
3.  Write  details  and  salary  to  Box 
900,  Editor  &  Publisher.  | 

REPOR’TER  for  important  suburban 
beat  on  large  New  England  daily.  Car 
required.  Box  923,  EMitor  &  Publisher. 


HELP  WANTED _ 


Editorial 


EDITOR 

For  Company  Publications 

Immediate  opening  with  biggest 
farm  cooi>erative 

Edit  weekly  and  monthly  papers,  han¬ 
dle  publicity,  produce  occasional  com¬ 
pany  booklets,  brochures.  Need  some 
agricultural  background.  Start  $5500- 
$6000,  deirending  on  qualifications. 
Contact  Selection  Supervisor,  Coopera¬ 
tive  G.L.F.  Exchange,  Inc.,  Terrace 
Hill,  Ithac^,  N.  Y. 

EDITOR-REPORTER.  If  you  would 
like  job  on  independent  insurance  news 
weekly  in  New  York  write  letter  tell¬ 
ing  why  as  sample  of  your  writing 
style,  (jive  age,  job  and  educational 
background,  marital  status.  Box  835, 

Elditor  &  Publisher. _ 

EXPERIENCED  MEN  needed  as  as¬ 
sistants  in  teaching  reporting,  editing, 
photography,  advertising,  beginning 
September;  must  have  B.A.,  and  carry 
on  M.A.  or  Ph.D.  program.  School  of 
Journalism,  University  of  Iowa,  Iowa 

City. _ 

SOCIETY  EDITOR  needed  for  six-day 
daily.  Also  features,  general  news  by 
May  1.  News,  Neosho,  Missouri. _ 

TALENTED,  hard-working  deskman, 
needed.  Makeup  experience  preferred. 
50,900  morning-evening  combination. 
Good  salary,  working  conditions.  Box 
904,  EMitor  &  Publisher. _ 


UNDERWORKED.  OVER-PAID?  7500 
daily  needs  combination  sports-general 
assignment  and  political-general  assign¬ 
ment  writers.  Writing  ability,  desire 
vital.  Prefer  liberals.  Daily  Standard. 
Celina,  Ohio. 

WANTED— for  newspaper  news  staff 
man  or  woman  with  some  practical 
experience  on  reporting,  rewrite,  head 
writing  and  copy  editing.  Position 
mostly  inside  office.  Morning  daily. 
E'ive-night  week.  Write  Eklitor,  The 
Post-Star,  Glens  Falls,  New  York, 
.stating  experience,  age.  education,  ad¬ 
dress,  telephone  number  and  references. 

WANTED  REPORTER-PHOTOGRA¬ 
PHER  for  assignment  to  state  desk. 
Some  desk  work.  Applications  from 
either  experienced  combination  men  or 
men  seeking  training  on  the  job  are 
acceptable.  Send  brief  per.sonal  and 
educational  resume  to :  Elditor,  Tele¬ 
graph  Herald,  Dubuque,  Iowa. 


WANTED  .... 
SIDELINE 
SALESMAN 

Now  Contacting  Newspapers 
To  Represent 

Rubber  Band  Manufacturer. 
Attractive  Commission 


HELP  WANTED  I 


Mechanical 


TELETTYPEJSEHTER  Perforator  Oper¬ 
ators,  book  work,  open  ahop,  day  and 
night,  excellent  pay  and  working  con¬ 
ditions.  Also  Monitors  and  Machinists. 
Anzel,  611  Broadway,  New  York  (Tity. 
COMBINATION  MAN.  Fine  newspa¬ 
per.  Good  equipment.  Moving  Into  new 
building,  ^cellent  income.  _  Must  be 
union  or  eligible.  Write  Dixon  Eve¬ 
ning  Telegraph,  Amos  Sharp,  Fore- 
man,  Dixon,  Illinois. _ 

ENGRAVER,  daily  newspaper.  Chart 
Area  4.  Modern  equipment,  open  shop. 
Should  know  color  separation,  mask¬ 
ing,  fluro-graphic  process.  Box  939, 
Editor  &  Publisher. _ 

EXPANDED,  established  weeklies  in 
Chart  Area  12  require  several  sober 
printers.  Open  shop.  Must  have  refer¬ 
ences  investigated.  Pay  open.  State 
age,  family  status,  describe  ability. 
Box  910,  ^itor  &  Publisher. 

Promotion— Public  Relations 

COPY  and  PRESENTATION 

WRITER  1 

A  LARGE  Chart  Area  2  metropolitan 
newspa^r  in  a  competitive  market  has 
a  position  for  an  experienced  retaii 
promotion  man.  You  must  write  weli, 
dig  for  and  interpret  statistics  and  be 
adept  in  communicating  thoughts  and 
facts  to  the  retail  trade  via  written 
promotion.  You  will  be  a  key  man  in 
a  large  department. 

NECESSARY  qualifications  are  expe¬ 
rience,  ideas  and  creativeness.  Your 
reply  will  be  held  in  confidence.  Write 
in  detail  to  Box  915,  Elditor  and  Pub¬ 
lisher. 


PROMOTION 
COPY  WRITER 


LARGE  newspaper  in  Pennsyl¬ 
vania  wants  Copy  Writer  with 
newspaper  promotion  experi¬ 
ence  to  join  creative  promo¬ 
tion  department.  Must  be  a 
facile  writer  of  advertising  and 
direct  mail  promotion  copy. 
Must  know  newspapers  and  un¬ 
derstand  how  tJiey  build  the 
enthusiasm  of  their  readers  and 
the  confidence  of  their  adver¬ 
tisers. 

SOME  knowledge  of  layout  and 
production  helpful,  but  promo¬ 
tion  copy  background  is  essen¬ 
tial. 

TELL  your  whole  story,  in¬ 
cluding  salary  requirements,  in 
first  letter.  Our  staff  knows  of 
this  advertisement.  Box  933, 
Elditor  &  Publisher. 


HELP  WANTED 


Promotion — Public  Relations 


UNUSUAL  OPPORTUNITY  for  expe 
rienced  news  and  feature  writer  be¬ 
tween  30  and  60  with  Masonic  btek- 
ground.  Position  offers  intemationil 
scope  for  abilities  in  writing  news  r». 
leases,  speeches,  magazine  articles  aid 
pamphlets.  Responsibilities  also  is. 
elude  arrangements  for  meetings,  bus 
quets,  press  conferences  and  Publie 
Relations  aspects  of  large  conventiooi. 
Headquarters  in  Chicago ;  some  trivet 
Submit  complete  rdsume  and  saltq 
requirements.  Box  945,  Editor  &  Pgb. 
lisher. 

INSTRUCTION 

_ Classified  Advertising 

CLASSIFIED  MANAGERS 
TELL  US  .  .  . 

The  20  lesson  Howard  Parish  Cot- 
respondence  Course  in  Classified  Adve^ 
tising  does  for  them  Uie  complete  trail¬ 
ing,  and  retraining,  job  they  wait 
dune  .  ,  .  but  which  few  have  the  time 
and  material  available  to  do. 

Increasing  numbers  of  CAMa  are 
enrolling  themselves  .  ,  .  end  tbeir 
staff  members.  (293  newspapers  have 
now  enrolled  i>eopIe  from  their  Qaaai- 
fied  Departments.)  And  many  Ad  Di¬ 
rectors  and  Business  Managers  have 
taken  the  course  to  broaden  their  ui- 
der.-itanding  of  Classified. 

The  cost  is  $66,  payable  as  little  ai 
$15  uixrn  enrollment  and  $2.55  a  week 
for  20  weeks.  To  enroll  .  .  .  just  aeid 
the  name  of  the  person  who  is  to  take 
the  course,  and  the  address  to  which 
you  wish  the  lessons  mailed. 

Descriptive  brochure  on  request. 

HOWARD  PARISH 

School  of  Classified  Advertising 
a  division  of 

Howard  Parish  Associates,  Inc. 

Classified  Advertising 

Development  Services 
SteOO  N.  W.  79th  St.  Miami  47,  Fla. 

DO  IT  YOURSELF 

WE  mean  TEL-U-WARE  a  proven  pro¬ 
motion  that  really  produces— PLUS 
BUSINESS  and  has  b^n  sold,  b;  m. 
in  over  200  papers  both  daily  aid 
weekly. 

I  BASED  on  this  experience  we  ban 
prepared  a  TEL-U-WARE  SALES 
MANUAL  which  covers  every  phaae 
of  the  promotion.  ’This  MANUAL  will 
I  be  sent  on  request,  for  your  eximina- 
I  tion,  if  you  like  it  the  entire  coet  h 
j  just  $200.00,  if  not  return  it  and 
‘  there  will  be  no  charge. 

TEL-U-WARE  pages,  sold  by  us,  haw 
I  resulted  in  gross  revenue  of  from 
$7,800  to  $50,000  for  62  pages. 

!  WRITE  us  today. 

1 

WILLIAM  F.  McLAUGHLIN  CO..  INC. 

691  Massachusetts  Avenue 
'  Arlington,  Massachusetts 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Arrangement. 


Write  Box  520 
Editor  &  Publisher 
Giving 

Territory  Covered,  Etc. 


Mechanical  | 

STEREOTYPE  SUPERVISOR  —  Op¬ 
portunity  for  advancement  to  produc¬ 
tion  manager.  Experience  as  super¬ 
visor  preferred  but  not  mandatory.  i 
Send  rdsumB  of  training  and  experi-  i 
ence  to  Box  714,  Editor  amd  Publisher.  I 


Use  CHART  AREA  Number  in  Ad  copy  for  showinc 
LOCATION  without  IDENTIFICATION 

_  J 

EDITOR  8C  PUBLISHER  for  March  1,  195* 


INSTRUCTION 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 
Linotype.  Intertype  Instruction 
Free  Information 


manager  seeks  general  mana^cr- 
jhip  or  publisher’s  assistantship.  me¬ 
dium  site  daily.  Trained  and  experi- 
jiuwi  in  all  phases  includinft  adve^ 
:iiing.  promotion,  cort  rontrol.  busi- 
ne«  management,  editorial,  mechani- 
Age  40.  No  small  dailies.  Inter¬ 
est  in  Chart  Areas  3,  4,  9,  12.  Box 
iOl.  Editor  &  Publisher. _ 

!uX-AROUND  newspaperman  will 
minage  any  or  all  departments.  Strong 
on  advertising  sales,  layout,  copy,  pro¬ 
motion:  writing,  editing,  makeup.  Fast, 
nocurate,  t'  p  producer.  A-1  references. 
905,  Editor  &  Publisher. 


Ad  CARTOONIST  will  accept  any- 
tiing  anywhere.  HI  9-3719  New  York, 
or  Box  717,  Editor  &  Publisher. 


Circulation 


CIRCULATION  MANAGER  desires  to 
rdoeate.  Age  30.  single.  Do  not  drink 
or  smoke.  Over  10  years  circulation 
operienee.  Prefer  city  up  to  15,000 
population  in  6,000  to  10,000  circu- 
Uton  bracket.  Write  Box  730,  Editor 
t  Publiahsr. 


»  YEARS  EXPERIENCE,  as  District 
Manager,  Country  Supervisor,  and  Cir¬ 
culation  Manager.  12  Years  same  News¬ 
paper,  Would  like  position  as  Super- 
riwr  or  Circulation  Manager  in  Chart 
Areas  10-11-12  Only.  Age  37.  Box 
734,  Editor  &  Publisher. _ 

CIRCULATION  MANAGER,  aggres¬ 
sive,  competent.  Home  delivery  special¬ 
ist  with  record  of  increased  circulation 
and  revenue.  Experienced  papers  45,000 
to  M0,000  morning,  evening,  Sunday, 
.til  phases.  Inten.sely  interested  and 
o^rienced  in  circulation  problems  and 
tbdr  solution.  Interested  in  a  chal- 
‘vcing  situation  where  my  experience 
ind  ability  can  produce  results  for  a 
PuWisher  looking  to  the  future.  Box 
SI!,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Display  Advertising 


ADVERTISING  SALES  .  .  . 
ACCOUNT  EXECUTIVE  .  .  . 

WOULD  welcome  the  opportunity  of 
presenting  my  qualifications  to: 
MAGAZINE 
INDUSTRY 
TRANSPORTATION 
(Air-Rail-Ship) 

PUBLIC  RELATIONS 
SUNDAY  SUPPLE.MENT 

ADEPT  at  speaking  and  contacting 
top  level  management. 

BROAD  educational,  fraternal  and 
travel  background. 

OUR  interview  can  lead  to  mutual 


CHANCES  ARE  good  that  some  e.x- 
ecutive  in  your  organization  knows  me 
personally.  Advertising  Director,  with 
an  enviable  record  of  accomplishment 
and  full  knowledge  of  all  phases  of 
newspaper  advertising  and  promotion, 
desires  to  relocate.  Although  best  ex¬ 
perience  is  with  a  comiictitive  metro¬ 
politan  daily,  will  consider  smaller  oii- 
eration.  Salary  secondary  to  location 
and  opportunity.  Box  931,  Bklitor  t 

Publisher. _ 

EXPERIENCED  display  salesman — 31, 
married,  vet,  B.S.J.  degree,  9-years 
experience.  Desires  ad  manager  posi¬ 
tion  with  small  daily,  or  staff  job 
with  larger  paper  or  agency.  Top 
salesman,  excellent  copy,  good  layouts. 
Imaginative,  strong  on  original  cam¬ 
paigns.  Box  948,  Ixlitor  &  Publisher. 


SPORTS  EDITOR  position  wanted  on 
medium  daily.  Experience  3  years:  2, 
Sports  Editor;  1,  news  reporter ;  do 
photography,  column,  makeup,  sports 
writing.  Missouri  grad.,  27,  ma^ed. 
Prefer  Chart  Areas  8.  10,  II.  12.  Box 
620,  Editor  &  Publisher. 


ASSISTANT  aTY  EDITOR  of  major 
daily,  36,  values  challenge,  opportunity, 
over  topping  1957  pay  of  |8900.  Box 
736,  Editor  &  Publisher. 


CALIFORNIA 

Imaginative,  responsible  editor-pub¬ 
lisher,  30,  wants  permanent,  challeng¬ 
ing  jioeition.  Experience  includes  writ¬ 
ing,  editing  and  producing  newspapers, 
rnagazines  and  house  organs.  Siiecial- 
ties:  layout,  picture-handling.  Box  722, 
Editor  &  iSiblisher. 


COPY  READER 
Box  741,  Editor  4c  Publisher. 


CONSCTOUS  young  man  desires 
Wition  as  circulation  manager  of 
“Mil  daily  newspaper.  Approximate 
nrnlation  10,000.  Fully  experienced 
in  little  merchant  plan  and  circulation 
®>i»gement.  Prefer  Chart  Areas  1, 
■i  3.  6  but  will  also  consider  other 
Write  Box  930,  Editor  &  Pub- 

li*er. 

roUNTRY  aRCULATION  MANAGER 
JWfopo'itan  Daily  and  Sunday  desires 
"•afe.  35  years  old,  12  years  experi- 
in  all  phases.  Good  record  as  hard 
promoter.  Excellent  references. 
•Ww  Chart  Area  10,  11  or  12,  but  will 
"""der  any  offer.  Write  Box  942, 
l^°r  &  Publisher. 

SUPERVISOR  desires  change, 
"®Pl«tely  experienced  large  a.m.  and 
P-O.  dailies.  Strong  on  promotions  and 
training.  Box  913,  Editor  & 
rnkliiher. 


«  years  EXPHUHENCE  as  District 
fjn^r,  Country  Supervisor,  Also 
“9*  promotion.  Would  like  position 
?  •nPtrviior.  or  assistant.  Age  39. 

937,  Editor  &  Publisher. 


COMBINATION  feature,  editorial  re¬ 
porter,  deskman,  37,  family;  nine  years 
major  Midwest  daily,  former  wire  serv¬ 
ice,  seeks  change.  Box  827,  BMitor  & 
Publisher. 


PICTURE  EDITOR? 

10  years  planning,  production,  evalua¬ 
tion  and  layout.  Desire  picture-minded 
daily  in  need  of  an  idea  man,  eye¬ 
catching  material.  Personable,  ambi¬ 
tious,  34.  Tap  references.  Box  803, 
Editor  ft  Publisher. 


REPORTER  feature  writer  six  years. 
All  beats,  daily,  also  camera.  Age  33. 
References.  Chart  Area  2,  6.  8.  10  or 
12.  Box  816,  Editor  ft  Publisher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HF-ADLINE  PERSONNEL  (Agency). 
6  E.  46  St..  New  York.  OXford  7-6728. 


SITUATIONS  WANTED 


_ Editorial 


SPORTS — 3>/4  years  metro  Pulitzer 
winner.  Seek  desk,  writing  or  editor’s 
job  city  from  3U,U00  to  200,000.  Not  a 
drifter.  Box  816,  Editor  &  Publisher. 
REPtyRTER.  Four  years  experience, 
desk,  makeup,  wire,  photography,  all 
beats.  Marri^,  28,  car.  Now  on  State- 
house.  Seek  writing  or  desk  spot  on 
50,000  or  above  daily  in  Chart  Areas 
1,  2  and  3.  Box  807,  Editor  ft  Pub¬ 
lisher. 

SEATTLE  AREA  ONLY-EDITOR- 
Reporter-Adman-Photog.  seeks  edito¬ 
rial/trade  joumalist/public  relations,  i 
$125  week.  Age  35.  Box  817,  Eiditor 
&  Publisher. _ 

20-YEAR  NEWSMAN;  worked  all  de¬ 
partments.  Seeks  permanency  Califor¬ 
nia  coastal  daily,  weekly.  38,  healthy. 
Best  references.  Now  well  employed, 
just  love  California.  Consider  any  of¬ 
fer.  Box  810,  Editor  ft  Publisher. 
CHICAGO  AREA.  Working  Editor, 
now  stymied  in  putting  out  a  trade 
publication  you’ve  read  and  respected, 
seeks  job  without  limit  on  future  or 
salary,  12  years  experience  dailies,  AP. 
Married,  2  kids,  Bo.x  921,  Editor  & 
Publisher. _ 

COLLEGE  GRAD.  2  years  USAF, 
seeks  entering  reporting  job  (may  in¬ 
clude  photography)  with  N.Y.C.  area 
paper  where  emphasis  is  on  quality 
writing.  Box  943,  Editor  ft  Publi.sher. 

COPY  EDI’TOR 
Professional  standards 
Box  941,  Editor  ft  Publisher. 


DEISK  man  telegraph  editor.  Compe¬ 
tent  sober  steady.  Chart  Areas  2,  3,  4. 
Box  949,  Editor  &  Publi.sher. 

EXPERIENCED  NEWSMAN.  28.  J- 
Grad,  Vet,  Married,  Skilled  in  beat, 
feature,  sports,  general  reporting. 
Chart  Area  7.  10.  11.  12.  Box  932, 
Editor  &  Publisher. 


FIRST-CLASS,  A-I,  all  around  re¬ 
porter-editor.  Box  950,  Editor  &  Pub¬ 
lisher. 


NEED  A  CITY  EDITOR  ?  WIRE  editor, 
good  reporter?  copy  reader?  13  years 
experience  all  four  on  medium-size 
dailies.  All  inquiries  answered  prompt¬ 
ly.  Box  935,  EMitor  ft  Publisher. 


RELIGION  REPORTING  or  combina¬ 
tion  wanted.  Religion  and  rewrite  2 
years  with  45,000  daily.  Public  Rela¬ 
tions  news  writer  2  years.  Box  928, 
Eiditor  ft  Publisher. 


REPORTER.  All  beats,  sports,  good 
feature  writer,  31,  journalism  degree. 
ma“ried.  Top  references.  Box  940,  Ekli- 
tor  ft  Publisher. 


REPORTER — lt/4  years  exi)erience,  in¬ 
cluding  Time,  Inc.  writing,  chart  areas 
1  and  2.  Box  947,  Editor  &  Publisher. 


REPORTER,  26.  2  years  European 

(wire  service)  rewrite,  suburban  New 
York  news;  M.A.  studies,  political  sci¬ 
ence;  seeks  job  superior  newspaper  or 
agency,  here  or  overseas.  Box  909, 
Editor  ft  Publisher. 


SLIDING  CIRCULATION? 

Young  New  York  City  public  relations 
director,  former  newsman,  seeks  chal¬ 
lenge  in  editorial-executive  capacity  on 
small  daily.  Write  obits  to  editorials: 
use  camera,  darkroom.  Unafraid  hard 
work.  Married,  children,  vet.  Box  925, 
Eiditor  &  Publisher. 


SPORTS  DEiSKMAN — slotman  for  large 
daily  or  sports  editor  for  medium  daily. 
Ten  years  experience  on  metro  daily. 
Prefer  west  coast,  south  or  midwest. 
Age  36.  Available  immediately.  Box 
903,  Editor  ft  Publisher. 

USAF  Jet  Pilot  returning  March  15 
to  first  love,  newspaper!  ng,  after  3 
years,  ABJ,  SDX,  Phi  Beta  Kappa, 
one  year  law  school,  daily  experience 
but  ”I’se  bawn  ft  bred”  on  weekly.  De¬ 
sire  small  or  large  daily  spot  with 
opportunity.  If  yon  need  energetic  man 
with  responsibility,  versatility,  initia¬ 
tive,  write  me.  Box  922,  EMitor  ft 
Publisher. 


SITUATIONS  WANTED 


Editorial 


WANT  CHALLENGE  job  with  growth 
potential  on  Industrial  magazine,  (IDice 
periodical,  or  in  Public  Relations.  Am 
30.  married,  vet.  BS  Journalism.  Handy 
with  camera,  have  car.  1  year  rejwrt- 
ing.  3  years  business  administration  on 
supervi.sor  level.  Box  918,  Editor  and 

Publisher.  _ 

Your  REPORTER  at  Brussels,  Venice. 
Salzburg,  etc?  Start  festival  tour  April, 
locate  Paris,  September.  Localized  (or 
not),  exclusive  features,  news,  pix. 
Box  Oil,  Editor  ft  Publisher. 


Instructors 


JOURNALISM  instruction.  college 
public  relations — Now  with  major  A.M. 
Broad  background,  training,  all  phases  : 
A.B.  degree.  Available  in  Fall.  Box 
908,  Editor  ft  Publisher. 


Mechanical 


COMPOSING  SUTEHIINTENDENT  — 
Handled  160  people  in  a  37-machine 
plant  with  28-29  million  linea  per  year. 
Cost  conscious.  Excellent  labor  rela¬ 
tions.  Box  713,  Editor  ft  Publisher. 


NEWSPAPER  PRESSMAN  desire* 
change.  Thirty  years  same  company, 
color  and  Gora  Headliner  experience, 
References.  Box  707,  Eiditor  &  Pub¬ 
lisher. 


TELETYPESETTTER,  nine  years  expe¬ 
rience.  union,  desires  day  situation. 
Will  consider  anywhere.  Box  802,  Eli- 
tor  ft  Publisher. 

LINbTYPE“MACHINIST— Wishes~to 
settle  in  California.  Married.  Box  93s, 
Editor  ft  Publisher. 


Photography 


PRESS  PHOTOGRAPHER  well-trained 
and  equipped  news  photographer  look¬ 
ing  for  opportunity  on  newspaper  with 
aggressive  news  policy.  Competent 
darkroom  and  Scan-a-graver.  No 
writing.  Age  26,  single.  More  inter¬ 
ested  in  opportunity  than  immediate 
earnings.  Will  consider  any  size  news, 
paper  anywhere.  Box  809,  Editor  ft 
Publisher. 


EXPERIENCED  ENGRAVER  and  Pho- 
tographer  would  like  to  secure  em¬ 
ployment  with  a  rural  weekly  or  daily 
newspaper. 

ENfiRAVING  Background  :- 

Camera.  Stripping,  Etching,  etc. 

PHO'TOGRAPHY  Background  :- 

Includes  Freelance,  Industrial,  Can¬ 
did  Studio  work. 

WANT  to  be  associated  with  small 
but  aggressive  and  growing  organiza¬ 
tion. 

ETJRTHER  information  will  be  fur¬ 
nished  upon  request.  Will  consider 
moving. 

Reply  to  Box  929,  Eiditor  ft  I*ublisher. 


Promotion— Public  Relations 


INDUSTRIAL  EDITOR  with  marketing 
and  trade  Public  Relations  experience, 
wants  Public  Relations  assistant  north¬ 
east.  Seven  years  experience  with  lay¬ 
outs.  reporting,  photography.  Box  946, 
Editor  ft  Publisher. 


MA’TURE  MALE  (40),  23  years*  pre  s. 
public  relations,  industrial  editing 
background,  seeks  editorial  slot  with 
solid  publication,  industry,  association. 
Now  editing  quality  magazine  for 
prominent  manufacturer.  Prefer  Chi¬ 
cago  area.  $9,000  minimum.  Box  912, 
Ekiitor  ft  Publisher. 


PROMO’nON  PROBLEMS  ?  Check 
ideas  of  ex-weekly  editor-publisher.  35. 
Daily,  radio  experience,  2  top  J-schooV 
degrees,  success  story  background.  Un¬ 
usually  wide  range  of  editorial,  pro¬ 
duction.  business  skills.  Box  914,  EMitor 
and  Publisher. 


PUBLIC  RELA’nONS.  ANYONE ' 
Versatile,  young,  experienced  Public 
Relations  exec  seeks  opportunity  with 
a  challenge.  Experienced  in  corporat< 
Public  Relations  (5  years),  newspaper 
(5  years),  radio  (2  years).  Now  in 
if3  spot  with  blue  chip  company.  B.A.. 
family  man.  Box  926,  EMitor  ft  ibih- 
lisher. 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Chicago,  Ill.  “Each  year  ANPA  has  more 
George  N.  Dale,  chairman  of  arbitration  with  more  unions 
the  Special  Standing  Committee  and  each  year  our  members  pub- 
of  the  American  Newspaper  lish  more  papers  regardless  of 
Publishers  Association,  warned  strikes. 

there  were  31  strikes  against  “This  improved  situation  has 
member  newspapers  during  1957  been  produced  by  our  time-hon- 
“and  we  may  have  more  this  ored  policy  of  promoting  good 
year.”  Eighteen  of  the  strikes  relations  between  publishers  and 
were  by  the  International  Typo-  their  employes.  We  believe  in 


THE  FOURTH  ESTATE 


By  Trei\i 


graphical  Union. 


arbitration  but  we  also  insist 


Speaking  to  members  of  the  a  publisher  should  publish  when 
Inland  Daily  Press  Association  he  has  a  strike  by  employes  who 
on  Monday,  Mr.  Dale  said  the  refuse  to  arbitrate,”  Mr.  Dale 
“labor  horizon”  consists  of  two  said. 


words:  Inflation  and  jurisdic¬ 
tion. 


Most  of  the  31  strikes  last 
year  were  the  result  of  union 


The  first  always  means  higher  jurisdictional  claims.  There 
wages.  And  “union  jurisdiction”  Probably  will  be  more  in  1958 
means  no  more  than  “union  rep-  ^hey  should  be  sent  to  the 
resentation.”  The  union  agent  NLRB  where  they  belong,  ac- 
Hac  nr»  anfViAritv  tn  imnnsp  iiiris-  COrciing  tO  Mr,  Dale. 


has  no  authority  to  impose  juris-  coraing  lo  ivir.  uaie. 
diction,  Mr.  Dale  said.  The  Na-  *  *  , 

tional  Labor  Relations  Act  does 

not  give  to  a  union  any  right  Robert  H.  Spahn,  production 
to  exert  any  power  to  legislate  manager  for  the  Oklahoma  City 
or  govern.  Unions  are  afforded  Oklahoman  and  Times,  had 
only  the  right  to  be  the  agent  some  reservations  about  the 
for  a  group  of  employes  who  value  of  the  pressmen’s  arbitra- 
select  that  union  as  its  agent,  tion  agreement  which  has  been 
he  said.  in  existence  for  55  years. 

Mr.  Dale  reviewed  the  ANPA  He  quoted  an  E  &  P  editorial 
court  fight  against  ITU  10  years  Jan-  18  extolling  the  arbitra- 
ago.  He  reminded  publishers  tion  pact  and  suggesting  that 
that  the  decision  of  the  Seventh  the  industry  would  benefit  if 
U.  S.  Circuit  Court  in  that  case  more  unions  and  more  publish- 
now  makes  it  unlawful  for  ITU  ers  would  adopt  the  principle  of 
to  strike  for  any  one  of  these  arbitration, 
demands:  Nin.  Spahn  took  issue  with 

“1.  To’ force  a  publisher  to  that  assumption  as  “an  example 
select  a  union  foreman.  f  i^or mg  the  facts  of  economic 

“2.  To  make  a  publisher  adopt  '  \  ,  j 

ITU  laws  Arbitration  has  its  place  and 

_  ’  .  .  .  .  it  is  extremely  useful  for  many 

“3.  To  require  a  joint  hiring  disputed  issues  in  the  labor 
c  ause.  ....  management  field,  particularly 

“4.  To  give  ITU  jurisdiction  when  it  arises  in  ‘rights’  dis- 
over  new  processes.  putes.  But  there  is  serious  doubt 


select  a  union  foreman. 

“2.  To  make  a  publisher  adopt 
ITU  laws. 


formed  by  other  employes.” 


'I  talk  only  to  columnists." 


over  new  processes.  putes.  But  there  is  serious  doubt 

“Keep  in  mind  that  last  pro-  that  it  is  the  panacea  for  ‘in¬ 
hibition,”  Mr.  Dale  advised.  “It  terest’  disputes.” 
is  unlawful  for  ITU  to  strike  Whereas  E  &  P  had  endorsed 
for  jurisdiction  over  work  per-  arbitration  per  se,  Mr.  Spahn 


Mr.  Spahn  warned  against 
the  introduction  of  “labor 
courts”  in  this  country  to  review 
not  only  labor  problems  but 
management  decisions  which 
would  be  the  logical  development 
if  arbitration  becomes  compul¬ 
sory  or  is  adopted  by  everyone. 

He  also  cited  the  dangers  of 
accepting  arbitration  in  press¬ 
men’s  “manning”  disputes.  “It 
is  no  secret  that  the  pressmen’s 
union  wants  manning  estab¬ 
lished  on  a  national  pattern, 
consequently  it  is  always  will¬ 
ing  and  advocates  arbitration  of 
manning.  Yet,  anyone  that 
really  understands  press  opera¬ 
tion  will  realize  the  intricacies 
and  futility  of  national  patterns 
for  press  manning.  How  can  an 
arbitrator,  with  no  knowledge  of 
costs,  work  loads,  transporta¬ 
tion  problems  and  the  press  it¬ 
self,  decide  what  manning 


should  be  without  a  long  and 
almost  impossible  study? 

“Lets  face  it!  Many  manning 
schedules  have  no  reasonable 
bearing  on  the  work  load  of  i 
particular  plant,  but  are  the 
result  of  a  compromise  for  other 
collective  bargaining  matters. 

“The  arbitrator  must  apply 
standards  when  arriving  at  a 
decision.  The  standards  used  by 
arbitrators  are  not  pulled  out 
of  the  air  .  .  .  nor  are  they 
artificially  created.  They  are 
standards  commonly  accepted  in 
the  industry  or  trade.  In  news¬ 
paper  web  pressmen  manning 
disputes  the  majority  of  arbi¬ 
trators  have  used  city  compari¬ 
sons.  Averages  are  drawn  of  all 
the  web  press  mannings  in  > 
selected  group  of  cities,  some  of 
them  which  are  the  result  of 

{Continued  on  page  59) 


drew  a  distinction  between  what 


It  used  to  be  that  an  ITU  might  be  properly  arbitrable  and 
strike  closed  down  a  newspa-  what  might  be  arbitrated  to  the 
per  plant.  But  in  the  10  years  disadvantage  of  the  newspaper 
since  that  court  decision  news-  business.  He  quoted  from  a  book, 
papers  have  learned  to  continue  “How  Arbitration  Works,”  by 
to  publish  without  ITU  and  the  Frank  Elkouri: 
union  has  lost  80  papers  through  “The  distinction  between 
strikes  in  that  period.  ‘rights’  and  ‘interests’  is  basic 

“While  ANPA  has  been  pre-  in  the  classification  of  labor  dis¬ 
serving  in  federal  court  and  putes  and  in  views  as  to  arbitra- 
elsewhere  the  right  of  publish-  bility.  Disputes  as  to  ‘rights’ 
ers  to  publish,  ANPA  also  has  involve  the  interpretation  or  ap- 
been  preserving  the  right  by  plication  of  laws,  agyreements, 
arbitration.  We  have  just  re-  or  customary  practices,  whereas 
newed  for  another  five  years  disputes  as  to  ‘interests’  involve 
our  historic  arbitration  agree-  the  question  of  what  shall  be 
ment  with  the  International  the  basic  terms  and  conditions 


Pressmen’s  Union. 


of  employment.” 


ALLEN  KANDER 
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EDITOR  &  PUBLISHER  for  March  1,  1 


Odd  jobs  and  other  activities 
eat  up  your  readers’  leisure 
time.  Your  paper  has  to  work 
extra  hard  these  days  to  get  its 
share  of  readertime.  And  read¬ 
ertime  depends  largely  on  easy- 
reading,  attractive  type  dress. 
Corona  looks  a  full  point  larger 
-and  it  is  eminently  legible.  It 
helps  you  make  the  most  of  the 
time  your  readers  give  you- 
and  helps  you  get  more  readers! 
Ask  your  Linotype  Production 
Engineer  for  specimens  or  write 
to  the  Mergenthaler  Linotype 
Company,  29  Ryerson  Street, 
Brooklyn  5,  New  York. 

gain  readertime  with 


snowing 

dear! 


corona 


LINOTYPE 


Now— we  can  serve  you  better  than  ever  in  the 

Fabulous  Southwest . . .  with  the 
Highest  Circulation 
in  History 


for  the  same 
old  rate! 


El  Paso  Herald -Post 

A  Scripps-Howard  Newspaper 
EVENING 

M  Ptieo  ® iwMi 

An  Independent  Newspaper 
MORNING  AND  SUNDAY 


100,509 
DAI  LY  ! 


Combined  net  paid  daily 
circulation  totals  average 
for  the  4th  Quarter  of  1957. 
(Interim  report  to  ABC) 


Get  to  the  heart  of  the  nation’s  largest  geographical  market, 
strategically  located  in  24  counties  of  West  Texas  and  Southern 
New  Mexico  . , .  aptly  named  the  Fabulous  Southwest!  All  the 
right  adjectives  are  big  ,  .  .  largest,  most  prosperous,  fastest- 
growing  .  .  .  and  they’re  backed  by  real  figures  ,  .  .  Annual 
Buying  Income  over  $1  BILLION,  for  example.  Put  your 
message  where  over  100  “grand”  prospects  can  see  it— daily- 
in  the  El  Paso  Times  and  Herald-Post! 

33<  a  line  still  BUYS  BOTH! 


NEW  YORK.  World  Telegram  S  The  Sun  COLUMBUS . CIliren 

OEVEIAND . Preii  CINCINNATI . Foil 

PITTSBURGH . Press  KENTUCKY . Post 


SAN  FRANCISCO . .  News  Covlnglon  edition,  Cincinnati  Post 

INDIANAPOLIS . Times  KNOXVILLE  ....  News-Sentinel 


DENVER  .  .  .  Pocky  Mountain  News  EVANSVILLE . P'eu 

BIRMINGHAM  ....  Past-Herald  HOUSTON . P'eu 

MEMPHIS . Press-Scimitar  FORT  WORTH . f-eu 

MEMPHIS  .  .  .  Cammercial  Appeal  ALBUOUERQUE . Ty,  jne 

WASHINGTON . News  EL  PASO . Herald 


Ganarol  Advertising  Department,  330  Perk  Avenue,  New  York  City 
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